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they  should 


improved  as  much  as 
have.” 

L  W  Following  is  the  complete  set-up  ap- 

■  proved  by  the  SNPA  advertising  com- 
WWi  W  ^  mittee  members  and  the  directors: 

“1.  Establish  selling  organization  at 
sbme  centrally  located  city  in  the 
South. 

“(a)  Head  of  Bureau  should  be 
top-notch  salesman  who  understands 
application  of  newspaper  advertising 
to  both  local  and  national  accounts. 
Man  of  sufficient  ability  and  character 
Raymond  Foy  H.  M.  McClasliey  to  command  respect  of  most  important 

advertising  and  business  men. 

“(b)  Second  salesman  as  assistant, 
.secretary,  office  and  usual  office  equip¬ 
ment. 

Organization  Requirements 

“2.  Needs  of  selling  organization, 
“(a)  Adequate  research  work  to 
furnish  constant  flood  of  information 
about  accounts  that  formerly  used 
newspapers  and  are  not  now.  Sales 
material  of  factual  information  about 
all  Southern  markets.  (Media  Records 
has  complete  plan  on  this). 

“(b)  Booklets  for  distribution  to 
all  sales  staffs,  local  and  national,  of 
all  SNPA  Newspapers  giving  solicitors 
factual  information  to  be  used  in  com¬ 
petitive  selling  to  all  other  forms  of 
no  way  conflict  with  the  work  of  the  advertising.  Booklets  should  develop 
Bureau  of  Advertising  of  the  ANPA.  comparative  data  showing  superiority 
“We  hope  to  create  new  newspaper  of  newsf)apers. 
accounts;  to  educate  local  and  national  “(c)  Selling  material  in  the  form 
newspaper  salesmen  on  SNPA  news-  of  folders,  booklets,  charts,  graphs  that 
papers;  we  want  to  teach  them  how  to  could  be  mailed  out  to  agencies  and 
sell  local  stores  as  well  as  national  ac-  advertisers. 

counts;  to  teach  them  how  to  mer-  “(d)  Fund  large  enough  to  hire 
chandise  their  product,  both  locally  constant  advertising  agency  service  to 
and  nationally;  to  furnish  sales  kits  prepare  special  newspaper  presenta- 
to  all  newspaper  staffs  and  teach  them  tions  for  specific  accounts.  This 
the  newest  improved  methods  of  sell-  should  be  done  constantly, 
ing  newspapers  as  a  medium;  to  as-  “(e)  Trade  paper  advertising  cam- 
semble  and  disseminate  information  paign.  All  selling  activities  should  be 
to  all  newspaper  staffs  information  and  supported  by  advertising  campaign  in 
data  that  will  sell  newspapers  vigor-  small  list  of  trade  papers.  These  same 
ously  to  supplement  the  known  weak-  ads  should  be  carried  by  each  SNPA 
ness  of  other  media  in  attempting  to  newspaper  at  no  expense  to  the  asso- 
cover  the  South.”  ciation. 

Memberi  of  Board  “(f)  Fund  should  be  large  enough  to 

Members  of  the  SNPA  board  of  di- 

i  4-  •  ou  *1.  uig  expenses  to  cover  accounts  prop- 

rectors  meeting  m  Chattanooga  were:  i  f  f 

President  Ted  Dealey,  Dallas  Ncics  and  u  j 

Journal:  Chairman  James  E.  Chappell,  Aim.  Mapped 

Birmingham  News  and  Age-Herald;  ^  Purpose  of  this  organization. 
Treasurer  Walter  C.  Johnson,  Chatta-  “(a)  To  check  the  drift  of  local 
nooga  News:  Horace  Hall,  Dothan  and  national  advertisers  away  from 
Eagle;  J.  N.  Heiskell,  Little  Rock  Ga-  newspapers  into  other  media. 
zette;  Ralph  Nicholson,  Tampa  Times;  “(b)  To  create  new  newspaper  ad- 
P.  T.  Anderson,  Jr.,  Macon  Telegraph  vertising  accounts, 
and  Neics;  Fred  B.  Wachs,  Lexington  To  educate  local  and  national 

Herald  and  Leader;  John  D.  Ewing,  solicitors  on  SNPA  newspapers  to  keep 
Shreveport  Tunes;  James  H.  Skewes,  selling  newspapers  as  a  medium  to  re- 
Merid.anSfar;DaveVandivier,Ch^fca-  tajj^rs,  wholesalers,  jobbers  and 
sha  Express;  Adolph  ^elby  Ochs,  branch  managers  so  that  when  they 
Chattanooga  Times;  B.  N.  Honea,  Fort  attend  meetings  in  home  offices  they 
Worth  Star  Telegram;  Raymond  B.  t^e  use  of  newspaper  ad- 

Bottom,  Ncwpovt  News  Press  Rncl  vertising 

Times  -  Herald;  and  Secretary  -  Man-  ..  To  educate  local  staffs  on  the 
ager  Cranston  Williams.  application  of  newspaper  advertising 

In  his  report  to  the  SNPA  directors  retailers’  merchandising  problems. 
Mr.  Biggers  said  the  program  grew 

out  of  a  meeting  in  Atlanta  last  No-  (.®)  newspapers  as  an  ad- 

vember  called  to  discuss  the  need  for  vertising  medium,  or  as  a  method  of 
improving  newspaper  selling  meth-  advertising,  to  every  legitimate  busi- 
ods.  The  report  was  not  made  public  "^^s  with  an  advertising  appropria- 
at  that  time.  The  committee  com- 

mented  that  while  “selling  methods  of  “(0  To  furnish  speakers  for  con- 
competitive  media  have  improved  tre-  ventions,  sales  meetings,  to  talk  on 
mendously  in  the  past  ten  years,  value  of  newspaper  advertising  and 
newspaper  selling  methods  have  not  (Continued  on  page  23) 
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NPA  Maps  Big  Drive  to  Sell 
fewspaper  Advertising 


Directors  Approve  $225,000  Three- Year 
Campaign  to  Open  in  Fall  with  Southern  Sales 
Organization  .  .  .  All  Papers  to  Benefit 


cam 


sent  members  with  possibility  of 
Week’s  school  being  held  once  each 
***■  at  some  central  point  where 
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PUBLISHEE 


Linage  Opportunities 
In  New  Housing  Act 


FHA  to  Expand  Its  Help  to  Newspapers  in 
Creating  Advertising,  Local  and  National 
. .  .  137,000,000  Lines  Since  '34 


By  I.  I.  BUTLER. 

WASHINGTON  CORRESPONDENT,  EDITOR  &  PUBLISHER 


WASHINGTON,  D.  C.,  Feb.  8— Sub¬ 
stantially  increased  newspaper  ad- 


local  needs  and  attract  local  business. 
In  similar  campaigns  conducted  by 


vertising  linage,  both  national  and  a  number  of  dailies  in  various  parts  of 
local,  drawn  from  the  fields  of  build-  the  country  in  the  past  several  years, 


ing  and  construction  materials,  gen-  records  show  that  advertising  linage 


eral  real  estate  operations,  and  Bnanc-  in  the  building  and  allied  industries  in 
ing,  is  predicted  as  a  result  of  the  these  fields  doubled  during  the  cam- 


National  Housing  Act  Amendments  paign  and  was  up  over  regular  volume 
of  1938,  passed  by  Congress  and  ap-  for  a  considerable  period  afterward. 


pioved  by  the  President. 

Since  the  original  National  Housing 


In  addition,  the  housing  administra¬ 
tion  has  in  process  a  series  of  sug- 


Act  was  passed  in  1934,  scores  of  real  gested  advertisements  to  be  released 
estate  pages  have  appeared  in  news-  to  requesting  papers  about  twice  a 


papers.  Federal  Housing  Administra-  month  for  use  in  their  approach  to 
tion,  through  its  own  check  of  hun-  prospective  local  advertisers  among 


dreds  of  newspapers,  shows  that  more  the  building  trades  and  allied  fields, 
than  137,000,000  lines  of  advertising  MoRNal  an  Hem*  Shews 

in  real  estate,  building  ^ges,  and  spe-  ^he  announcement  in  the  past  few 
cial  realty  is^s  in  the  past  thr^  days  that  a  manual,  "How  to  Conduct 
years  have  been  directly  traceable  ^  jjome  Show,”  has  been  made  avail- 

to^  operation.  resulted  in  requests  from 

More  than  23,000  special  building  ^ 


T  ^  50  newspapers  for  copies, 

s^tions  and  2,^  Better  Housmg  Sec-  ^his  manual  describes  :he  proc^ure 
ttons  also  resulted. 


.1  ,  •  'o  be  followed  in  staging  a  home 

With  the  new  amen^ents  in  o^r-  ^  sponsorship  of  local 

ation,  F^  ^  swingmg  mto  action  ^  bodies  and  gen- 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  14-1 5-16 — National  Assn, 
of  Broadcasters,  annual  meeting. 
Hotel  Willard,  Washington,  D.  C. 

Feb.  15-16  —  Inland  Daily 
Press  Assn.,  annual  meeting. 
Hotel  Sherman,  Chicago. 

Feb.  17-19 — Nebraska  Press 
Assn.,  convention,  Omaha. 

Feb,  18-19  —  South  Dakota 
Press  Assn.,  annual  meeting, 
Sioux  Falls. 

Feb.  18-19 — Inter-State  Ad¬ 
vertising  Managers  Assn.,  con¬ 
vention,  Williamsport,  Pa. 

Feb.  18-19  —  Hoosier  State 
Press  Assn.,  winter  meeting. 
Spink-Arms  Hotel,  Indianapolis. 

Feb.  19 — Indiana  Democratic 
Editorial  Assn.,  meeting.  Clay- 
pool  Hotel,  Indianapolis. 

Feb.  21-22  —  New  England 
Newspaper  Advertising  Execu¬ 
tives  Assn,  and  Advertising  Bu¬ 
reau,  New  York  State  Publish¬ 
ers  Assn.,  joint  meeting,  Hen¬ 
drick  Hudson  Hotel,  Troy,  N.  Y. 

Feb.  21-22 — Harrison  McDon¬ 
ald  Want  Ad  Clinic,  Hotel  Sher¬ 
man,  Chicago. 

Feb.  2.3-26  —  Georgia  Press 
Assn.,  annual  institute,  Athens, 
Ga. 

F«*b.  28 — New  Jersey  Press 
Assn.,  mid  -  winter  meeting, 
Stacy-Trent  Hotel,  Trenton. 


4c  Street  Price  , 
for  P.  M.  Papers 
in  New  Orleans 


I 


Dcdlies  There  and 
in  Other  Cities  Boost 
Reader  Rates 


with  a  twofold  program  designed  to  the  community  newspi 

acquaint  Ae  public  with  the  new  pro-  ^^an  100  home  shows  in  c 

visions,  ^is  program  revolves  around  population 


elated  by  the  community  newspap>er.  ■  ,  ,  ^  , 

More  than  100  home  shows  in  cities  9”  bouses  appraised  at 


$10,000  or  less,  the  insurable  limit  will 


p^lans  of  the  Public  Relatmns  and  the  scheduled  to  be  conducted  be  W^r  cent  of  appraised  val^ue  up 

Educational  Divisions,  and  it  employs  J  .  arrana.*mp.ni  ^  $6,000,  plus  80  per  cent  of  the  ap- 


Mucational  ^visions,  and  it  employs  ^  arrangement, 

the  successful  features  of  the  earlier  ^he  amended  housing  ac 
campaign.  language  of  the  Senate  comt 

S^rvic^t  for  Doiliot  K^nWina  anH  ic  ir»ti 


The  amended  housing  act,  in  the  value  above  $6  000 


campaign.  language  of  the  Senate  committee  on  Provision  also  is  made  for  encour- 

Servicet  for  Dailies  banking  and  currency,  is  intended  “to  of  multi-^mily  and  group 

The  services  now  made  available  utilize  the  best  available  means  for  bousing  programs.  Blanket  mortgages 
to  both  dailies  and  weeklies  by  FHA’s  achieving  a  sustained  long-term  resi-  be  insured  on  groups  of  individu- 

Public  Relations  Division  will  be  ex-  dential  construction  program  with  a  j  residences,  or  on  single  buildings 


al  residences,  or  on  single  buildings 


panded  to  include  weekly  issuance  of 


a  clipsheet  which  will  provide  specific  and  a  maximum  reliance  upon  private 
information  of  interest  to  readers  on  business  enterprise.” 


minimum  expenditure  of  federal  funds  designed  to  afford  many  living  units, 
and  a  maximum  reliance  upon  private  Mod»r«iiatloR  Leaat 

business  enterprise.”  Home  modernization  loans  also  are 


The  borrower  must 


home  building  and  modernization.  The  FHA  is  authorized  to  insure  a  contemplated.  The  borrower  must 
This  is  sent  only  to  those  newspapers  total  of  $2,000,000,000  of  residence  have  an  assured  income,  demonstrate 

which  request  it  in  writing,  and  at  mortgages  outstanding  at  any  one  his  ability  to  repay  the  loan,  and  own 

present  more  than  1,500  publications  time,  and  with  the  approval  of  the  the  property  to  be  improved  or  have 

receive  it.  President  this  amount  may  be  in-  a  lease  on  it  running  at  least  six 


Periodic  real  estate  and  business  creased  by  $1,000,000,000. 


a  lease  on  it  running  at  least  six 
months  longer  than  the  term  of  the 
loan. 

Gross  business  transacted  by  the 


page  releases  containing  information  On  newly  constructed  houses  ap-  loan. 

on  FHA’s  new  program  will  continue  praised  at  $6,000  or  less,  the  minimum  Gross  business  transacted  by  the 
to  be  issued.  The  list  of  dailies  and  permissible  down  payment  or  equity  Federal  Housing  Administration  with- 
weeklies  which  receive  this  service  on  requirement  will  be  reduced  from  20  out  the  liberal  features  which  now  are 
their  specific  request  totals  more  than  per  cent  to  10  per  cent.  Thus,  on  a  a  part  of  the  law,  passed  the  two  bil- 
800.  $6,000  house,  the  minimum  down  pay-  lion  dollar  mark. 

Special  articles  will  be  prepared  on  ment  would  be  $600  and  the  maximum  The  loss  ratio  on  mortgages  insured 
request,  and  all  of  the  services  insurable  mortgage  would  be  $5,400,  is  approximately  one  one -thousandth 
enumerated  are  available  to  any  daily,  representing  90  per  cent  of  the  ap-  of  one  per  cent. 


weekly  or  trade  or  technical  publica¬ 
tion  expressing  a  desire  for  them. 

Complete  Plan  Oeflined 

A  comprehensive  manual  of  pro¬ 
cedure  for  local  newspaper  use  in 
promoting  a  30  to  60  day  campaign 
of  home  modernization  and  home 
building  is  being  prepared,  brought 
up  to  date  with  the  recent  amend¬ 
ments,  and  will  be  available  to  papers 
without  charge  within  a  short  time. 
This  manual  gives  the  complete  set¬ 
up  necessary  for  a  local  newspaper’s 
sponsorship  of  such  a  campaign  and 
includes  suggested  copy  for  use  in 
promoting  the  plan.  Included  also  are 
sample  institutional  advertisements, 
radio  copy,  motion  picture  trailer  sug¬ 
gestions,  as  well  as  suggested  copy  for 
use  by  the  paper's  sales  forces  in  con¬ 
tacting  cooperating  building  materials 
dealers,  contractors,  real  estate  inter¬ 
ests  and  other  concerns  in  this  field. 
This  manual,  FHA  explains,  includes 
everything  necessary  for  a  newspaper- 
■sponsored  campaign.  It  is  not  a  rigid 
program,  but  may  be  adjusted  to  fit 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 


Four  New  Orleans  daily  newspapers 
here,  the  Times  Picayune,  the  Net 
Orleans  States,  the  Morning  Tribune 
and  the  New  Orleans  Item,  announced 
increases  in  subscription  rates,  Mon¬ 
day,  Feb.  7,  effective  immediately. 

Carrier  delivery  price  of  the  States 
and  the  Item,  both  afternoon  papers  7HI 
delivered  for  six  days,  will  be  raised  ol( 
from  12c  to  14c  per  week  in  metropo-  thre 
litan  New  Orleans  and  with  Sunday  to  tl 
Times  Picayune  and  Sunday  Item-  and 
Tribune  included,  the  rate  will  be  Hen 
raised  from  17c  to  22c. 

The  street  sale  price  of  the  afternoon 
Item  and  States  will  be  increased 
from  3c  to  4c  per  copy.  Outside  met¬ 
ropolitan  New  Orleans  the  carrier  de¬ 
livery  price  of  both  afternoon  papers 
will  be  increased  from  15c  to  17c. 

Carrier  delivery  price  of  the  Tribune 
and  the  Times  Picayune,  both  morn¬ 
ing,  will  be  increased  from  16c  to  17c, 
and  with  the  Sunday  paper  included 
will  be  raised  from  20c  to  25c.  Street 
sale  price  of  both  morning  papers  wiL 
remain  the  same,  5c  daily  and  10c 
Sunday. 

Distributors  of  the  newspapers  will 
receive  their  pro  rata  of  the  rate  in¬ 
crease. 

The  New  Orleans  papers  were  among 
the  latest  to  follow  the  trend  to  higher 
circulation  rates  to  meet  the  higher 
cost  of  operation.  i 

The  Phoenix  Arizona  Republic  andj 
Gazette,  this  week  announced  an  in¬ 
crease  in  circulation  rates  effective 
March  1.  The  Gazette,  evening,  now 
at  60c  a  month  will  go  to  70c  and  the 
Arizona  Republic,  morning,  from  75c 
to  90c  monthly. 

The  Westerly  (R.  I.)  Daily  Sun  has 
increased  its  street  sales  price  from 
two  to  three  cents,  effective  Feb.  6 
The  rise  affects  carrier  delivery  and 
newsstand  sales. 

Elffective  March  1,  the  Napa  (Cal.) 
Register  subscription  price  will  be  in¬ 
creased  from  M  cents  to  65  cent 
monthly  or  $7  a  year  in  advance. 

At  least  three  Pennsylvania  news¬ 
papers  raised  their  subscriptior. 
prices  recently.  The  Altoona  Mir¬ 
ror  and  the  Altoona  Tribune  an¬ 
nounced  an  increase  of  from  two  to 
three  cents  a  copy  and  from  50  U 
75  cents  a  mon^.  The  Chambers- 
burg  (Pa)  Public  Opinion  advancec 
its  subscription  rates  from  45  to  £ 
cents  per  month,  and  from  $5  to  $ 
per  year.  Single  copies  remained  a 
three  cents  each. 
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ARTHUR  H.  YUNKER 


The  mid-winter  meeting  of  Audi 
Bureau  of  Circulations  Board  of  Di¬ 
rectors  will  be  held  at  Jacksonvilk 
Fla.,  the  week-end  of  Feb.  26.  Mem¬ 
bers  of  the  Bureau  in  Florida  anc 
nearby  states  have  been  invited  tc 
attend.  The  delegation  of  visitin? 
publishers  will  be  headed  by  Ralp) 
Nicholson,  Tampa  Times  publislif 
and  president  of  the  Florida  Asso 
ciated  Dailies,  and  Cranston  Willian'i  - 
secretary-manager  of  the  Southern 
Newspaper  Publishers’  Association. 


(/iy  tdcgruph  to  Hditor  &  Ti-blisukr) 

Springfield.  Ma.^^s.,  Feb.  10 — Arthu 
H.  Yunker,  61,  bitsiness  manager  >5 
the  Springfield  Republican,  died  to 
day  after  a  lingering  illness. 


FEBRUARY 


19  3  8 


Advertising  Now  Tells  Only 
A  Third  of  Business  Story 


Exploitation  of  Product  Overstressed,  With  No 
Sustained  Effort  at  Conserving  Public's 
Friendship  ...  A  Job  for  the  Agencies 
By  LUTHER  K.  BELL 


(Part  1) 

THIS  IS  a  brand  new  message  on  an 
old  subject.  Although  printed  in 


ABOUT  MR.  BELL— 


field  of  advertising  that  is  now  open¬ 
ing  up. 

The  advertising  profession  is  con- 


City  and  Wall  Street  districts  alone, 
than  there  are  pushcart  peddlers  in 
all  the  five  boroughs  of  New  York 
City. 

Stery  One-Tlilrd  Teld 

Yes,  there  is  far  more  “right  think¬ 
ing  on  the  part  of  management’’  than 
most  people  might  suspect.  It  would 
seem  that  what  business  and  public 
both  need  is  a  more  energetic  and 
“frank  dissemination  of  the  facts.’’ 

We  are  all  agreed  that  each  business 
concern  has  a  story  to  tell.  We  should 
agree — inasmuch  as  agency,  business 
and  publishers  all  are  taking  a  beat¬ 
ing — that  this  is  a  story,  not  only  of 
the  product,  but  of  the  producer  and 
the  system  under  which  he  operates. 
It  is  evident  that,  with  insignificant 
exceptions,  just  one-third  of  his  story 
— that  which  presses  the  immediate 


old  subject.  Although  printed  m  jh.  fir»t  of  thr.e  .rticl.i  discussing  new  ,tiidvinP  trend.;  Surfaoe  in  presses  the  immediate 

ro^  diree  parts,  it  is  addressed  as  a  whole  end  duties  for  edvertising  appears  ^icatioL  may  fa^or  one  course-  Lsic  f  !  “5* Product-is  now  being 

-  to  the  advertising  agency,  to  business  adjacent  columns.  They  ere  written  by  course,  b^ic  evident,  also,  that,  while 

ItAm.  rw^urcnnn^r  nirh  isher.s.  i  ...U  J.  v  B.ll  causes  may  dictate  something  dif-  4U„  nroducer’.s  millions  h,>in0 


Item-  ind  to  the  newspaper  publi.shers. 
ill  be  Here  it  is; 

Each  individual  business  concern 
trnoon  should  begin  to  sell  itself — not 

reased  simply  its  product.  It  should 

'  make  known  all  the  factors  which 

er  de-  gpte,.  j^to  its  life  and  without 

lapers  which  it  can  have  nothing  to  sell, 

c-  It  .should  do  this  in  the  same  way 

ribune  in  which  it  obtains  customers  for 

mom-  its  products  or  services — through 

to  17c,  advertising.  It  should  increase  its 

eluded  advertising  budget,  not  for  insti- 

Street  tutional  advertising,  as  we  have 

rs  wiL  known  it  in  the  past,  but  for  fac- 

id  10c  tual  copy  that  will  sell  the  insti¬ 

tution.  as  it  has  sold  the  institu- 
rs  will  tion’s  goods.  And  the  space  for 

ite  in-  litis  copy  must  be  obtained  in 

such  media  as  will  reach  mass,  not 
among  simply  quality  or  class,  day  in 

higher  *"*1  ^®y  °tit.  which  means  the 

higher!  newspapers. 

'  Recently,  in  one  of  my  serial  edi- 
lic  and]  torials  on  business  needs  and  oppor- 
an  in-  tunities,  I  discussed  the  various  ways 
[fectivt  in  which  business  could  tell  its  story, 
g,  now  "Publicity,”  I  wrote,  “may  be  de- 
ind  the  lined  as  the  frank  dissemination  of  a 


Luther  K,  Boll,  of  - 

New  York,  who  has 
added  publicity  and 
trade  association 
experience  with 
many  enterprises  to 
a  long  career  as 
newspaper  writer 
and  editor. 

His  newspaper 
work  was  done 
mainly  on  the  San 
Francisco  Examiner 
Chicago  Herald  & 

Examiner,  Chicago 
American,  the  old  Luther  K.  Bell 
St.  Louis  Republic 

the  old  Fresno  Republican,  and  the  Indian¬ 
apolis  News.  He  was  an  editorial  writer 
on  the  latter  for  five  years,  specializing  on 


aicauons  may  lavor  one  cour^;  o^ic  ^  evident,  also,  that,  while 

causes  m^  dictate  something  dif-  the  producer’s  millions  'are  being 
ferent.  Through  organi^Uon  and  ^pent  in  stimulating  the  consumers’ 
advertising,  business  is  trying  to  adapt  to  buy,  politics  interprets  and 

Itself  to  changing  economic  condi-  exploits  this  desire  as  a  mandate  to 
tions.  Up  to  SIX  or  seven  years  ago,  sap  the  profit  .system,  in  order  to 
our  economic  life  was  concerned  “increase"  the  buying  power  of  the 
largely  with  promotion  and  exploita-  consumer. 

tion,  but  it  is  becoming  more  apparent  xhe  doctrine  of  scarcity  prosely- 
that  from  now  on  we  must  think  of  tizes  through  ignorance.  The  prin- 
the  cultivation  and  conservation  of  ciple  of  plenty  fortifies  itself  through 
that  which  we  already  have.  Con-  advertising.  Who  will  persuade  the 
servation  calls  for  conservative  think-  agencies  that  there’s  much  more  gold 
ing  and  progressive  leadership.  It  in  “them  thar  advertising  appropria- 
also  calls  for  courage  and  ingenuity,  tion  hills”  than  has  yet  been  dug  out? 
and  a  willingness  to  improve  our  tools  ■ 

Ihafu?  Se^^us  Scripps-Howard  Chiefs 

Batiaett  Leaks  for  Gaideace  In  Coast  Conference 

As  the  result  of  intimate  .study  and  San  Diego,  Cal.,  Feb.  7 — The  annual 


also  calls  for  courage  and  ingenuity,  tion  hills"  than  has  yet  been  dug  out? 
Examiner,  (.^hicago  and  a  willingness  to  improve  our  tools  a 

American,  the  old  Luther  K.  Bell  or  devise  new  ones  to  do  the  new  job 

St.  Louii  Republic  that  Hes  before  us  ocnpps-nowara  ^meis 

the  old  Fre$no  Republican,  and  the  Indian-  /"  Tj. 

apolis  News.  He  was  an  editorial  writer  latlaaii  Leaks  for  Geideece  m  V^OOST  V,/OnierenCe 

on  the  laHer  for  five  years,  specializing  on  As  the  result  of  intimate  .study  and  San  Diego,  Cal.,  Feb.  7 — The  annual 
economic,  political,  and  social  matters.  As  personal  contacts  in  a  dozen  basic  business  conference  of  Scripps- 

a  reporter,  he  relates  that  he  has  occupied  trades  and  industries,  I  am  convinced  Howard  and  NEA  executives  started 

almost  every  post  from  cub  to  editor,  ex-  that  leaders  in  business,  large  or  today  at  the  Robert  P.  Scripps  ranch, 

cept  the  society  page.  In  his  California  small,  are  beginning  to  realize  that  near  La  Jolla.  Officials  will  remain 


cept  the  society  page.  In  his  California  small,  are  beginning  to  realize  thal 
and  Indiana  experience  were  included  poll-  they  mu.st  do  something  more  in  ad- 
tical  and  legislative  assignments.  vertising  than  expand  their  markets 


near  La  Jolla.  Officials  will  remain 
until  Saturday  discussing  the  prob- 


vertising  than  expand  their  markets,  lems  of  their  organizations. 


In  recent  years  he  has  been  engaged  They  see,  to  a  degree,  that  there  is  a 


principally  in  publicity  and  trade  associ¬ 
ation  work,  and  in  writing  for  business 
magazines.  The  majority  of  his  engage¬ 
ments  have  been  in  the  aviation  field,  with 


fundamental  difference  between  ex- 


With  Roy  Howard  expected  in  from 
Honolulu,  other  executives  meeting 


ploitation  and  conservation — between  with  Mr.  Scripps  include  W.  W.  Haw- 
emphasis  on  promotion  exclusively  kins,  chairman  of  the  board;  John 
and  the  consolidation  of  gains  through  Sorrels,  M.  H.  Aylesworth,  William 


7CUbt  of  view  or  th7  fact7  the  Department  of  Comm.rca,  th.  Aaron-  oorre.s,  m.  n.  /Ayiesworin,  william 

’  7  affecting  P^h.inber  of  Commerce,  the  Post  a  better  understanding,  on  the  part  of  G.  Chandler,  Fred  Ferguson,  presi- 


a  given  situation. 

uii  has  "Propaganda,”  I  said,  “may  be  de- 
e  from  as  the  attempted  manipulation. 


Office  Department,  and  the  Manufacturers’  siruciure.  place 

Aircraft  Association.  He  has  also  been  ^nd  functioning  of  business.  They 


the  public,  of  the  structure,  place  dent  of  NEA,  and  J.  L.  Cauthom, 
and  functioning  of  business.  They  president,  Snii  Francisco  News. 
feel  the  need  for  guidance,  and  they  Possibility  that  a  reported  super- 


e  fron;  ned  as  the  attempted  manipulation  feel  the  need  for  guidance,  and  they  Possibility  that  a  reported  super- 

Feb.  6  jhrough  means  not  wholly  frank,  of  Better  Business  Bureaus,  national  and  naturally  and  instinctively,  to  Hollywood  news  bureau  may  be  con - 


jy  human  impressions  and  opinions. 

“Continuous  good  public  relations 
(Cal.)  ®  corporation,”  I  pointed  out.  quot- 


Naw  York,  in  executive  positions. 


the  advertising  agency  for  .such  guid-  sidered  at  the  conference  was  ad- 
ance.  mitted,  although  Mr.  Aylesworth  told 

In  the  meantime,  some  things  are  Editor  &  Publisher  in  Los  Angeles  last 


1  be  in-  ‘"8  a  corporation  executive,  “is  right  agent.  Most  agents  feel  that  their  happening  that  should  not  happen,  week  that  “there  has  been  no  serious 
3  cents  'I'inking  on  the  part  of  management.”  sole  responsibility  is  to  sell  their  cli-  and  some  things  are  not  done  which  talk  of  it  yet.” 


_  _  _  _  ....  .  .  should  be  done. 

news-  Typical  of  the  many  comments  rented  with  institutional  advertising.  The  unfair  and  largely  .self-imposed  NEW  ANA  SURVEY 

riptior  which  this  study  aroused  was  a  let-  I'e^er  have  attempted  to  su^ly  ad--  classification,  which  we  sometimes  Association  of  National  Advertisers. 

Mir-  ter  from  a  certain  business  man,  who  on  public  relations.  Most  oi  hear,  of  advertising  agencies  as  high-  Jnc.,  New  York,  has  just  issued  Vol- 

le  an-  wrote  to  tell  me  how  correct  he  .  pressure  machines  specializing  in  the  ume  III  in  its  series  on  “Organization 

two  t«  thought  the  premise  was.  and  how  Publicity  regard  it  merely  as  sup-  over-stimulation  of  consumer  de-  and  Operation  of  the  Advertising  De- 

50  U  essential  it  was  that  each  business  P‘ementary  to  product  advertising,  sires,  is  limiting  the  advertising  man’s  partment.”  This  volume  describes 

mberi-  enterprise  should  tell  all  its  story  in  ^s  u^lul  mainly  in  nattering  the  opportunity  and  depriving  business  advertising  operations  of  Bristol- 


ice.  New  BasiRett  for  fho  Agoot  ents  products.  A  few  have  experi-  should  be  done. 

news-  Typical  of  the  many  comments  rented  with  institutional  advertising.  The  unfair  and  largely  .self-imposed 
criptior  which  this  study  aroused  was  a  let-  Have  attempted  to  su^ly  ad--  classification,  which  we  sometimes 

a  Mir-  ter  from  a  certain  business  man,  who  hear,  of  advertising  agencies  as  high - 

ne  an-  wrote  to  tell  me  how  correct  he  J*’®®®.  handle  what  they  term  pressure  machines  specializing  in  the 


1  50  tel  essential  it  was  that  each  business 
1)11  ben- 1  enterprise  should  tell  all  its  story  in 


^'uciuiise  snouiu  leii  an  iis  siuiy  in  ..  r  1:4  . - •'  .  .  — * - . .  iiomg  upcianuna  uiisiui- 

Ivancec  the  right  way,  and  to  the  right  au-  a  powerful  means  of  telling  its  Myers  Company,  Jantzen  Knitting 

3  to  S  dience.  Reading  his  letter,  it  seemed  publisher,  agent  whole  story.  If  long  indulged  in,  it  Mills  and  Hercules  Powder  Company. 

5  to  »  hat  the  way  was  open  to  dLscu.ss  the  Jimmy-turn-tne-  will  make  more  opaque  the  artificial  Among  the  subjects  covered  are  ad- 

ined  *  subject  with  him  personally.  P“b‘“=“y.  ^  expected  barrier  of  misunderstanding  between  vertising  department  accounting  and 


“Exactly  what  is  it  you  wish  to  dis¬ 
■'Your  public  relations"  I  explained,  for  it  does  not  accomplish  what  the  Today,  many  a  business  man  is  appropriation,  method  of  distributing 
“No.  thank  you,”  was  his  reply,  advertiser  thinks^  it  accohiphshes.  Not  floundering,  due  to  a  widespread  mis-  advertLsingmaterial.handlingof.sam- 
‘All  our  advertising  is  handled  by  the  'ofrequently.  it  does  more  harm  than  understanding  of  the  relative  merit  pies  and  inquiries,  preparation  of 
So  &  So  Agency  You  will  have  to  ®  ^  publicity,  in  its  correct  .schedules  and  the  like. 

"  •'  fwmA  x-vf  irtef ifiifi/AtMil  ictncY  _ 1  I _ 1 a  _  _ J_  _ 1 


to  Iwve  a  positive  eff^t  on  public  busine.ss  and  public,  particularly  in  recording,  budget  and  appropriation 
It  IS  riot  free ;  it  is  costly,  the  lower  income  levels  '  ‘  ‘  ‘  ‘  ‘ 


control,  breakdown  of  the  advertising 


Mem-  r®  ” 

da  ant  quite  willing  to  adapt  my- 

■|  d  te  realistic  conditions,  I  reasoned 

If  fhe  business  man  looks  to  his 


type  of  institutional  advertising  which  and  broadest  .sen.se,  propaganda  and 


we  have  today.” 

New  Toeli  for  New  Jek 


public  relations.  Excessively  high 
pre.ssure  on  selling  products  alone; 


VI  7  “  position  of  significant  influ 

‘  '®tece.  So  I  set  about  the  job  of  meet 
a  Asso-  Ing  the  agent. 


.  .  _ _ _ _  _  _  _ With  the  exception  of  ca.“h  dona-  propaganda  as  transparent  as  a  Fifth  v^cumvcn  .suunsurcu  ov  me 

tions  on  collection  plates  in  the  Neic  York  Daily  Neics.  was  held  Mon- 

1  “  position  of  significant  influ-  churches.  I  suppose  there  is  no  busi-  Hgv  evenine  in  Madison  Soiiare  Gar- 


SILVER  SKATES 

The  14th  Annual  Silver  Skates 
Winter  Carnival,  sponsored  by  the 


ness  barometer  so  sensitive  as  the 
future  space  .schedule  of  an  advertis- 


“baloney”;’ sound  public  relations  and  ^'^y  evening  in  Madison  Square  Gar- 
genuine  business  news  are  jumbled  ^  crowd  of  14,894  watched  ama- 


w  uin  me  agent.  luiure  space  scneauie  oi  an  aaveriis-  - - ^ii  _ _ _  t _ 

tWr  •  hundred  agencies,  mostly  ing  agency.  Most  agencies  experience  together  in  the  business  mind  *^*1^  coveted  silver  skates  awards  Racing 

southern  Philadelphia  and  Chi-  sinking  spells  in  sympathy  with  busi-  advertising  cha.stely  restricts  itself  to  covetea  silver  sKatp  awards 


southern  York,  Philadelphia  and  Chi-  sinkini 

ation.  cago,  I  sent  the  same  editorial  which  ness. 

’tey  business  correspondent  —  and  Alice” 
■R  lucres  like  him — had  thoughtfully  en-  vorite 


Sweet  selling  product  volume,  business  is  events  were  intermingled  with  exhibi- 


business  correspondent  —  and  Alice”  in  great-grandmother's  fa-  tempted  to  .seek  help  elsewhere. 

■n  Iscores  like  him — had  thoughtfully  en-  vorite  ballad,  “trembles  with  fear”  at  It  is  quite  possible  that  there  are 
l<lorsed.  I  received  one  comment.  It  every  frown  from  consumer  or  poli-  more  competent  and  incompetent 

isiiKx)  Was  from  a  man  who  had  had  a  long  tician.  In  a  time  of  the  tightest  pinch,  publicity  men,  qualified  and  unquali- 

— Arthu:  md  varied  experience  as  a  large  it  is  a  human  instinct  to  fight  the  fied  public  relations  consultants, 

nager  o  ■x^ency  official  before  he  set  up  an  hardest.  In  advertising,  however,  the  under-cover  and  out-in-the-open 


tion  skating. 


Id  “^comit^nt  NEW  STREET  ADDRESS 

id  and  unquali-  After  Feb.  15  the  New  York  office 
ns  consultants,  xxf  Sawyer  -  Ferguson  -  Walker  C- 
out-in-the-open  newspaper  representatives,  will  be  •' 


died  to|agency  of  his  own. 


opposite  emotions  often  predominate,  labor  necromancers,  political  carpet-  the  Lincoln  Building,  60  East  4;id 


“The  real  job  to  be  done  right  T^is  is  not  due  so  much  to  fear  as  to  baggers,  and  all  'round  snake-bite  Street,  instead  of  the  Daily  News 
‘^0’*/,"  he  said  to  me.  “is  to  sell  the  failure  to  appreciate  the  illimitable  doctors  in  the  Grand  Central,  Radio  Building. 
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EDITOR  &  PUBLISHEF 


Reporter  Not  a  “Nut”  But 
He  Had  to  Prove  It 


N.  Y.  Joumal-American  Man  Enters  Insane 
Asylum  to  Get  Story  .  .  .  That  Was  Easy, 
But  When  He  Tried  to  Get  Out — 


ALLEN  BEIRNARD,  28,  reporter  for 

the  New  York  Journal  and  Ameri¬ 
can,  after  having  shammed  insanity 
for  15  days  in  a 
New  York  State 
Institution,  re¬ 
turned  to  his  of¬ 
fice  this  week 
eight  pounds 
lighter,  dead 
tired  and 
“damned  near 
nuts’’  from  the 
assignment.  He 
has  written  a  se¬ 
ries  on  his  ex¬ 
periences,  first  of 
which  will  ap¬ 
pear  Feb.  14. 

He  entered  Rockland  State  Institu¬ 
tion  Jan.  17  under  assignment  of 
Amster  Spiro,  city  editor,  to  get  a 
series  of  stories  on  conditions  in  state 
institutions.  After  10  days  of  pre¬ 
tense  he  so  convinced  the  psychiatrists 
that  it  took  him  5  days  to  get  out  and 
then  only  on  the  promise  that  he 
would  be  committed  to  a  private  sani¬ 
tarium. 

Iiiv«ttigatin9  Reporter  on  Job 

After  Mr.  Spiro  received  letters 
complaining  of  conditions  at  that  in¬ 
stitution  he  decided  to  investigate. 
Bernard  was  selected  because  of  his 
record  as  an  “investigating  reporter.’" 
He  had  exposed  a  lack  of  preparation 
and  knowledge  of  the  sea  of  most 
seamen  following  the  Morro  Castle 
tragedy.  Another  investigation  by 
him  helped  bring  conviction  of  re¬ 
sponsible  parties  in  a  Bronx  building 
collapse  resulting  in  loss  of  life. 

A  doctor  friend  advised  Bernard  the 
easiest  way  to  fake  insanity  to  be  ad¬ 
mitted  to  an  asylum  was  to  complain 
of  frequent  depressions  and  occasional 
suicidal  impulses.  So,  accompanied  by 
a  girl,  he  identifies  only  as  Mary,  who 
posed  as  his  sister,  he  .set  out  for  Fall 
River,  N.  Y. 

Bernard,  as  Allen  Carlin,  and  Mary 
were  escorted  into  the  office  of  Assis¬ 
tant  Superintendent  Dr.  A.  M.  Stanley. 

“My  brother  here,’’  said  Mary,  “com¬ 
plains  of  becoming  frequently  de¬ 
pressed  and  has  attempted  to  end  his 
life  with  gas,  but  fortunately  was 
saved  in  the  nick  of  time.  He  is  ob¬ 
viously  mentally  sick  and  has  con¬ 
sented  to  voluntary  commitment  here 
for  treatment.” 

Looked  Depressed 

Just  at  that  moment  Bernard  was 
wearing  his  best  depressed  expression 
forlornly  cupping  his  chin  in  his 
palms. 

“Do  you  ever  hear  voices’?"  Dr. 
Stanley  asked. 

“Sometimes  Mary  talks  to  me,”  Ber¬ 
nard  replied  sadly. 

In  less  than  10  minutes  of  ques¬ 
tioning  Dr.  Stanley  was  convinced  and 
Bernard  signed  papers  for  voluntary 
commitment.  Fifteen  minutes  after 
Mary  left  he  was  flapping  his  way  to 
a  ward  cot  in  an  “angel  robe.” 

That  evening  he  was  given  another 
examination.  “It  impressed  me,”  he 
told  Editor  &  Publisher,  “as  being 
casual.  The  doctor  was  short  with  his 
questions  explaining  that  he  was  in  a 
hurry  to  get  somewhere.  He  ran  a 


.stethoscope  over  my  chest  and  back 
and  then  walked  out.” 

Tim*  Potted  Quickly 

"The  first  five  days  went  rather 
quickly  as  I  was  doing  my  best  to  get 
what  I  wanted.  By  the  time  that  the 
tenth  day  arrived,”  he  explained,  “I 
thought  that  I  had  enough  informa¬ 
tion  to  do  the  series  and  as  my  nerves 
were  getting  frayed,  I  applied  for  re¬ 
lease.  The  food  and  general  at¬ 
mosphere  were  beginning  to  tell  on 
me.” 

According  to  law,  a  voluntary  pa¬ 
tient  cannot  be  held  in  a  sanitarium 
more  than  10  days  after  he  makes  ap¬ 
plication  for  release  unless  a  member 
of  his  family  signs  commitment  pa¬ 
pers  or  he  is  given  an  examination, 
found  to  be  off  balance  and  a  court 
order  drawn  up  for  commitment,  the 
institution  told  EIditor  &  Publisher. 

Petitions  for  Release 

On  the  night  he  petitioned  for  re¬ 
lease,  one  of  the  doctors  visited  him  in 
the  ward.  Then  came  the  shock! 

“I  want  you  to  withdraw  your  no¬ 
tice,”  he  said.  “You  are  mentally  sick 
and  in  need  of  treatment.” 

“Conditions  here  are  such  that  I 
feel  I  am  getting  worse,”  Bernard  re¬ 
plied. 

“Your  actions  are  normal  enough,’’ 
the  doctor  explained,  “but  you  allow 
them  to  affect  you  in  such  a  way  as  to 
make  you  mentally  ill.” 

At  this  point,  Bernard  said,  he  was 
getting  “a  little  tired  of  this  treatment 
and  of  constantly  being  regarded  as  a 
nut.”  He  refused  to  withdraw  the  pa¬ 
per. 

“Then  we  have  no  alternative  than 
to  have  you  committed  and  are  writ¬ 
ing  your  sister  to  that  effect,”  Dr. 
Stanley  said  as  he  walked  away. 

The  following  day,  Bernard  was  told 
he  had  a  visitor.  He  found  Mary,  quite 
perturbed,  in  the  reception  room. 

"Unmlitokobly"  Schisoid 

"The  doctor,”  she  said,  “just  told  me 
he  was  trying  to  have  you  committed 
He  wanted  me  to  sign  the  necessary 
papers.  He  said  that  you  had  a  perse¬ 
cution  complex,  evidenced  by  the  fact 
that  you  complain  about  the  food  and 
that  you  showed  an  unmistakable 
schizoid  personality  for  which  they 
were  going  to  give  you  either  an  in¬ 
sulin  treatment  to  produce  uncon¬ 
sciousness  or  a  metrozol  treatment 
to  produce  convulsions.” 

Her  distraction  nearly  accomplished 
the  results  of  both  treatments.  “A 
swish  of  a  psychiatric  dictionary  is 
enough  to  scare  anyone,”  Bernard 
said. 

Then  she  told  him  that  because  she 
had  refused  to  sign  commitment  pa¬ 
pers  they  were  going  to  have  him  sent 
to  the  psychopathic  ward  at  Bellevue 
Hospital  for  an  examination  “so  a 
judge  could  send  you  away  for  a  long 
time.” 

Bernard  told  her  to  tell  Spiro  “to 
get  me  out  of  here  before  I  go  nuts.” 
and  he  gave  her  his  notes  to  take  to 
the  office. 

Out  After  1 5  Days 

“For  the  next  few  days  I  was  at  the 
end  of  my  nerves.  The  constant 
chanting  of  the  manic  depressives 


and  the  silent  staring  of  the  dementia 
praecox  patients  were  more  than  I 
could  stand.  I  lost  my  appetite,  I 
couldn’t  sleep  and  I  was  damned  near 
nuts.” 

After  fifteen  days  in  the  place,  Mary 
arrived  with  Bob  Levitt,  Journal- 
American  reporter,  and  a  psychiatrist 
whom  Spiro  knew.  The  doctor  talked 
to  the  hospital  staff  doctors  and  ob¬ 
tained  Bernard’s  release  on  the  condi¬ 
tion  that  he  be  committed  to  a  sani¬ 
tarium.  "They  said  that  I  was 
dangerous  because  of  my  suicidal 
tendencies  and  should  not  be  re¬ 
leased,”  he  laughingly  said. 

Following  his  release,  Feb.  1,  Ber¬ 
nard  was  taken  to  West  Hills  Sani¬ 
tarium,  Riverdale,  N.  Y.,  to  recuper¬ 
ate.  After  a  week  of  rest  he  was  given 
a  complete  examination  and  judged 
physically  and  mentally  sound. 

He  returned  to  work  Monday  to 
prepare  his  stories.  “Although  this 
stunt  was  by  far  my  hardest  assign¬ 
ment,”  he  said,  “I  think  I  have  a  story 
which  will  open  the  eyes  of  the  public 
to  the  true  condition  of  state  institu¬ 
tions  for  the  insane.” 

Bernard  broke  into  the  newspaper 
business  on  the  old  Cleveland  Times 
where  he  worked  for  one  year.  He 
then  joined  the  now  defunct  New  York 
Graphic  as  a  reporter,  remaining 
there  four  years.  He  has  been  with 
the  Journal  and  Journal-American 
since  1934. 

■ 

No  Change  in  White 
House  Press  Meetings 

Washington,  Feb.  9— Further  evi¬ 
dence  that  there  will  be  no  change 
in  the  method  of  conducting  White 
House  press  conferences  came  this 
week  when  Charles  Michelson,  public¬ 
ity  director  for  the  New  Deal,  issued 
a  statement  comparing  the  oral  and 
written  systems  of  presenting  ques¬ 
tions  by  newspapermen  and  conclud¬ 
ing  with  the  assertion; 

“Actually,  I  believe  that  if  the  mat¬ 
ter  were  left  to  the  correspondents 
themselves,  the  vote  would  be  prac¬ 
tically  unanimous  in  retaining  the 
present  system,”  he  said. 

“Contrary  to  the  impression  sporadic 
publications  would  convey,  neither  the 
office  of  the  President  of  the  United 
States  nor  the  headquarters  of  the 
Democratic  National  Committee  is  a 
whispering  gallery.  The  facts  of  the 
plans  and  the  purposes  that  are  re¬ 
vealed  at  the  press  conferences  con¬ 
stitute  about  all  the  information  that 
issues  from  either  place.  The  corre¬ 
spondents  are,  of  course,  at  liberty, 
and  certainly  exercise  that  liberty,  to 
make  their  own  interpretations  of 
the  replies  they  receive  to  their 
questions. 

“The  rest  is  mere  surmise  and  de¬ 
duction.  These  interpretations  may 
be  accurate  or  inaccurate.” 

KILMER  MANSION  BURNS 

Richmond,  Va.,  Feb.  7— Remlik  Hall, 
the  winter  mansion  near  Saluda,  Va., 
of  Willis  Sharpe  Kilmer,  publisher  of 
the  Binghamton  (N.  Y.)  Press,  was 
destroyed  by  fire  Feb.  4.  Valuable 
furniture  and  paintings  were  burned 
and  the  total  loss  was  estimated  at 
more  than  $100,000.  Mr.  Kilmer’s 
famed  stable  was  not  harmed,  being 
a  mile  from  the  mansion.  None  of  the 
Kilmer  family  was  injured  in  the 
blaze. 

ADDS  SAT.  EDITION 

Addition  of  a  Saturday  edition  for 
the  Arcadia  (Cal.)  Daily  Tribune  has 
been  announced  by  A.  Harold  Noon, 
publisher.  Formerly  the  paper  ap¬ 
peared  five  days  a  week,  daily  except 
Saturday  and  Sunday, 


Coast  Daily  Opens 
Department  for 
Consumer  Surveys 

S.  F.  Call-Bulletin  Plans 
Permanent  Bureau  Study¬ 
ing  Preferences,  Needs 

Installation  of  a  consumers  research 
department  is  announced  by  the  San 
Francisco  Call-Bulletin.  The  move  is 
termed  “an  en¬ 
tirely  new  news¬ 
paper  activity. 

Mrs.  Katheriw 
Schamber,  for¬ 
merly  with  th( 
marketing  and 
merchandisin; 
division  of  the 
Wm.  Wrigley  Jr 
Company  as  we! 
as  with  the  Col¬ 
gate  -  Palmolive- 
Peet  Company 
has  been  named 
director  of  the 
service.  Mrs.  Schamber  has  already 
assumed  her  position  and  organized  a 
staff  for  surveys. 

The  program  calls  for  a  permanent 
department  constantly  surveying  Sar, 
Francisco’s  needs,  preferences  and  the 
influences  causing  changes.  The  ob¬ 
jective  is  to  replace  market  survey^ 
of  a  broad,  general  nature  which  oc¬ 
casionally  have  been  attempted  by 
newspapers  with  a  accurate  scientific 
study  of  the  San  Francisco  situation 
To  Test  Brood  Trends 

Findings  will  be  of  two  types,  it  wa; 
learned.  Confidential  surveys  of  con¬ 
sumer  preferences  will  be  made  avail¬ 
able  for  individual  manufacturers, 
while  general  research  will  be  under¬ 
taken  to  test  broad  trends  in  mer¬ 
chandising.  Mrs.  Schamber’s  research 
staff  is  preparing  to  make  continual 
resurveys  so  that  reliance  will  nevei 
have  to  be  placed  on  research  more 
than  60  days  old,  it  was  explained 

Accurate  research  on  a  scientific 
basis  and  by  a  regular  department  of 
the  newspaper  is  designed  to  enable 
the  Call-Bulletin  to  give  a  new  and 
valuable  type  of  service  to  produc¬ 
ers,  it  was  stated.  An  additional 
value  to  the  newspaper  is  seen  in  the 
findings  to  be  made  available  to  its 
advertising  staff.  No  editorial  mate¬ 
rial  is  expected  to  be  forthcoming 
from  the  new  department. 

Mrs.  Schamber’s  wide  experience  k 
consumer  research  has  included  spe¬ 
cial  work  for  the  New  Orleans  Timet- 
Picayune  and  other  newspaper. 


APPOINTS  ICMA  GROUP 

Members  of  the  new  public  rela¬ 
tions  committee  of  the  Internationa 
Circulation  Managers’  Associatio: 
were  announced  this  week  by  Chair¬ 
man  Harry  C.  Cullis,  Chester  (Pa- 
Times.  Regional  directors  of  th< 
ICMA  comprise  the  committee  whid 
will  deal  with  Social  Security  prob¬ 
lems  and  status  of  the  newspaper  bo; 
in  relation  to  this  law,  child  labor  anc 
other  problems.  Assisting  Chairmar 
Cullis  are  the  following:  C.  E.  Gil¬ 
roy,  San  Francisco  (Cal.)  Chrdiiicic 
H  H.  Cahill,  Seattle  Times;  Frank  E 
Bulloch,  Brownsville  (Tex.)  Herald 
Will  X.  Colej’,  Raleigh  (N.  C.)  Nev? 
&  Observer:  R.  W.  'Taylor,  FIm' 
(Mich.)  Journal;  R.  B.  Cowan,  To¬ 
ronto  Star:  Fred  Goldschmid,  Mem¬ 
phis  Commercial  Appeal;  Norman  (^ 
Johnson,  Hartford  (Conn.)  Timet 
Shiel  Dun.sker,  Cincinnati  Post:  Ma 
G.  Sullivan,  Gannett  Newspapers 
and  L.  W.  McFetridge,  Tulsa  (Okla.) 
World. 
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Newspapers  Leading  Fight 
To  Break  Used-Car  Jam 

Using  Own  Space  Freely  to  Urge  Immediate 
Buying  .  .  .  Junk  Cars  Burned  Publicly  as 
Safety  Measure  . . .  Paid  Space  in  Classified 


Buffalo  Times  car¬ 
toon  showing  worn- 
out  rattletrap  hold¬ 
ing  up  traffic.  This 
was  used  with  a 
story:  "Bonfire  of 

Used  Autos  Planned 
as  Safety  Step." 


“ACTION'S  THE  WORD  IN  THE 
USED  CAR  MARKET.” 

•EXCEPTIONAL  USED  CAR 
VALUES  AVAILABLE.” 

“A  QUESTION  TO  52,236  CAR 
OWNERS  — WHY  DRIVE  A  JAL- 
LOPY'.'” 

From  coast  to  coast,  in  big  cities 
and  in  smaller  places,  newspaper  ad¬ 
vertisements  are  calling  on  buyers  to 
spend  their  money  now  and  enjoy 
better  cars,  greater  safety.  The  over¬ 
stock  of  used  cars,  it  is  reiterated,  has 
resulted  in  a  bargain  period,  during 
which  the  public  may  get  unusually 
favorable  prices. 

Some  of  the  special  urgings  are 
those  of  automobile  dealers;  .some  of 
them  are  contributions  of  the  news¬ 
papers  to  an  industry  which  has  been 
a  good  customer  for  advertising  space, 
and  which  may  be  again.  Some  of 
the  insertions  are  a  combination  of 
the  two  elements,  as  in  the  case  of 
newspaper  promotion  copy  referring 
the  reader  to  paid  advertisements  for 
complete  information. 

The  actual  selling  copy  is  largely 
in  that  proved  used-car  market — the 
classified  columns.  But  the  display- 
space  to  an  amazing  extent  is  that  of 
the  new.spapers  themselves.  To  an 
amazing  extent,  because  it  is  amaz¬ 
ing  that  a  great  industry  like  that  of 
the  motor  car  makers  and  dealers, 
having  just  finished  a  really  prosper¬ 
ous  year,  should  take  alarm  at  first 
sign  of  declining  demand  and  hole  in 
for  the  winter — leaving  the  advertis¬ 
ing  of  its  busine.ss  .so  largely  to  out- 
.siders. 

Seasonal  Influence 

A  question  in  the  automobile  re¬ 
cession  is  the  extent  of  seasonal 
influence.  Many  men  find  fault  with 
the  fall  announcement  of  new  mod¬ 
els,  adopted  in  1935  to  combat  the 
seasonal  slump  in  auto  factory  em¬ 
ployment.  They  argue  that  in  the 
pre.sent  .season,  with  the  National 
Auto  Show  pushed  up  to  the  end  of 
October,  the  effect  is  rather  to  in¬ 
tensify  the  seasonal  slump.  Under 
the  old  system  no  one  exp>ected  to 
sell  many  new  cars  in  the  winter; 
dealers  in  the  fall  closed  out  their 
remaining  new  cars  and  cleared  out 
the  stock  of  used  cars  pretty  well. 

No  one  knew  in  advance  what  the 
new  cars  and  their  prices  would  be; 
■SO  there  was  little  encouragement  for 


W*it  Coast  and  East  Coast  versions  of 
used-car  promotion.  Los  Angeles  Ex- 
eminer  used  "one  man's  story"  last  fall 
under  heading:  "I  owe  my  family  a  better 
ter."  New  York  Sun  tells  of  "unusual 
opportunities  for  buyers." 


turning  in  a  car  in  the  fall  and  wait¬ 
ing  for  a  new  car  in  the  spring. 

The  fall  announcements  undoubt¬ 
edly  hold  up  sales  of  new  cars  in  the 
late  summer,  and  if  a  slackening  of 
demand  about  that  time  upsets  cal¬ 
culations,  the  dealers  may  find  them¬ 
selves  with  new  cars  of  the  old  model 
year  on  hand,  while  the  new  models 
are  being  stocked.  This  was  one 
trouble  of  many  dealers  in  recent 
months. 

Wide  Effect  on  Business 

Regardless  of  the  exact  cause, 
newspapermen  in  many  cities  have 
thrown  themselves  into  the  business 
of  "breaking  the  used-car  jam.” 
Some  of  them  admit  cheerfully  that 
they  may  be  doing  more  than  their 
share  for  a  customer  that  has  held 
do'wn  on  newspaper  linage  and  turned 
to  “luxury  advertising”  during  the 
period  when  full  output  of  factorie.® 
was  moved  with  ease. 

But  there  is  more  to  the  matter 
than  merely  helping  the  automobile 
business  during  the  winter.  The  auto 
industry  is  so  big  and  far-reaching 
that  newspapermen  feel  their  efforts 
to  help  it  will  be  felt  in  the  whole 
field  of  business  and  advertising.  This 
line  of  reasoning  looks  farther  than 
the  automotive  linage  figures  for  jus¬ 
tification  of  the  lavi.sh  donation  of 
newspajjer  space. 

Editorial  Help  Given 

For  this  reason  also  a  good  many 
newspapers  have  taken  the  used-car 
jam  as  an  editorial  problem  as  well 
as  a  business  problem.  Such  papers 
have  taken  the  safety  question  as  an 
editorial  topic,  and  encouraged  move¬ 
ments  to  get  the  "junker”  cars  off 
the  highways. 


Biifalo  Times,  for  instance,  came 
out  recently  with  news  stories,  car¬ 
toon,  and  editorial  on  the  proposed 
“Bonfire  of  Junker  Autos  Planned  as 
Safety  Step.”  The  Times  pointed  out, 
on  authority  of  American  Petroleum 
Institute,  that  ten  million  used  cars 
now  have  a  value  of  only  $50  each, 
and  that  each  car  owner  pays  yearly 
taxes  of  at  least  that  amount. 

A  Boston  Record  editorial,  headed 
“Used  Car  Bonanza,”  made  the  argu¬ 
ment  that  “The  used  car  market  is 
jammed  with  great  buying  opportu¬ 
nities.  .  .  .  The  time  to  buy  is  when 
you  get  the  most  value  for  your 
money.” 

Fort  Wayne  (Ind.)  Journal-Gazette 
produced  a  striking  front-page  pic¬ 
ture  of  the  burning  of  "a  40-foot  pyre 
of  unsafe  automobiles,  gleaned  from 
used  car  lots.” 

Variety  of  Adt 

But  it  is  in  the  advertising  col¬ 
umns  that  there  has  been  greatest 
evidence  of  thought  and  ingenuity. 

One  result  of  turning  so  much  of 
the  used-car  promotion  over  to  news¬ 
papers  is  a  great  variety  of  plans  and 
copy.  Some  newspapers  rely  on  plain 
statements  that  used  cars  are  down 
in  price,  others  add  the  argument  of 
greater  safety  in  cars  that  have  been 
checked  over  and  repaired.  Some 
have  devised  ingenious  “hooks"  either 
to  arouse  readers’  interest,  or  to  re¬ 
quire  parallel  use  of  paid  space. 

Firms'  Salesmen  Active 

Although  cutting  down  on  display 
advertising,  many  firms  are  going 
.■>0-50  with  their  dealers  on  classified 
linage.  Many  a  member  of  the  na¬ 
tional  sales  staff  has  been  thrown  into 


BIG  DRIVE  BY  AUTOMOBILE  MAKERS 

AUTOMOBILE  MEN  and  their  advertising  agents  were  in  a  fever  of  activity 

this  week,  after  a  two-month  lull,  trying  to  put  together  a  joint  campaign 
to  push  the  automobile  industry  off  its  dead  center  and  speed  up  the  factory 
wheels  again.  While  those  most  intimately  concerned  withheld  confirmation, 
the  report  was  that  March  would  see  a  National  Used  Car  Week,  with  news¬ 
papers  bearing  the  brunt,  aided  by  radio,  dealer  promotions,  etc.  In  March, 
of  course,  the  usual  seasonal  upturn  would  make  the  moment  auspicious;  if 
the  auto  industry  is  to  do  real  business  in  the  first  half  of  the  year,  it  would 
need  to  get  going  by  that  time. 

Ford  Motor  Company  and  one  of  its  agencies.  N.  W.  Ayer  &  Son.  were 
said  to  be  leaders  in  the  movement,  with  the  newspaper  advertising  intrusted 
to  Ayer.  Other  agencies  reported  to  be  taking  part  were  Young  &  Rubicam 
(Packard),  J.  Stirling  Getchell  (De  Soto  and  Plymouth),  and  Brooke.  Smith 
&  French  (Hudson). 


k 


"Red  Tag  Sale"  promoted  in  page  ad  in 
Minneapolis  Journal.  Cars  are  described 
and  prices  given,  but  no  dealer's  name. 
Instead  each  description  is  followed  by; 

" — offered  on  Want  Ad  pages  today." 

the  used-car  battle,  and  is  out  on  the 
road  hard  at  work  these  days. 

January  sales  report  on  General 
Motors  cars  made  a  better  showing  in 
relation  to  January,  1937,  than  De¬ 
cember  had  in  relation  to  December, 

1936.  January  "sales  to  dealers  in 
U.  S.  and  Canada,  plus  overseas  ship¬ 
ments”  were  94,267  units,  less  than 
10%  below  the  103,668  of  January, 

1937.  Sales  to  U.  S.  dealers  were  down 
about  20%,  to  56,938,  against  70,901. 
Sales  to  consumers  in  the  United 
States  were  63.069,  about  2/3  of  the 
92,998  of  January,  1937.  Obviously  the 
dealers  sold  more  cars  than  they 
bought.  December  sales  to  U.  S.  con¬ 
sumers  were  89.682.  against  173,472  a 
year  before. 

Packard  Cuts  Price 

Packard  Motor  Car  Company  is  the 
only  one  of  the  big  makers  to  make  a 
price  reduction  in  the  present  emerg¬ 
ency.  Packard  recently  announced 
$100  cut  in  the  prices  of  its  six-cylin¬ 
der  models  only.  M.  M.  Gilman,  vice- 
president  and  general  manager,  said: 
“Our  decision  to  make  this  price  re¬ 
duction,  following  our  all-time  unit 
production  year,  was  actuated  by  our 
desire  to  stimulate  public  buying,  not 
only  of  motor  cars  but  of  all  the  pro¬ 
ducts  of  American  industry,  and  thus 
to  help  restore  consumer  confidence 
generally.” 

Chevrolet,  long  a  leader  in  used-car 
selling,  is  conducting  a  "Goldeji 
Gloves  Used  Car  tournament,”  for  its 
dealers.  W.  E.  Holler,  general  sales 
manager,  .said:  "For  the  past  34  con¬ 
secutive  months — from  March,  1935, 
straight  through  to  December,  1937 — 
Chevrolet  dealers  sold  more  than  100,- 
000  u.sed  cars  every  month.  And. 
though  the  figures  for  January  are 
not  yet  available,  it  looks  very  likely 
that  they,  too.  will  top  the  100,000 
mark,  for  a  total  of  .35  month;s  straight. 
I.  for  one,  am  certain  that  February 
will  be  a  banner  month  of  used  car 
sales.” 

Cool  to  Hudson  Plan 

Hudson  Motor,  as  already  told,  ha.s 
sought  newspaper  participation  in  an 
ambitious  program  of  promotion,  but 
has  met  a  certain  coolness  among 
newspapermen  because  they  were  ex¬ 
pected  not  only  to  buy  the  proffered 
mats,  and  give  free  space  in  which  to 
use  them,  but  also  to  pay  agency  com¬ 
mission  for  use  of  the  copy.  Many 
newspapers  preferred  to  write  their 
own  copy. 

Hudson’s  own  participation  is  out¬ 
lined  thus  by  its  advertising  agency, 
Brooke,  Smith  &  French,  Detroit: 
“Where  a  papier  is  doing  an  aggressive 
job  of  calling  the  public’s  attention  to 
(Continued  on  page  28) 
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Seattle  Star,  Guild  End 
Strike  With  Contract 


34  Return  .  .  .  Chicago  Times  Posts  Policy 
Statement  .  .  .  Knoxville  Journal 
Charges  Boycott 


The  hearing  followed  charges  tract  at  the  Record  had  been  misrq). 
brought  by  the  guild  charging  intimi-  resented  by  the  guild.  At  the  samt 
dation  by  the  Journal  management  time  a  bulletin  board  notice  by  die 
to  prevent  a  majority  of  editorial  em-  Record  managing  director,  William  F  If* 
ployes  joining  the  guild,  discharge  of  Hawkes,  characterized  as  “misleading  L  ( 
three  employes  for  guild  activity,  and  and  provocative”  a  guild  announce- 
refusal  to  bargain  collectively  in  good  ment  of  a  unit  meeting  captioned  “Dc 
faith.  Albert  Lohm  is  special  exam-  you  want  your  wages  cut?” 
iner  for  the  NLRB.  "Our  proposal  was  to  maintain  the 


Statement 


John  T.  Moutoux,  Washington  cor-  minimum  scale  but  remove  the  clause! 


respondent  for  the  Knoxville  News-  against  pay  reductions."  Mr.  Saylor  j 


Sentinel  and  other  Scripps-Howard  said.  ‘‘When  you  commit  yourself  aj 


papers  in  this  area,  and  former  presi-  year  in  advance  during  a  business  re-  j 


dent  of  the  Knoxville  Guild,  told  on  cession  there’s  no  telling  what  might 
SELATTLE,  Wash..  Feb.  9— The  seven-  county  and  suburban  circulation  man-  direct  testimony  of  sending  out  the  happen. 


agers,  are  exempted  from  the  terms  letters. 


month  strike  of  the  American  News-  agers,  are  exempted  fr( 
pi.per  Guild  against  the  Seattle  Star  of  the  agreement, 
ended  Feb.  4  with  the  signing  of  an 

agreement  reinstating  45  strikers  with  Chicago  Statement 
back  pay  and  recognizing  the  guild  as  CHICAGO.  Feb.  8— A 
the  sole  collective  bargaining  agent  statement  coverine 


letters.  "We  specifically  told  the  guild  there  ^ 

Moutoux  defended  his  conduct  as  a  was  no  intention  of  cutting  pay.  We 
reporter  for  the  News-Sentinel  at  a  voluntarily  proposed  to  raise  sever-  ''8 
strike  of  employes  of  the  Aluminum  ance  pay  to  a  maximum  of  28  week.< 

Co.  of  America,  near  here  last  July  7  as  a  safeguard  against  wholesale  fir- 


RIC  GO.  eb.  8—  following  which  the  Journal  pub-  ings  but  this  was  not  reported  back 

statement,  covering  conditions  of 


for  the  editorial,  business  office  and  employment  in  the  Chicago  Times  what  the  guild  has  charged  to  the  members  in  the  guild’s  an- 

advertising  departments.  Re.signations  department  for  one  year.  nouncement.  Neither  was  the  guar- 


were  accepted  immediately  from  11  commencing  March  8,  was  posted  by 


v.  ho  had  other  jobs.  Publisher  S.  E.  Thomason  yesterday, 

The  position  of  the  Star  was  indi-  after  the  Chicago  Newspaper  Guild  admitted  on  the  stand  that 

ated  in  an  editorial  the  day  following  j^^d  requested  a  collective  bargain-  had  been  arrested  at  ^veral  re- 


Moutoux  because  of  his  presidency 
of  the  Knoxville  Newspaper  Guild.” 


antee  of  minimum  pay  mentioned." 


cated  in  an  editorial  the  day  following 


- — -  — - .  _  ^  iiau  itruutTMtru  d  cuiicuiivcr  udiKctiu-  i  l  i  :  _  i_  a.i _ 

the  signing  of  the  agreement:  The  jj^g  conference  seeking  a  contract.  upr  s  ngs,  eac 

.  .  1  <•  1  I  i-  ..  r.t.  _  ”  .ciAirl  I  uroe  /«rk\ror‘ind  tno  CTr»i*tr 


Face  Trial  by  Guild 

CHARLES  P.  POLK,  president  of  the 


Star  itself  had  no  dispute  with  any  new  statement  provides  for  in¬ 


aid  “while  I  was  covering  the  story  Philadelphia -  Camden  chapter  oflmoi 
m  a^ianmont  from  mv  ni.w«nanor  ”  the  American  Newspaper  Guild,  andlagri 


— —  - —  — I -  xijt;  new  Mdieiiieiii  uiuvmes  iii-  a  /  _ iiie  riiiieriCdii  ivewsoauer  vjruiia.  ana  aen 

labor  group  but  two  such  groups  last  creased  minimum  wage  scales  that  Severa'l'"former°'^taff^  memter^  of  Pl^hard  Cornish,  secretary,  along  iishi 

July  claimed  jurisdiction  over  cir-  gq^ai  exceed  those  obtained  by  the  journal  Bruce  Tucker  and  Ernest  editorial  employes  of  the  proi 

culation  department  jobs  and  the  Star  focal  guild  in  their  recently -signed  Philadelphia  Evening  Bulletin  have  >ub: 

made  to  suffer  the  consequences.  contract  with  the  Chicago  American  teTtifiL^thT^he^Xro  toW  been  cit^  for  trial  on  charges  of  vio-  A 

The  consequences  amounted  to  and  establishes  minimum  salaries  for  testified  that  they  were  told  fatjon  of  the  Guild’s  constitution  pro-  nor 

Times  employes  comparable  to  those  hibiUng  inLpe^ndtt  Xtiv^’ C- 


S29,497  in  back  pay  and  the  reemploy 


ment  of  20  men  in  the  circulation  de-  paid  by  other  Chicago  dailies.  ’The  j®.*"  and  remain 

til  .  _  i_  _  _  ”  -  ...  in  tliA  noriA**  c  Ckmrk1/\%r  .^A\rof*o1  rkfnov'c 


partment.  These  men  will  take  over  increased  minimum  wage  scales  will 
other  jobs  until  the  courts  settle  the  add  approximately  $21,000  to  the  an- 


in  the  paper’s  employ.  Several  others  8a>nmg, 


jurisdictional  dispute  between  AFL  nual  editorial  department  payroll,  an 
and  CIO  which  brought  on  the  strike,  increase  of  15.6*7f. 


Sixty  employes  walked  out  July  3 

R*fy>«d  Gwild  Offer 

An  offer  of  the  guild  to  settle  wit! 


The  guild,  however,  will  continue 
to  -seek  a  contract  in  behalf  of  the 


testified  they  had  been  told  by  ex¬ 
ecutives  that  "No  guild  member  will 
receive  a  raise  in  salary  or  pro¬ 
motion.” 

One  session  grew  hectic  as  Harry 


A  trial  board  of  five  guildsmen  was  clat 
elected  at  a  recent  meeting  of  the  ma( 
Philadelphia-Camden  chapter.  It  b  nex 
charged  the  Bulletin  employes  nego-  »pe 


tiated  for  salary  increases  with  the!  bro 


-'^eek  a  contract  m  behalf  of  the  u  ^  :ij  witness  contended  ^^ulletin  management.  Polk  and  Cor- 

settle  with  Times  unit,  despite  posting  of  the  hired  by  the  Jour-  charged  with  “dereliction  of  ere 


the  Star  for  four  weeks  less  pay  per  bulletin  board  statement,  seeking  a  ,  nprmitt«.d  to  start  duty  ”  iu  connection  with  the  Bulle 

man.  totalling  about  $7,000,  provided  guild  shop,  no  arbitration  provisions  was  not  permitted  to  start  - .... 


the  guild  was  granted  a  closed  shop,  aud  an  unqualified  dismissal  indem-  hi'*  waT*^a  ^*rn*»rnh^^'nf  signed  by  three  guildsmen.  The  trials. 

_ _ _ _ 1  L..  .1.-  _  J.—  oitu  <-i7ctBr>i  TVu.  u/a0o  sr-aloc  aro  ageiiieni  mat  ne  was  a  memoer  oi  •'  ,  ,  -i,  l. 


The  complaint  wa^ 


was  rejected  by  the  newspaper  dur-  nity  system.  The  wage  scales  are 
ing  negotiations,  officers  of  the  guild  satisfactory,  it  was  stated. 


reported. 


In  a  letter  to  Don  Stevens,  chair- 


the  guild.  Both  newspapers  are  giv¬ 
ing  full  coverage  to  the  hearings. 


-said  to  be  the  first  of  the  kind,  will  be 
held  within  the  next  few  weeks. 


From  the  back  pay  alloted  strikers  ntan  of  the  guild  negotiating  com- 


was  deducted  such  sums  as  they 


expressed 


earned  in  other  employment  during  willingness  to  meet  with  guild  rep 


the  strike. 


resentatives  after  Feb.  10. 


Mogelever  Appeals 

TRENTON,  N.  J.,  Feb.  8— New  Jer¬ 
sey’s  highest  tribunal,  the  State 


The  strikers  returned  to  work  Feb.  conference  has  been  set  for  Feb.  11.  Errors  and  Appeals  Court,  today  was 


Contempt  Sentences 

SIX  GUILD  STRIKERS  on  the  Bay¬ 
onne  (N.  J.)  Times  who  were  re¬ 
cently  adjudged  in  contempt  of  cotir 


7  and  the  life  of  the  agreement  is 
one  year  from  the  date  of  signing  with 
no  provision  regarding  its  renewal. 


Provision*  of  A9rooiNoiif 

In  his  letter  addressed  to  Times 


asked  to  order  the  reinstatement  of  violating  an  injutmtion  were  in- 
Jacob  Mogelever,  city  editor  of  the  structed  to  appear  m  Chancery  Cot^ 


Newark  (N.  J.)  Ledger,  as  a  member  Monday  to  receive  .sentence  by  Vi« 


They  will  receive  prevailing  wages,  ason  stated:  '“rhe  salary  of  no  edi 


editorial  .staff  members,  Mr.  Thom-  ^  m  ^  ’  n  T  Chancellor  James  F  Fielder 

aenn  of  nn  oHi-  ‘^e  Newark  Newspaper  Guild  from  '-Uanceiior  James  f .  l-ieider. 


not  less  than  $25 


.1  icaa  iiidii  .P4.U.  torial  worker  now  receiving  more  ,  ■  -  -----  ^ — -  rv 

Charges  of  unfair  practices  against  than  the  minimum  established  in  the  “8"  executive  board  alleged  Denounce  Hague 


which  he  was  expelled  three  years 


the  Star  will  be  withdrawn  by  the  new  statement  will  be  reduced  dur-  interests  lay  with  the  manage-  THE  REPRESENTATIVE  ASSEM- 


guild  from  the  NLRB  which  recently 
ordered  the  reinstatement. 

One  feature  of  the  contract  is  a 


ing  the  life  of  this  agreement." 

The  agreement  provides  for  $5  and 
$10  weekly  increases  in  minimum 


ment  as  against  the  guild."  The  court 
took  the  case  under  advi.sement. 


schedule  of  severance  pay  running  up  salaries  over  those  of  a  year  ago; 
to  a  maximum  of  15  weeks  pay  for  dismissal  pay  of  one  week’s  salary 


Strike  Threat 


BLY  of  the  New  York  Newspape: 
Guild  Monday  night  adopted 
resolutions:  one  condemning  Mayor 
Frank  Hague  of  Jersey  City  for  at- 


10  years  of  service. 

"niere  is  no  closed  shop  clause  and 
wages  during  the  life  of  the  agree- 


after  six  months  employment  up  to 
14  week.s’  pay  for  nine  years  service; 


BOSTON,  Feb.  9 — At  a  meeting  of  the  tacking  the  freedom  of  the  press;  and 
Boston  Herald  Traveler  unit  of  the  the  other  condemning  the  “anti-unior 


guild  held  last  Sunday  90  of  the  107  and  anti-democratic”  act  of  Williair  l 


vacations  with  pay  of  one  to  three  rnembers  attending  sanctioned  a  reso-  Green,  president  of  the  AFL.  for  ex 


ment  shall  not  be  lower  in  any  classi-  vveeks.  depending  upon  length  of  ser-  giving  the  guild  negotiation  eluding  Heywood  Broun,  ANG  presi- 

fication  than  the  prevailing  wages  effective  March  8,  weekly  mini-  ‘‘f’namittee  the  right  to  call  a  strike  if  dent,  from  a  press  conference  at  tb  at 


prior  to  July  2,  1937.  But  at  the  end  mum  pay  for  those  having  three  or  newspaper  management  does  not  AFL  convention  in  Miami. 


of  three  months,  the  Star  agreed  to  more  years  experience,  will  be  $60  accede  to  its  demands.  Since  then  The  Hague  resolution  declared  tha  y( 
•  discuss"  with  the  guild  the  pay  scale  rewrite  men.  baseball  writers  and  several  conferences  have  been  held  the  Jersey  City  administration  failet  nt 


ol  those  receiving  less  than  $25  per  reporters  used  interchangeably  as  re-  controversy  may  reach  a  in  an  attempt  to  have  Charles  Zer- 


40-Hour  Week 

The  five-day  40-hour  week  is  a 


write  men-  $55  for  all  copyreaders  Friday.  The  management  has  ner,  Jersey  City  correspondent  fa  m 

and  librarian;  $50  for  a.ssLstant  edi-  ®  Times,  removed  fror.  Bi 

tors.  ret>orter.s.  caotion  writers  at--  concessions  but  has  refused  to  his  job. 


The  hve-day  4U-hour  week  is  a  tors,  reporters,  caption  writers,  at-  i.oin;c.-,sioii!,  out  nas  it 

provision  of  the  contract,  together  tists,  photographers,  special  and  mis-  guild  demands, 

with  a  two-week  vacation  with  pay  cellaneous  writers;  apprentice.s'  (those 
after  a  year  of  employment.  with  less  than  three  years  experi-  Dues  Increased 


Dues  Increased 


AD  MAN  DIES  IN  LEAP 

Philadelphia,  Feb.  9 — C.  Foster 


The  Star  agreed  to  pay  overtime  in  ence)  weekly  minimum  salaries  range  THE  PITTSBURGH  CHAPTER  of  the  Browning,  40,  advertising  copywriter. 


either  additional  time  off  or  pay  at  from  $25  to  $45;  city  desk  telephone  guild  has  voted  to  increase  its  dues  plunged  to  his  death  today  from  tb 


straight  time  for  the  hours  worked  in  assistants,  $25  to  $45,  after  three  25  cents  a  month  for  those  earning  thirteenth  floor  of  a  midcity  buildinf 


excess  of  40  per  week 


The  newspaper  further  agre^  that  eopyboys,  $15  to  $20.' kfter' one  year 
no  guild  member  would  be  discharged 


for  economy  reasons  for  six  months 
and  that  “in  any  event,  no  guild  mem¬ 
ber  shall  be  discharged  without  con¬ 
sultation  with  the  guild.” 


Circulation  department  strikers  giv-  sending  out  1,000  letters  to  labor 
er-  work  at  lower  wages  in  other  unions  asking  them  to  support  the 


years;  library  workers,  $17.50  to  $35;  between  $25  and  $50,  35  cents  a  month  He  had  been  employed  by  the  Aitkin- 

copyboys,  $15  to  $20.  after  one  year,  for  those  earning  $50  or  more.  It  is  Kynett  Advertising  Agency  for  U 

effective  March  1.  That  makes  the  years.  Three  other  employes  saw  hi* 
Charge  Boycott  total  dues  $1.50  and  $1.60  a  month  climb  to  the  ledge  outside  his  offi 

fClsinwir  T 1?  F  K  n  a  u  f®*"  the  respective  classes.  Of  this,  called  to  him  to  stop,  but  he  turn 

toe  Kn^Viile  New^^  a  month  goes  to  the  national  around,  waved  and  then  leaped. 

conriina  1  000  lottos.,  Ol  ganiZatlOn.  ■ 


the  Knoxville  Newspaper  Guild,  by 


classifications  will  be  paid  the  differ-  guild  in  its  efforts  to  gain  a  contract  Explains  Stem  S  Stand 


C.  P.  KEYSER  RETIRES 

Charles  P.  Keyser,  for  the  past  i 


ence  when  and  if  reinstated  either  with  the  Knoxville  Journal,  was  at-  HARRY  T.  SAYLOR,  editor  of  the  years  Washington  correspondent  d 


by  the  agreement  with  the  guild  or  tempting  a  boycott  of  the  Journal  New  York  Post  and  Philadelphia  St.  Louis  Globe-Democrat,  has  bee« 


by  decision  of  the  courts. 


was  made  here  by  defense  counsel  Record,  declared  this  week  the  man-  placed  on  the  inactive  list. 


Twelve  executive  heads,  including  at  a  NLRB  hearing,  which  started  agement’s  stand  in  negotiations  re-  Duval  has  been  transferred  to  Wash 


the  city  editor,  sports  editor,  city,  Feb.  3. 


cently  opened  for  a  new  guild  con-  ington  to  succeed  him. 


for  FEBRUARY  12,  1938 
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Midwest  Circulation  Men 
Talk  of  Higher  Prices 

Many  Report  Increases  and  Some  Tell  of 
Greater  Readership  Despite  Rise  .  .  . 

James  M.  Rankin  Elected  President 


KANSAS  CITY,  Mo.,  Feb.  8 — Mem¬ 
bers  of  the  Midwest  Circulation 
Managers’  Association  were  return - 
.ng  home  today  from  their  23rd  an¬ 
nual  convention  here  impressed  with 
•he  need  of  increased  prices  for  bet- 
;er  produced  newspapers. 

James  M.  Rankin  of  the  Capper 
Publications.  Topeka,  Kan 
fleeted  president. 

While  most  speakers  before  the 
convention  and  at  round  table  dis¬ 
cussions  cited  the  necessity  of  gaining 
more  revenue  to  cope  with  ever 
mounting  overhead,  they  virtually  all 
agreed  that  the  tendency  of  pub¬ 
lishers  to  better  the  quality  of  their 
product  was  a  big  step  in  holding 
subscribers. 

About  half  of  the  managers  re¬ 
ported  their  newspapers  had  been 
forced  in  the  last  year  to  increase 
prices.  Others,  many  of  whom  de¬ 
clared  an  increase  would  have  to  be 
made  by  their  publications  in  the 
next  few  months,  were  alert  to 
speeches  and  discussions  which 
brought  forth  comment,  suggestions 
and  practical  plans  whereby  the  in¬ 
crease  could  be  inaugurated  without 
losing  many  readers. 

Circulation  Mounted  with  Price 

Earl  O.  Peeler,  Grand  Island  (Neb.) 
Independent,  outgoing  president,  gave 
the  keynote  in  his  speech  Monday 
when  he  declared  circulation  figures 
have  mounted  instead  of  dropped  on 
papers  that  have  increased  prices. 

The  managers  who  reported  los.ses 
due  to  price  increases  said  the  losses 
were  small  and  were  more  than  ab¬ 
sorbed  by  the  additional  revenue 
gained. 

"It  is  impossible  to  print  and  de¬ 
liver  a  daily  paper  for  the  price  most 
newspaper  managements  are  asking 
now,’’  O.  E.  Jerner  of  the  Lincoln 
(Neb.)  Star  said.  “For  that  reason 
the  Star  recently  increased  the  price 
of  its  daily  .sheet  and  Lincoln  resi¬ 
dents;.  almost  to  a  person,  stuck  by 
us.  They  realized  a  nickel  more  a 
week  was  necessary  if  they  expected 
to  continue  receiving  the  same  high 
standard  as  they  were  accustomed 
to.” 

"We  have  found  that  the  less  said 
about  an  increase,  the  better  it  will 


and  don't  explain  at  all,  they  won’t 
mind.” 

Several  disagreed  with  Jerner, 
among  them.  B.  R.  Atkinson,  Hutchin¬ 
son  (Kas.)  News-Herald  and  Roy 
Bailey,  Salina  (Kas.)  Journal. 

Editors  Don't  Know  News 
F.  W.  Hockenhull,  of  Chicago’s  Cir- 
culation  Management,  created  a  stir 
with  his  10-minute  address  on  ’"Our 
Changing  Profession.’’  Hockenhull 


paper.  In  short,  thank  God  you  are 
in  the  circulation  department,  and  a 
member  of  the  finest  profession  of 
all.” 

On  Training  Nowtbeys 

The  training  of  carrier  boys  and 
how  to  get  them  to  assume  full  re¬ 
sponsibility  as  solicitors  was  dis¬ 
cussed  by  E.  P.  Schwartz  of  the  Des 
Moines  (la.)  Register-Tribune. 

Fred  Seachrest.  Lincoln  (Neb.) 
Journal,  read  from  a  chart  published 
in  a  recent  issue  of  Editor  &  Publisher 
to  answer  the  topic  on  which  he 
wrote,  "What  Newspaper  Feature  In¬ 
terests  the  Greatest  Number  of 
Readers’?” 

Morris  D.  Milam,  of  the  Togeka 
(Kan.)  State  Journal,  spoke  on  "The 
Best  Plan  for  Increasing  Rural  Cir¬ 
culation  On  an  Evening  Paper"  and 
stressed  the  importance  of  good  motor 
carriers,  which  are  dependable  no 
matter  what  the  weather.  High  char¬ 
acter  of  drivers  and  collectors  who 


6.  R.  Boyd,  Independence  (Mo.)  Eianriiner; 
Earl  O.  Peeler,  Grand  Island  (Neb.)  Daily 
Independent;  W.  T.  Bolin,  Newton  (Kan.) 
Republican. 


Left  to  riglit:  Alvin 
Macke.  Cape  Girar¬ 
deau  (Mo.)  South- 
;ast  Missourian;  John 
Zoller,  Tulsa  (Okla.) 
Tribune;  E.  E.  Scott, 


Press;  L.  J.  Hoffman, 
St.  Louis  (Mo.)  Star- 
Tinnes. 
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Left  to  right:  George 
Cobbe,  Topeka 
(Kan.)  Daily  Capi¬ 
tal;  James  M.  Ran¬ 
kin,  Capper  Publica¬ 
tions,  Topeka;  R.  E. 
M  o  h  I  e  r  ,  Colorado 
Springs  (Colo.)  Ga- 
lette  Telegram;  G. 
C.  Gardner,  R. 
Smith  (Ark.)  South¬ 
west  American  & 
Times  Record. 

.'•aid  some  of  the  publishers  and  edi-  sell  the  papier  to  farmers  and  farm- 
tors  who  are  paid  big  salaries  to  find  ing  families  are  also  of  vital  impor- 


sons  to  follow  the  news  more  closely. 
James  M.  Rankin,  chairman  of  the 
discussions,  said  news  broadca.sts  had 
helped  circulation. 

L.  W.  McFetridge  of  the  Tulsa 
(Okla.)  World,  in  his  discussion  ot 
the  social  security  act,  advocated  the 
use  of  contracts  which  would  make 
the  newsboys  independent  carriers. 

Other  officers  elected  at  the  closing 
.session  were:  G.  E.  Carvell.  St.  Louis 
Post  -  Dispatch,  first  vice  -  president; 
Homer  Bair,  Kansas  City  (Mo.)  Jour¬ 
nal-Post,  second  vice-president;  G.  R. 
Springfield  (Mo.)  Boyd,  Independence  (Mo.)  Examiner. 
News  -  Leader  and  reelected  secretary-treasurer;  Harold 
C  Hult,  St.  Joseph  (Mo.)  News  Press 
&  Gazette,  sergeant-at-arms. 

Homer  Bair,  of  the  Kansas  City 
Journal-Post,  was  publicity  chairman. 

■ 

April  28  Chosen  for 
Ad  Bureau  Dinner 

A  committee  appKiinted  by  Chair¬ 
man  Edwin  S.  Friendly  has  set  April 
28  for  the  annual  Bureau  of  Advertis¬ 
ing  dinner  in  connection  with  the 
ANPA  convention.  Subscriptions  will 
be  opien  exclusively  to  the  Bureau 
membership  from  Feb.  14  to  March  7. 
After  that  date,  remaining  places  will 
be  available  to  other  new.spapers  and 
representatives. 

Plans  for  obtaining  speakers  of  na¬ 
tional  prominence  were  started. 

The  Dinner  Committee  is  made  up 
of  the  following:  Mrs.  Ogden  Reid. 
New  York  Herald  Tribune,  chairman: 
Kenneth  C.  Hogate,  Wall  Street  Jour¬ 
nal;  Frank  S.  Baker,  Tacoma  News 
Tribune;  Benjamin  J.  Foley,  Newark 
Evening  News;  Curtis  B.  Johnson. 
Charlotte  Obserr^er:  William  L.  Mc- 


go  over  with  the  public,  he  said.  If  have  the  knowledge  of  what  con 
you  play  it  up  on  page  one,  and  run 
notices  about  the  increase  for  a  week 
or  so  preceding  the  move,  it  just  re¬ 
minds  the  readers  and  they  get  mad. 

But  if  you  suddenly  up  the  prices 


and  print  the  day’s  news  actually  do  tance,  Milam  declared.  ,  ,  r>i  -i  j  i  l  r-  r,  , 

George  A.  Linhardt,  Jr.,  circulator 
for  the  Jefferson  City  (Mo.)  Post  Trib- 


Smith,  Kantas  City  (Kan.)  Kansan; 
0-  E.  Jerner,  Lincoln  (Neb.)  Star. 


stitutes  a  news  story  as  much  as  do 
the  circulation  men. 

"We  are  the  boys  who  sell  the 
papers,  and  who  come  in  contact  with 
the  readers  and  newsboys  them¬ 
selves.”  Hockenhull  declared,  “and 
we  know  what  the  public  wants  to 
read.  How  can  an  editor,  seated  be¬ 
hind  closed  doors  or  inside  a  stuffy 
city  room,  know  what  pieople  really 
want  in  the  way  of  news?  It’s  a  fact 
that  the  circulation  manager  is  a  bet¬ 
ter  judge  of  news  than  the  editors  or 
publishers  in  most  ca.ses,  and  that 
his  judgment  on  how  news  should  be 
played  up  should  be  asked  by  the 
publisher,  instead  of  leaving  it  up  to 
the  editor  and  his  assistants.” 

Hockenhull  concluded  with  this  de¬ 
scription  of  circulation  managers;  “A 
circulation  man  must  be  an  editor 
and  shapie  the  editorial  policies;  he 
must  be  an  advertising  man  and 
know  how  to  sell;  he  must  be  a  me¬ 
chanical  man  and  know  how  to  run 
the  machines  which  make  a  news- 


letin;  R.  A.  Huber.  New  York  World- 
Telegram;  W.  E.  Anderman,  Detroit 
Times;  Francis  S.  Murphy,  Hartford 
Times;  David  B.  Plum.  Troy  News¬ 
papers;  S.  C.  Speer.  Toledo  Blade; 
Charles  H.  Spencer.  Newark  (Ohio) 
AdiJocate  and  American  Tribune;  E. 
P.  Adler,  Davenport  Times;  Albert  H. 
Stackpole,  Harrisburg  Telegraph;  Ed¬ 
mund  F.  Jewel,  Manchester  Union- 
Leader;  Egbert  D.  Corson,  Lockport 
Union-Sun  &  Journal;  and  E.  M. 
Dealey,  Dallas  News  &  Journal. 

TEXAS  APPOINTMENTS 

Texas  Press  Association  has  enlarged 
its  executive  committee,  adding  the 
regional  press  group  heads  in  advisory 
capacities.  Presidents  of  the  Texas 
regionals  are  Freddie  Massengill, 
of  the  Pueblo  (Colo.)  Star  Journal,  North  and  East  Texas  Press  Associa- 
was  on  "Motor  Routes.”  tion,  Mrs.  Mary  Whatley  Dunbar,  Palo 

It  was  generally  agreed  at  a  round  Pinto,  West  Texas  Press  Association, 
table  discussion  that  radio  news  Wendell  Mayes,  Heart  o’  Texas  Press 
broadcasts  had  not  hurt  circulation  Association,  and  Joe  T  Cook,  South 
but  probably  had  caused  more  per-  Texas  Press  As.-ociation 


I. lie,  told  how  his  papier  profited 
from  increasing  subscription  rates 
and  pxiinted  out  how  the  topic  was 
of  unusual  timeliness  now  with  the 
increased  cost  of  newsprint,  taxes  and 
.salaries. 

Louis  Scott,  of  the  Kansas  City 
(Kan.)  Kansan,  a  Cappier  Publica¬ 
tion,  talked  on  ‘‘Carrier  Boys.” 

Carriers  Work  for  Profit 

"Carriers  won’t  work  for  prizes  as 
they  will  for  money  profit,”  he  said, 
"and  that’s  been  proven  by  us  on  the 
Kansan.  Pay  the  boys  good  money 
for  their  work  and  you  will  get  the 
job  done  better  than  if  you  offer 
them  a  baseball  glove  or  an  air  rifle 
for  their  efforts.” 

A  paper  prepared  by  D.  F.  Steele, 
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Joe  Mitchell,  Ears 
Bent,  Panics  ’Em 


Magic  Eye  Reporter  (With  Sound)  Turns  Eyes 
of  Journalism  on  Accurate  Reporting,  Color 
Writing,  Interviewing  Technique 


By  WARREN  L  BASSETT 


THE  FRESHEST,  most  stinging  news¬ 
paper  breeze  in  many  a  year,  has 
just  blown  off  the  book  presses  and 
has  tumbled  end-over-end  into  a 
corner  all  the  recent  excellent  but 
brain-weighty  volumes  by  newspaper¬ 
men  on  China,  Spain,  Ethiopia,  Russia, 
world  armaments,  whither  the  U.  S. 
is  drifting,  and  What  I  Saw  on  My 
Recent  Trip  to — Oh,  you  name  it. 
Did  we  say  a  breeze?  We  will  set- 


afternoon  newspaper,  above  all  has  a 
sense  of  humor  and  of  the  picturesque. 
He  is  chairman  of  the  World-Telegram 
Newspaper  Guild  unit,  and  it  is  too 
bad  that  so  many  of  the  “At  a  meeting 
last  night”  writers  will  think  they  are 
Joseph  Mitchells.  But  if  they  are 
moved  to  imitation  it  is  all  to  the 
good.  Maybe  this  is  the  new  gland 
reporting  has  needed,  and  from  now 
on  Chamber  of  Commerce  luncheons 
will  carry  streamers  and  bingo  party 
reports  will  be  Page  One.  (Not  that 
they  couldn’t  be.) 


Zip!  Her*  We  Go! 

Here  are  some  comments  of  a  star 
reporter; 


I  liavc  Irci’.  l>y  sunie  i>l  tlic  faiicirst 

earlkihirrR  in  tlit  uorld.  incluiling  tienrgc 
Bernard  Shaw  ami  Nich<>la.«  Murray  Butler, 
anil  1  have  lung  -inct  In'll  the  .ihility  tn  detect 
insanity.  Sonatitne'.  it  is  necessary  fur  nie 
to  go  iniii  a  iisycho)iathic  ward  on  a  story 
and  I  never  iiutice  the  differetice. 


Portrait  of  the  author 


lie  for  a  hurricane.  For  this  isn’t 
about  politics  and  theories,  this  is 
about  what  the  new.spapers  live  by — 
writing. 

All  this  hoopla  is  about  Joseph 
Mitchell’s  “My  Ears  Are  Bent.”  a 
book  every  writing  newspaperman 
will  go  for  like  a  pass  to  the  Army- 
Notre  Dame  game.  The  copy  desk 
clan  will  look  glum,  for  Mitchell 
thinks  they  are  a  bunch  of  Nice 
Nellies  in  a  streamlined  rut  who  im¬ 
pose  a  censorship  of  their  own  not 
demanded  by  any  office  rules,  delight¬ 
ing  in  changing  “raped”  to  “criminally 
attacked;”  but  they,  too,  will  be  won 
over  by  Mitchell’s  Magic  Eye  re¬ 
porting — with  sound.  Mitchell’s  inter¬ 
views  are  word  cocktails  for  everyone 
in  the  business  and  will  make  many  a 
publisher  read  his  news  columns  and 
wonder  where  all  the  soot  came  from. 


viewer  on  nii)>l  new '|>.i|>ei ii  to  entertain, 
not  to  sited  liglit.  .  .  .  The  press  will  string 
along  with  the  fatnoiis,  attacking  only  the 
weak  and  the  eccen- 


“I  rent  a  lot  of  monkeys,"  he  told  me. 
“I’eople  get  h.msoine  and  telephone  me  to 
send  them  a  inonkey  to  keep  them  company. 
After  all.  a  monkey  is  a  mammal,  ju.st  like 
us."  I  wrote  that  story  ami  then  I  went  home 
Anotlof  d'ly  .iiinther  doll.'ii. 


trie.  ...  If  Nicholas 
Murray  Butler  .and 
I’eter  .1.  Xlctiuinness 
made  the  same  ideti- 
tical  statement  the 
papers  woiihl  tre.at 
Mr.  Butler  with  a 
gigantic  amount  of 
respect  but  Pete 
would  lie  treateil  as 
a  yap  who  should 
keep  his  mouth  shut. 
It  is  safe  to  write 
•accurately  only  alrout 
the  nuts  atiil  hums. 
When  a  (luhlic  fig- 

A  beffer  liltenets  something 

ridiculous  rei*orters 
may  ihfu  write  about 
him  accurately.  J.  1*.  Morf^aii  was  always 
treated  with  elalnirate  respect  until  he  played 
nK:k-a-i)ye  baby  with  a  lady  midRet;  then  the 
newspaiHTs  were  not  afraid  »>£  him  any  more. 


“I  believe  the  nii'>l  inierv»*tiiui  human  iKringM. 
so  tar  :is  taU;  jy,  cuticernetl.  are  anthrop*)I^»^;i^tN, 
farmer^,  juu-iitute'.  p^ycliiatrists,  and  an 
occa'ii'inal  l»atfeii<Ur.  TIu  best  talk  is  artless, 
the  talk  trt'  iieo’de  tryitiK  to  reassure  or  c«  in- 
ho  t  thetn^f  ive's.  iu  the  sun.  H’uuped 

anoiiid  !»:i!»y  c.uTiaKt'*,  talking  alxiut  their 
week's  it!  the  h>ispital  the  way  meat  ha-* 

up,  nr  meti  iti  "altMOis,  talkini;  to  enmhat 
tlu  Iniu  liu*  s-i  fverv.ine  feels. 


N’tiU  "eldoin  kimw  what  vou  .ire  goinn  to 
,  sk  when  you  are  -^ent  to  interview  sometme. 
I'sually  the  l)esi  way  Pi  ‘itart  an  interview 
with  a  well-known  i>erson  is  to  recall  tl»e  worst 
ihinK  you  ever  heard  ahi»ut  him  and  ask  if  it 
is  true.  You  have  to  make  a  i>erson  atiiiry. 
hut  not  too  angry. 


On  Worid-Tclegram 

“My  Ears  Are  Bent”  is  a  compila¬ 
tion  (with  all  the  words  the  copy 
desk  cut  out  put  back  in)  of  the 
cream  of  Mitchell’s  interviews  which 
have  appeared  in  New  York  World- 
Telegram,  where  he  now  works.  New 
York  Herald  Tribune  and  the  New 
Yorker.  None  are  with  scions  of  the 
60  Families;  most  all  are  with  the  iri¬ 
descent  screwballs  of  our  civilization, 
bartenders,  booking  agents,  strip  tease 
artists,  pickpockets,  female  boxers, 
voodoo  devotees,  etc.,  etc. 


ciology  and  related  fields  which  they 
will  need  for  newspaper  work,  Dean 
Olson  explained  to  Editor  &  Puj. 
LiSHER.  Some  studies  in  journalism 
will  be  introduced  the  third  and 
fourth  years,  but  technical  couries 
will  be  largely  concentrated  in  the 
fifth  year,  he  said. 


No  rriKirlfi  can  Work  on  interviews  con- 
"tantly  without  I»vcoiiiiuK  u  littlv  hatty;  s<H>tier 
t»r  latt  r  ht-  will  I  ctfiii  hvariiiR  the  birdies  sing. 


Well,  well!  A  fine  broadside  and 
stimulating.  Mr.  Mitchell  has  been 
placed  in  print  by  Sheridan  House, 
New  York,  for  $2.50. 


Medill  School 


Adopts  5- Year 
Training  Course 


Olson  Heads  Journalism 
College  Reorganized  on 
Professional  Basis 


Chicago,  Feb.  8  —  Reorganization 
of  Medill  School  of  Journalism  at 
Northwestern  University  to  provide 


"Nasty  Genteclism"  Preferred 

I  admire  tlit-  vulgar  in  conversation.  I 
wi'«;h  newspapers  had  Cfiurage  enough  to  print 
cttnversation  just  .is  it  issues  forth,  relevant 
■  )l)sce!iity  and  all.  Some  of  Mayor  I. a 
(inardia's  most  apt  epigrams,  for  example, 
c  .nnot  he  prinie<i  in  any  New  York  new.'.- 
paper.  If  a  reporter  tries  to  get  anything 
ufiu>ual]y  hearty  in  a  story  some  copy  reader 
«»r  f»ther  will  trim  it  out.  There  are  .‘icores  of 
.'idinirahle  Cf>py  rea<lers  tm  New  S’ork  new.*, 
paper-i.  hut  most  of  them  .seem  to  he  loo  hnre<l 
tt»  give  much  of  a  damn  about  anything.  Tlie> 

•  Inn't  have  to  l)e  cens«»red;  they  willingly 
cetisfO’  theinselve.-*.  They  api^ear  to  prefer  the 
nasty  geiiteelism  to  the  exact  word;  they  will 
cut  “belly**  out  of  your  copy  and  write  in  the 
nauseating  wt>ni  “tummy.** 


a  professional  _ 

basis  compar¬ 
able  to  law  and 
medical  schools, 
was  approved 
this  week  by 
university  trus¬ 
tees.  It  will  ex¬ 
tend  the  period 
of  training  from 
four  to  five  years 
and  will  greatly 
increase  em¬ 
phasis  on  “back¬ 
ground”  studies  K.nneth  E.  Olson 
in  social  sciences. 

The  board  also  approved  establish¬ 
ment  of  Medill  school  as  a  separate 
school  of  the  university  and  ap¬ 
pointed  the  present  director,  Kenneth 
E.  Olson,  as  dean.  The  journalism 
school  has  previously  been  a  part  of 
the  School  of  Commerce  at  North¬ 
western. 


Guided  Program  of  Sfudy 

The  new  five-year  school  will  dif¬ 
fer  materially  from  a  graduate  de¬ 
partment,  stated  Dean  Olson,  “because 
it  will  also  concern  itself  with  the 
undergraduate  curriculum  of  those 
who  are  preparing  for  journalism" 

It  will  outline  for  each  undergrad¬ 
uate.  within  certain  limitations,  a 
guided  program  of  study  de-  “'f 
signed  especially  for  the  new.spaper- 
man.  fold* 

“If  schools  of  journalism  have  any  Mf®- 
justification  for  existence,”  he  de- 
dared,  “it  is  to  provide  the  kind  of  ^ 
educational  background  a  newspaper¬ 
man  needs,  plus  just  enough  of  tech¬ 
nical  and  professional  courses  to  make 
their  graduates  immediately  useful 
to  their  employers.  Our  curriculum 
will  therefore  be  heavily  weighted 
with  the  social  sciences. 

“Elconomic,  social  and  political 
problems  are  front  page  news  in  our 
newspapers  today.  Young  people 
cannot  do  an  intelligent  job  of  report¬ 
ing  and  interpreting  this  news  unless 
they  have  the  right  kind  of  educa¬ 
tional  background.  At  least  five 
years  of  study  are  needed  for  this 
purpo.se.” 

Four  Training  "Snqunncns'' 

Both  in  background  and  profes¬ 
sional  courses,  the  new  program  has 
been  organized  into  four  “sequences," 
designed  to  prepare  students  for 
special  fields  of  journalistic  work,  in¬ 
cluding  reportorial  and  editorial 
business  offices,  magazine  and  trade 
publications,  and  teaching. 

A  new  departure  at  Medill  will  be 
a  complete  program  for  training  of 
men  for  newspaper  business  depart¬ 
ments.  These  students  will  come  ud 
through  the  School  of  Commerce  and 
on  this  business  background  will  be 
superimposed  courses  in  local  news-  Pa> 
paper  advertising,  national  and  classi-  ph 
tied  advertising,  circulation  manage-  of 
ment,  editorial  administration,  news-  tuf 
paper  law  and  management. 

Consolidation  and  reorganization  of  "i* 
courses  for  the  new  program  will  go 
into  effect  next  fall.  Junior  and  tl* 
senior  students  now  in  school,  how- 
ever,  will  be  graduated  under  the  old  ‘oc 
plan. 

The  five-year  program  marks  the 
most  important  change  in  the  Medill  On 
School  of  Journalism  since  its  estab- 
lishment  in  1921.  To  date  the  school  At 
has  graduated  580  students  and  today  '"ti 
has  an  enrollment  of  137  taught  by  a  Tr 


I  tiicc  I  coviTC'l  .1  iKililic.'il  roll)  at  wliiili  a 
ti|'>y  statfsinan  ciir.seil  his  oiiiNuiciit  for  lift.rti 
violent  niiii'jtes.  His  profanity  was  so  vigoi - 
ons  I  expected  it  to  le.'ive  cavities  in  hi- 
leeth.  I  nseil  some  of  his  milder  remark- 
in  my  story,  Imt  the  copy  reader  cut  it  oni 
and  wrote  in.  "(Commissioner  Ktcetera  <le- 
dared  that  his  opiHuient  was  not  aware  of 
the  issues." 


The  book  has  a  tang  because  Mitch¬ 
ell,  still  in  his  twenties,  is  a  graphic 
reportt.-r,  one  who  seeks  and  finds  the 
exact  word,  has  an  ear  and  memory 
for  the  specific  language  used  by  his 
subjects,  performs  speedily  for  an 


There  is  no  fury  which  can  equal  the  bkack 
fury  which  hiibldes  up  in  a  reporter  when  he 
sees  his  name  siftned  to  a  story  which  has 
lieen  castrated  hy  a  copy  reader  or  one  of  the 
ofticials  of  the  city  desk. 


It  is  I>erliaps  an  nxly  Commentary  on  the 
.\merican  press,  but  the  function  of  the  inter- 


Newsmen  Aided  Program 

The  new  program  was  developed 
by  Dean  Olson  in  cooperation  with 
leading  newspapermen,  including  of¬ 
ficers  of  the  American  Newspaper 
Publishers  Association,  the  American 
Society  of  Newspaper  Editors,  the  In¬ 
land  Daily  Press  Association  and  the 
National  Editorial  Association. 

Under  the  new  set  up,  students  will 
enter  a  five-year  course  of  study,  the 
first  three  years  of  which  will  be 
spent  in  general  background  courses 
in  the  College  of  Liberal  Arts,  the 
last  two  years  in  more  specialized 
courses  in  the  School  of  Journalism. 
The  master  of  science  in  journalism 
degree  will  be  awarded  at  the  end  of 
the  fifth  year.  Eligible  students  will 
receive  their  liberal  arts  degree  or 
commerce  degree  at  the  end  of  the 
fourth  year. 

The  five-year  program  will  make 
it  possible  for  students  to  acquire  in 
their  first  four  years  the  kind  of  back¬ 
ground  in  economics,  history,  Eng¬ 
lish,  literature,  political  science,  so- 


faculty  of  15  members. 

Dean  Olson,  who  has  been  working  ">< 
on  the  five-year  plan  since  he  took 
over  the  direction  of  the  school  las!  nil 
September,  was  recently  elected  pres- 
ident  of  the  American  Association  o:  JP 
Teachers  of  Journalism. 


5-YEAR  JOURNAUSM 

Adoption  of  a  five-year  plan  tor  th< 
journalism  curriculum  at  Stanford 
University  was  announced  this  week  qij 
by  Dr.  Chilton  R.  Bush,  executive  head  in 
of  the  division  of  journalism.  The  vi 
course  will  lead  to  a  master  of  arts  F( 
degree  in  Social  Sciences — Journal¬ 
ism.  For  a  brief  time  the  four-year  hi 
course  providing  bachelor  degrees  will 
be  continued,  Dr.  Bush  stated.  The  'j 
five-year  program  differs  from  the 
“graduate  school”  system  in  that  the 
Stanford  plan  permits  the  department 
to  control  the  student’s  program  for  , 
the  entire  five  years.  At  the  same 
time,  less  emphasis  is  placed  on  tech¬ 
nical  courses,  only  15%  of  the  student’s 
program  being  devoted  to  journalistic 
studies. 


■OR  FEBRUARY  12,  1938 


Baby  Bond  Campaign 
In  Magazines  Rapped 

Washington,  D.  C.,  Feb.  7 — Criti¬ 
cism  of  the  Treasury  Department  for 
ignoring  the  “very  much  more  ef¬ 
fective’’  medium  of  newspaper  ad¬ 
vertising  in  favor  of  magazines,  book¬ 
lets  and  posters,  to  promote  sale  of 
“baby  bonds,’’  was  made  during  dis¬ 
cussion  of  pending  appropriations 
bills  by  the  House  of  Representa¬ 
tives. 

Representative  Richard  B.  Wig- 
glesworth.  Republican,  of  Massachu¬ 
setts,  had  pointed  out  that  the  Treas¬ 
ury  had  spent  $300,000  for  magazine 


Jewel  Food  Chain  |  '  ^ 

"Speaks  Out”  in  Ads 

Regular  Series  of  Weekly  Institutional  Advertise¬ 
ments,  Separate  from  Selling  Copy,  Seeks 
To  Win  Public  Understanding 

By  GEORGE  A.  BRANDENBURG  - - '  glesworth.  Republican,  of  Massachu- 

Advertising  Jewel  Coffee  setts,  had  pointed  out  that  the  Treas- 

JEWEL  FOOD  STORES,  fast-grow-  ciate.  of  course,  the  difficulty  there  is  f  j  $300,000  for  magazine 

ing  department  of  Jewel  Tea  Co.,  in  measuring  newspaper  pulling  releasing  of  advertising  figures^  but  advertising  and  more  than  $408,000 
b  are  setting  an  example  of  un-  power  in  such  an  undertaking.  We  newspaper  advertising  plays  a  domi-  for  booklets,  posters  and  similar  pro- 
Mm  the  food  business  io  Mr.  and  strive  to  be  as  accurate  and  scientific  nant  part  m  the  sales  promotion  pro-  motion,  when  Representative  Fred  L. 
Z.  Lnsumer  in  a  sincere,  simple,  as  possible,  but  I  challenge  anyone  to  gram.  During  February  a  special  Crawford,  Michigan,  Republican,  took 
homely  and  understandable  style.  put  down  in  black  and  white  what  newspaper  campaign  is  eing  con-  e 

TTierc  is  no  intended  relation  be-  any  strong  institutional  campaign  ducted  to  promote  the  sale  of  Royal  jn  looking  at  the  report  here  I 

produces  in  dollars  and  cents.  this  series,  hnd  that  the  newspapers  are  not  men- 

■ - - ! _ _  4  ■  I  .showing  a  cup  of  coffee  and  nun-  tioned,  Mr.  Crawford  began.  Some 

S  Future  of  Bufinott  dreds  of  coffee  beans,  carries  the  weeks  ago  I  took  the  matter  up  with 

“We  believe  that  business  today  is  message:  “One  cup  is  worth  a  thou-  the  Treasury  Department  and  estab- 

in  the  position  of  a  public  trust,”  he  ^and  words.”  lished  to  my  own  satisfaction  that 

continued.  “We  don’t  believe  in  the  Evidence  of  the  continued  growth  there  was  no  idea  of  using  the  news- 

old  caveat  emptor  phrase.  The  fu-  <>{  Jewel  Tea  Company,  the  parent  papers.  Why  do  they  shift  away  from 

ture  of  business  depends  upon  the  concern,  is  contained  in  the  firm’s  the  newspapers  that  support  the  Ad- 

spirit  of  confidence  and  co-operation  annual  report  which  showed  sales  ministration  and,  generally,  Govern- 

which  can  justly  exist  between  cus-  last  year  totaled  $23,277,441,  an  in-  ment  policies  Wholeheartedly,  and 

tomers,  employes,  stockholders,  sup-  crease  of  12.11  per  cent  over  1938  give  this  advertising  to  magazines 

pliers  and  management.”  scales  of  $20,762,707.  The  number  of  .strictly? 

Mr.  Kasch  termed  the  institutional  operating  units  was  increased  by  15  “Does  the  gentleman  think  as  a 

campaign  an  effort  to  tell  the  “inside  delivery  routes  and  nine  stores.  Net  business  proposition,  assuming  we 

story”  of  the  Jewel  merchandising  profit  declined,  however,  and  M.  H.  are  going  to  spend  this  money,  that 

organization  to  the  buying  public.  He  Karker,  president,  pointed  out  that  an  there  could  be  a  better  medium 

explained  that  each  ad  is  devoted  to  increasing  portion  of  the  company’s  through  which  to  present  this  matter 

a  separate  subject,  or  to  a  particular  j/ross  income  has  been  paid  in  taxes  to  the  public  than  the  local  weekly 


- -  eoUTATTAIA  ^ 


phase  of  the  business.  “We  make  no  in  recent  years, 
exorbitant  claims,”  he  said,  “and  we 

Soe^’e  rji  S‘’£rii  .h?pu"!  Stray  Signs  May  Cost 

lie  knows  all  the  facts  it  will  reach  Va.  Brewery  Licenses 


intelligent  and  right  answers. 


Richmond,  Va.,  Feb.  7 — The  side  of  more  effective. 


and  daily  newspapers,  just  as  a 
straightforward  proposition?” 

Representative  Wigglesworth  re¬ 
plied:  “I  should  suppose  that  the 
newspapers  would  be  very  much 


In  keeping  with  the  current  chal-  Virginia  barn  is  getting 

lenee  to  business  men  that  busine.ss  .  p  ■  .  ,  .  _ 


mu!t  soea^lor  Ttsdr-  the  expense  MAY  BAR  LIQUOR  ADS 

marked:  ’  ^  ^  ^  brewers,  who  by  Wednesday  mid-  ^  bill  to  prohibit  liquor  advertise- 

“Business  has  been  placed  on  the  ^  """  '  Carolina  has  been  in- 


Jewel  Newspaper  Copy 


defensive  so  much  that  we  have  tried  d,,*  larve  sivns  fhpit  are  ‘i - -  "■  ^ - - - ? 

tween  the  institutional  .series  and  to  get  to  the  public  with  some  human,  ^  it  L  tin  'hat  .state.  The  judiciary  com,^ 

weekly  merchandise  ads.  The  com-  interesting,  personal  information  ^  gi  "^ackeTon  was  reported  as  favoring  the  bill,  af- 

pany  does,  however,  use  “product  about  our  policies,  our  company  and  "  wUh  no  rec^d  maT  of  Tts  an  amendment  which 

plug.s”  in  the  lower  left-hand  corner  our  people.  It  is  part  of  our  business  that  is  c^uS  SLhL 

of  aH.  philosoohv  that  oui’  cooioanv  has  a  .  U  ..  newspapers,  periodicals  and  maga- 


door  signs  advertising  beer. 


troduced  in  the  General  Assembly  of 


of  the  institutional  ads  when  oppor-  philosophy  that  our  company  has  a  out-of-state  concern  has  au 

tunity  presents  itself.  To  create  a  real  and  direct  interest  m  creating  ,omobile  scouting  crews  touring  Vir 
continuity  background  for  the  weekly  benefits  for  the  consumer  and  for  the  ^p  j^y  ^  subcon 

message,  the  firm  has  adopted  a  wage  earner.  tractor  several  years  ago.  “We  hop 

■landard  arrow  layout  which  points  Type*  of  Copy  .-ome  obscure  18-inch  sign  advertis 


One  out-of-state  concern  has  au-  zine.s”  distributed  in  the  state.  Thus, 
tonKibile  scouting  crews  touring  Vii-  understood,  liquor  advertising 

^inia  for  signs  put  up  by  a  subcon-  newspapers  and  other  publications 
tractor  several  years  ago.  We  hope  published  outside  the  state  and  dis- 
.^■ome  obscure  18-inch  sign  advertis-  tributed  in  the  state,  would  also  be 


the  wav  tn  Towel  Fond  r  u  ,  .  i  .  ...  ......  ..-e,..  ™  -  triDuieu  in  tpe  State,  would  also  be 

are  sTaLird  fi79  1  19  One  of  the  institutional  ads  dealt  mg  our  beer  on  some  back  road  won  t  ^.ffected.  The  amendment  did  not 

aiehel  on  ftur  coffimn?  with  the  theme  that  ’it  takes  cour-  cost  us  our  licen.se,  a  spokesman  of  ,-,^ention  billboards,  window  displays. 


lilies  on  four  columns.  teous  people  to  give  courteous  ser-  the  firm  said.  radio  "pit- 

The  institutional  series  has  been  vice.”  Still  another  ad  was  headed:  ■  . 

ex-  N.  H.  WEEKLIES  MEET  htvt  m  hm  cr-r 

j  fldi/  News  and  on  a  thiee-week  al-  plained  that  Jewel’s  complete  selec-  *  ■  i  e  r  ^^ICHIGAN  PLAN  SET 

jtemating  schedule  in  the  Chicago  tion  puts  an  end  to  shopping  troubles.  Lincoln  Fitzpatrick  of  Laemua  Lansing.  Mich.,  Feb.  8-Expendi- 

Amenca»i,  Chicago  Herald  <Sr  Ex-  saves  time  and  energy.  “In  Any  Lan-  Citizen  was  elected  president  $75  qoO  funds  appropriated 

miner,  Chicago  Times  and  C/iicago  guage”  said  another  ad,  reproducing  New  Hampshire  Weekly  Publishers  advertising  Michigan  has  been 

nonue.  The  company  reinforces  the  foreign  phrases  the  words:  “Good  Association  at  its  annual  meeting  in  recommended  by  the  Michigan  state 
'cnedule  with  small  spot  advertise-  Food,”  .suggesting  such  words  may  Boston,  Feb.  4.  Miss  Mary  Musgrove  administrative  board.  The  plan  calls 
menls  to  give  the  108  Jewel  stores  in  conjure  a  particular  favorite — “young,  Bristol  Enterprise  was  elected  vice-  $40,000  to  be  spent  in  newspaper 

e  Chicago  metropolitan  area  recog-  tender,  sweet  corn  on  the  cob;  crisp,  president,  and  for  the  seventh  succes-  jj^d  magazine  advertising;  $5,000  for 
mion  value  and  to  keep  the  narne  delicious  bacon;  or  good  old-fashioned  sive  year.  Miss  M.  Suzanne  Loizeaux  advertising  Mackinac  Island;  $9,000 
ore  the  public.  M^chandise  ads  pancakes  with  maple  syrup.  .  .  .  No  of  Plymouth  Recorder  was  chosen  sec-  for  publication  of  150,000  booklets; 
jp^ai  regularly  on  Thursdays  and  matter  what  comes  to  your  mind  at  retary-treasurer.  The  NHWPA  Cup  $10,000  for  out-of-state  radio  adver- 

0  ow  the  general  appearance  of  {^e  thought  of  GOOD  FOOD,  it’s  awarded  each  year  to  the  “outstanding  tising;  $6,000  for  maintaining  tourist 

oceiy  store  copy’  entirely  separate  probable  that  the  source  of  those  weekly  newspaper  of  New  Hampshire”  bureaus  in  Chicago,  Cleveland,  Cin- 
oni  the  institutional  advertisements,  foods  is  seldom  considered.”  went  to  the  Exeter  News-Letter,  of  cinnati  and  St.  Louis;  and  adminis- 

Exploint  Purpose  And  so  they  go,  week  after  week,  which  John  Templeton,  oldest  member  trative  costs  of  $5,000. 

In  answer  to  Editor  &  Publisher's  with  a  clever  little  product  plug  in  of  the  Association,  is  editor  and  pub-  ■ 

query  concerning  the  purpose  of  the  the  lower  lefthand  corner  and  a  terse  li.sher.  fiETS  N  T  ACCOUNT 

institutional  campaign,  F.  M.  Kasch,  bit  of  Jewel  business  philosophy  or  a  "  . 

vice-president  in  charge  of  Jewel  policy  in  the  upper  righthand  corner  Federal  Advertising  Agency,  Inc., 

food  Stores,  said:  uf  the  ad.  A  favorite  slogan,  which  COURSE  IN  RESEARCH  New  York,  has  been  selected  by  the 

'We  are  endeavoring  to  unfold  the  accompanies  the  copy  inside  the  ar-  a  course  in  advertising  research  New  Jersey  Council  to  assist  in  a 

human  side  of  business  and  to  make  row  layout,  is:  •‘Partners  With  the  vvill  be  offered  by  Columbia  Univers-  campaign  publicizing  the  state’s  rec- 

it  understood.  We  are  attempting  Public.”  ity  Extension  during  the  spring  ses-  reational,  industrial,  agricultural  and 

•'>  show  that  the  food  business  is  full  Jewel  institutional  advertising  is  sion.  The  course  will  include  a  study  residential  attractions.  The  council 
ul  romance,  and  that  it  is  people — not  prepared  under  the  direction  of  Clay-  of  the  latest  techniques  developed  in  has  an  appropriation  of  $150,000,  as 
goods  —  that  make  an  organization  ton  N.  Watkins  at  the  Jewel  Tea  Com-  copy  testing  and  a  review  of  methods  yet  untouched  for  advertising  pur- 
?reat.  We  strive  to  make  each  piece  pany  executive  offices  in  Barrington,  employed  in  radio  research.  D.  E.  poses.  Spokesmen  for  the  council  al- 
of  copy  stick  to  one  specific  point  Ill.  “If  the  advertising  does  its  job,  Robinson,  director  of  research  at  Fed-  ready  have  declared  a  similar  amount 
and  present  that  idea  in  a  human,  that  is  primarily  my  sole  satisfaction  eral  Advertising  Agency,  New  York,  will  again  be  sought  for  use  during 
•''imple  and  understandable  fashion.”  and  those  who  work  with  me  on  and  a  member  of  the  technical  com-  the  next  fiscal  year  and  contributions 
Mr.  Kasch  frankly  admitted  his  projects  deserve  as  much  credit  as  mittees  on  copy  testing  and  on  radio  from  New  Jersey  industry  also  may 
company’s  institutional  series  is  an  I  do,”  he  declared.  of  the  Advertising  Research  Founda-  be  solicited  as  soon  as  a  definite  pro- 

experiment,  declaring:  ‘  You  appre-  Company  policy  does  not  permit  tion.  will  be  in  charge.  gram  is  formulated. 


radio,  etc. 

■ 

MICHIGAN  PLAN  SET 

Lansing,  Mich.,  Feb.  8 — Expendi- 


GETS  N.  I.  ACCOUNT 

Federal  Advertising  Agency,  Inc., 
New  York,  has  been  selected  by  the 
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EDITOR  &  PUBLISHER 


10  British  Ad  Firms 
Adopt  Exchange  Idea 

Sir  Charles  Higham  Seeks  to  Interest  N.  Y.  Ad 
Club  .  .  .  Suggests  $10,000,000  American 
Industry  Campaigns 


BRITAIN'S  FOREMOST  exponent  of 
newspaper  advertising,  Sir  Charles 


Higham.  arrived  in 


Sir  Charles  Higham 


New  York  Mon¬ 
day  aboard  the 
Queen  Mary 
fairly  brimming 
with  enthusiasm 
for  the  idea  of 
exchanging  Brit¬ 
ish  and  Ameri¬ 
can  advertising 
and  newspaper¬ 
men  and  women, 
which  was  in¬ 
troduced  here 
last  year  by 
Leonard  M.  Ma- 
sius,  of  the  Lord 
&  Thomas  Lon¬ 


don  office. 

"We  are  a  very  backward  nation," 
Sir  Charles  slylj"  stated.  "But  this 
time,  instead  of  you  Americans  adopt¬ 
ing  the  idea  and  saying.  ‘All  right, 
we  have  the  men  selected  for  ex¬ 
change,  what  are  you  going  to  do,’ 
we  have  selected  ten  young  men  and 
women  in  British  advertising  and 
newspaper  offices  to  send  to  America, 
and  these  firms  stand  ready  to  make 
a  place  in  their  plants  for  American 
men  and  women.” 

Disclosing  that  he  has  spent  more 
than  $75,000,000  in  advertising  in  20 
years,  Sir  Charles  declared: 

“I  am  convinced  that  the  modern 
daily  newspaper  is  the  most  effective 
and  economical  means  of  selling  to 
the  largest  number  of  p)eople.” 

He  suggested  a  plan  for  American 
industry  to  spend  $10,000,000  a  year 
in  a  newspaper  campaign  to  explain 
its  position  in  relation  to  labor. 


Here  for  Pleasere 


Although  Sir  Charles  stated  in  his 
suite  at  the  Savoy  Plaza  that  he  was 
on  a  ‘‘strictly  pleasure”  trip,  and 
planned  to  leave  for  Miami  on  Tues¬ 
day,  he  referred  to  the  exchange 
idea  as,  “this  is  the  only  bit  of  business 
I  am  doing  while  I  am  here.”  He 
plans  to  sp>end  a  month  "getting  the 
sun”  in  Miami  and  will  sail  from  New 
York  March  9  for  England. 

The  exchange  plan  is  sponsored  by 
the  Solus  Club  of  London,  composed 
of  28  advertising  men.  and  Sir  Charles 
expressly  wishes  to  interest  the  Ad¬ 
vertising  Club  of  New  York  in  pur¬ 
suing  the  scheme.  He  stated  that  the 
young  pjeople  of  both  countries  will 
not  only  be  better  informed  by  their 
contacts  in  the  other  country,  but 
they  will  be  broadened  by  the  ex- 
pjerience.  He  spoke  briefly  Monday 
afternoon  at  a  reception  in  his  honor 
at  the  Advertising  Club. 

"This  app>eals  to  me  esp)ecially  be¬ 
cause  I  came  over  here  when  I  was 
14  years  old,”  he  said.  "I  learned  all 
I  know  in  15  years  here.  And  had  I 
stayed  in  England  all  that  time  I 
■wouldn’t  have  known  anything.” 

He  believes  this  plan  will  benefit 
the  industry  in  both  countries  by  its 
interchange  of  ideas  on  advertising, 
and  is  convinced  that  the  plan  should 
be  adopted  between  New  York  and 
London  instead  of  in  a  general  way 
between  these  and  other  cities. 

The  British  concerns  which  are 
ready  to  send  repuresentatives  to  this 
country  and  make  room  in  their  of¬ 
fices  for  American  delegates  are:  C. 


F.  Higham.  Ltd.;  Winter  Thomas  Co., 
Ltd.;  Mather  &  Crowther,  Ltd.;  G.  S. 
Royds.  Ltd.;  the  London  Star;  W.  F. 
Sedgwick.  Ltd.;  Walter  Hill  &  Co., 
Ltd.;  Sheffields,  Ltd.;  W.  S.  Crawford. 
Ltd.;  Alfred  Pemberton.  Ltd.  Six 
other  advertising  agencies  and  the 
Northcliffe  Newspaper  Group,  Asso¬ 
ciated  Newspapers,  and  Daily  Tele¬ 
graph  and  Post  are  p:'  >bable  partici¬ 
pators  in  the  plan. 

A  salary  scale  appears  to  be  the 
main  point  to  be  determined.  The 
representatives  will  have  to  be  paid 
wages  comparable  to  those  received 
in  their  homelands. 

Sir  Charles  reiterated  the  plan  he 
pi'opK)sed  la.st  year  while  in  this  coun¬ 
try  that  the  large  American  indus¬ 
tries  should  sp)end  $10,000,000  a  year 
in  an  advertising  campaign  to  tell 
the  truthful  story  of  the  contribution 
of  leadership  in  business  to  organ¬ 
ized  labor.  He  sees  this  as  a  solution 
to  the  conflict  between  capital  and 
labor. 

"They  should  explain  what  part 
they  contribute  to  business  in  imagi¬ 
nation,  credit,  character  and  sales¬ 
manship.”  This  last.  Sir  Charles 
claims,  is  the  most  important. 

"This  is  only  an  idea,  and  I  think 
the  money  can  be  raised.”  he  stated. 

Told  Leaders  Last  Year 

Sir  Charles  expounded  this  idea  to 
the  100  Club  in  Miami  a  year  ago, 
and  he  is  determined  to  tell  them 
again  if  he  gets  a  chance.  "They 
should  tell  the  story  of  what  they 
do  to  keep  America  prosp)erous  so 
that  the  man  at  the  bottom  of  the 
ladder  will  understand  what  the  ex¬ 
executives  do  to  earn  such  large  sal¬ 
aries.” 

Turning  to  the  advertising  agency 
prosp)ects  in  this  plan.  Sir  Charles 
hop>ed  that  some  advertising  man 
would  seize  the  opportunity  here  and 
put  it  across.  He  hurriedly  figured 
the  commission  on  such  a  campaign 
and  stated: 

"I  respectfully  offer  this  $1,500,000 
commission  to  the  American  adver¬ 
tising  man  that  can  take  it  up.” 

Returning  to  his  favorite  subject, 
the  power  of  newspaper  advertising. 
Sir  Charles  said:  ‘T  am  the  largest 
individual  buyer  of  newsp>ap>er  sp>ace 
in  England  and  all  my  clients  have 
made  a  success  in  the  newspap)ers.” 

He  mentioned  the  number  of  medi¬ 
ums  competing  for  the  advertiser’s 
dollar  and  added,  ‘‘but  I  have  yet 
to  find  anyone  who  made  a  success 
without  the  press.” 

“Advertising  has  the  power  to  make 
p>eople  think  and  act,”  he  said,  illus¬ 
trating  hurriedly  that  he  had  been 
successful  in  not  only  breaking  a 
strike  against  an  English  concern 
through  advertising,  but  had  been 
able  to  change  an  act  of  Parliament 
in  24  hours  by  telling  the  p»eople 
through  advertising  what  the  act 
would  mean  to  them.” 

When  asked  for  an  English  “adver¬ 
tising  success”  story,  Sir  Charles  told 
of  his  current  campaign  for  bread  in 
the  British  Isles. 

During  the  war,  he  began,  bread 
was  scarce  and  it  was  advertised  that 
the  English  should  “eat  less  bread.” 
Gradually,  the  pieople  grew  out  of 
the  habit  of  eating  bread  and  the  de¬ 


cline  was  greater  than  15r<,  having  a 
great  effect  on  the  millers  of  the  na¬ 
tion.  The  decline  was  hastened  by  the 
theory  that  bread  was  fattening. 

About  two  years  ago.  Sir  Charles 
suggested  to  the  millers  that  they 
spend  $2,500,000  in  five  years  for  an 
advertising  campaign  based  on  the 
slogan,  ‘‘^t  bread  for  energy.”  The 
campaign  was  started  10  months  ago 
and  not  only  have  sales  increased.  Sir 
Charles  states,  but  the  millers  know 
what  their  approximate  sale  will  be 
next  year  which  is  an  insurance  pol¬ 
icy  in  their  buying  raw  goods,  and 
the  standard  of  bread  has  been  raised. 

Six  thousand  bakers  have  paid  $5 
a  year  to  be  included  in  the  campaign 
and  to  receive  the  local  promotional 
material,  pmsters,  etc.  This  amounts 
tj  $30,000  in  contrast  to  the  $2,470,000 
advanced  by  the  millers. 

To  counteract  the  idea  that  bread 
is  fattening,  the  campaign  offered  the 
“bread  and  butter  slipiming  diet” 
v/hich  reduced  weight  15  pounds  in 
three  weeks.  Tomato  juice  was  the 
only  other  item  on  the  diet.  Three 
hundred  thousand  women  are  now 
using  the  diet.  Sir  Charles  claimed, 
and  requests  are  coming  into  his  office 
j’1  the  rate  of  700  a  day. 

Reducing  Diet 

Sir  Charles  found  that  the  cam¬ 
paign  has  "made  the  women  talk 
bread  and  when  they  talk  it  they 
eat  it.”  The  diet  was  worked  out  by 
r  woman  beauty  specialist  and  col¬ 
umnist  who  was  searching  for  some¬ 
thing  to  aid  clear  complexion.  It  was 
found  that  women  who  used  the  diet 
did  not  miss  other  foods,  the  diet  had 
bulk;  also  that  the  .skin  improved, 
v.eight  was  lost,  women  could  work 
with  more  energy,  and  they  could 
live  for  $1.75  pier  week  on  this  diet. 
A.S  yet.  there  has  not  been  one  com¬ 
plaint  from  a  doctor  claiming  the 
diet  is  injurious. 

The  entire  campaign  is  being  car¬ 
ried  on  in  newsp>ap)ers  with  a  small 
amount  being  used  for  billboards. 
Approximately  24  pap>ers  are  being 
used  once  a  week  with  the  bulk  of 
space  in  eight  of  the  national  circu¬ 
lation  papjers.  Sir  Charles  estimated 
the  usual  advertisement  was  11  inches 
by  3  columns,  using  very  few  words, 
and  reaching  about  8.000,000  women 
a  week. 

Advertising  in  England  has  been 
increasing,  he  stated.  "We  have  more 
people  employed  at  higher  wages  and 
shorter  hours  than  ever  before  in  our 
history,”  he  said.  He  complained  that 
people  in  the  British  Isles  were  al¬ 
most  saving  too  much  money,  adding 
that  $250,000,000  more  was  deposited 
in  English  banks  last  year  than  in 
any  other  year. 

When  asked  if  the  current  war 
scares  were  hurting  English  business 
ht  said  the  English  pjeople  were  con¬ 
fident  of  the  future,  feeling  they  are 
more  powerful  than  ever. 

He  stated  the  war  scares  in  this 
country  are  harmful  and  that  the 
newspap)ers  are  cutting  their  own 
throats  by  publishing  the  war  scare 
headlines.  T^is  news  is  bad  for  busi¬ 
ness  and  advertising  automatically 
drops  off  when  it  comes,  he  said,  add¬ 
ing  that  he  had  been  responsible  for 
having  the  British  piapjers  drop  the 
practice. 

JOINT  MEEimC  SET 

The  New  England  Newspaper  Ad¬ 
vertising  Executives  Association  will 
meet  jointly  with  the  Advertising  Bu¬ 
reau,  New  York  State  Publishers  As¬ 
sociation,  at  the  Hendrick  Hudson 
Hotel.  Troy,  N.  Y.,  Feb.  21-22.  Although 
the  New  York  group  is  scheduled  to 
hear  a  description  of  the  New  Eng¬ 
land  Ad  Bureau  opierations.  there  is 
no  definite  plan  by  the  New  Yorkers 
to  create  similar  bureau. 


Stone  Publisher 
in  Providence; 
S.  Brown  Editor 


Metcalf  Heads  Tabloid 
Publishing  Firm  .  .  . 
Kelley.  Tribune  M.  E. 


Directors  of  the  Providence  Journal 
Co.  Feb.  2  elected  Allison  Stone,  for¬ 
merly  general  manager,  as  publisher. 


Sevellon  Brown  Allison  Stone 
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and  Sevellon  Brown,  formerly  man¬ 
aging  editor,  was  ap>p)ointed  editor  of 
the  company’s  publications,  the  Prov- 
idence  (R.  I.)  Journal,  morning  and 
Sunday,  and  Providence  Evening 
Bulletin.  Rich¬ 
ard  S.  Aldrich 
was  named  sec¬ 
ond  vice  -  presi¬ 
dent  as  an  addi¬ 
tional  officer  of 
the  company.  All 
three  are  mem¬ 
bers  of  the  board 
of  directors. 

Publication  of 
the  newly  ac¬ 
quired  Provi¬ 
dence  Tribune 
in  tabloid  form 
will  be  carried 
out  by  the  Providence  Publishing 

Co.,  all  of  the  stock  of  which  is 

owned  by  the  Providence  Journal  Co. 
G.  Pierce  Metcalf,  vice-president  of 
the  Providence  Journal  Co.,  was 

elected  president  of  the  Providence 
Publishing  Co.,  and  Allison  Stone, 
managing  director.  John  Lawrence 
McElroy  is  treasurer  and  secretaiy. 

The  directors  of  the  Providence  Pub¬ 
lishing  Co.  are  G.  Pierce  Metcalf,  Al¬ 
lison  Stone  and  Richard  S.  Aldrich. 

James  B.  Stickley,  assistant  to  the 
editor  of  the  Providence  Journal  Co., 
who  organized  the  editorial  .set-up  of 
the  Tribune  as  a  tabloid,  has  returned 
to  his  duties  at  the  Journal  and  Ed¬ 
ward  J.  Kelley,  formerly  picture  edi¬ 
tor  of  the  Journal  and  Bulletin,  has 
been  named  managing  editor  of  the 
Tribune. 

Allison  Stone  has  been  general 
manager  since  1917. 

Richard  S.  Aldrich,  son  of  the  late 
U.  S.  Senator  Nelson  W.  Aldrich, 
served  in  the  Rhode  Island  House 
of  Representatives  in  1915-16  and  in 
the  State  Senate  in  1917-18.  He  was  a 
member  of  Congress  from  1923  to  1933. 

Sevellon  Brown  for  several  years 
was  Washington  correspondent  for  the 
Providence  Journal  and  other  news¬ 
papers.  He  was  made  managing  edi¬ 
tor  in  November,  1920.  He  was  chair¬ 
man  of  the  Associated  Press  Manag¬ 
ing  Editors  Association  in  1931-32 
and  was  elected  a  director  of  the 
American  Society  of  Newspaper  Ekli- 
tors  in  1936. 

Edward  J.  Kelley  began  his  news¬ 
paper  career  as  an  office  boy  on  the 
Worcester  (Mass.)  Telegram  in  1918. 
He  was  with  the  Associated  Press  in 
Boston  and  New  York  and  he  joined 
the  Providence  Journal  in  Septem¬ 
ber,  1934. 
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Pancoast  Honored  On 
50th  Year  With  Hearst 

750  Associates  and  Friends  Gather  at 
Testimonial  Dinner  in  New  York  to 
Toast  Noted  Inventor 


GEORGE  E.  PANCOAST,  chief  engi¬ 
neer  and  mechanical  director  of 
the  Hearst  newspapers,  who  was 
honored  Thursday  night  at  a  testi- 
nonial  banquet  at  the  Hotel  New 
Yorker  by  more  than  750  executives, 
friends  and  associates  in  the  news¬ 
paper  and  printing  industries,  was 
more  pleased  by  the  presence  of  40 
.men  from  the  New  York  Journal  and 
Amerit  an  pressroom  than  by  any  of 
the  other  honors. 

The  celebration  was  in  honor  of  the 
completion  of  Mr.  Pancoast's  50th  year 
m  William  Randolph  Hearst’s  service. 

Began  as  Compositor 
The  veteran  engineer  has  been 
closely  associated  with  ‘the  Chief" 
since  he  walked  into  the  office  of  the 
old  Sail  Francisco  Daily  Examiner  and 
asked  the  composing  room  foreman 
for  a  job,  50  years  ago.  He  was  soon 
noticed  by  Mr.'  Hearst  and  from  the 
t>’pe  case  he  moved  to  the  position  of 
ih.  Hearst’s  secretary,  a  job  he  held 
for  seven  years.  It  wasn’t  long  be¬ 
fore:  he  had  charge  of  the  mechanical 
problems  of  the  plant  and  his  duties 
increased-  sm  that  today  he  stands  out 
as  the  Hearst  mechanical  genius — the 
designer  and  builder  of  14  Hearst 
printing  plants  and  the  inventor  of 
the  Pancoast  color  press  and  the  ad¬ 
justable  “fudge.” 

In  an  interview  Tuesday,  Mr.  Pan¬ 
coast  revealed  that  he  was  getting 
more  kick  out  of  the  40  reservations 
from  the  boys  in  the  pressroom  than 
from  anything  else.  In  spite  of  his 
years— he  will  be  76  on  Feb.  28 — and 
his  important  position  among  Hearst 
executives,  he  feels  that  his  place  is 
still  near  the  pressroom. 

He  revealed  that  several  times  he 
has  turned  down  offers  to  have  his 
office  moved  to  the  Hearst  headquar¬ 
ters  uptown  near  Columbus  Circle, 
in  New  York,  but  he  prefers  a  little 
room  on  the  fifth  floor  of  the  Journal- 
American  building  where  he  can  hear 
the  roll  of  the  presses  and  feel  their 
vibration.  “This  is  where  the  work  is 
done,”  he  stated  indicating  that  was 
the  place  where  he  belonged. 

When  asked  what  current  mechani¬ 
cal  problem  he  was  working  on,  Mr. 
Pancoast  said,  “I  never  had  a  prob¬ 
lem.  My  only  problem  was  William 
Randolph  Hearst  who  looked  into  the 
future  and  wanted  to  build  for  the 
future. 

"When  I  built  the  first  color  press 
in  1897  I  thought  it  was  pretty  good. 
But  when  it  had  run  20  minutes  I 
fo^d  that  it  wouldn’t  do  all  the 
things  Mr.  Hearst  wanted  it  to  do. 
And  when  I  designed  the  present  24- 
cylinder  press  I  found  it  couldn’t  be 
designed  so  that  he  wouldn’t  ask  for 
something  more.” 

"You’va  Got  M*  Stoppad” 

He  explained  how  he  progressed 
from  the  idea  of  making  the  web  go 
under  one  and  over  the  second  cylin¬ 
der  to  print  both  sides.  He  employed 
the  new  principle  of  sending  the 
paper  under  both  cylinders  and  print¬ 
ing  one  color  right  on  top  of  another. 

“When  I  sprung  it  on  the  boss,  he 
^id.  You’ve  got  me  stopped  now.’ 
"ell.  I  didn’t  have,”  Mr.  Pancoast 
added.  From  then  on  the  problem 
Was  one  of  expansion.  Whereas  the 


magazine  and  comic  sections  used  to 
be  printed  on  one  press,  now  it  takes 
one  press  for  each  section,  he  said. 

Mr.  Pancoast  intimated  he  thought 
ht  had  a  right  to  take  it  easy  after  so 
many  active  years,  but  he  denied 
there  was  any  intention  on  his  part 


George  E.  Pencoast 

til  retire...  He  intends,  to  “Iu.ss.arouiid" 
the.  plant,  as  long  as  he  is  able. 

■■^ut  I  have  someone  right  behind 
me  who  can  pick  up  if  I  fall  down 
on  the  job,"  he  said.  “I  have  always 
been  afraid  that  if  anything  happened 
to  me  some  guy  might  come  along  and 
see  a  job  that  is  half  finished  and  not 
understand  what  it  is  all  about.  He 
might  say  it  is  all  wet  and  then  tear  it 
down  and  throw  it  away.  I  don’t  in¬ 
tend  to  let  that  happen.” 

Himself  a  self-educated  man,  Mr. 
Pancoast  could  see  little  future  for 
college-trained  engineers  in  news¬ 
paper  plants. 

"I  don’t  think  that  in  any  business 
there  is  a  substitute  for  experience,” 
he  said.  "The  people  who  have  found 
out  the  most  and  know  the  most  are 
those  who  can  show  scars  for  every¬ 
thing  they  know.” 

He  was  just  as  emphatic  in  denying 
that  newspaper  mechanical  problems 
should  be  “farmed  out”  to  engineer¬ 
ing  laboratories  to  be  solved  through 
scientific  research. 

Can't  Raproduc*  Actual  Conditions 
“You  can’t  reproduce  pressroom 
conditions  in  a  laboratory,”  was  his 
chief  objection.  “We  had  a  research 
department  here  one  time,  and  it  went 
to  work  to  analyze  the  ink.  Well,  we 
finally  got  the  right  ink  for  the  presses, 
but  the  presses  didn’t  say  so.  They 
didn’t  agree. 

“Just  take  the  problem  of  ink 
alone,”  he  continued.  “It  is  affected 
by  temperature  and  floating  dust  and 
dirt  and  it  has  a  different  effect  on 
every  make  of  paper.  We  have  here 
all  the  time  four  or  five  different 
types  of  paper. 

“If  we  set  the  ink  for  one  kind  of 
paper  it  runs  off  fine,  but  if  we  have 
to  change  a  roll  and  then  change  the 
type  of  paper  it  looks  like  the  devil. 

“So  if  we  can’t  do  our  own  analyz¬ 
ing  in  the  pressroom,  how  can  you  do 
it  in  a  laboratory?” 

Although  he  is  largely  responsible 


for  the  introduction  of  color  printing 
in  newspaper  work,  Mr.  Pancoast  does 
not  feel  that  color  advertising  is  going 
to  displace  black  and  white  to  any 
extent. 

“I  maintain  there  are  certain  things 
that  can  be  illustrated  best  in  color, 
like  linoleum,  dresses,  etc.  But  I  be¬ 
lieve  that  if  a  furniture  man  adver¬ 
tised  his  goods  in  color  and  if  the  color 
attracted  prospective  buyers  to  his 
counters  more  than  to  his  competi¬ 
tors’,  then  it  wouldn’t  be  long  before 
his  competitors  would  advertise  in 
color  also. 

■‘Color  doesn’t  create  business,  it 
directs  business. 

“When  all  advertisers  get  to  the 
point  of  using  color  then  they  are 
going  to  see  they  are  in  the  same 
relationship  as  before  and  paying 
more  money  for  advertising.  So  they 
are  going  to  revert  to  black  and  white. 

"Then  all  the  newspapers  are  going 
to  be  left  high  and  dry  with  a  lot  of 
expensive  equipment  on  their  hands." 

He  believes  that  New  York  is  the 
only  city  where  color  work  can  be 
done  to  any  extent  and  he  said  the 
Hearst  papers  wouldn’t  have  gone  into 
ii  except  that  they  were  qualified  to 
do  it. 

First  Fudge  Used  in  1897 

Mr,  Pancoast’s  adjustable  "fudge." 
which  he  designed,  was  used  for  the 
first  time  by  New  York  Journal  on 
the  Corbett-Fitzsimmons  fight,  March 
17,  1897,  putting  the  results  on  the 
.street  one  minute  after  coming  off 
the  wire. 

About  the  same  time  he  printed  the 
first  halftone  pictures  in  New  York. 
“At  that  time  we  didn’t  think  we 
could  stereotype  them,”  he  said.  “But 
I  bent  the  engraved  plates  into  t^e 
casting  box  and  then  Cast  plates,  but 
we  found  it  was  too  slow.” 

William  Randolph  Hearst,  Jr.,  was 
general  chairman  of  the  honorary 
dinner.  He  headed  a  committee  which 
included  practically  all  of  the  Hedfht 
magazine  and  newspaper  executives. 
Chairman  of  the  committee  on  ar¬ 
rangements  was  Harry  Davis,  long 
associated  with  Mr.  Pancoast.  “Bugs" 
Baer,  humor  columnist,  was  toa.st- 
master. 


ADLER  SAILS 

Optimistic  as  to  the  future,  partic¬ 
ularly  in  view  of  the  Administration’s 
recent  encouragement  to  the  building 
and  real  estate  industries.  Col.  Julius 
Ochs  Adler,  vice-president  and  gen¬ 
eral  manager  of  the  New  York  Times, 
.sailed  Feb.  5  from  Los  Angeles  for  a 
Honolulu  vacation  with  Mrs.  Adler. 
“In  my  opinion  another  thing  for  the 
administration  to  do  is  to  modify 
further — recent  modifications  are  in 
the  right  direction — the  capital  gains 
tax  and  the  corpioration  surplus  tax,” 
he  said  before  sailing. 

SEEK  "WILE"’ STATION 

Washington,  D.  C.,  Feb.  9 — La  Porte, 
Indiana,  will  honor  the  name  of  one 
of  its  favorite  sons  in  journalism, 
Frederick  William  Wile,  if  the  Fed¬ 
eral  Communications  Commission  acts 
favorably  on  the  application  of  Gerald 
A.  Travis,  who  asks  assignment  of  the 
call  letters  WILE.  Born  in  La  Porte, 
and  educated  at  Notre  Dame  Univers¬ 
ity  Mr.  Wile  has  performed  his  entire 
40  years  of  journalistic  duty  outside 
his  native  city.  If  the  radio  station  is 
approved,  he  will  return  to  La  Porte 
to  make  the  dedicatory  address. 


REIOINS  FAIRFAX 

Marshall  F.  Bachenheimer,  recently 
head  of  Bachenheimer  Dundes  & 
Frank,  has  renewed  his  former  con¬ 
nection  with  H.  W.  Fairfax  Advertis¬ 
ing  Agency,  Inc.,  New  York,  as  vice- 
president. 


Wm.  AUen  White,  70, 
Feted  by  Editors 

(Hy  trliiirapli  to  I'.mTOR  &  1’cbi.isiikki 

Topeka,  Kan.,  Feb.  9 — William  Allen 
White,  noted  Emporia  editor,  was  the 
whole  .show  at  the  dinner  he  gave  to¬ 
night  at  the  Broadview  Hotel  in  Em¬ 
poria  to  celebrate  his  seventieth 
birthday.  He  was  host  and  toastmas¬ 
ter,  introduced  himself,  and  was  the 
only  speaker.  He  reminisced  about  his 
early  struggles  with  the  Emporia  Ga¬ 
zette  which  he  has  published  for  near¬ 
ly  43  years,  philosophized  on  the  great 
.show  he  has  had  a  part  in  during  his 
life  time,  and  touched  lightly  on  poli¬ 
tics. 

Mr.  White,  who  is  president  of  the 
Fourth  District  of  the  Kansas  Edi¬ 
torial  Association,  limited  his  invita¬ 
tions  to  the  editors  of  that  district  and 
the  following  and  their  wives: 

\ittor  .M  unlock.  iiafilc :  1Unr>  J. 

Alltii.  Titpt'ka  State  Jourvat :  \\.  L.  Wliitf, 
iiis  Mill,  New  Yolk;  K.  K.  Kane,  Philadelphia; 
ILeiii>  J.  llaskill.  Kansas  City  Star:  F^acey 
Haynes  and  Rolitrt  Lindsay,  Kansas  City, 
.\!o. ;  John  Uedinond.  liiirlitiptou  (‘Kan.)  Rr- 
Krty  Hailey,  Satina  (Kan.)  Journal; 

( )>car  .'staiilVer,  .hkansas  Traveler;  and  Rolla 
riyiiur.  T.hiftyatio  (Kan.)  Times^ 

About  150  were  present.  The  dis¬ 
tinguished  editor  requested  no  eulo¬ 
gies,  flowers  or  gifts,  but  hundreds  of 
greetings  were  received  from  all  over 
the  world  and  Kansas  newspapers 
were  full  of  editorial  congratulations. 

"Its  Been  a  Great  Show”  is  the  title 
of  Willupii  Align  ;  Vyhite’s  .article  in 
Collier's  for  Feb.  12,  timed  to  coincide 
with  the  Emporia  editor’s  70th  birth¬ 
day  Feb.  10.  Looking  back  over  his 
life  from  early  boyhood  days  until 
now,  Mr.  White  interprets  the  great 
social  changes  which  have  taken  place 
in  America.  His  thumbnail  sketches 
of  nine  of  the  ten  Presidents  he  has 
known  reveal  his  affection  for  Theo¬ 
dore  Roosevelt  surpasses  that  of  the 
re.st.  After  50  years  of  “playing 
around  in  politics,”  he  declares  “about 
the  best  I  can  say  of  the  evolutionary 
development  of  American  politics  is 
that  our  government  has  broadened 
its  police  power  fast  enough  to  keep 
well  in  hand  the  predatory  powers  of 
men.” 

■ 

BROKE  CAPONE  STORY 

(/ly  ti  li-<iriif>li  to  Kditoh  &  I’cblisiikri 

San  Francisco,  Feb.  9 — Work  of  sev¬ 
eral  months  by  a  reporter  in  gaining 
confidence  of  a  trustworthy  source 
was  ascribed  by  the  San  Francisco 
News  as  the  basis  for  the  copyrighted 
story  revealing  that  Al  Capone,  held 
in  Alcatraz  penitentiary  is  suffering  a 
mental  ailment.  The  story  which 
broke  yesterday,  received  Federal 
Bureau  of  Investigation  confirmation. 
Today  the  News  presented  a  story 
claiming  Capone  is  in  a  straightjacket. 
Both  stories  were  by  Ernest  Lenn. 
City  Editor  Richard  Chase  compared 
Lenn’s  work  to  that  of  Lauren  D, 
Lyman,  New  York  Times  reporter 
who  gained  Lindbergh’s  confidence 
through  months  of  effort.  Reliance  on 
Lenn’s  reliability  in  protecting  an  un¬ 
named  source  was  an  important  fac¬ 
tor  in  gaining  unofficial  entry  into  for¬ 
bidden  Alcatraz,  Chase  said. 

■ 

F.  W.  CLARKE  TO  SPEAK 

Francis  W.  Clarke,  executive  edi¬ 
tor,  Atlanta  (Ga.)  Constitution,  will 
address  Georgia  editors  and  members 
of  the  University  of  Georgia  student 
body  Feb.  26  when  the  Georgia  Press 
Institute  meets  at  the  University.  Fol¬ 
lowing  the  address  the  Georgia  Press 
Association  will  be  given  a  luncheon 
by  the  Constitution  in  honor  of 
Clarke. 
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Are  Crime  Photos  Taken 


Camera  Knights 


THREE  TEXAS  PAPERS 
STILL  STRIKE-BOUND 


In  Homes  Privileged? 


ROBERT  PAUL,  Minneapolis  Trib¬ 
une  photographer,  is  an  aviation 
enthusiast — in  fact  he  owns  his  own 
_  airplane  in  part- 


Publishing  Small  Editions . . 
Longshoremen  Join  Pickets 


By  JACK  PRICE 


WE  HAVE  BEEN  ASKED  a  very  Plain  Dealer,  Miss  Jean  Van  Den 
pertinent  question.  The  answer  is  Gahn,  Acme  Newspictures;  Julius 


based  upon  experience.  In  no  way  is  Greenfield,  Akron  Times-Press;  Chas. 
Editor  &  Publisher  bound  to  this  W.  Mayer,  Akron  Beacon -Journal: 


opinion.  The  question  comes  from  an  James  Thomas,  Cleveland  Press, 


editor  down  in  Louisiana  and  is  as 
follows:. 


Charles  Wilk,  Cleveland  office  of 
Times  Wide  World,  and  your  own 


"Does  the  taking  and  publishing  of  reporter. 


pictures  made  in  a  private  home.  There  will  be  one  full  day  of 


which  has  become  the  scene  of  a  demonstrations  in  which  representa- 
murder  and  at  which  place  permission  tives  of  all  the  prominent  manufac- 


airplane  in  part-  Harlingen,  Tex.,  Feb.  9  The  Lower 
nershin  with  a  Kio  Grande  Valley’s  first  newspapet 
friend.  For  that  strike  in  many  years  entered  its  sec- 
reason,  he  gen-  week  Monday  with  neither  H.  R 

erally '  is  called  Hudson,  publisher  of  three  dailj 
on  for  assign-  newspapers  involved,  nor  members 
jYipnt  when  avi—  nf  the  three  ITU  units,  any  nearer 
ation  pictures  solution  of  their  problems, 
are  reauired  About  32  members  of  ITU  locals  at 

Such  was  the  the  Brownsville  Herald,  Valley  Mon. 
case  recently.  A  "‘9 

nlane  Monitor  at  McAllen,  walked  out 


are  required. 

Such  was  the 
case  recently.  A 
plane  was  re¬ 


ported  down  in  1 


Robert  Paul 


was  granted  to  enter  and  make  such  turers  of  photographic  materials  will  ,  „  ,  auT>ort  as  du^  continue  nublication  ^ 

photos  by  the  municipal  authorities  in  take  part.  Salman  of  New  York  1?  1^®  The  union  asks  a  40-hour  week  and 

charge,  constitute  a  violation  of  per-  will  personally  demons^ate  one  of  his  spot  He  hardly  was  pr^red  W  ^ 

sonal  rights?’’  new  enlargers.  In  addition  to  many  ever,  for  the  sight  that  met  his  eyes.  ref..rn^ 

In  order  to  present  my  personal  ex- 


a  swamn  near  demands  were  turned  down  by  the 
the  municipal  Pnbh^her.  The  papers  hastily  re¬ 
airport  as  dusk  non-union  men  in  an  attempt 

IS  rushed  to  the  to  continue  Publication 

The  union  asks  a  40-hour  week  and 


new  eniarxers.  in  auuiuun  lo  many  _ j, 

other  features  there  will  be  a  picture  Investigation  proved  that  it  was  the 


pression  it  is  necessary  to  mention  that  contest  which  wUl  be  judged  by  Ly-  minor  crackup  of  his  own  plane  that 
in  all  the  27  years  of  actual  newspaper  "lan  Atwell  of  the  Chicago  Tribune  he  had  been  dispatched  to  picture, 
photographic  work,  this  writer  has  and  Dr.  Max  Thorek,  a  Chicago  pic-  His  partner  had  taken  the  plane 
never  caused  his  paper  to  be  sued  on  torialist.  The  course  will  open  March  for  a  flight  and  while  up  about  3,000 
C11/.K  <n-niinHc  Tf  Kns  nriv-  2,  and  run  Until  March  5.  feet,  motor  trouble  developed.  At  the 


never  caused  his  paper  to  be  sued  on 
such  grounds.  It  has  been  the  priv¬ 
ilege  of  this  writer  to  cover  hundreds 
of  such  cases  in  cities  scattered 


work  and  the  non-union  workers,  the 
three  papers  were  printed  in  the 
Brownsville  plant  until  Friday  night 
Feb.  4.  The  striking  printers  were 


for  a  flight  and  while  up  a^nt  3,(^  joined  on  the  picket  line  Friday  nigh: 
feet,  umtor  trouble  developed.  At  the  jjy  sympathizing  members  of  the  long- 


Oklohoma  Course 


end  of  his  long  glide  to  earth,  the  shoremen’s 


throughout  the  country.  There  have  UNIVERSITY  OF  OKLAHOMA  has  soft  earth  folding  the 


partner  landed  neatly  in  swampy  Brownsville  and  by  members  of  a| 


been  times  when  cameramen  were  announced  that  its  school  of  jour-  whwls  and  sending  the  plane 


prohibited  from  entering  a  home  nalism  will  also  hold  a  short  course  back. 


where  a  crime  occurred  but  the  story  in  newspaper  photography  this  year.  Paul  started  his  newspaper  career 
was  covered.  Generally  the  police  al-  The  first  course  was  started  last  year  on  the  Tribune.  He  has  been  there 
low  the  photographers  to  enter  such  under  the  direction  of  Professor  H.  four  years.  He  was  a  theatre  man 


premises  with  or  without  a  reporter. 

Police  SeldeM  Object 

If  the  cameraman  arrived  late  he  had 
to  secure  permission  of  the  police  be¬ 
fore  he  could  take  pictures.  If  he  ar¬ 
rived  before  the  officials  he  had  a  duty 


under  the  direction  of  Professor  H.  four  years.  He  was  a  theatre  man 
H.  Herbert.  Albert  A.  Sutton,  assis-  previously. 


tant  professor,  will  direct  the  activi¬ 
ties.  The  date  set  for  this  course  is 
April  7-9. 


N.  Y.  Photogs  Dance 


Groflex  to  Reward 
Photo  Winners 


mechanics’  local  from  Pan-American 
Airways  shops  at  the  Brownsville  Air¬ 
port. 

Pickett  Rer  ProttmeR 

The  Valley  Morning  Star  estimated 
that  150  men  crowded  around,. the 
Herald  plant  shortly  after  Friday  mid¬ 
night.  Three  pressmen  left  the  plant 
for  supper  Friday  night  and  were  re¬ 
fused  entrance  by  pickets  when  they 
returned. 

Van  R.  Wiggins,  editor  of  the  Star. 


to  perform  and  that  was  to  take  such  JAMES  J.  WALKER,  ex-mayor  of  With  the  announcement  next  week  ordered  mats  of  the  Ster  s  Satuiday 


photos  as  was  possible.  Just  so  long  New  York  City,  will  be  master  of  of  the  winners  in  Editor  tc  Publisher’s 

as  the  photographer  did  not  disturb  ceremonies  at  the  ninffi  annual  dance  Third  Annual  News  Picture  Contest,  pl^'^  K  i^es  away 


or  touch  the  body  or  effects,  the  police  to  be  given  by  the  Press  Photogra-  the  Folmer  Graflex  Corporation,  man-  ,,,  tmn 

rardy  Obiec,^  .o  hU  work.  Noto-  phe^  of  New  York  City,  ja.o.ur.,o  ol  Groflox  and  Sp«Ki  ,£'|JTas  Srftu 

rally  the  police  desired  to  make  a  at  the  Hotel  Commodore,  Jreb.  18.  Graphic  cameras,  inaugurates  an  an-  .  mnmincr 

fUL:-  _ :ii  u- _ xu : iM..  — al “ay  moming. 


Graphic  cameras,  inaugurates  an  an- 


complete  investigation  before  the  place  This  affair  will  be  something  like  nual  presentation  of  awards  for  the 


could  be  glutted  with  foreign  prints  a  Hollywood  premiere.  There  will  be  year’s*  outstanding  press  photography. 


of  hands  and  feet. 

It  has  been  the  general  and  ac- 


Further  difficulty  was  encounterec 
Saturday  when  several  score  of  picket* 


three  orchestras,  talent  from  stage,  Acc^ting  the  Edhor  &  Publisher  an-  crowded  around  the  Star  plant  a; 


-screen  and  radio,  prominent  column-  nual  contest  as  the  basis  for  selection  Harlingen,  where  several  units  of  th 


cepted  impression  that  when  the  po-  ists,  writers,  and  editorial  represen-  of  the  outsUnding  news  photographs  star’s  new  24-page  Duplex  press  wen 
lice  take  over  premises  where  a  tatives.  From  the  latest  reports  we  of  the  year,  the  Folmer  Graflex  Cor-  -being  erected.  Deputies  of  Sheriff  Ar 


crime  has  been  committed  they  are  in  hear  that  many  society  and  political  poration  will  present  its  awards  to  Goolsby  of  Cameron  County,  Sergean; 


complete  charge.  When  they  grant  personages  will  also  mix  in  the  throng,  each  of  the  prize-winners  in  this  an-  Deputies  of  the  Texas  Highway  Patroil 


permission  to  take  pictures  of  a  scene  It  is  interesting  to  contrast  the  early  nual  competition.  TTiis  year  five  and  members  of  the  Harlingen  police  I 


of  crime,  although  a  private  home,  the  attempts  of  the  cameramen  to  hold  an  Graflex  Press  Photography  Awards  department,  including  Chief  Anglin 


photos  are  considered  made  on  tern-  annual  festival  with  the  present  day  will  go  forward  to  the  five  individuals  took  over  the  situation. 


porary  public  property,  and  in  no  way  parties  attended  by  thousands.  The  whose  photographs  are  judged  best. 


are  the  rights  of  an  individual  vio-  first  few  affairs  were  privately  staged 


Picketing  of  business  places  in  Har¬ 


as  far  back  as  1915. 


The  Award  is  symbolized  in  a  gold,  lingen  by  members  of  other  unions 
diamond-studded  watch  charm  which  not  directly  involved  in  the  strike 


Short  Course  Extended 


One-Man  Show 


simulates  a  camera  lens. 


was  not  allowed.  Publication  of  the  I 


mond  is  mounted  in  the  center  of  Sunday  edition  was  moved 


WILLIAM  D.  TAYLOR,  dean  of  the  LEANDRE  STRANDT,  art  editor,  Graflex  advises  that  if,  in  Brownsville  to  Harlingen. 

•  ’  '  •  '  Tx-  .  X-  ..  .  ’  subsequent  years,  recipients  should 


school  of  journalism  of  Kent  State  Manchester  (N.  H.)  Union-Leader,  suosequeni  years,  recipients  snouia  |wp|;r  pcTFQ  Th/IPROVTNG 
University,  Kent,  O.,  has  announced  staged  a  one-man  show  of  pictures  become  eligible  for  the  Graflex  uvirnvy  V  hbvz 

that  the  short  course  in  newspaper  made  in  natural  color  at  the  Raygram  Award,  an  additional  diamond  will  be  Jack  Estes,  circulation  manager 
photography  will  be  extended  to  four  Corporation  show  rooms,  last  week.  *“f°  fbe  charm  for  each  year.  Dallas  News  and  Journal,  and  firs 
days  instead  of  three.  Under  the  di-  Mr.  Strandt  made  all  his  photos  with  The  Folmer  Graflex  Corporation,  in  vice-president  of  International  Circu- 
rection  of  A.  Clarence  Smith,  assis-  a  Mikut  camera  and  the  prints  were  pointing  out  that  eligibility  for  a  lation  Managers'  Association,  who  wa; 


;r^7ome"  eTgibirfoT^^^  Graflex  lACK  ESTES  IMPROVING 

ward,  an  additional  diamond  will  be  Jack  Estes,  circulation  manage: 
t  into  the  charm  for  each  year.  Dallas  News  and  Journal,  and  firs' 
The  Folmer  Graflex  Corporation,  in  vice-president  of  International  Circu- 


days  instead  of  three.  Under  the  di-  Mr.  Strandt  made  all  his  photos  with  The  Folmer  Graflex  Corporation,  in  vice-president  of  International  Circu- 

rection  of  A.  Clarence  Smith,  assis-  a  Mikut  camera  and  the  prints  were  pointing  out  that  eligibility  for  a  lation  Managers'  Association,  who  wa; 

tant  professor,  arrangements  have  processed  in  the  wash-off  relief  Graflex  Press  Photography  Award  in  injured  in  an  automobile  accident  be- 


been  completed  for  the  course,  in-  method.  Among  his  works  were  many 
eluding  many  novel  features.  splendid  examples  of  natural  color 

Speakers  will  include  editors  of  photography  including  pictures  of 


method.  Among  his  works  were  many  no  way  relates  to  the  kind  of  camera  tween  Dallas  and  Houston,  Jan.  15 
splendid  examples  of  natural  color  equipment  used,  states,  “Graflex  is  will  be  confined  to  Baylor  Hospita. 
photography  including  pictures  of  happy  to  give  this  recognition  to  prize-  Dallas,  until  late  in  February  with  i 


newspapers  and  picture  magazines.  Col.  Frank  Knox  of  the  Chicago  Daily  winning  photographers  who  make  dra-  broken  collar  bone  and  a  back  injury 


Some  of  the  visiting  newspapermen  News,  and  Mrs.  Knox.  His  outstand-  matic,  story-telling,  paper-selling  pic- 


v/ill  be:  Paul  Bellamy,  editor.  Clave-  ing  picture  was  a  snow  scene  which  tures 


land  Plain  Dealer;  Ralph  Burkholder,  will  find  its  way  into  many  salons, 
editor,  Akron  Times-Press;  Albert  V. 

Dix,  managing  editor,  Ravenna  (O.)  “ 

Evening  Record;  Jack  Lait,  editor,  f'«T  pM  TITT/^V 
New  York  Daily  Mirror;  'Vernon  Pope  V,i/rv 

and  Gideon  D.  Seymour,  editors  of  Glen  Buck,  61,  Chicago  advertisii 


MARBLES  CONTESTS 


His  physician  reports  satisfactory 
progress.  In  his  absence  K.  A.  Ward 
assistant  circulation  manager,  is  ir. 
charge. 


Pittsburgh,  Pa.,  Feb.  9 — Dates  have 
Glen  Buck,  61,  Chicago  advertising  been  set  for  the  1938  National  Marbles 


SPORTS  PAGE  COLOR 

The  Richmond  (Va.)  News-Leader 


aaavA  VAASA^xyta  k-rw  j  aaavtma  ,  «,XAA«.vrA^  va  - - » »  - ac  I  AVI  O  LA  VI  tCtl  AVACIl  UlCS  C'  U  O  'A  C  *U  firC‘ 

Look;  Louis  B.  ^Itzer,  editor-in-  man,  died  of  a  heart  attack  Feb.  3  at  Tournament  finals,  it  was  announced  ^  earned  one  ot  tl^ 

chief  of  Scripps-Howard  Ohio  papers;  his  home  in  Evanston,  Ill.  He  was  today  by  Paul  W.  Van  Camp  of  the  cartoons  to  be  published  m 

N.  R.  Howard,  editor,  Cleveland  News;  president  of  Glen  Buck  Company,  Pittsburgh  Press,  tournament  official,  eolor.  The  four-column  cartoon  de- 


John  S.  Knight,  editor  and  publisher,  which  he  established  in  1911.  Follow- 
Akron  Beacon-Journal;  and  Robert  ing  several  years’  experience  in  news- 


Tournament’  P®f®y  Jacobs,  captain  of  the 


Dix,  editor,  Kent  Courier-Tribune. 
The  instructional  staff  in  the  tech- 


June  12,  Gulfport,  Miss.;  Western  University  of  Richmond  in  action,  wa: 


paper  and  mercantile  work,  he  was  Tournament,  Traverse  City,  Mich., 
the  first  advertising  manager  of  the  June  19;  Eastern  and  Northern  Tour- 


carried  in  red.  Credit  for  the  idea 
according  to  James  R.  McKeldin,  pro- 


nique  of  the  news  camera  will  in-  Olds  Motor  Works,  Lansing,  Mich.,  naments,  Wildwood,  N.  J.,  June  26,  motion  manager,  is  jointly  due  to  Ber 
elude:  William  Elckenberg,  Times-  and  later  was  in  charge  of  advertising  and  the  grand  finals,  at  Wildwood,  Wahrman  of  the  sports  department 


Wide  World;  Vernon  Cady,  Cleveland  for  Ford  Motor  Company. 


July  1. 


and  to  LeBaron  Coakley,  staff  artist 


r  r 


for  FEBRUARY  12,  1938 


ADVERTISERS  ARE 


AN  INCREASINGLY 
FAVORABLE  MARKET 

Encouraged  by  mounting  sales  in  all  lines,  advertisers  placed  newspaper  linage 


with  The  Courier-Journal  and  The 

Louisville  Times 

as  follows: 

TOTAL  ADVERTISING 

GAIN 

1937 

1936 

Affate  Lines 

Daily  Courier-Journal _ _ _ 

—  9,920,378 

9,057,687 

862,691 

Sunday  Courier-Journal _ _ 

_ 4,612,924 

4,485,938 

126,986 

Louisville  Times _ 

_ 9.804,946 

8,849,772 

955,174 

Media  Records  reports  for  the  first  fifty  newspapers  ranked  The  Courier-Journal: 


1937 

1936 

1937 

1936 

General  Advertising _ 

_ 13 

21 

Automotive _ 

_ 21 

32 

New  Passenger  Cars _ 

_ 11 

19 

Financial  _  _  _ _ 

_ 11 

18 

Department  Store _ 

_ 14 

15 

Retail  _ 

_  8 

9 

Total  Display _ _ 

_  6 

7 

Classified  _ _ 

—  24 

27 

Total  Advertising _ 

(Week-day  Newtpapem) 

_  7 

7 

Total  Advertising—  _ 

(Six  and  7-day  Newspapers) 

_ 19 

23 

*  Correspondingly  impressive  gains  were  made  in  these  via  ssificat  ions 
by  both  The  Sunday  Courier-Journal  and  The  Louisville  Times. 


Increases  in  Kentucky  farm  income,  bolstered  by  receipts  of  $60,000,000  or  more 
from  tobacco  marketed  in  December  and  January,  and  cigarette  production  in 
Louisville  assure  continuation  of  a  healthful  condition  in  wholesale  and  retail  sales 
throughout  the  Kentuckiana  area  for  months  to  come. 

The  Louisville  Times 

National  Representatives :  The  Branham  Company 


EDITOR 


PUBLISHER 


Hutchins  to  Speak  | 
at  Inland's 
Chicago  Meeting 

Cameron,  Ford  Executive. 

Also  Featured  .  .  .  Detailed 
Program  Announced 

Inland  Press  Association  this  week 
announced  the  program  for  its  annual 
convention  to  be  held  at  the  Hotel 
Sherman.  Chicago,  next  Tuesday  and 
Wednesday,  Feb.  15-16.  Featured 
Luncheon  speakers  will  be  William  J. 
Cameron,  of  the  Ford  Motor  Company, 
on  Tuesday,  and  Robert  Maynard 
Hutchins,  president  of  the  University 
of  Chicago.  Wednesday. 

The  program  follows: 

TI  KSI>.\N  .\  M.,  1.^ 

KxKcrTiV'-  Sk'^ion 
A.M.— <’a!I  (hiit-r — 

k-.lKri  K  iriSritrr.,  -lirect-«i  .uni  vict-pn*si»Unt, 
(la.' 

o!  llu  •!  1  >irt ctor'^* 

•  InM  M  'tnlav  t*rtro..T'  it.il  .ititi ihkhi)  -II.  /. 

Mitihtll.  '.rcntary  of  the  the 

/'I  niit/ii  i  .Mitiii.  i  /*:<»»!«  *'* 

Inl.tinl*-  \|t  tnht  fshii*  t  ••nnniiie-i-  Ut  |K»n 
11.  I..  hv'T  vicf  -i*V' -niftil  am)  chairman 

1  till  cmmiitif ;  .imcia!  manager, 

«  Wi".  1  tif 

Kli'CliMi;  Wvi  Mtii.ler - intMHlnctiHti’>i. 

r!t  a*»  rt  i .\r.mi  il  !<i|inrt. 

.\mlil  Ihircaii  i  t  (‘irculati"!!'  kilatiotiv  • 
i  liairman  A.  I-.  -\lill»  i  .  ;Milili-.lu  i ,  HaItU'  i'rt  i  k 
'.Mich.)  :i.<  •rt*>.i«Iciit  «*t  the  IVil- 

I  ratfi)  Pnhlicati"!.*.  It  c.  l)i»*cn«.-*i«»ii — “Shall 
llnik  Sale**  *N»'*  l'ai«l?*‘\  an<l  otiui 

lUfsiion"  attectiiiki  ilaiiie^  utnler  con'-ithratioti 
>  the  A.IVl  .  Ih  .ir  i  .1  !  *ii  fClui 
Wirt  Si-rvicf'^  ami  Ka-iio  KilatiiiiiN  -Chair 
man  Frank  I).  Thr.H  t»  -t  tin-  Inlam)  ('tmimit- 
•ft;  past-]*rf*itUT't ;  p”''VOur  nf  the  Lincoln 

•  .\e!>- )  Star. 

.*vtatt  Lfni'i.t'iic  Ii  !  Minatinii  KxcliaiiKt 
IS  ( ira> .  chaittnai;  if  ’hr  cininiltec  atnl  of 
•)u  Inlatni  Ih.anI  ■.!  I  Ht  »  ct‘'i  «•.  t  tlit<»r  ainl  puli 
i-'lirr.  M'liiroc  (Mich.)  f'l-t  ointi  .Vt'Tc.v. 

.Vi\S'>prinl  New - Chairman  K.  I*.  .Viller  til 

Inlami  Ntw^print  Funiniittec;  puhlt-hei. 

•  npott  (la.)  Tio)iS.  pri^ilett,  l.ti  S>!nlicati. 
'7ut'>tion'>  ami 

.Nimiii  l.unche'*!* — Pre»i  linn,  Mr.  <)’Uriin. 
'^pt^iktr.  Wi11t.li’*  J[.  (  t»**-:'«n,  |•'(^r^l  .M<it«»r 

t '  -TTipanv . 

Tl  KShAV  AFTKkNt»t)N.  1  Kit.  1.^ 

KxKCI  TIVK  SfS'IoN.  Jo’cL'KK 
InlamlN  Fir-t  \eW‘-Ph<»lM  CMiiti'it: 

Winner'.'  Kxhihit'  .VwataK  K\hi1>it  liy 
Floytl  it.  Arpan.  in^tructur  in  pros  photon* 
•^aphy,  N’orihwe'.tern  I’niversity .  Awards  an- 
nuncftl  !»y  the  C^oinrnittee  (Chairman  Dmi  An- 
lers<»n,  Ini'.iiie'*'.  tnanauer  and  as>ociaie  pnl»- 
'.i-her.  (W'i'. )  S-atc  Joiirual. 

judKe^:  Shelliy  T!iiinp>.»n,  ChicaKo  plmtn 
•ditnr  i»f  tile  A-'otciated  Pre>>;  |)on  It.  Alftml. 
Chicajjii  phutu  e<liti.r  fur  Internatinna)  News 
I’hoto'.;  and  Arthur  K.  Ne’Miiann,  editor  of  tin 
t  hica^'o  Itureau  tif  Acme  Photo-'. 

\ew>  l*iciure'  Kdw.ird  Stanley.  .New  ^'olk 
t  ity,  F.xeciitive  New  -  Photo  lalitor  of  the  Asso¬ 
ciate!  Press. 

keader-Inlerc’*!  in  Syndicate  F'eatures  -A 


TO  SELL 

RHODE  ISLAND'S 

SPECIAL  BUYING  GROUPS: 

HOME  BUILDERS 
GARDENERS 

RESORTERS  and  TRAVELERS 
MOTORISTS 

AMATEUR  PHOTOGRAPHERS 
HANDICRAFTERS 
BOOK  and  ART  LOVERS 
COLLECTORS 

and  many  others  cultivated  re9ularly 
in  departments  and  feature  pa9es.  •• 

PROVIDENCE 

SUNDAY  JOURNAL 


I  Mu  ^ti..nnaire  Study  -.f  .siih'cription  List'  ot 
inland  Dailie'  <»f  Circulation — Dr. 

Frank  I. other  Mott,  tUrector  of  the  SchiKil  of 
Joiirnali'ni.  I’nivcrsity  of  Iowa,  (’hairmaiL 
National  Council  for  Research  in  Journalism, 
(In  c<»o|»eration  with  FVcxl  Pownall,  Iowa  City, 
Iowa.  Inland  ('hairinaii  on  Jonrna!!>iii  Kc* 
searcli. ) 

Annual  Flection  of  Olficers-  Ke|Mirt  of  the 
N«»ininating  ('oinmittee,  Past-Presidents  Verne 
K.  Jitv  (19.'4).  CcHtrufia  .Ill.)  .S’i’u/iHi7,  chair¬ 
man:  A-  <  >.  Lindsay  (1932>,  Quincy  (111.) 
Hcraltl-llltitt ;  Fre*l  Schilplin  (H31),  St.  Chmtl 
(Minn.)  TinicS'Jourual. 

WKONKSDAV.  FKIL  16 
Kxkci'tivf.  Skssion,  10  oN  i-m  k 
keiHOt;  the  1938-1939  Hii;ird  of  I  Mrecturs : 
Kmplo.'e  Welfare-- (RejNirl  of  a  Member¬ 
ship  Survey)  Chairman  KU»>d  J.  Miller  of 
Inland's  Committee  on  Kmploye  Relations; 
jjetieral  manatter.  Royal  Oak  (Mich.)  Tribune. 

Inlaiul*'  1/th  Annual  Co>t  Coiiipari'oiiS'  - 
C'hairinan  l're<l  W'.  Schauh,  Imsiness  manager. 
iK'catiir  (111.)  Herald  S'  Hc7’ic7e. 

Inland  Metuher'*  “Idea  Hour"  PresidiiiK- 
r«ini  II.  Keene.  Inland  Nevv>pajK*r  .\dministra- 
lion  Secti"!!  (  liairman,  editor,  TJkluirt  (Ind.l 
l>ail\  Truth,  and  niemlK-r  of  the  Inland  lh*ard 
•  »l  I )irect«»r'. 

L)ue>tiMn>  and  .Vti>we!s. 

LtincheiHi.  13:15  p.m.,  “What  Kilucation  Can 
ni»l  Dm."  kohert  .Maynard  Hutchins,  jire-i* 
dent.  Cniver-ily  of  ('hicau'*. 

W  FDXKSDAV.  I  KIt.  16:  J  P..\l. 

(^^^^'Ll•DIXO  Skssion;  F.xf.ci  tink 
Planning  Newspaper  HuildiiiKs- - (  Steieop- 
licon  Illustrations)  W'alter  < ).  Kfuse.  of 
Knjse  Parish,  architects,  l>aveti|M>rl.  la., 

designers  of  numerous  tuwsp;t}»er  huildin^s 

ill  the  Inland  territory. 

Social  Security  and  Tax  Pr«»l»lenis  Cen.  1’ 
F.llis,  Wolf  &  ('o..  Chicajso,  Past  President  of 
the  .\inerican  SfXriety  of  Ceititied  PuliHc  Ac- 
coinitaiits.  Vice-Presid<nt  of  ihe  llliii«»i>  (’ham- 
Iki*  of  ('oinmerce  and  ('haiiinan  of  its  C"m- 
niittee  on  l'e<leral  Taxation. 

Oiiestioiis  and  Answers. 

What  the  Advertiser  I)«k*s  for  llu-  (’oiisumer 
l-Mwaid  Anthony,  press  service  director  of 
the  Crowell  Puhlishiiijs  Co..  New  N’ork. 

Circulation — ^Roiiiid- Table  of  the  .MemlH*!*- 
ship  in  Kxecutive  Session  oii  ('iirreiit  Circul.i 
tioii  I  tepartmeiil  P.rohleiiis  aiul  Acti'itic''. 


HEADS  OVERSEAS  MEN  ' 

Washington,  D.  C.,  Feb.  9 — Erwin  D.  | 
Canham,  chief  of  the  Washington  bu¬ 
reau,  Christian  Science  Monitor,  was  1 
elected  president  of  the  Overseas 
Writers  at  the  annual  luncheon  meet¬ 
ing  here  last  week.  He  succeeds  Car-  ' 
roll  H.  Kenworthy,  of  the  United 
Press,  who  has  served  for  two  years. 
This  is  an  organization  of  newspaper¬ 
men  who  have  engaged  in  foreign  cor¬ 
respondence  for  American  newspapers. 
Also  elected  were  Franklyn  Waltman, 
chief  of  the  national  news  bureau  of 
Washington  Post,  secretary;  Paul  Woo- 
ton,  Washington  correspondent  of 
McGraw-Hill  publications  and  New 
Orleans  Thnes-Picayune.  re-elected 
treasurer;  and  Oswald  F.  Schuette, 
former  foreign  correspondent,  elected 
to  the  executive  committee. 

USING  NEW  STYLE 

The  Wakefield  (Mass.)  Daily  Item 
Monday  adopted  a  new  style  for  easier 
reading  in  which  pages  are  assembled 
with  the  idea  of  not  having  the  central 
column  rule  divide  any  news  head¬ 
line  or  advertisement,  with  few  ex¬ 
ceptions.  Whether  the  paper  is  folded 
down  the  center  and  then  into  a 
quarter- fold  or  across  the  middle 
and  into  quarters  no  news  story  is 
broken  necessitating  refolding  to  read 
it. 

FEARON  RETIRES 

Percy  Hutton  Fearon,  English  car¬ 
toonist  for  almost  34  years,  retired  in 
London,  Feb.  8,  after  he  had  drawn 
his  10,000th  cartoon.  Born  in  Shang¬ 
hai,  he  received  his  early  training  in 
New  York.  He  joined  the  Northcliffe 
organization  in  the  early  days  of  the 
Daily  Mail  and  remained  with  it  ever 
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TUBBS/ 
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The  farm  >^ar 

Hinre  lA.'fl  han  made 
the  Oklahoma  City 
Market  a  ZONK  OF 
.\FFLl  KNCK. 


Oklahoma  City's  Market  More 
*v  Than  Ever,  Is  Oklahoma's 

Oklahomans  are  among  the  nation’s  most  respon- 
sive  buyers  todayl  With  more  than  189  million 
dollars  from  boosted  farm  incomes  Jingling  in  farm 
pockets  this  year,  buyers  continue  to  respond 
quickly  and  generously  to  the  proper  sales- 
approach.  The  Oklahoman  and  Times  provide 
approach  in  the  Oklahoma  City  Market  .  .  . 
a  market  of  more  than  a  million  persons  who  hold 
approximately  half  the  state’s  buying  power  in 
their  hands.  Give  your  sales  efforts  the  proper 
approach  in  this  wealthy  market  most  effectively 
and  economically  through  the  Oklahoman  and 
Times. 


^  j 


I  HIS  happy-go-lucky,  pint- 
sized  hero  draws  a  gun  or 
snaps  a  wise-crack  with 
equal  speed!  With  Captain 
Easy,  his  partner  in  adven¬ 
ture  and  gag-venture,  he 
lands  in  strange  out-of-the- 
way  places  .  .  .  fighting, 
laughing,  flirting. 

"Wash  Tubbs”  is  superbly 
drawn  by  Roy  Crane,  in  his 
smashy,  free-swinging  style. 
Compelling  continuities  make 
it  a  "must”  for  any  paper. 

NEA  also  produces  nine 
other  top-notchers  that  you 
should  have.  They  all  add 
up  to  the  logical  conclusion 
that  now  is  the  time  to  add 
NEA  Service  .  .  .  get  all  your 
comics,  plus  newspictures 
and  newsfeatures,  on  an 
economical  budget  basis! 

SUNDAY  EDITORS! 

"Captain  Easy”  bring  you 
both  great  characters. 

Ask  for  proofs  and  rates! 


for  FEBRUARY  12,  1938 
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Oftenio  to  yourSecretaiy 

^  Get  in  touch  with  nearest  Morrill  Ink  Service 
'  Branch  and  request  a  Morrill  Service  Man  for 
consultation  on  how  Morrill  News  Inks  can 
give  us  — 

O  Cleaner  Printinq,  Better  Legibility 
n  Quicker-Drying,  More  Rapid  Setting 
n  Reduced  Pressroom  Delays 
Q  Improved  Ink  Eiiiciency  and  Economy 


MCffiRILL/t^INES 


GEO.  H.  MORRILL  CO. 

Division  GENERAL  PRINTING  INK  CORPORATION 

100  SIXTH  AVE.,  NEW  YORK,  N.  Y. 

FACTORIES  •  Norwood,  Matf.  •  Tacony,  Phila.,  Pa.  •  Chicago,  Ill.  •  San  Francisco,  Calif. 
BRANCHES  •  Boston  •  New  York  •  Philadelphia  •  Detroit  •  Chicago  •  St.  Louis 
Minneapolis  e  Fort  Worth  •  Los  Angeles  •  San  Francisco  •  Seattle 


why  wonder? 


when  the  answer’s 

at  your  elbow! 

If  you  have  a  printing  problem  solvable 
with  ink  —  why  not  get  the  practical,  tested 
suggestions  of  the  Morrill  Service  Man?  He 
knows  how  ink  can  help  you  to  get  sharp, 
clean  printing  .  .  .  clear,  crisp  halftones  .  .  . 
strong,  smooth  coverage.  He  can  furnish 
inks  you  can  depend  on  for  a  more  attract¬ 
ive,  more  saleable  newspaper.  There’s  no 
obligation  in  consulting  him  —  have  your 
secretary  mail  the  Memo  at  the  right  today. 


BfSTANDARD  OF  THE  NEWSPAPER  WORLD 
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FIRST  AND  EXCLUSIVE  NEWSPAPER  PUBLICATION 

President  Rol 


&  KwiiiLT  photo. 


SUBSCRIBERS  ALREADY  INCLUDE  THESE  PAPERS 


Akron 

Alltiiqurrquf  Triliiin<‘ 

Atlanta  Ooniklitutinn 
Kirmingham  Pn^t 
KuiTalo  Tim€‘!« 

Oharlottr  Nphi* 

(Cincinnati  Po^t 

(Cleveland  Pre>f 

(Columhu!>  (Citizen 

Denver  Rocky  Mt.  News 

De>  Moine>  RcKister-Trihiiiie 

Detroit  News 

El  l*aso  Ilerald-Post 

Evansville  Press 

Fort  Smith  Times-Keeord 

Fort  ^  orth  Press 


Fresno  B<*e 
Houston  Press 
Indianapolis  Timo 
Kansas  (City  Journal-I’ost 
Knoxville  !N«‘Ws-Senlinel 
Los  Angeles  Daily  News 
Louisville  (Courier-Journal 
Mem  phis  Press-Seimilar 
Miami  Herald 
Minnea|>olis  Star 
Modesto  Bee 
Nashville  Tennessean 
New  Y  ork  Vi  orld-T«‘h‘gram 
Oklahoma  City  News 
Omaha  World-Herald 
Pittsburgh  Press 
Raleigh  News  and  Olvserver 


Richmond  N«-ws-I.€*ader 
Rnanok*'  ^orld-News 
Sacramento  Bee 
Salt  l-ake  (City  Tribune 
San  Diego  Sun 
San  Francisco  News 
Seattle  Post-Intelligencer 
Spokane  S|M>kesman-Review 
Syraeuse  Herald 
Toledo  News-Bee 
Tulsa  Tribune 
Washington  Dailv  News 
M’atertown  Times 
Wheeling  Intelligencer 
Wiehila  Eagle 
Youngstown  Y'’indieator 
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elt's  Own  Story 
The  New  Deal 

ed  in  an  authorized  advance  publication  of  his  notes  and  com- 
“The  Public  Papers  and  Addresses  of  Franklin  D.  Roosevelt” 


(•mnieiits  never  l)efore  made  puhlie,  and 
ili'crihinj'  newspapers,  I’resident  Roosevelt 
dry  that  he  has  made. 

Iiat  his  Administration  has  worked  and 
Mirveys  and  appraises  what  it  has  done. 

ry  vital  point  of  fiovernment — hiisiness,  hij^ 
larniiii};:.  foreijm  policy,  unemployment, 
riirities  rejjnlation.  labor,  power,  money. 
Hdinji:  <*ompanies.  the  hiidjiet.  conser- 


famons  pre-inaii^nral  meetings  with  Presi- 
"I  the  hundred  days,  of  the  hank  holiday, 
f  of  the  gold  standard.  He  remarks  upon 


crime  and  the  Idndhergli  law.  upon  a  Supreme  Court 
reversal,  upon  the  NR  A.  A  A  A.  TV  A  and  kindred  agencies. 
He  adds  many  brief  notes  revealing  the  human  side  of 
the  President  and  the  Presidency. 

His  series  gives  a  clear,  readable  reconl  of  his  Adminis¬ 
tration.  provides  an  essential  ha<'kground  to  understand¬ 
ing  what  it  is  doing. 

This  material  is  exclusive  to  newspapers  until  publication 
of  the  President’s  book.  It  is  grouped  according  to  topic, 
arranged  in  30  daily  instalments  averaging  1500  words 


First  release  is  Wednesday.  March  23.  Final  release  is 
Wednesday.  April  27. 


Preliminary  confidential  samples  are  ready. 
For  them  and  for  terms,  please  wire  to 


FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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MAKE  ADVERTISING  WORK 

BUSINESS  IS  ROTTEN,  say  the  bankers,  the 
Wall  Streeters,  and  a  good  many  others,  in¬ 
cluding  newspapermen.  Maybe  it  is;  it  certainly 
is  for  the  fellow  who  thinks  so.  It  isn’t  so  bad 
for  the  fellow  who  believes  he  has  something  the 
public  wants,  and  who  has  faith  m  the  old  road 
of  advertising.  For  instance: 

A  Walt  Disney  picture  opened  in  New  York 
recently.  It  is  in  one  of  New  York’s  biggest  the¬ 
atres,  but  from  personal  experience  we  will  de¬ 
clare  that  you  can’t  get  into  a  Saturday  matinee 
unless  you  bought  tickets  early  in  January. 

And  one  night  this  week,  we  fought  our  way 
into  a  Long  Island  arena  to  see  a  couple  of  dozen 
amateurs  go  through  the  semi-finals  of  the  local 
Golden  Gloves  elimination.  The  place  held  3,000 
or  so.  and  it  was  packed  to  the  rafters,  with  tickets 
at  a  dollar  apiece,  plus  tax.  Next  week’s  finals 
are  already  sold  to  capacity.  The  bouts  are  par 
for  that  sort  of  entertainment;  they  have  received 
plenty  of  enihusiasiic  advertising  from  the  Nassau 
Daily  Review-Star,  the  sponsoring  newspaper. 

There  is  no  evident  lack  of  money  for  what 
people  want  to  buy.  They  can  still  be  made  to 
want  to  buy  admission  to  such  unlikely  attractions 
as  a  fairy  story  film  and  a  series  of  bouts  between 
kids  who  know  less  about  the  ring  art  than  most 
of  the  spectators.  They  have  money  for  liquor 
and  tobacco,  fancy  cheese,  new  hats  and  jewelry. 
They  have  also  money  for  new  homes,  new  cars, 
new  clothes  and  the  other  staples  upon  the  pro¬ 
duction  of  which  prosperity  depends. 

Convince  them  that  they  are  getting  their 
money’s  worth  and  keep  the  product  constantly 
l-.efore  them— that  is  what  general  business  might 
learn  from  the  amusement  lines  which  never  let 
“recession”  silence  their  siren  songs  for  the  con¬ 
sumer’s  dimes  and  dollars. 

UQUOR  AD  BAN 

WIDE  PUBLICITY  HAS  BEEN  GIVEN  by  forces 
opposed  to  alcoholic  beverages  to  the  list  re¬ 
cently  printed  in  EIditor  &  Publisher  of  newspapers 
which  do  not  accept  liquor  advertising.  It  was 
valuable  information  for  the  prohibitionists,  who 
are  again  moving  zealously  toward  the  goal  which 
the  nation  abandoned  in  1933. 

The  Anti-Saloon  League  fire  is  being  directed 
against  advertising,  concentrating  more  heavily  on 
the  brewers  than  on  the  distillers.  The  latter  are 
even  recognized  by  the  prohibitionists  as  having 
sensed  public  opinion  to  the  point  where  they  are 
using  advertising  to  restrain  abuse  of  alcohol. 
The  beer  campaigns  are  reprehensible  in  the  eyes 
of  the  dry  forces  because  they  are  designed  to 
promote  consumption  of  light  beverages  among 
people  who  are  not  candidates  for  hard  liquor. 

There  is  no  question  that  the  drys  are  growing. 

It  is  public  sentiment  which  keeps  liquor  out  of 
several  hundred  dailies,  many  of  which  would 
ordinarily  share  in  the  liquor  advertising  millions. 

It  is  public  sentiment  which  recently  moved  the 
Gloversville-Johnstown  Leader-Republican  and 
Morning  Herald  to  declare  that  after  existing  con¬ 
tracts  expire,  no  more  liquor  advertising  will  be 
accepted. 

A  sentiment  which  is  strong  enough  to  force 
publishers  to  cast  out  profitable  business  without 
any  specific  duress  from  the  community  is  strong 
enough  to  be  respected  by  the  people  in  charge  of 
liquor  advertising.  It  is  strong  enough  also  to 
compel  newspapers  to  consider  developing  new 
sources  of  revenue  which  will  overshadow  the 
liquor  copy  which  frequently  dominates  many 
papers.  Repeal  was  accepted  in  1933  as  the  lesser 
evil;  it  did  not  solve  the  liquor  problem  any  more 
than  prohibition  did. 

We  believe  that  advertising  can  be  a  decisive 
factor  in  solution  of  this  important  social  question. 
Advertising  was  not  employed  by  the  alcohol 
interests  before  prohibition;  it  was  effectively  used 
by  their  adversaries.  If  the  brewing  and  distilling 
industries  can  take  their  lead  from  intelligent 
firms  which  are  consciously  promoting  the  use 
and  discouraging  the  abuse  of  their  product,  re¬ 
gardless  of  immediate  profits,  we  believe  that  pub¬ 
lic  opinion  will  eventually  finish  the  job  right. 


R  I  A.  L 


Heaven  and  earth  shall  pass  away,  hut  my 
words  shall  not  pass  away.  Matthew.  XXIV  ;  3.S. 


THE  FORD  STORY 

FOUR  OR  FIVE  YEARS  AGO,  when  Detroit 

assembly  lines  were  beginning  to  move  again, 
and  Mickey  Cochrane’s  Tigers  had  all  Michigan 
speculating  on  their  daily  fortunes,  the  Detroit 
Free  Press  turned  an  old  custom  into  a  new  fea¬ 
ture.  The  daily  “IF”  standing-of-the-clubs  is 
standard  in  cities  with  a  baseball  club  bound  for 
a  pennant,  getting  its  dozen  lines  of  agate  at  the 
bottom  of  the  sports  page,  but  the  Free  Press  in 
1934  transmuted  it  into  a  new  column  “Iffy  the 
Dopester.”  Its  author  was  identified  only  as  an  old 
geezer  with  square  specs  and  alchemist’s  whiskers, 
but  he  “iffed”  the  Tigers  into  two  pennants. 

Champions  come  and  go,  even  as  the  Tigers,  but 
Detroit  wouldn’t  let  “Iffy”  go  at  the  end  of  the 
baseball  season.  His  salty  comments  on  diamond 
happenings  had  a  following,  which  was  recruited 
when  he  turned  away  now  and  then  from  sports 
during  the  winter  to  topics  of  wider  interest. 

A  week  or  two  ago,  he  picked  up  the  philosophy 
of  Henry  Ford  as  something  that  ought  to  be  ex¬ 
plained  to  Detroiters.  The  peg  on  which  the  story 
was  hung  was  a  question  from  a  New  York  maga¬ 
zine  writer  to  “Iffy” — “Who  does  Henry  Ford  think 
he  is?”  “Iffy,”  it  seems,  knew  Henry  Ford 
“when,”  and  he  proceeded  to  tell  the  quester  what 
he  wanted  in  “Iffy”  idiom. 

“Iffy”  concedes  that  Ford  is  “crazy,”  always  has 
been  according  to  people  who  said  that  nobody 
could  do  what  Ford  said  he  could  do.  The  story 
proved  it,  over  and  over,  with  instances,  some  of 
them  not  yet  folk  lore,  from  the  Ford  saga.  The 
yam  ran  for  five  days  and  it  left  little  to  be  an¬ 
swered  for  the  ordinary  newspaper  reader  on 
“Who  does  Henry  Ford  think  he  is?”  and  why. 
Everything  Henry  Ford  did  was  “crazy” — and 
everything  succeeded,  except,  as  “Iffy”  demon¬ 
strated,  the  only  completely  sane  thing  he  ever 
attempted — the  Ford  Peace  Ship  that  tried  to  end 
the  war  two  years  too  early. 

The  Ford  story  is  pretty  familiar,  but  “Iffy,”  who 
we  suspect  is  better  known  as  Malcolmn  W. 
Bingay,  editorial  director  of  the  Free  Press,  told 
it  in  terms  of  human  acts  and  motives  that  explain 
much. 

That,  to  our  mind,  and  regardless  of  what  any¬ 
body  thinks  of  Ford,  is  a  valuable  journalistic  con¬ 
tribution.  If  it  is  wrong,  it  can  be  upset  by  facts; 
if  it  is  right,  it  helps  toward  understanding  and 
solution  of  one  of  today’s  most  burdensome  prob¬ 
lems. 


USED  CARS 


UNCLE  SAM  MAECENAS 


OUR  BACK  HAIR  IS  IRRITATED  by  the  pro- 
posals  of  Guild  members  and  others  that  the 
Federal  Writers’  Project  be  made  a  pcrmaneif 
institution  of  Uncle  Sam.  The  published  reason 
of  course,  is  that  depression  has  destroyed,  perhaps 
permanently,  markets  that  promising  writers  of  the 
past  ten  years  might  have  enjoyed  under  norma, 
conditions.  The  writers’  project  idea  is  to  fumisl 
them  an  outlet  for  their  ideas  and  energies,  and 
to  give  them  a  bare  living  until  private  enterprise 
again  finds  merit  in  their  wares. 

Society  undoubtedly  owes  these  people  a  hand 
over  the  deep  places,  but  it  cannot  be  expected  tt 
assume  that  task  as  a  permanent  assignment.  The 
qualifications  of  a  writer  are  indefinite  at  best,  anc 
from  all  we  have  heard,  they  have  been  looselj 
applied  to  applicants  on  the  various  relief  writinf| 
projects.  We  know  a  dozen,  and  there  are  prob¬ 
ably  hundreds,  getting  this  sort  of  help  from  gov 
ernment  who  were  displaced  not  by  depression  bu 
by  their  own  shortcomings. 

Is  it  society’s  function  to  support  as  writer- 
people  who  have  been  rejected  for  deficient  char-l 
acter  and  ability  by  the  people  who  market  writ-| 
ing?  Is  it  the  function  of  a  democracy  to  suppor 
a  group  of  people  who  use  public  funds  for  the 
advancement  of  Communism  and  other  philoso¬ 
phies  whose  purpose  is  the  destruction  of  democ¬ 
racy? 

Hundreds  of  writers  displaced  in  the  past  nine] 
years  have  cut  out  new  places  for  themselves 
They  have  used  the  unusual  mental  equipmetr 
that  should  be  fundamental  to  a  writer.  Other> 
have  been  on  relief  and  while  there  is  no  stigm;- 
in  accepting  help  from  government  in  an  emerg¬ 
ency,  there  is  grave  danger  in  the  growing  ide,; 
that  there  is  no  stigma  in  continuing  to  accep’ 
government  help,  with  no  individual  effort  to  en:| 
the  emergency. 

A  permanent  writers'  project  falls  in  that  la- 
category,  and  despite  the  political  and  propa 
ganda  pressures  brought  for  its  establishmen: 
there  are  sufficient  reasons  for  its  rejectior 
Uncle  Sam  has  many  more  pressing  duties  tha.: 
acting  as  Maecenas  to  a  flock  of  unlikely  Horace- 


'DISARMAMENT' 


NEWSPAPER  ADVER-nSING  is  successfully  at¬ 
tacking  the  glut  in  the  used  car  market,  blamed 
by  some  manufacturers  for  the  slump  in  new  car 
sales  since  Fall.  Most  of  the  newspaper  advertising 
is  being  contributed  by  newspapers  themselves. 
It  is  their  contribution  to  an  industry  which 
in  1937  enjoyed  the  best  sales  year  in  its  history, 
and  which,  at  the  first  sign  of  trouble,  shut  down 
plants,  laid  off  employes,  and  curtailed  promo¬ 
tion.  In  at  least  one  instance,  the  used  car  adver¬ 
tising  has  been  run  free  by  newspapers  which 
bought  it  from  an  advertising  agency  and  paid 
the  agency  its  usual  commission. 

There’s  something  goofy  in  that  picture.  News¬ 
papers  assume  all  the  liabilities,  though  they 
never  shared  much  in  the  assets.  Their  only  pros¬ 
pective  gain  is  that  the  manufacturers  may  at 
last  be  convinced  that  the  local  dealer’s  preference 
for  newspaper  space  over  all  other  used  car  ad¬ 
vertising  mediums  is  sound  and  merits  continu¬ 
ous  support. 


CITING  THE  EXPENDITURE  of  $5,000,00()  a  yea 

by  London  newspapers  for  circulation  canvass 
ing,  the  Newspaper  World  urges  Fleet  Street  pub¬ 
lishers  to  consider  the  wisdom  of  a  “disarmamer 
conference.”  This  method  of  getting  new  reader 
is  expensive,  impermanent,  and  its  abolition  : 
.suggested  as  a  practical  economy  measure  in 
day’s  rising  production  costs. 

The  advice  is  sound,  and  while  it  is  not 
pecially  pertinent  in  the  United  States,  our  cii 
culation  structure  is  not  free  from  econom 
blemishes.  One  is  the  combination  of  newspaper 
and  magazines  in  various  selling  deals,  by  whit 
the  newspaper  bears  the  brunt  of  the  costs  wi¬ 
the  minimum  gain  in  circulation  and  the  magi 
zines  are  enabled  to  count  as  net  paid  what 
practically  free  circulation. 

Another  is  the  inequality  in  A.B.C.  report 
whereby  all  publications  but  newspapers  are  pet 
mitted  to  include  “bulk”  sales  as  net  paid.  Magi 
zines,  farm  papers,  business  papers,  etc.,  have  a 
ways  done  so,  and  newspapers  did  until  a  le' 
years  ago  when  a  metropolitan  competitive  figij 
caused  the  newspaper  division  of  the  A.B.C. 
set  up  bulk  sales  as  a  separate  class. 

The  question  confronting  newspapers  is  whethd 
they  shall  fight  to  bring  other  media  up  to  thej 
own  high  standards,  or  lower  those  standards  tj 
conform  to  other  media  practice.  Commercial,  a| 
well  as  ethical,  considerations  are  involved,  bul 
the  discrepancy  in  A.B.C.  standards  is  one  thsi 
should  not  be  much  longer  tolerated.  Net  pa^ 
should  mean  just  that. 


du 


RESPONSE  TO  OCCASION 

WHEN  THE  EVENTS  of  August,  1923,  bestowtl 
upon  me  the  Presidential  office,  I  felt  at 
that  power  had  been  given  me  to  administer  it  , 
— Calvin  Coolidge,  in  “Mr.  CooUdge’s  Own  Ston/' 


fe 


_L 


another  position.  Both  papers  are  " 

members  of  the  Raymond  Fields  FOLKS  tAfORTH 

newspaper  chain.  TrTJnWTNf^ 

James  D.  Idol,  publisher,  Harrigon 
Cass  County  Democrat,  was  elected 
president  of  Central  Missouri  Press 
Association  at  its  meeting  Feb.  4  at 
Columbia.  V.  A.  Lindquist,  Warsaw 
Benton  County  Guide,  was  chosen 

vice-president  and  Jimmy  Kirkpat¬ 
rick,  Warrensburg  Star-Journal,  was 
renamed  secretary-treasurer. 


PERSONAL 

MENTION 


FROM  A  CUB  REPORTER  to  editor 
of  a  daily  in  10  years  is  the  record 
of  George  Dole  Wadley  Burt,  whose 
_ _  promotion  from 

Ef  executive  news 
I  editor  of  the 
i  Macon  (Ga.) 

I  Evening  News 
i  was  announced 
B  recently. 

1  Having  com- 
S  pleted  an  opera- 
I  tor’s  course  at  18 
■  with  the  hope  of 
■  getting  a  job  on 
I  a  small  weekly, 

-  Burt  asked  W.  T. 

Georqe  Burt  Anderson,  pub¬ 
lisher  of  the 
Macon  Telegraph,  if  he  could  stick 
around  his  news  department  and 
learn  the  newspaper  editing  business. 
Permission  was  granted  and  he  was 
even  given  a  little  something  to  do. 
He  so  impressed  the  news  department 
with  a  series  of  character  .sketches  on 
local  celebrities  that  he  was  a.sked  to 
take  over  the  police  beat,  replacing 
Mike  John.son  who  had  left  to  join  the 
New  York  Sun.  He  accepted  and  has 
not  set  a  slug  of  type  since. 

After  a  series  of  promotions  which 
placed  him  as  assistant  city  editor,  he 
re.signed  Aug.  1,  1935,  to  join  the 
Atlanta  A.s.sociated  Press  bureau 
where  he  wrote  features  and  later 
edited  the  Georgia  state  wire.  How¬ 
ever,  he  returned  to  Macon  less  than 
a  year  ago  to  become  executive  news 
editor  of  the  two  papers  there. 


publisher.  Win 


CORDON  GRAY.  . 

ston-Salem  (N.  C.)  Journal  and 
Sentinel,  has  been  presented  the  an¬ 
nual  Junior 
Chamber  of 
Commerce  Civic 
Award  key. 

Col.  Frank 
Knox,  Chicago 
Daily  News  pub- 
lisher,  has  been 
named  honorary 
chairman  of  Chi- 
cago  observance 
0  f  Brotherhood 
Day,  .sponsored 
by  the  National 
Conference  of  ( 

Jews  and  Chris¬ 
tians  on  Washington’s 
Newbold  Noyes,  vice-president  of 
the  Washington  Star,  was  the  guest 
of  Gov.  Blanton  Winship  at  La  Fort¬ 
aleza  the  first  10  days  of  February. 
Vacationing  with  Mrs.  Noyes  in  the 
Carribean,  he  arranged  to  interview 
the  Governor  of  Puerto  Rico  and  was 
invited  to  be  the  governor’s  guest 
(luring  his  stay  on  the  Island. 

William  T.  Dewart,  president  and 
publisher.  New  York  Sun,  has  estab¬ 
lished  the  William  Thamp.son  Dewart 
Scholarship  at  Union  College,  Sche¬ 
nectady,  with  the  annual  stipend  of 
$400,  it  was  announced  Feb.  10  by 
President  Dixon  Ryan  Fox.  This 
scholarship  will  become  available 
both  to  entering  students  or  to  under¬ 
graduates  during  the  1938-39  schol¬ 
astic  year. 

Hulbert  Taft,  publisher  and  presi¬ 
dent,  Cincinnati  Times-Star,  is  ex¬ 
pected  back  from  Mexico  City  by  the 
end  of  ■  this  week; ' ;  .  :  •  • 

Clarence  B.  Blethen,  editor  and 
publisher,  Seattle  Times,  and  Mrs. 
Blethen  sailed  Feb.  5  aboard  the  Nor¬ 
mandie  on  her  maiden  trip  to  South 
America. 

Vance  McCormick,  president,  Har¬ 
risburg  (Pa.)  Patriot,  was  elected 
vice-president  of  the  trustees  of 
Pennsylvania  State  College  Feb.  8. 

Mrs.  Eugene  F.  Baldwin,  widow  of 
the  founder  of  Peoria  (Ill.)  Star,  re- 


writer 


In  The  Business  Office 


Chest  campaign 

to  be  held  in  ^ 

April.  Mr.  My-  W 
has^^eii 

Charles  E  . 

Godfrey,  adver-  W.  Edward  Myers 
tising  manager, 

Spartanburg  (S.  C.)  Herald-Journal, 
has  been  named  1938  publicity  direc¬ 
tor  of  the  Spartanburg  Kiwanis  Club. 

Wynn  Eller,  advertising  director. 

New  York  Post  announces  that  Don 
Whiting  formerly  of  Hearst  Interna¬ 
tional  Advertising  Service  and  the 
Charles  H.  Eddy  Co.,  has  joined  its 
national  adverti.sing  department. 

George  Henry  Wilcox,  general  man¬ 
ager,  Sherman  (Tex.)  Democrat  was 
recently  honored  by  the  Sherman 
Young  Men’s  Booster  Club  at  a  ban¬ 
quet  as  Sherman’s  Most  Valuable  man 
in  1937.  He  was  presented  a  gold 
watch. 

Ralph  S.  Bauer,  president  of  North 
Shore  News  Co.,  Lynn.  Mass.,  was  Batavia  (N.  Y.)  Daily  News  reporter, 
honored  on  his  71st  birthday  recently  has  been  named  adverti.sing  manager, 
at  the  first  annual  banquet  of  the  p.  Grier  Hart,  Jr.,  who  recently 

firm’s  mutual  benefit  association,  purchased  a  half-interest  in  the  Hack- 

Among  the  100  guests  present  were;  ettstown  (N.  J.)  Courier-Post,  has 

Frederick  W.  Enright,  publisher,  Lynn  been  named  its  business  manager. 

News^Gazette:  Robert  T.  McCance,  r  •  v-  u  •  u  r  nr 

,  ^  L  Louis  G.  Kahn,  in  charge  of  Worce.s- 

circulation  manager,  Boston  Globe:  „  zn/r  \  i  j  r 

T  ,  ^  ,  •  w  ter  (Mass.)  Telegram  and  Ercntnq 

John  Fahey,  circulation  manager,  ^  L  ^  •  i  n*-  • 

Boston  Record:  Timothy  J.  Moynihan,  circulation  is  at  Miami, 

circulation  manager,  Boston  Herald  «  ‘wo-week  visit. 

Traveler;  John  J.  Kenney,  circulation  Howard  F.  Ennis,  auditor,  Elmira 
manager,  Boston  American  and  Sun-  (N.  Y.)  Star-Gazette,  has  been  trans- 
day  Advertiser;  E.  J.  Maguire,  circu-  ferred  to  the  Rochester  offices  of  the 
lation  manager,  Boston  Post  and  Ab-  Gannett  Co.,  Inc.,  effective  Feb.  15. 
iier  Hastings,  Lynn  Daily  Item.  (Continued  on  next  page) 
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I  he  men  who  play  a  gauii*  know 
it  hesl.  But  rarely  can  they  ex¬ 
plain  it.  Their  adjeetives  are 
action. 

.\n(l  sideline  ohservi’rs,  no  matter 
how  acute,  cannot  see  all  that 
goes  on  underneath  the  pile-up. 
They  are  articulate,  hut  incom- 
[iletely  informed. 

Now  and  then  conies  a  striking 
exception.  One  is  Hugh  Johnson, 
in  the  realm  of  public  affairs. 
Soldier,  industrialist,  administra¬ 
tor.  he  knows  from  first-hand  ex¬ 
perience  and  struggle  the  prac- 
ti<-al  realities  of  national  govern¬ 
ment.  economics  and  politics. 
Speaker  and  writer,  he  has  tin* 
gift  of  telling  and  accurate  eom- 
ment  upon  them.  His  fame  as  a 
maker  of  phrases  is  as  distin¬ 
guished  as  his  active  career. 

The  several  score  of  .America  s 
most  important  newspapers  puh- 
lishing  Johnson's  daily  column  at¬ 
test  to  the  hox-oflice  appeal  of  his 
punching,  smashing  personality. 
For  samples  of  the  column,  please 
write  to 
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WE’RE  WORKING  PUZZLES  NOW! 


Several  of  our  features  are  so  widely  sold  that  our 
sales  office  spends  much  time,  trying  to  find  open  terri¬ 
tory  on  the  map. 


It  takes  a  keen  eye  to  find  a  newspaper  that 
II.  O.  yro  and  doesn’t  already  have  him, 


Little  territory  is  still  open  on  (lof*  PaliMika. 

Halo  l'arne)(io  territory  is  closing  so  rapidly  that 
we  are  obliged  to  mail  regrets  almost  daily. 

If  you  can  buy  Dixie  Duy(an  in  open  territory, 
you're  lucky,  and  there  are  few  in  your  class. 


FEATURE 

SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 


McNaught  Syndicate.  Inc 

Greenwich,  Conn. 


22 


EDITOR  &  PUBLISHER 


about  35  were  present.  Tom  McNeal, 

PERSONALS  editorial  writer  on  the  Capital  and 

noted  Kansas  humorist,  presided. 
continued  from  page  21  Marco  Morrow,  associate  publisher, 
~  H.  S.  Blake,  business  manager,  and 
Mr.  Ennis  joined  the  Gannett  organ-  James  M.  Rankin,  director  of  circula- 


ization  in  1929  as  a  traveling  auditor 
and  in  1933  went  to  Elmira.  Walter 


tions,  spoke. 

Mr.  and  Mrs.  William  Dwight  are 


Green,  affiliated  with  the  Rochester  the  parents  of  a  daughter,  born  Feb. 
auditing  department  will  succeed  Mr.  1.  Mr.  Dwight  is  managing  editor, 
Ennis.  Holyoke  (Mass.)  Transcript  -  Tele- 

Ralph  H.  Quinn,  general  manager,  The  couple  have  two  sons. 

Cincinnati  Enquirer,  and  Mrs.  Quinn  Edward  P.  Hartnett,  executive  city 


left  last  week  for  California  to  spend  editor,  Buffalo  (N.  Y.)  Evening  News,  ^gers  of  daily  newspapers.  The  an 
a  winter  vacation.  addressed  the  Rwerside  Business-  swer,  of  course,  is  “No”  because  no  i.,  ' '**”'**'*'*^  _ 

William  Fanning,  business  manager,  men’s  Association  Feb.  3.  newspaper,  regardless  of  its  strength  4.1 

Westchester  County,  N.  Y.,  Publishers,  Ernest  Rogers,  radio  editor,  Atlanta  in  classified,  has  ever  come  near  the  Detroit  Sews  .  4.(1 

Inc.  and  Mrs.  Fanning  retxirned  Feb.  Journal,  will  be  one  of  the  principal  saturation  point  of  the  potential  clas 
6  from  a  three-week  vacation  in  Nas-  speakers  of  Georgia  Collegiate  Press  sided  business  in  its  territory, 
sau.  Association  banquet.  Feb.  25,  at  How  can  the  newspaper  determine 

Athens,  Ga.  with  any  degree  of  accuracy,  what  t 


BUILDING  A  MODERN 
CLASSIFIED  SECTION 

By  GEORGE  T.  PAPPAS 

AUTHOR.  “IDEAS  FOR  BUILDING  CLASSIFIED  ADVERTISING” 

No.  17.  "Are  We  Getting  Enough  Classified  Business?" 

THIS  IS  A  QUESTION  often  asked  Chrclantl  plain  Ihalcr  .  J.6 

by  publishers  and  business  man-  .\ver.igt  lines  i«;r  capita —  4.7 


•Xver.ige  lines  i>er  capita....  4.7 

Cities  of  Over  1,000,000 


men’s  Association  Feb.  3.  newspaper,  regardless  of  its  strength 

Ernest  Rogers,  radio  editor,  Atlanta  in  classified,  has  eyer  come  near  the 
Journal,  will  be  one  of  the  principal  saturation  point  of  the  potential  clas- 


Detroit  Times  . 

Philadelphia  /wgiwVt’r  . 

Chicafto  Herald  &  Examiner . . . . 


In  The  Editorial  Rooms 


CHARLES  H.  SESSIONS,  managing 


ssociation  banquet.  Feb.  25,  at  How  can  the  newspaper  determine,  Detroit  Free  Press  .  i.t. 

thens,  Ga.  with  any  degree  of  accuracy,  what  to  Chieago  Tribune  .  i.,<; 

Howard  Handleman  has  been  named  expect  in  return  for  its  inyestment  in  rhUadelphia  Reeord  .  1.2 

lief  of  Detroit  bureau  of  Interna-  sales  effort  and  oromotion  exoendi-  .\vcr.igc  lines  per  capita —  2.5 


chief  of  Detroit  bureau  of  Interna-  sales  effort  and  promotion  expendi- 
tional  News  Service,  Feb.  8,  succeed-  tures?  Local  classified  linage  figures 


editor,  Topeka  (Kan.)  Daily  Capi-  transferred  to  the  Chicago  INS  bu 
tal,  was  the  honor  guest  at  a  luncheon  ^taff 

pven  in  celeb^tion  of  his  70th  birth- 
day  Feb.  1.  The  party  was  given  at 


g  Jack  Vincent,  who  has  been  have  been,  to  most  newspapers,  the 
ansferred  to  the  Chicago  INS  bu-  only  gauge  of  the  amount  of  poten- 
au  staff.  tial  business  in  their  cities.  Some 

Ernest  Hood,  formerly  of  Alameda  have  tried  to  measure  their  classified 


u  7i  T  u  u  j  (Cal.)  Tinies-Star,  has  joined  the  Progress  by  comparing  newspapers 

the  Hotel  Jayhawk  in  Topeka  and  bureau,  other  cities  with  their  own. 

_  Charles  L.  Lynch  of  Ottawa  (Ont.)  ^ally,  all  such  methods  are  wrong. 


EDITOR  &  PUBLISHER 

n _ 1: _ , _ T. _ /"•-111 - *  /"!**- . 


A  survey,  taken  among  a  represen¬ 
tative  group  of  the  “First  Fifty”  eve¬ 
ning,  morning  and  Sunday  classified 
mediums,  shows  that  the  published 


Including  Parliamentary  Press  Gallery,  Ottawa,  tmive  group  01  me  ririy  eve- 

The  Journalist,  merged  1907;  Sewsfaperdom.  succeeding  Norman  MacLeod,  Wind-  and  Sun^y  clarified 

merged  1925;  TIte  Fourth  Estate,  merged  1927.  (Ont.)  Star.  Robert  Lipsett,  To-  niodiums,  shows^  that  the  published 

ronto  Star,  was  elected  vice-president  hnes  per  capita  in  certain  {Mpulation 
Sf°.!d  1^^^  by  acclamation,  and  Leopold  Richer  ^^oups  do  not  vary  mu^  Even  this 

Jtmee  Wright  Brown,  Jr.,  Vice  Preddent  of  Montreal  LeDevoir,  secretary.  system  of  weighing  individual  news- 

Chirlm  B.  Grooine*.  TreMurer  ,  „  .  .  papers  as  classified  mediums  is  not 

cliM.  T.  StuMt,  s«!reur>'  Margaret  Rodgers  is  the  new  soci- 

Arthur  T.  RoWi.  Editor  editor  of  Amsterdam  (N  Y  1  Ewe-  ®*^^**^®*y  accurate.  Many  factors  enter. 

Wvren  L.  BuMtt,  Director  For  example,  some  papers  represented 

- Offing - Recorder,  succeeding  Miss  Mar-  •  ... 


Jnin*  W^t  Brown.  Preeideot  »nd  PuHieher  Dy  acciamauon,  ana  i>eopoia  nicnei 
Jtmea  W^t  Brown.  Jr.,  Vice  Preddent  of  Montreal  LeDevoir,  secretary. 

Chtrlee  B.  Grooraee.  Trenmirer  . 

ChM.  T.  Stuut,  s«nur>'  Margaret  Rodgers  is  the  new  soci- 

Arthur  T.R^.  Mito  gty  editor  of  Amsterdam  (N.  Y.)  Eve- 

- GqiMwl  Offiror - Hing  Recorder,  succeeding  Miss  Mar- 

Serrateenth  Floor  Old  Tlmea  Building  guerite  G.  Stowitts,  who  re.signed  t< 

42iid  Street  and  ' '  become  a  teacher  in  the  Amsterdan 

BR>-aBt  9-3052,  3055  and  3058  High  School. 

The  Oldeet  Publkhm^a^^dvertieera’  Journal  E.  TitUS,  northwest  manager 

Emry^rS^ncsiSSs  United  Press,  is  making  a  contact  tou 

Arthur  T.  Robb,  Krfttor;  Warren  L.  Baarott,  Manatinti  of  California  bureaus.  George  Mc 


system  of  weighing  individual  news¬ 
papers  as  classified  mediums  is  not 
entirely  accurate.  Many  factors  enter. 
For  example,  some  papers  represented 


SIX-DAY  NEWSPAPERS 
Cities  ef  Lets  Tkae  250,000 

Gross  Classiliol 
Lines  per  Capita 
Published  Diir 

Ncwsiiuiier  ing  19.17 

Sclieiiectady  Gazette  .  14..1 

il'ilkes-fiarre  Reeord  .  IJ.O 

Jackson',  ille  Journal  .  10.(1 

Richmond  Si~u's-Lrader  .  10.(1 

Hartford  Times  .  9..1 

.-Average  lines  per  capita  for 
(•-<lay  newspafiers  in  cities 
of  less  than  2.50,000 .  11.. 1 

Cities  ef  250,000  te  500,000 

■  tkron  Beacon-Journal  .  10.9 

Indianapolis  Xett-s  .  8.9 

•Vitearfe  Sens  .  7.2 

Toledo  Blade  .  5.9 


Editor:  Robert  8.  Mann.  Assoeiate  Editor;  Walter  E. 
SehniMer.  Hem  Editor;  Robert  U.  Brown,  John  J. 
Clo«|ber.  Marlen  E.  Pew,  Jr. _ 


rung  xveewuer,  tsueveeuanx  in  this  survey  have  outstanding  vol-  Cincinnati  Post  . .  ....  4.1 

^rite  G.  Stowitts,  who  re.signed  to  ^  accepfance  dating  back  many  irashington  Tim.s  .  .1.6 

^ome  a  teacher  in  the  Amsterdam  y^^^^  ^  Cincinnati  Times^Star  .  .1.5 

ig  Sc  00 .  advantage  over  the  average  classified  9.^'''?”'^  Post-Enqu,rrr  .  .1.1 

^n  E.  Titus,  northwest  manager,  medium.  Others  are  doing  an  ex-  Averawe  VnTs  i-^rcanita  ’  ’  fo 

United  Press,  is  making  a  contact  tour  traordinarily  intensive  sales  job  on 

of  California  bureaus.  George  Mc-  this  classification.  Some  are  selling  Cities  e#  500,000  te  1,000,001 

Cadden  has  been  temporarily  as-  classified  at  abnormally  low  rates  Toronto  Telegram  .  (..7 


ot  calltomia  bureaus.  Lieorge  Me-  this  classification.  Some  are  selling  Cities  e#  500,000  te  1,000,000 

Cadden  has  been  temporarily  as-  classified  at  abnormally  low  rates  Toronto  Telegram  .  (•.! 

signed  to  the  news  side  at  Portland  while  a  few  have  a  large  amount  of  Toronto  .9/or  .  />.; 


chsriro  B.  Groema,  Gntrat  Manager ■  Jamte  Wiighi  during  his  absence.  Phil  Curran  has  vi'aste  space  on  their  classified  pages  Rnffaio  Sens 

rejoined  the  United  Press  as  business  which  is  all  counted  in  the  gross  lin- 

wJhatou.  D.  C.  Cocroa».Kt«nt:  Gencrol  Proa  A.^,  representative  and  IS  assigned  to  the  age  figures.  Toronto  Globe  A-  Mail 

f  „  P  Ir  L-  f  f  A  '  Pittsburgh  Post-Gaerttr 

eSugo  c«ntn»ii<l«n  gW  a.  BronSenburg,  #21  Theodore  H.  Peck,  chief  of  Associ-  on  the  1937  Media  Records  classified 

GumniM  and  AcH^Bu^ng,  360  North  ated  Press  Lansing  bureau,  suffered  reports  for  each  newspaper  and  the  -'veraKe  h 

MftAtgun  Aw..  Teltphope  PeMtorn  6771. —  minor  injuries  to  the  right  ankle  Feb.  citv  booulation  as  iziven  in  the  Editor 

Pseifi*  Coat  RepnanUtlvc:  Editorial:  Campbell  Wat-  ,  ,  ,  •  i  •  jj  j  ^  population  as  given  in  me  ISDITOR  Cifiei 

aonTisVfll^^^Befkeley.  Cal.,  Telepho^;  Thorn-  ^  when  his  car  skidded  on  a  curve  fr  Publisher  1937  Year  Book.  Because  , 


Montreal  La  Press,-  . 

.Avc-rage  linf>-  i«r  r;i)>it:i. . , . 


Anielea,  Telephone.  Hempstead  5722. _ 

Loadoi  Offioe:  e/o  The  Canton  Magainne,  Grand  Build- 
Inc.  Trafalgar  W.  C.  2.  Allan  Delafons,  Manager 


iiiiiiui  iiijuiicrs  lu  uic  iiKiii  aiutic  rcu.  city  population  as  given  in  the  isditor  Cities  ef  Over  1  000  000 

_  .  .  7  when  his  car  skidded  on  a  curve  fr  Publisher  1937  Year  Book.  Because  ,  Heraid-t  rer.-rs  '  i’ 

^  ^jS^way  US-112  near  Saline,  of  the  complexities  of  the  classified  Philadelphia  Bull, -Hr.  .  i.(t 

turned  over  and  crashed  into  a  tree,  situation  in  that  city,  the  New  York  Chicago  Daily  S,-us  .  .8 

Harold  J.  Sullivan,  court  house  re-  newspapers  have  been  purposely  Avrrage  liu*-;  iKrr  i-iiinta —  i.(i 


Po^^er,  Erie  (Pa.)  Daily  Times,  is  the  omitted  from  the  following  list. 


Telephone  Etoilc  07-70  Japan  Conw’pondent:  new  president  of  the  Erie  Press  Club, 
HansK  Johana^  c/o  Oialta  Maimchi,  Osaka;  China  succeeding  Kenneth  Carlow,  city  edi- 


Repreaeotative,  James  Shen,  the  (>ntre  News  .Agency,  ,,  _ _  ..  _ 

Hong  Wu  Road,  Nanking,  China.  5>f  Dtspatch-Herald.  Cities  of  Lot#  Th 

Display  advertising  rates  effective  December  1,  1937;  Lawrence  C.  Salter,  medical  editor, 

85c  per  agate  line  or  series  of  insertions  as  follows;  Detroit  Free  Press,  addressed  the  an- 

i  6  13“  26  52  nual  conference  of  county  society 

Siies  Agate  Time  Times  Times  Times  Times  secretaries  of  Michigan  State  Medical  !  ewsl'-UHr 
IPage  672  1275  1234  1220  $206  $182  Society  at  Lansing,  Jan.  23. 

yp***  *85  '72*  'm*  'm*  Roberts  of  Racine  (Wis.)  l>,s  Moines  Register  S,  7 

HPa^  84  55  47  *  44  *  41*  37  Journal-Times  has  been  named  tern-  --Intonio  Express  - 

Page  42  33  28*  26*  24*  22  porary  chairman  of  Racine  Press  (»tiahom„  City  Oklahoman 

Club,  recently  organized  by  the  Hi'''*,;" " 

of$22  per  week  earns  as  low  a  rate  on  a  52  timebasisas  -  i  rr**  ^  -i«a  ^  OmtiUti  M  <ir»i/-//rra/(/  ... 

anyotherschedule.  namely.  $182  per  page;  $103  half  page;  Journal- limes  editorial  department.  \vtrige  lint';  per  cip 

Qasnfied  ratSfsSc  per  agate  line  one  time;  70c  per  agate  Donald  G.  Mitchell,  Jr.,  has  been  7-ilay  luwspaiiers  ii 

line  four  times.  named  state  news  editor  of  Macon  <•{  less  than  250.000 

Situations  wanted:  50c  per  agate  line  one  time;  40c  per  (Qg  )  Telearanh 

agate  line  three  times  (count  six  words  to  the  line).  \  y  F  •  Cities  of  250  000 

Subwaiption  rates:  By  mail  payable  in  sdvant*  United  Charles  S.  Dudley,  veteran  member  ■  .  ' 

States  and  Island  Possessions,  $4  per  year;  Canada.  $4.50;  /  _ _ //-•  i  \  /"•  Houston  Ihroinelc  . 

Foreign.  $5.  Colorado  Springs  (Colo.)  Gazette  d.  mo,  rat  A  Cl 

Club  rates:  The  club  rates  are  applicable  to  al!  sub-  and  Telegraph,  was  recently  honored  I'vrlUind  Oi,-,ioni,in 

?S‘’rompiroVLS“^^  by  the  Pioneer  Museum  Commission  Pnn-er  Post  . . 

•eparatc  addresses  for  one  year  or  one  subscription  of  Colorado,  when  it  created  “The  H  asluu<tton  Star  . 


5EVEN-DAY  NEW5PAPER5 
Citios  ef  Lot#  Than  250,000 

(gross  Classiticd 


Lines 

1  6 

13 

26 

52 

Siia 

Agate 

Time  Time* 

Times 

Times 

Times 

1  Pige 

672 

$275  $234 

$220 

$206 

$182 

)5  P»ge 

336 

154  131 

123 

116 

103 

liPage 

168 

85  72* 

68* 

64* 

57 

HPage 

84 

55  47* 

44* 

41* 

37 

'yhPnge 

42 

33  28* 

26* 

24* 

22 

any  other  scbeduie,  namely,  per  page;  aiu.)  nan  page; 
$57  quarter  page. 

Claanfied  rates:  8-Sc  per  agate  Hoe  one  time;  70c  per  agate 
line  four  times. 

Situations  wanted:  50c  per  agate  line  one  time;  40c  per 
agate  line  three  times  (count  six  words  to  the  line). 
Sub^ption  rates:  By  mail  payable  in  advance  United 


Ncws|iaiur  ing  193 

.t/iuprti  Herald  .  26A 

.laehsoiiT'illc  Tinus-L'nioii  .  14.7 

Des  Moiurs  Hegistcr  &■  Trihuav  12.0 

Sail  .diitauio  Express  .  10.0 

Oklahoma  City  Oklahtfwaii  ....  9  4 

.Vdfi  .tiitouift  Light  .  9.4 

Oinaha  ll'orld-Herald  .  S.4 

.\vtiage  lilies  per  capita  for 
7*lay  newspapers  in  cities 
id  less  than  250.00(1  .  12.9 


the  company  or  individuals.  Three  subscriptions  to 
separate  addresses  for  one  year  ^h  or  one  subscription 


for  three  years.  $10;  6ve  subetMiptions  to  different  ad-  Charlp<;  S  DiiHlpv  Mpmnrial”  in 
dresses  for  one  year  each  or  one  subscription  for  five  years,  O.  IJUaiey  IVlemonal  in  the 

$15;  ten  subscriptions  one  year  each  or  one  for  ten  years,  form  OI  SCrapbooks  of  his  pioneer 
$25.  Member  Associated  Busin(«  Pajiers.  writings 

Charter  Member  of  the  Audit  Bureau  of  Circulations  ® 

with  an  averaee  reptified  net  paid  “A.B.C.**  as  follows. 


Hix  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

D<t.  31 

19.37 . 

11,738 

12,779 

1936 . 

10,855 

12.064 

• 

1935 . 

10,178 

11,206 

1934  . 

9.651 

10,607 

** 

1933 . 

8,625 

9.819 

1932 . 

9,337 

10.488 

• 

1931 . 

10,116 

11.120 

1  * 

1930 . 

10.403 

11,417 

1  * 

1929 . 

10,180 

11  .564 

1 

1928 . 

8,967 

10.019 

Cities  of  250.000  to  500.000 

lioustiiit  Chnntiele  .  9.9 

Hifchestir  Diiiuurat  Chrtniie.'e  9.7 

Portland  OrefH>iiiau  .  9.6 

Peuz-er  Post  .  9.3 

JEashiiigton  Star  .  9.1 

Pallas  d\e7cs .  9.0 

Memphis  ComtiureiaEAppeal  ...  X5 

(Eikland  Tribune  .  K.4 

Smttle  Post-Iittelligeiteer  .  X.3 

Seattle  Times  .  7.7 

CiHi'iiiiiati  Enquirer  .  (i.  1 

.\  <  7a'  Orleans  Timesd*ieayiiue .  . .  5.8 

Tribune  .  5.2 

.\vcragc  lines  per  cnpit.i...  8.2 


RECOMMENDS  LICENSE 

Washington,  D.  C.,  Feb.  7. — Ex-  Minneapolis  Tribune  ... 

aminer  M.  H.  Dalberg  has  recom-  Average  lines  i«rr 

mended  to  the  Federal  Communica-  ...  .  ,  ---  --- 

tions  Commission  that  Platt  &  Platt,  Citia*  of  500,000  to  1,000,000 

Inc.,  publisher  of  the  Poughkeepsie  ’'"I'nal  .  r..6 

(N.  Y.)  Eagle-News,  be  granted  a  li-  OniinW,-  1:4 

cense  to  construct  and  operate  a  si.  Louis  Post -Dispatch  .  4  4 

broadcasting  station  at  Poughkeepsie.  Balt  imore  Sun  .  4.0 


n  purposely  Average  lines  |Krr  i  ipita -  1.9 

ing  list.  The  purpose  of  these  figures  is  not 

to  grade  the  various  classified  medi- 
PAPER5  urns  represented  but  to  prove  that  I 

250,000  few  newspapers  are  getting  more  than 

Cross  riassiileil  «  small  fraction  of  the  classified  lin- 
l.ines  iier  Capita  age  available  in  their  cities. 
l*uMished  Dur-  ■ 

ing  I9J7  aviation  awards 

^  Devon  Francis,  aviation  editor  of  the 

12  0  Associated  Press,  New  York,  recently 

_  19.0  was  selected  winner  of  the  T.W.A.  an- 

9  4  nual  newspaper  aviation  trophy  for 

-  “consistently  developing  the  best  in- 

^  formed  writing”  during  1937  on  the 

subject  of  air  transportation.  Reginald 
,2  9  M.  Cleveland,  former  aviation  editor 

of  the  New  York  Times,  now  automo- 
)  500,000  bile  editor,  and  C.  B.  Allen,  aviation 

. ...  9.9  editor  of  the  New  York  Herald  Trib- 

9.7  line,  received  first  and  second  honor- 

able  mention,  respectively.  Formal 
""  y  ",  presentation  to  Francis  of  the  large 

_  9.0  silver  trophy,  and  a  cash  award  of 

8  5  $250,  were  made  in  Washington,  Feb. 

—  10,  by  Colonel  J.  Monroe  Johnson, 

?  l  Assistant  Secretary  of  Commerce,  who  ^ 

was  one  of  the  five  judges.  Cleveland  ’ 
,-. . .  5.8  and  Allen  will  be  presented  silver  and 

-  ?  2  bronze  reproductions  of  the  large 

.1...  8.2  trophy.  Forty-two  exhibits  were  sub- 

mitted  by  publishers  and  wire  ser- 
»  1,000,000  vices.  The  committee  praised  the  ar- 
rangement  of  the  entry  presented  by 
y],  the  Amarillo  Globe-News,  which  com- 

_  4  4  prised  aviation  coverage  by  six  staff- 

.  4.0  men. 
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SNPA  Maps  Drive 
To  Sell  Space 

continued  front  page  3 

plead  the  cause  of  newspapers  gen¬ 
erally. 

“(g)  Train  newspaper  salesmen, 
local  and  national,  to  sell  newspaper 
advertising  by  use  of  the  newest  and 
best  methods. 

"(h)  To  furnish  local  and  national 
advertising  staffs  with  information  and 
data  on  competitive  media  such  as 
radio,  billboards  and  magazines. 

“(i)  Vigorously  sell  Southern  news¬ 
papers  to  supplement  the  known 
weakness  of  magazine,  radio  and  bill 
board  coverage  in  the  South. 

“4.  Such  a  Bureau  should  be  estab¬ 
lished  on  a  three-year  basis  only  and 
started  as  quickly  as  possible. 

Tkr«*-Y»«r  $iibtcri|iti«iis 

“5.  Money  needed,  $75,(X)0  per  year 
for  three  years.  All  subscriptions 
should  be  for  three  years,  payable  an¬ 
nually,  semi-annually  or  quarterly. 

“6.  How  to  raise  the  money — Each 


PRINTERS  ENDORSING 
BAKER  OVER  HOWARD 

Preference  for  AFL  Seen  in 
Vote  for  ITU  Candidates 

Claude  M.  Baker,  of  San  Francisco, 
American  Federation  of  Labor  advo¬ 
cate,  is  leading  the  International 
Typographical  Union  president, 
Charles  P.  Howard,  who  is  secretary 
of  the  Committee  for  Industrial  Or¬ 
ganization,  in  the  vote  for  endorse¬ 
ment  of  candidates  for  international 
president. 

The  election  will  not  be  held  until 
May  25,  but  local  unions  must  indi¬ 
cate  their  preference  because  endorse¬ 
ment  by  50  locals  is  necessary  to  get 
a  candidate’s  name  on  the  ballot. 

Observers  see  in  the  vote  a  renunci¬ 
ation  of  the  CIO  although  no  vote 
was  taken  on  the  subject.  Howard 
denied  the  poll  had  anything  to  do 
with  the  ITU’s  preference  for  CIO  or 
AFL. 

Indianapolis  ITU  Local  No.  1,  oldest 
in  the  country  and  considered  a 
Howard  stronghold,  endorsed  Baker 
204  to  9  on  Sunday. 


The  Helena,  Mont.,  union,  besides 
backing  Baker  over  Howard,  29  to 
6,  Monday  adopted  a  resolution  de¬ 
manding  Howard’s  withdrawal  from 
the  CIO  or  the  typographical  union. 

Unofficial  returns  announced  in  In¬ 
dianapolis  Wednesday  show  142  of  the 
860  locals  endorsing  Baker  over  How¬ 
ard,  4  to  1.  Complete  returns  will  not 
be  in  for  another  month. 

A  third  candidate,  Thomas  Gethins 
of  Boston,  has  not  received  an  en¬ 
dorsement. 

Among  those  locals  voting  for  Baker 
with  a  large  majority  are:  Kansas 
City,  120  to  16;  Portland,  Ore.,  Ill  to 
61;  St.  Louis.  289  to  89;  and  Detroit. 
216  to  145. 

■ 

SELDEN  ‘JUDGE"  M.  E. 

Elffective  with  its  March  issue,  Harry 
Selden  has  been  named  managing  edi¬ 
tor  of  Judge,  it  was  announced  Feb.  9 
by  Publisher  Harry  Newman.  He 
joined  the  Literary  Digest  as  a  writer 
in  1933,  became  assistant  editor,  and 
later  became  managing  editor  of  the 
Financial  Observer. 


DOG  SHOW  LINAGE 

'The  New  York  Journal  and  Ameri¬ 
can  published  its  annual  Westmin¬ 
ster  Dog  Show  edition  Feb.  6,  four 
days  before  the  show  opened.  The 
classified  advertising  department  re¬ 
ported  that  on  the  strength  of  the 
special  edition  3,639  agate  lines  were 
carried  on  kennels,  national  dog  food 
and  supply  advertising.  The  Sun,  in 
its  first  dog  show  edition  Feb.  5,  car¬ 
ried  2,571  lines  and  is  expecting  to 
carry  even  a  greater  number  in  its 
second  dog  show  number  Feb.  12. 
The  New  York  Herald  Tribune  car¬ 
ried  1,091  lines  and  the  Times  1,205. 

NEW  NATX  AD  CHIEF 

I  Paul  A.  Martin,  publisher,  Lansing 
(Mich.)  State  Journal,  has  appointed 
Joseph  H.  Bateman  national  advertis¬ 
ing  manager,  succeeding  Herbert  J. 
Baker,  effective  Feb.  1.  Mr.  Baker,  who 
has  been  with  the  paper  for  the  pa.st 
34  years,  will  continue  in  an  advisory 
capacity  in  the  local  and  national  ad¬ 
vertising  departments.  Mr.  Bateman, 
promotion  manager  since  1929,  will 
continue  to  direct  that  activity. 


SNPA  member  to  contribute  the  cost 
of  a  5,000  line  schedule  in  his  paper 
at  his  daily  gross  national  rate,  each 
year  for  three  years,  effective  Janu-  i 
ary,  1938.  If  this  proves  inadequate 
an  additional  amount  of  5,000  lines 
may  be  asked  of  the  larger  newspapers 
only.  Each  member  of  the  Advertising 
Committee  should  be  delegated  the 
task  of  canvassing  personally  the  ma¬ 
jority  of  the  SNPA  members  in  his 
home  state.  We  should  not  depend 
upon  mail  solicitation  of  members  to 
raise  this  fund  and  get  the  selling  or-  j 
ganization  started.” 

The  pledges  read  in  part:  “As  an 
evidence  of  my  willingness  to  cooper-  I 
ate  in  this  program  I  hereby  subscribe  ' 
$ . per  year  for  three  years  be¬ 

ginning  June  1,  1938,  and  ending  May 
n,  1941,  counting  the  individual  year 
for  the  annual  subscription  to  run 
from  June  1  to  May  31.  . .  .  It  is  agreed 
that  if  the  total  sum  of  $60,000  per  | 
year  for  three  years  is  not  subscribed  i 
by  SNPA  members  before  July  31. 
1938,  this  subscription  is  not  binding 
and  is  void.” 

DISMISSES  PATENT  SUIT 

A  suit  brought  in  the  U.  S.  District 
Court,  District  of  New  Jersey,  by 
Walter  Scott  &  Company  against  Wood 
New.spaper  Machinery  Corporation, 
both  of  Plainfield,  N.  J.,  charging  in¬ 
fringement  of  the  patent  to  Scott  No. 
1,908,490  by  the  manufacture  and  sale 
of  the  Wood  company’s  automatic  web 
roll  changer  for  high  speed  printing 
presses  known  to  the  trade  as  the 
"Autopaster,”  was  dismissed  Feb.  4. 


S00s362 

was  the  average  net  paid  daily  cir¬ 
culation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues)  for 
the  month  of 

January,  1938 

This  ri'|iroM..|its  ;i  cain  of  .">.711  over 
Jiiiui.iiy,  .  .  .  The  Suiiila.v  Sun 

'•ii'iilalion  avc-rairnl  UIU.lll  iH-r  Suiida.v 
•'ll'  till’  month  of  Januar.v,  Ifh'rs — a  (rain 
<>l  :i  .140  ovfT  January,  1!)U7. 

Everything  in  Baltimore 
Revolves  Around 


Ataininm?  THE  NEWS  LED 
BUFFALO  LINEACE  PARADE 


Buffalo  Evening  News 


( A  Six-Day  Newspaper ) 


Published 


•  MORE  RETAIL  DISPLAY 
•MORE  GENERAL  DISPLAY 

•  MORE  AUTOMOTIVE  DISPLAY 

•  MORE  TOTAL  DISPLAY 

•  MORE  CLASSIFIED 
•MORE  TOTAL  ADVERTISING 

Than  Any  Other  Buffalo  Newspaper 
Daily  and  Sunday  Lineage  Combined ! 

More  General  Advertising  than  both  other  daily  newspapers  combined. 

Third  in  Total  Lineage  among  New  York  State  daily  newspapers,  in¬ 
cluding  Metropolitan  New  York. 

Third  in  Automotive  Advertising  among  all  daily  newspapers  in  the 
United  States. 

Led  the  next  Buffalo  daily  newspaper  by  over  2  million  lines  in  Total 
Retail  Advertising. 

Carried  more  Department  Store  Advertising  than  both  other  Buffalo 
da  ly  newspapers  combined. 

This  record  proves  that  "Editorial  excellence  is  the  foundation  of  a 
^ood  advertising  medium.” 


As  Measured  by  Media  Reccirds.  Inc. 


THE 


SUN 


Buffalo  Evening  News 

EDWARD  H.  BUTLER,  EDITOR  AND  PUBLISHER 
Western  New  York’s  Greatest  Newspaper 

NATIONAL  REPRESENTATIVES— KELLY  SMITH  CO. 

NEW  YORK— CHICAGO— BOSTON— PHILADELPHIA— ATLANTA— DETROIT 


e _ j _ 


24— S  YNDICATES 


EDITOR  6.  PUBLISHER 


Parts  of  Roosevelt’s 
Book  in  Syndication 


as  to  indicate  clearly  that  the  material 
advertised  is  first  and  advance  publi¬ 
cation  of  material  contained  in  the 
forthcoming  five-volumes  of  “The 
Public  Papers  and  Addresses  of 
Franklin  D.  Roosevelt.” 


United  Features  to  Release  30-Day 
Series  of  President's  Notes  and 


Comment  on  Administration 


By  ROBERT  U.  BROWN 


IN  A  MOVE  unprecedented  for  a  other  the  text  matter  .so  there  will  be 
President  of  the  United  States,  no  duplication. 


Franklin  D.  Roosevelt  has  agreed  to 


G*org«  Carlin 


It  has  agreed  to  Elated  over  his  success  in  landing 
advance  serial  this  syndication  contract  and  the 
publication  by  a  newspaper  response,  Mr.  Carlin  on 
magazine  and  Tuesday  said,  "We  have  a  mine  of 
newspapers  of  material  but  the  editorial  job  is  one 
his  personal  of  selection  and  of  whipping  the  notes 
commentary  and  into  shape  for  new.spaper  readers.” 
notes  which  are  He  stated  the  contract  stipulates 
a  part  of  his  five-  the  articles  must  appear  between  the 
volume  work,  announced  dates  and  each  one  must 
“The  Public  Pa-  have  the  official  White  House  “okay.” 
pers  and  Ad-  Up  to  Thursday  afternoon  53 
dresses  of  Frank-  newspapers  including  the  24  Scripps- 
lin  D.  Roosevelt,”  Howard  papers  had  been  signed  for 
to  be  published  the  series.  The  group  includes  sev- 
April  28  by  Ran-  eral  outspoken  opponents  of  the 
dom  House.  President,  among  them  a  Hearst 


“No.  4:  That  the  actual  material  in¬ 
cluded  in  each  release  will  be  pub¬ 
lished  as  released  by  the  syndicate 
without  any  change. 

“No.  5:  That  each  and  every  instal¬ 
ment  will  carry  the  copyright  line 
'Copyright,  1938,  by  Franklin  D. 
Roosevelt.’ 

"No.  6:  That  while  a  newspaper,  im¬ 
mediately  after  it  has  entered  into  a 
contract  for  the  series,  may  publish 
news  stories  about  the  publication  of 
the  forthcoming  series  in  accordance 
with  the  foregoing  restrictions,  there 
will  be  no  display  promotion  before 
March  14.  The  syndicate  will  supply 
display  promotion  that  has  been  au¬ 
thorized  and  can  be  used.  While  there 
is  no  stipulation  as  to  layouts  or  type 
to  be  used  in  display  announcements, 
it  is  understood  that  the  general  word¬ 
ing  of  the  promotion  supplied  by  the 
syndicate  will  be  followed." 


eluded,  is  to  be  computed  on  his  fixed 
salary  of  $30,000  a  year,  and  the  cor¬ 
poration,  Reynard  Company,  is  to  be 
levied  against  for  the  remainder,  with 
the  usual  exemptions  which  accrue  to 
a  corporation. 

Mr.  Fox’s  tax  liability  has  been  in 
dispute  since  1932.  In  that  year,  Rey¬ 
nard  received  $104,000  under  its  con¬ 
tract  with  Bell  Syndicate,  $9,482.30 
under  contracts  with  R.K.O.,  George 
Borgfeldt  &  Co.,  and  Fred  A.  Wish, 
Inc.  The  corporation  paid  tax  on  the 
full  amount  after  deducting  the  $30.- 
000  paid  to  the  cartoonist,  but  the 
Commissioner  of  Internal  Revenue  in¬ 
sisted  Fox  pay  on  the  full  amount  as 
an  individual. 


New  Comic 


THE  ASSOCIATED  NEWSPAPERS 
has  just  added  to  its  list  of  features 
a  new  comic  strip,  “Hick’ry  Twiggs," 
drawn  by  Jack  I^ox;  etaif-  cartoonist 
of  the  Memphis  Commercial  Appeal. 

The  story  concerns  the  adventures  of 
a  back  country  boy.  It  is  available  to 
newspapers  in  five  and  six  column 


dom  House. 


The  President  makes  it  clear  in  the  paper.  Some  papers  wired  imme- 


contracts  that  he  is  not  writing  dur-  diately  at  the  beginning  of  the  week 


ing  his  term  of  office  for  any  news-  and  asked  for  the  series  sight  unseen, 
paper  or  itiagazine.  His  by-line  will  Many  more  have  options  on  it  pend- 


not  be  used  on  the  syndicated  articles  ing  the  forwarding  of  a  few  samples. 


but  his  copyright  line  will  appear. 
The  President  is  to  receive  a  “large 


Mrs.  Roosevelt  Writes  Daily 

The  President’s  selection  of  Mr.  Bye 


amount”  for  the  articles,  but  the  sum  and  also  the  United  Feature  Syndi- 


Buys  Out  Hopkins 
DR.  GEORGE  W.  CRANE,  professor 
of  psychology  at  Northwestern  Uni¬ 
versity,  has  purchased  the  entire 
stock  interest  of  Edward  Hopkins,  Jr., 
in  Hopkins  Syndicate,  Inc.,  Chicago. 
Dr.  Crane  is  now  president  of  the  or¬ 
ganization  which  offers  a  list  of  fea¬ 
tures  including  his  own  “Case  Studies 
of  Psycl^logist.”  Mr.  Hopkins  is  leav¬ 
ing  Feb.  15  for  an  extended  vacation 
in  the  west  coast. 


"Hick’ry  Twiggs"  came  into  lieing 
through  the  close  association  Knox  hai 
had  with  the  mountainous  country 
around  Middle  and  Eastern  Tennessee 
The  characters  are  faithful  to  the 
background,  customs  and  traditions  of 
the  back  country. 


could  not  be  learned. 

North  American  Newspaper  Alli- 


cate  is  probably  explained  by  the  fact 
that  Mrs.  Roosevelt  has  written  a  dbily 


McNitt's  Son  Elected 


ance  had  previously  been  offered  the  column,  ‘‘My  Day,”  for  some  time  for 


syndication  rights  for  SlOO.OOO- and  re¬ 
jected  it. 

Bye  It  Literary  Agent 

George  T.  Bye.  acting  as  literary 
agent  for  the  President,  signed  a  con¬ 
tract  Friday  afternoon,  Feb.  4,  in  New 
York  with  George  Carlin,  general 


manager  of  the  United  Feature  Syn-  put  up 


United  and  Mr.  Bye  is  her  literary 
agent  for  books.  Both  Mr.  Carlin  and 
Mr.  Bye  spent  weekends  at  the  White 
House  recently  as  guests. 

Mr.  Carlin  was  approached  by  Mr. 
Bye  who  mentioned  that  the  series 
was  possible  if  a  “large  amount"  could 


DicATE,  for  a  five-week  serialization  1  didn  t  think  we  could  get  the 


of  parts  of  these  notes.  The  series  amount,  said  Mr.  Carlin,  declining  to 


will  begin  March  23  and  end  April  27,  fhe  sum  but  we  had  to  have 


the  contract  calling  for  publication  •1'®  feature  for  just  plain  prestige  at 


within  those  dates  only. 

A  contract  with  Liberty  magazine. 


any  amount. 

Express  written  conditions  of  the 


signed  Jan.  28  by  Mr.  Bye  and  Fulton  ‘he  articles  to  newspapers. 


ROBERT  B.  McNITT,  son  of  V.  V. 

McNitt  who  is  chairman  of  the  board 
of  McNaught  Syndicate,  Inc.,  was  re¬ 
cently  elected  secretary  of  the  cor¬ 
poration  and  to  the  board  of  directors. 
He  retains  his  position  as  managing 
editor  of  his  father’s  paper,  the  South- 
bridge  (Mass.)  News, 

Frank  J.  Murphy,  .mho  was  treasurer 
and  secretary,  was  elected  vice-pres¬ 
ident  and  retains  the  treasurership. 
He  succeeds  Mrs.  McNitt  as  vice-pres¬ 
ident.  She  is  now  in  Bermuda. 
Charles  V.  McAdam  remains  as  pres¬ 
ident,  and  Charles  B.  Driscoll,  editor, 
of  the  syndicate. 


^^MIRACLE 


JOURNALlJ-JVr 


Oursler,  editor,  calls  for  three  articles  which  the  publishers  are  asked  to 


beginning  March  2,  consisting  of  the  ^gree  to  and  sign,  are: 
President’s  introductions  to  the  five-  "^he  by-line 


Franklin  D. 


volume  work,  including  his  commen-  Roosevelt  will  not  be  used. 


tary  on  the  Supreme  Court  issue,  and 


No  announcement  will  be 


a  behind-the-scenes  picture  of  the  niade  to  the  effect  that  the  series  was 


President’s  press  conferences. 


written  expressly  for  publication  in 


A  dual  announcement  of  the  maga-  individual  newspaper. 


zine  and  newspaper  articles  was  made 
Monday. 

The  United  Feature  articles,  which 
will  run  six  days  a  week  averaging 
about  1,500  words  apiece,  will  include 
the  President’s  own  story  of  what 
took  place  at  his  famous  meetings 
with  President  Hoover  during  the 
1932-33  interim  between  election  and 
inauguration;  his  summary  of  the 
bank  holiday,  the  NRA,  AAA,  gold 
policy  and  other  acts  of  the  first  ad¬ 
ministration;  his  remarks  on  a  re¬ 
versal  by  the  Supreme  Court,  etc. 

President  Roosevelt’s  personal  notes 
and  commentary,  plus  official  docu¬ 
ments.  constitute  his  five-volume 
work  which  is  a  running  history  of 
the  New  Deal  and  Mr.  Roosevelt’s 
four  years  as  Governor  of  New  York 
leading  up  to  it. 

Hav*  Boole  Galloy  Proofs 

The  Liberty  articles  are  to  run  be¬ 
tween  5,(K)0  and  G.OfX)  words.  Both 
the  magazine  and  syndicate  have  the 
galley  proofs  of  the  books  and  are 
editing  their  stories  from  them.  One 
ij  taking  the  introduction  and  the 


“No.  3:  All  announcements  and  pub¬ 
licity  of  any  kind  must  be  so  worded 


Fox  Tax  Settled 

THE  U.  S.  Board  of  Tax  Appeals  has 
held  that  Cartoonist  Fontaine  Fox 
acted  within  his  legal  rights  in  setting 
up  a  personal  holding  company,  and 
that  he  is  not  taxable  on  the  entire 
amount  of  income  produced  by  his 
drawings.  His  tax,  the  board  con- 


.Miracles  in  the  new'- 
paper  field  arc  rare  tliex- 
days  but  RhH.IGlOUS 
NEWS  SKRVICI':  may 
reasonably  claim  it  ha> 
accomplished  one. 

It  has  revolutionized  re¬ 
ligious  journalism  and 
proved  to  the  satisfaction 
of  editors  of  over  20fi 
newspapers  and  other  pub¬ 
lications  that  it  is  possible 
to  furnish  up-to-date,  in¬ 
telligently  written  and 
edited  religious  news  and 
features  without  provoking 
controversy  among  read- 


Current  Program  of 


CERTIFIED 

HOMES 


the 

newsprint  went  Hp, 


Intensifies  Interest  of  home 
owners  and  prospective 
builders  In  the 


THE  AP 


FEATURE  SERVICE 


.\  simple  formula  ba> 
achieved  this  miracle:  RK- 
LIGIOUS  NEWS  SER¬ 
VICE  editors  and  writers 
know  their  business,  stick 
to  facts,  are  sensitively 
aware  of  how  a  religiou> 
story  or  feature  should  not 
be  written. 

“Religion  is  news.”  Your 
use  of  RELIGIOUS 
NEWS  SERVICE  feature- 
will  meet  with  the  approv¬ 
al  of  your  local  church 
leaders  and  hold  the  sus- 
t  a  i  n  e  d  interest  of  your 
readers  of  all  faiths.  Write 
today  for  samples  an<l 
rates. 


Traffic  Feottue 

THE  ULLMAN  FEATURE  SERVICE 
of  Washington,  D.  C.,  is  releasing  a 
series  of  12  articles  on  “Our  Traffic 
Revolution.”  Highway,  human  and 
mechanical  problems  and  what  science 
is  doing  to  eliminate  them  are  dis¬ 
cussed. 


HOME  SECTION 


Providence 

SUNDAY  JOURNAL 


was  learning  to  make  effec¬ 
tive  use  of  pictures  in  small 
space. 


Religious  News  Service  | 

(  Ftirmerly  known  •»  the  N.  C..  J.  C. 

Service)  | 

30D  Fourth  Avenue 
New  York,  N.  Y. 
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ADVERTISIN  G-25 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  wMk  an  advartisifig  clattilication  will  ba  analyxad  in 
thaaa  columns.  Sine#  practically  all  advartisino  finally  cantars 
on  a  ratail  outiat,  tkasa  studias  should  ba  of  aqual  intarait 
to  national  at  watt  at  local  advartitart. 

By  FRANK  E.  FEHLMAN 
No.  53.  Paint,  Varnish  and  Wall  Paper 


AS  LOCAL  MANAGERS  scan  their 

miscellaneous  classifications,  certain 
prospects  are  always  conspicuous  by 
iheir  absence.  Painters  and  paper 
hangers  probably  rank  near  the  bot¬ 
tom  of  total  lines  bought. 

Like  tinners,  roofers,  plumbers,  fur¬ 
nace  repairers,  and  hot  water  or 
steam  mechanics,  they  are,  as  a  group, 
trade  specialists,  experts  in  their  line, 
but  as  salesmen  they  also  rate  near 
the  bottom  of  the  business  ladder. 

A  good  painter  or  paper  hanger  is 
a  craftsman.  He  knows,  from  long 
experience,  just  what  to  prescribe  for 
a  given  job.  He  knows  woods,  plas¬ 
ter,  and  other  materials  that  he  works 
with.  He  is  jealous  of  his  reputation, 
his  work,  and  the  secrets  he  knows 
about  how  to  accomplish  a  given  task. 
He  is  inclined  to  be  a  little  bit  suspi¬ 
cious  of  others,  and,  if  reasonably 
successful,  will  tell  you  bluntly  that 
unless  he  can  do  a  given  job  exactly 
as  he  plans  it — can  use  materials  of 
his  own  selection — and  is  allowed  a 
free  hand,  you  can  take  your  order 
to  someone  else. 

In  many  cities,  the  union  compels 
the  master  painter  or  retail  outlet 
that  .sells  paint,  varnish  and  wall 
paper  to  conform  to  rigid  regulations 
as  to  hours,  pay,  and  the  supplies 
that  are  to  be  used. 

With  the  painter’s  technical  back¬ 
ground.  it  is  not  difficult  to  under¬ 
stand  why  the  average  solicitor  sel¬ 
dom  attempts  to  sell  this  classification 
a  long  time  schedule  of  advertising. 

Where  to  Start 

A  FEW  EXPERIMENTS  just  started 

in  this  field  may  be  helpful.  First, 
someone  on  the  local  staff  should  do 
a  little  research.  How  many  of  the 
Red  Book  listings  could  afford  a  cam¬ 
paign?  Second,  learn  which  of  the 
prospects  does  the  largest  annual 
business.  Third,  ascertain  from  em¬ 
ployes  in  the  newspaper  plant  which 
painter  and  paper  hanger  is  rated  as 
doing  the  best  work. 

This  information  at  hand,  the  solici¬ 
tor  is  now  ready  to  lay  out  a  tentative 
schedule  of  copy  that  will  fit  each 
tnonth  and  season. 


Copy  Appeals 

PRIVATE  HOME  OWNERS  and  some 

who  rent  are  the  logical  prospects. 
Therefore,  the  campaign  should  be 
planned  to  interest  these  two  groups. 
Most  of  us  are  not  conscious  of  our 
drab  looking  walls,  wallboards,  and 
woodwork.  Dust,  soot,  changing  tem- 
f)eratures  are  constantly  breaking 
down  the  color  content  of  our  paint 
and  wall  paper.  It  is  only  when  we 
visit  a  newly  decorated  home  or  office 
that  we  are  aware  of  the  drab  or 
soiled  appearance  of  our  own  homes 
or  offices. 

Six  Copy  Themes 

AN  AV’ERAGE  HOME  has  a  porch. 

living  room,  bedrooms,  dining  room, 
kitchen  and  basement.  Each  of  these 
units  requires  different  treatment — 
tach  different  paints  or  wall  pai>er. 

Start  with  the  porch.  It  is  the  first 
thing  we  see  as  we  approach  the 
house.  People  passing  gain  certain 
impressions  from  a  well-painted  porch. 
They  stare  at  a  neglected  porch.  These 
two  ideas  can  be  put  in  copy  that  will 
be  read. 

Now  the  living  ixKjm.  Dozens  of 
variations  may  be  develo{>ed  by  the 
painter,  after  discussing  the  room  with 
the  owner  or  his  wife.  People  spend 
a  great  many  hours  in  a  living  room. 
It  should  be  pleasant,  comfortable  and 
I  oflect  the  owner’s  personality.  Dozens 
of  ads  about  living  rooms  can  be  de¬ 
veloped  from  these  two  themes. 

Bedrooms  should  be  cheerful,  bright 
—  pleasant  and  restful.  Some  bed¬ 
rooms,  because  of  wrong  paint  or  wall 
paper,  actually  jar  your  nerves.  Again, 
dozens  of  ads  can  be  written  on  just 
one  theme,  “Does  your  bedroom  keep 
you  awake  or  induce  sleep?" 

Dining  room  decorations  should 
make  a  meal  more  enjoyable.  Over 
the  years,  we  have  come  to  associate 
certain  colors  and  decorations  with 
dining  rooms.  Tell  jjeople  they  will 
enjoy  their  food  more  if  decorations 
are  right  and  you  have  copy  that 
clicks. 

Kitchens  are  not  easy  to  keep  clean. 
Smoke  and  steam  and  dust  particles 
are  on  the  move  constantly.  Walls 


and  floors  should  be  easy  to  clean. 
Tell  women  your  particular  friend 
knows  how  to  make  kitchen  work 
lighter,  and  you  have  prospects  and 
sales. 

Basements  are  being  remodeled  for 
play  rooms.  Here  is  a  new  market, 
that  is  just  waiting  for  your  painter 
prospect  to  walk  in  and  pick  up  the 
order. 

What  Size  Copy? 

START  THE  NEW  ACCOUNT  with 

42  to  50  lines,  single  column,  three 
times  a  week,  and  also  include  in  each 
ad  an  offer  of  free  advice,  and  a  tele¬ 
phone  number.  Prices  of  paints,  var¬ 
nishes  and  other  materials  add  to  the 
campaign.  Women  can  get  an  idea  of 
what  things  co.st  only  if  you  quote 
prices. 

The  time  to  start  a  painter  or  wall 
paper  account  is  right  uow.  Get  one 
oi  two  this  year,  you'll  have  four  or 
five  next  year  and  don’t  forget  that 
t’ne.se  prospects  have  to  be  shown 
every  step  of  the  way.  They  are 
workmen,  craftsmen,  not  ad  men  or 
.salesmen.  Don't  ru.sh  them;  let  them 
ab.sorb  the  plan  and  buy  it:  rather 
than  try  to  sell  them. 

m 

Southern  Publishers 
to  Meet  on  Rates 

(H\  U'li'tjrtipb  io  Kimtob  Ti  KLisiuk) 

Columbia,  S.  C..  Feb.  8— A  study  of 
results  of  circulation  rate  increases  in 
the  Southeast  is  being  made  by  Caro¬ 
lina  and  Georgia  publishers  in  antici¬ 
pation  of  a  meeting  in  Columbia  next 
month  when  the  publishers  again  will 
discuss  the  possibilities  of  increasing 
their  charges  to  subscribers. 

At  a  January  conference,  called  by 
the  Columbia  State  and  the  Cohuiibia 
Record,  and  attended  by  representa¬ 
tives  of  17  papers,  no  action  was  taken 
on  rate  increases  and  the  publishers 
left  the  question  of  a  March  meeting 
in  the  hands  of  G.  A.  Buchanan,  Jr., 
editor  of  the  Record,  and  J.  M.  Bla¬ 
lock,  business  manager  of  the  State. 

Opinion  at  the  January  meeting  was 
divided,  some  publishers  holding  that 
the  present  “recession"  was  no  time 
for  increases  while  others  felt  that 
the  increases  now  would  be  proper  in 
view  of  rising  costs  in  all  departments. 
Several  of  the  publishers  volunteered 
to  study  results  of  increases  elsewhere 
and  to  report  their  recommendations 
at  a  subsequent  conference. 

Mr.  Buchanan  said  this  week  no 
date  had  been  fixed  for  the  .second 
meeting. 

Paper  representatives  attending 
were  from  Charlotte,  N.  C.,  Spartan¬ 
burg,  Greenville,  Columbia,  Charles¬ 
ton.  Anderson,  Florence,  Rock  Hill  and 
Union,  S.  C.,  and  Augusta,  Ga. 


Free  Photo  Service 
Must  Carry  Ad  Label 

An  investigation  by  the  Post  Office 
Department,  reported  recently  in  a 
Southern  Newspaper  Publishers  Asso¬ 
ciation  bulletin,  revealed  that  a  pic¬ 
ture  page  captioned  “Photo  Flashes 
of  the  Week,”  offered  by  Foremost 
Feature  Service.  Inc.,  must  carry  the 
slug  “advertisement''  for  the  con¬ 
cealed  advertising  carried  in  the  cap¬ 
tions. 

Editor  &  Publisher.  Fe’o.  13,  1937, 
page  28,  revealed  that  this  syndicate 
was  a  subsidiary  of  the  Nu-Method 
Matrix  &  Plate  Co.,  Inc..  New  York, 
which  was  offering  the  page  free  to 
publishers.  Its  announcement  clearly 
,  stated  that  certain  picture  captions 
contained  “disguised  publicity.” 

The  SNPA  stated  Richard  Cote,  of 
the  Feature  Service,  advised  the  Post 
Office  that  those  who  obtain  the  pub¬ 
licity  reimbur.se  the  service  for  the 
mechanical  labor  plus  a  percentage  of 
profit,  this  revenue  permitting  service 
free  to  the  publishers. 

Third  Assistant  Postmaster  General 
North  wrote  the  SNPA  Secretary- 
Manager  Cranston  Williams;  "Mr. 
Cote  has  been  advised  that  in  view 
of  the  fact  that  it  is  understood  by  the 
concerns  featured  that  under  this 
three-cornered  arrangement’  the  il¬ 
lustrations  and  reading  matter  in  con¬ 
nection  therewith  are  to  be  published 
in  the  newspapers,  it  would  appear 
that  such  matter  should,  in  accordance 
with  the  provisions  of  the  Act  of 
Aug.  24,  1912,  embodied  in  paragraph 
2,  section  537.  Postal  Laws  and  Regu¬ 
lations.  be  marked  with  the  printed 
word  'advertisement,'  and  it  would 
likewise  be  chargea’ole  with  postage  at 
the  zone  rates  prescri’oed  for  the  ad¬ 
vertising  portion.” 


C]E:rtTin;Ei> 


"It’s  About  Time," 
said  the  Advertiser 


Reaching  the 
Vonng  Families 

One  important  reason  for 
The  Sun’s  productiveness 
for  advertisers  is  that  iu 
rirculation  is  concentrated 
umonc  New  York’s  young 
1‘eople — the  families  with 
constantly  growing  needs 
and  many  activities. 

^nn 

N*W  Toil* 


!  U.  S.  A.— $5 

I  ALL  THE  FACTS  ABOUT 
AMERICAN  MARKETS  BY 
I  CITIES  AND  COUNTIES 
FROM  THE  RECENT  CENSUS 
I  —A  61  PAGE  BOOK  "983 
CITIES  AND  3071  COUN- 
TIES"  — ORDER  FROM  E. 
I  KATZ  SPECIAL  AD  AGENCY, 

I  500— 5TH  AVE,  NEW  YORK. 
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He  had  ju't  been  told  of  the 
change  to  Certified  Mats — with 
apologies  for  previous  faulty 
prodiietion. 

“I  have  been  sure,"  he  adde<l, 
“that  our  ads  ought  to  judl  bet¬ 
ter.  I  f  y<  >u  are  going  to  give  us 
clean,  clear  impression,  equal  to 
the  illustration  and  typography, 
we  will  be  glad  to  go  along  with 
yon,  otherwise  not.” 

For  dependaUt  stareotyping,  rtly  on 
Ctrtifitd  Mats,  mad*  in  the  U.  5.  A. 

CERTIFIED  DRY  MAI  CORPDRATIDN 


9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y. 


26-C  IRCULATION 


EDITOR  &  PUBLISHER 


Labor  Leaders 
Endorse  Paper's 
Rate  Increase 

Prcdse  Boston  American  lor 
Maintaining  Employment 
Through  3-Cent  Price 
By  GEORGE  A.  BRANDENBURG 

An  interesting  development  of  the 
three-cent  price  recently  adopted  by 
the  Boston  Evening  Aniertcati,  effec¬ 
tive  Jan.  2,  was  the  widespread  en¬ 
dorsement  by  labor  leaders  and 
unions,  all  of  whom  pointed  out  the 
increased  price  enabled  the  newspa¬ 
per  to  maintain  the  size  of  its  paper 
and  thereby  maintain  employment. 

William  Green,  AFL  president, 
speaking  before  a  meeting  of  Massa¬ 
chusetts  labor  leaders,  said: 

"With  cost  of  materials,  especially 
white  paper,  sharply  increasing  and 
many  industries  suffering  from  the 
l  urrent  recession,  the  newspaper’s  ac¬ 
tion  is  a  sound  step  in  full  accordance 
with  the  program  of  labor  and  gov¬ 
ernment  at  Washington.  I  am  grati¬ 
fied  that  instead  of  curtailing  produc¬ 
tion  and  cutting  the  number  of  work¬ 
ers.  the  Boston  Evening  American  has 
chosen  to  raise  its  price  and  thus 
maintain  employment." 

The  Boston  American's  situation  is 
somewhat  different  than  in  most 
other  cities  where  subscription  prices 
have  been  raised,  because  two  other 
evening  papers  are  remaining  at  two 
cints,  and  four  morning  papers  in 
Boston  are  also  being  sold  for  two 
cents. 

J.  W.  Kenney,  American  circula¬ 
tion  manager,  reports  it  is  too  soon 
to  comment  on  the  outcome  of  the 
increase  from  a  circulation  stand¬ 
point,  or  results  of  promotion  ac¬ 
tivities. 

The  Boston  Central  Labor  Union 
adopted  a  resolution  endorsing  the 
action.  Other  unions  which  have 

g(<ne  on  record  as  favoring  the  move 
include  the  Boston  Newspaper  Print¬ 
ing  Pressmen’s  Union;  Teamsters’ 
Joint  Council  and  Affiliated  Unions; 
Newspaper  Chauffeurs.  Distributors 
and  Helpers’  Union;  Boston  Mailers’ 
Union;  Milk  Wagon  Drivers  and 

Creamery  Workers’  Union;  Coal  and 
Fuel  Chauffeurs  and  Helpers’  Union. 

How  Increases  Affect  Sales 

JOHN  GUERNSEY.  Media  Records. 

Inc.,  in  discussing  before  the  New 
England  Daily  Newspaper  Associa¬ 
tion  meeting  at  Boston  recently  the 
experience  of  papers  which  have 

raised  carrier  or  street  sale  prices 


and  the  effect  such  increases  have  had  i 
on  circulation,  said:  t 

"The  first  result  of  the  change  is  i 
usually  a  drop  of  4  to  6%  during  the  } 
first  week,  followed  by  a  further  drop 
during  the  second  and  often  the  third 
week. 

The  more  moderate  earlier  drop 
is  accounted  for  by  the  practice 
of  cushioning  the  increase  by  pro-  j 
moting  some  new  feature  or  contin¬ 
ued  story  or  contest  starting  at  or 
just  before  the  time  of  the  change. 
Another  help  is  to  give  prizes  to  car¬ 
rier  boys  who  keep  their  routes  in¬ 
tact. 

"By  the  end  of  the  third  week  the 
circulation  affected  (often  the  change 
is  limited  to  one  kind  of  circulation, 
such  as  home  delivery  or  street  sales, 
and  large  segments  of  the  total  cir¬ 
culation  may  be  unaffected)  has 
dropped  as  much  as  8  or  10%.  Then 
the  work  of  the  circulation  depart¬ 
ment  begins  to  show,  and  usually 
about  half  of  the  loss  is  recovered. 
The  permanent  loss  seems  to  average 
about  4%  if  the  competition  is  clean, 
and  about  7  or  8%  if  it  is  dirty.” 

Ur9c>  CImii  Cempctitioii 
In  connection  with  the  latter  re¬ 
mark,  Mr.  Guernsey  asserted  it  would 
seem  only  fair  play  and  good  business 
sense  for  competing  papers  to  refrain 
from  publicly  criticizing  a  rate  in¬ 
crease  by  the  opposition.  ‘‘Their  turn 
may  be  next.”  he  said,  “and  the  pio¬ 
neering  paper  can  pave  the  way  for 
an  increase  for  its  competitors  which 
may  spell  the  difference  between  life 
and  death  for  some  of  them.” 

Viewed  from  the  advertiser’s  stand¬ 
point,  the  Media  Records  representa¬ 
tive  urged  publishers  not  to  hesitate 
to  increase  subscription  prices  for 
fear  advertisers  will  become  alarmed 
at  the  slight  drop  in  circulation  which 
may  follow.  “The  fact  that  95%  of 
your  audience  stuck  through  a  price 
increase  is  of  real  interest  to  every 
conscientious  agency  and  its  clients,” 
he  said.  “And  when  you  do  it,  tell 
an  interesting  story  about  it  to  every 
advertiser  running  a  campaign  in 
papers  comparable  to  yours.” 

On  Price  Raise  Losses 

STILL  on  the  subject  of  subscription 

price  raises,  we  present  the  follow¬ 
ing  figures,  showing  percentage  of 
loss  on  the  Ft.  Worth  Star-Telegram, 
following  a  rate  increase  effective  last 
October: 

KvriiiiiK  Carrier — City  .  2.0K^ 

KveniiiK  Carrier — Country  . 10.11 

KveniiiK  Total  .  6.09% 

.Morninx  C.irrier  City  . 12  07% 

Mornintj  Carrier — Count ly  .  2.02% 

Percentage  figures  are  as  of  Jan.  7, 
1938,  as  compared  with  Oct.  1,  1937. 
Harold  Hough,  Star-Telegram  circu¬ 
lation  manager,  reports  that  on  the 


same  date  their  loss  on  mail  circula¬ 
tion  during  their  bargain  days  cam¬ 
paign  amounted  to  5%  behind  last 
year. 

Watch  Your  Press  Runs 

ADDED  revenue  from  subscription 
price  increases  is  not  enough  to  off¬ 
set  added  cost  of  white  paper,  de¬ 
clares  August  Weber,  circulation 
manager,  Galveston  (Tex.)  News  & 
Tribune.  He  raises  the  question  of 
how  many  circulators  are  checking 
returns  that  come  in  from  unsold 
copies  of  each  edition.  “Is  it  not  bet¬ 
ter  to  turn  down  a  few  sales  each 
day  and  completely  run  out  of  news¬ 
papers  than  to  bundle  up  some  500 
or  more  copies  and  sell  them  to 
whomever  you  can  for  whatever  you 
may  get?”  he  asks. 

“In  Galveston,  we  use  this  method: 
We  know  what  our  circulation  is  and 
arrange  our  press  run  so  we  will  not 
have  over  100  copies  left  on  either 
publication  regardless  if  it  is  one  or 
two  editions  daily.  For  our  Sunday 
editions  we  arrange  the  press  run  so 
that  we  will  not  have  250  left  over. 
By  close  cooperation  with  the  editor¬ 
ial  room,  the  circulation  manager  is 
notified  when  a  story  breaks  that  will 
increase  the  circulation  for  that  day. 
We  never  lose  any  great  amount  of 
money  on  left-overs  or  returned 
copies.” 

Journal  of  Commerce  Raises 

EFFECTIVE  Feb.  1,  Chicago  Journal 
of  Commerce  increased  its  yearly 
subscription  rate  $2.00,  bringing  the 
price  to  $17.00.  The  six-month  rate 
was  raised  to  $9.00,  an  increa.se  of 
$2.50.  Newsstand  price  was  increased 
from  five  to  seven  cents  a  copy. 

On  Retrieving  Moil  Subs 
TEMPLE  (Tex.)  DAILY  TELEGRAM 
reports  good  results  on  renewing 
mail  subscriptions  by  immediately 
furnishing  names  of  subscribers,  cut 
off  the  list  at  time  of  expiration, 
to  local  agents  and  regular  road 
men. 

A  letter  accompanied  the  names,  ask¬ 
ing  agents  to  contact  readers  at  once. 
The  Telegram’s  experience  is  that  a 
large  percentage  of  mail  subscribers 
would  not  renew  until  the  paper 
stopped.  When  the  agent  called  on 
the  first  or  second  day  the  paper  was 
not  received,  in  most  instances,  re¬ 
newals  resulted. 


STOP 


SMASHING 
WEAK  SLUGS 


Agreement  Is  Signe<i 
By  Oakland  Mailers 

Provision  for  a  daily  wage  scale  of 
$7.67^,i  for  seven  and  one-half  hours' 
work  is  made  in  a  11-month  agree¬ 
ment  signed  by  the  Oakland,  Cal., 
Newspajjer  Publishers’  Association  and 
Oakland  Mailers’  Union  No.  63. 

A  five-day  week  with  sixth  day  at 
straight  time  is  provided.  Time  and 
a  half  is  given  for  overtime  on  a  daily 
basis.  Sections  include  a  clause  pro¬ 
viding  that  the  foreman  shall  be  the 
sole  judge  of  competency.  The  union 
reserves  the  right  to  refuse  to  execute 
work  received  from  or  destined  for  a 
newspaper  mailing  room  in  v/hich  a 
legally  declared  strike  has  been  sanc¬ 
tioned.  The  mailers  agree  that  mem¬ 
bers  will  not  participate  in  walkouts, 
strikes  or  boycotts  against  the  pub¬ 
lishers. 

Newspapers  affected  are  the  Oakland 
Post-Enquirer  and  the  Oakland  Trib¬ 
une. 

TWO  EDITIONS  DROPPED 

As  a  move  better  to  meet  transpor¬ 
tation  difficulties  and  also  in  line  with 
more  economy  in  production  sched¬ 
ules,  both  the  Erie  (Pa.)  Dispatch- 
Herald  and  the  Erie  Daily  Times  re¬ 
cently  eliminated  two  daily  editions. 
First  editions  of  both  newspapers  now 
reach  the  street  at  10:45  a.m.  each 
day  instead  of  9  a.m.  The  2  p.m.  edi¬ 
tion  was  eliminated  and  a  final  edi¬ 
tion  with  a  2:30  press  time  substi¬ 
tuted. 

BOSTON  PLAN  ADOPTED 

Because  of  the  success  the  Boston 
American  has  achieved  through  its 
presentation  of  a  fictionized-fact  illus¬ 
trated  serial  story  entitled  “When  a 
Cabot  Loves  a  Kelly,”  nearly  all  the 
other  Hearst  editors  in  the  country 
have  made  plans  to  run  similar  stories 
in  their  respective  cities.  The  charac¬ 
ters  are  living  and  prominent  persons 
who  play  their  own  parts. 

OCMA  MEETS  APRIL  13-14 

The  spring  convention  of  the  Ohio 
Circulation  Manager  Association  will 
be  held  at  Hotel  Hollenden,  Cleveland. 
April  13-14,  it  was  announced  this 
week  by  President  Russell  Stokley, 
Elyria  Chronicle  Telegram.  C.  W. 
Staab,  Cincinnati  Enquirer,  is  program 
chairman. 


with  excessive  "sock"  in  the  mold¬ 
ing  of  your  dry  mats.  Use 
FLEX  dry  mats,  which  mold  with  a 
minimum  of  pressure  and  yet  take  and 
hold  an  excellent  impression  of  cuts, 
type  matter,  and  heavy  solids.  Send 
for  free  samples — and  please  specify 
gauge,  shrink,  number  of  casts,  and 
type  of  equipment.  Flexideal  Dry 
Mat  Company,  21  West  Street,  New 
York. 

DRY  MATS 


CLINE 

HIGH  SPEED  PASTERS 

AND 

AUTOMATIC  TENSIONS 

ARE  USED  ON 

Color  Rotogravure  Presses 
High  Speed  Newspaper  Presses 

TO  MAINTAIN  COLOR  REGISTER 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W  WACKER  DRIVE,  CHICAGO 

WESTERN  OFFICE 
Crockor  First  Nst'l  Bk.  Bldq. 

San  Francisco,  Calif. 

EASTERN  OFFICE 
220  East  42nd  Street 
Nsw  York  City 
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WHEELER-LEA  BILL 
IS  LIBERALIZED 

Protests  by  Advertisers 
Win  Point  in  Conference 

(/fv  h  ti  ijraph  to  Kn!To»  &  I’l  ri.isiikk) 

Washington,  D.  C..  Feb.  10 — Adver¬ 
tisers,  despite  the  fact  that  they  de¬ 
layed  their  forceful  protests  against 
provisions  of  the  Wheeler- Lea  bill  un¬ 
til  after  it  had  been  passed  by  both 
hou.ses  and  sent  to  conference,  have 
succeeded  in  bringing  about  desired 
liberalization.  Conferees  have  strick¬ 
en  out  two  sections  which  were  the 
subject  of  complaint,  and  adoption  by 
Congress  was  believed  assured. 

The  bill  empowers  the  Federal 
Trade  Commission  to  proceed  against 
sellers  of  foods,  drugs  and  cosmetics 
who  employ  deceptive  acts  and  prac¬ 
tices,  and  otherwise  enlarges  the  pow¬ 
ers  of  the  regulatory  body,  particu¬ 
larly  as  to  speedier  procedure. 

The  conferees  struck  out  a  provi¬ 
sion  that  would  require  an  advertiser 
to  publish  the  fact  that  his  claims  of 
efficacy  for  his  product  are  subject 
to  di.sagreement  among  experts,  if  such 
is  the  case.  Also  removed  is  the  neces- 
,sity  for  including  in  advertisements  a 
warning  that  use  of  the  product  might 
bo  harmful,  except  in  cases  where 
even  ordinary  use  might  be  attended 
by  danger  to  health. 

As  the  bill  was  originally  passed, 
manufacturers  say,  it  would  no  long¬ 
er  have  been  safe  to  advertise  many 
commodities  now  in  daily  use. 


Krock  Awaits  House 
Call  on  Pact  Story 

(By  ti-h’gnifli  to  I'.niTOR  \  I’itbi.ishkk) 

Washington,  D.  C.,  Feb.  10— Arthur 
Krock  of  the  New  York  Times  was 
ready  today  to  respond  to  a  call  from 
the  House  Naval  Affairs  Committee 
but  made  it  emphatic  that  he  would 
not  disclose  there  or  elsewhere  the 
source  of  his  information  that  U.  S. 
and  Great  Britain  have  a  tacit  under¬ 
standing  for  naval  cooperation.  Irked 
because  Congressional  resolutions  have 
not  produced  information  to  support 
beliefs  on  Capitol  Hill  that  such  an 
agreement  exists,  Republican  Repre¬ 
sentative  Ralph  Brewster  of  Maine 
suggested  at  a  hearing  today  that 
Krock  be  summoned  and  directed  to 
disclose  his  source.  The  Times  writer 
conceded  the  committee  had  the 
power  to  require  his  appearance  but 
not  to  force  disclosure. 

ORDERS  McLEAN  PROBE 

Washington,  Feb.  10 — Investigation 
of  the  lunacy  commitment  of  Edward 
B.  McLean,  former  publisher  of  the 
Washington  Post,  was  ordered  today 
by  Justice  Bailes  of  District  Court. 
McLean  has  been  confined  in  Shep- 
pard-Pratt  Hospital,  Baltimore,  since 
1933.  Austin  F.  Canfield,  recently 
appointed  guardian  ad  litem  for  the 
former  publisher,  had  complained 
that  the  commitment  was  illegal  be¬ 
cause,  he  claims,  it  was  directed  by  a 
court  which  did  not  have  jurisdiction. 


MRS.  C.  L.  SULZBERGER 

Mrs.  Cyrus  L.  Sulzberger,  77,  mother 
of  Arthur  Hays  Sulzberger,  publisher 
of  the  Netc  York  Tunes,  died  Thurs¬ 
day  afternoon  at  her  home,  271  Cen¬ 
tral  Park  West,  New  York,  following 
a  brief  illness.  Mrs.  Sulzberger  was 
born  in  New  York,  was  educated  at 
Hunter  College  and  taught  for  sev¬ 
eral  years  in  the  city  school  system. 
She  was  actively  interested  in  settle¬ 
ment  house  work,  and  held  the  presi¬ 
dency  of  the  House  on  Chrystie  Street 
and  the  vice-presidency  of  United 
Neighborhood  Houses,  Inc.  She  was 
married  in  1884  to  Mr.  Sulzberger, 
who  died  in  1932.  Mrs.  Sulzberger  is 
survived  by  two  sons,  the  New  York 
Times  publisher  and  David  Hays  Sulz¬ 
berger;  two  brothers,  B.  Frank  Hays 
and  David  S.  Hays,  and  nine  grand¬ 
children,  Cyrus  L.  II,  Beatrice,  Marian, 
Ruth,  Judith,  Arthur  Ochs,  Jean, 
Ellen  and  Ann  Sulzberger.  The  fu¬ 
neral  was  held  Friday  privately. 

■ 

CONHSCATES  CAMERA 

Judge  Daniel  J.  Brennan  seized  a 
candid  camera  found  in  possession  of 
Seymour  Wallenstein,  New  York  Daily 
Netvs  photographer,  after  he  had  for¬ 
bidden  courtroom  photos  at  the  trial 
of  two  girls  on  holdup  murder  charges 
at  Newark,  N.  J.,  Monday.  The 
camera  was  still  being  held  Thursday 
awaiting  a  report  to  the  court  on 
whether  Wallenstein  had  exposed  any 
films. 


Kenneth  Goode  Sees 
Boom  Within  Year 

Forecast  of  improving  business  this 
year,  possibly  culminating  in  “the 
long-delayed  boom,”  was  made  by 
Kenneth  M.  Goode,  marketing  and  ad¬ 
vertising  consultant,  of  Ryan,  Leach  & 
Goode,  New  York,  speaking  this  week 
before  the  Sales  Executive  Club  of 
New  York. 

Mr.  Goode  said  “I  should  expect 
without  any  question  a  timid  spring, 
a  quietly  upward  summer  and  an  ex¬ 
perimentally  strong  fall.”  On  the 
other  hand,  he  said  our  “thin  morale” 
may  stall  any  sustained  recovery.  He 
scored  defeatism  in  business,  which 
encourages  “sales  forces  to  hide  under 
bed  covers  when  they  should  be  out 
working  overtime,  days,  nights  and 
Sundays.” 

Ic  UBEL  VERDICT 

(By  tihyraph  to  Kditok  &  1’i  ki.ishkr) 

Baltimore,  Feb.  10— After  two 
hours’  deliberation,  one  cent  was 
awarded  by  a  jury  in  the  U.  S.  Court 
here  as  damages  in  the  libel  suit  for 
$200,000  brought  by  Robert  E.  Lucas 
against  Frank  R.  Kent  and  the  A.  S. 
Abell  Co.,  publishers  of  the  Sunpapers. 
The  trial  began  Monday  and  ended 
Wednesday.  Mr.  Lucas  based  his 
claim  on  an  article  by  Mr.  Kent  in 
his  column.  Sept.  10,  1935,  alleging  he 
had  a  part  in  the  distribution  of  Ku 
Klux  Klan  literature  in  the  1928 
presidential  campaign. 


LAST  CALL!  PROMOTION  MEN!! 

Send  in  your  exhibit*  Help  create  wider  appreciation 
for  the  importance  of  promotion  in  newspaper  growth! 

THESE  MEN  WILL  lUDGE  EDITOR  &  PUBUSHER'S  SEVENTH  ANNUAL  NEWSPAPER  PROMOTION  CONTEST 


H.  A.  Batten 


F.  J.  Reynolds 


Duane  Jones 


R.  M.  Ferns 


A.  W.  Hobler 


Entries  are  invited  in  nine  categories  of  promotion: 


(1)  Best  all-round  promotion  work 
by  an  individual  newspaper 

(2)  Advertisements  for  circulation 

(3)  Advertisements  for  advertising 

(4)  Classified  advertising 


(5)  Trade  paper  advertising 

(6)  Direct  moil  advertising 

(7)  Data  books 

(8)  Research  studies 


(9)  Best  all-round  promotion  by  a 
regional  association  or  a 
group  of  newspapers  under 
common  ownership. 


Printed  Annoimcement  of  Rules  of  Contest  Sent  on  Request 

CONTEST  CLOSES  FEBRUARY  28 

EDITOR  &  PUBLISHER 


TIMES  BUILDING 


TIMES  SQUARE 


NEW  YORK.  N.  Y. 


EDITOR  &  PUBLISHER  po 


SkoXi  “Taka& 


LA  QUINTA,  famous  South  Texas 
resort  hotel  near  Corpus  Christ! 
was  recently  destroyed  by  fire. 

The  alarm  was  turned  in  at  9  a.m.. 
and  Corpus  Christi  Times  dispatched 
reporters  and  photographers.  Both 
state  and  city  editions  bannered  the 
story.  At  4  o’clock  that  afternoon  the 
city  editor  received  this  note  from 
the  stringer  at  Gregory,  by  mail: 

"The  La  Quinta  Hotel  is  on  fire.  I 
have  not  heard  the  particulars  to 
give  you  the  details.” 


hundreds  of  dollars  by  applying  to 
the  undersigned  this  week,  as  I  am 
selling  out.  Have  no  place  to  keep 
them.  Will  almost  give  them  away. 
J.  W.  Dillon,  Elast  Chatham,  North 
End  of  Free  Bridge,  Fredericksburg, 
Va.  j31  f2 


Kditor  l*rBLi.«iiKK  wiW  pay  for  each 
“Short  Take**  accepie<l  aiul  jHibli-ohetl.  Those 
not  used  will  THit  Ik*  returned. 


Dedlies  Lead  Fight  to 
Sell  Used  Cars 


continued  jrovi  page  7 


ACTING  NIGHT  EDITOR  Stanley 
Baitz  of  Washington  Daily  News 
recently  found  this  prize  description 
in  a  society  page  story: 

"She  wore  her  hair  in  the  thick 
curling  bang  which  she  affects  and 
which  gives  her  the  shy.  wistful  look 
of  a  Shetland  pony.” 


SEVERAL  SEASONS  AGO  when  New 

Orleans  heard  that  its  long-time  fa- 
\orite,  the  Minneapolis  Symphony, 
w'as  in  the  hands  of  a  new  conductor. 
New  Orleans  was  worried.  Could  this 
young  Eugene  Ormandy,  who  looked 
like  a  business  man,  possibly  be  good 
enough  to  lead?  Mr.  Ormandy  came, 
conducted,  and  conquered.  His  re¬ 
ception  at  his  first  concert  was  an 
ovation.  Next  morning  the  music 
critic  of  a  morning  daily  acclaimed 
him  as  great,  brilliant,  vital,  and 
original. 

And  for  this  eulogy  the  inspired 
head  writer  produced  the  following: 


ORMANDY  PROVES  RANK 
AS  CONDUCTOR 


IN  THE  LOWER  right  hand  corner 
of  the  Neirark  (N.  J.)  Evening 
News  of  Feb.  5,  under  a  two-column 
head  “Local  Securities  Market”  was 
listed  the  various  stock  and  bond 
quotations  for  the  day.  Snuggled  just 
under  the  last  of  the  quotations  was 
a  one-inch  advertisement: 


John  H.  Carlo  &  Sons,  Inc., 
Wholesale  Purchasers  Of 
WASTE  PAPER 


used  car  values  that  are  available, 
Hudson  is  recommending  to  the  Hud¬ 
son  distributor  in  that  city  that  he 
get  together  with  his  dealers  and  plan 
a  series  of  ads  of  the  type  shown. 

"Wherever  such  a  program  is  worked 
out,  the  factory  goes  into  it  on  the 
basis  of  placing  and  paying  for  the  top 
part  of  the  advertisement.  This  copy 
is  placed  just  like  any  other  release  of 
display  advertising.  The  balance  of 
the  advertisement  is  made  up  of  the 
individual  used  car  offerings  of  the 
distributor  and  his  dealers,  and  the 
newspaper  bills  and  collects  from  the 
dealers.  The  plan  is  restricted  to 
metropolitan  newspapers,  but  it  is 
recommended  that  dealers  in  adjacent 
towns  participate,  taking  advantage 
of  the  coverage  of  these  metropolitan 
dailies  in  their  territories.” 

Asserting  that  two  used  cars  must 
be  sold  for  every  new  one  purchased. 
W.  D.  McDonald,  of  Henri.  Hurst  & 
McDonald,  Inc..  Chicago  agency,  pre¬ 
dicted  used  cars  will  be  a  big  factor 
this  year  in  pulling  the  country  out  of 
the  recession.  He  spoke  at  a  Perfect 
Circle  Company  merchandising  meet¬ 
ing  at  Hagerstown,  Ind..  Feb.  4,  basing 
his  remarks  on  a  nation-wide  survey 
of  the  used-car  market  completed  by 
his  agency. 

Thousands  of  u.sed-car  owners  and 
prospective  purchasers,  as  well  as 
hundreds  of  dealers,  were  interviewed 
in  20  key  cities,  Mr.  McDonald  an¬ 
nounced.  He  predicted  a  marked  up- 
swmg  in  this  field  during  February 
and  March. 


Minneapolis  Journal  copy  is  repro¬ 
duced  on  page  7.  Minneapolis  Star 
has  used  3x8-inch  ads,  with  pictures 
of  cars  of  ancient  make  to  show  how 
prices  have  declined,  particularly  on 
used  cars. 

Fort  Wayne  Journal-Gazette  used 
color  in  a  recent  page  ad,  printing  in 
red:  "Fort  Wayne  Auto  Trade  Assn. 
.  .  Used  Car  Week — Feb.  4th-12th  .  .  .” 
Between  these  red  lines  were  letters 
outlined  with  heavy  rules:  "REAL 
BUYS  USED  CARS.”  By  some  trick 
setting,  each  of  these  outlined  letters 
was  made  to  contain  the  ad  of  a  dealer. 

Boston  Globe  is  running  a  series  of 
f)  three-column  ads  in  addition  to 
fiont-page  and  inside  boxes  calling 
attention  to  prevalent  low  prices. 

Following  a  meeting  with  the  St. 
Ix)uis  Automobile  Dealers’  Associa¬ 
tion,  the  three  St.  Louis  daily  news¬ 
papers  agreed  to  cooperate  with  used- 
car  dealers  to  supplement  the  adver¬ 
tising  in  their  columns  with  promo¬ 
tional  copy.  The  campaign  will  con¬ 
tinue  during  February. 

Pacific  Coast 


LET  no  one  ever  say  that  the  vol¬ 
unteer  fire  department  in  Geneseo, 
Ill.,  doesn’t  recognize  its  responsibili¬ 
ties!  Following  is  a  paragraph  from 
a  fire  story  in  the  Geneseo  Republic 
issue  of  Feb.  4: 

“Theodore  Giebel,  chief  of  the  fire 
company,  and  the  boys  did  a  good 
job.  according  to  those  who  went  out. 
The  entire  roof  and  second  floor  joists 
were  either  burned  or  ruined  beyond 


THE  FOLLOWING  advertisement 
appeared  in  a  recent  issue  of  the 
Fredericksburg  (Va.)  Free  Lance- 
Star: 


NOTICE — I  have  a  few  beautiful 
caskets  left.  Anyone  expecting  to 
need  one  now  or  right  soon  will  save 


Special  "Weehs”  Held 

Various  cities  have  developed  "used- 
car  weeks"  out  of  conferences  between 
newspapermen  and  dealers.  Knoxville 
News-Sentinel  went  into  its  roto  .sec¬ 
tion  with  pictures  of  twelve  good- 
looking  cars,  all  1936  or  1937  models. 
Each  accompanied  the  name  of  a 
dealer,  but  there  were  no  descriptions 
or  prices.  A  line  at  the  bottom  said: 
"See  your  new  car  dealer  tomorrow. 
Watch  the  News-Sentinel  for  bar¬ 
gains  in  used  cars.’’ 

Following  are  other  scattered  in¬ 
stances.  which  might  be  multiplied  in¬ 
definitely  if  one  attempted  to  list  all 
the  participating  newspapers. 

In  Minneapolis,  the  Tribune  pro¬ 
duced  page  copy  using  p.hotos  of  two- 
score  dealers,  and  listing  beside  each 
the  description  of  one  car  for  sale.  The 
"hook”  was  a  line  in  each  description, 
‘Tor  price,  see  our  ad  in  today’s  used 
car  columns." 


AnVERTISlNC  SOLICITOR 
AVAIIJIRLE 
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Los  Angeles  reported  that  neither 
newspapers  nor  dealers  considered  the 
backlog  of  used  cars  as  serious. 

Occasional  copy  from  General 
Motors  and  other  national  automotive 
advertisers  points  out  that  dealers 
now  have  the  best  values  in  used  cars 
in  history  in  their  stores.  This  is  co¬ 
operative  copy,  paid  for  by  both 
manufacturer  and  dealers. 

In  November  the  Los  Angeles  Ex¬ 
aminer  staged  its  16th  annual  "used 
car  show,"  running  three  weeks,  with 
about  ten  display  ads  used  to  draw 
attention  to  the  automobile  classifi¬ 
cation.  This  was  tied  in  with  a  con¬ 
test.  Next  month  the  Examiner 
classified  department  expects  to 
launch  a  spring  sale. 

While  automotive  classified  adver¬ 
tising  fell  off  in  January,  according  to 
J.  B.  McCormick,  Los  Angeles  Times 
cla.ssified  manager.  February  so  far  is 
showing  a  gain  over  last  year. 

The  Times  has  been  running  weekly 
promotion  ads,  ranging  from  4  col¬ 
umns  15  inches  to  half  a  page,  draw¬ 
ing  attention  to  the  bargains  in  the 
classified  section. 

Decision  of  most  used  car  dealers  in 
the  city  to  open  for  business  on  Sun¬ 
day,  after  trying  a  period  of  Sunday 
closings,  has  boosted  used-car  sales  to 
a  point  where  other  stimulants  are  un¬ 
necessary.  One  dealer  reported  25 
sales  last  Sunday. 

Charles  Arnn,  advertising  director 
of  the  Daily  and  Evening  News,  said: 
"This  situation  is  not  one  that  can  be 
broken  by  promotion.’’ 

San  Francisco  Call-Bulletin  is  pro¬ 
moting  its  used  car  classified  copy  with 
illustrated  run  -  of  -  papier  promotion 
calling  attention  to  values  offered. 


San  Fratwisco  Chronicle  promotion 
stresses  that  "Chronicle  certified  deal¬ 
ers”  are  pledged  to  maintain  certain 
standards  in  reconditioning  and  offer 
“truth  tag”  piedigrees  for  the  products. 
These  moves  feature  the  Chionicle 
“know  the  truth  about  the  car  you 
buy,”  campaign. 

San  Francisco  Examiner  presents 
“censored’’  classified  copy,  stressing 
safeguards  to  buyers  and  precautions 
against  unscrupulous  dealers.  Copy 
censorship  extends  to  investigation  of 
offerings  far  below  the  market. 

San  Francisco  News  slogans  "Buy- 
Now;  bargains  like  these  can’t  wait  for 
anyone”  and  similar  banner  lines  for 
itf.  united  car  page. 

Buyer's  Confidence  Needed 

A  memo  drawn  up  by  Milton  Wer¬ 
ner,  classified  manager  Milwaukee 
News-Sentinel,  outlines  the  thinking 
of  many  newspapermen.  One  of  the 
early  manifestations  of  his  plan  was 
a  full-page  ad  listing  the  Milwaukee 
dealers  who  had  signed  a  "used-car 
value  pledge.”  Other  ads  were  to  tell 
“How  to  judge  the  value  of  a  used 
car,"  etc. 

Confidence  of  the  buyer  was  listed 
in  Mr.  Werner’s  memo  as  one  of  the 
most  impKirtant  factors.  The  dealers' 
agreement  promised  to  abide  by  the 
News-Sentinel’s  censorship  regula¬ 
tions,  designed  to  protect  the  buyer 
The  memo  also  urged  dealers  to 
stress  “re-newed’’  automobiles,  put  in 
good  condition  by  the  dealer,  and  to 
recommend  cars  sold  “as  is’’  only  to 
mechanically  inclined  persons.  As  for 
cars  listed  under  $100,  the  memo 
urged  that  dealers  “take  it  on  the 
chin  and  junk  this  typie  of  merchan¬ 
dise.” 

The  memo-promised  two  half-pages 
a  week  in  the  News  and  the  same  in 
the  Sentinel,  for  at  least  60  days,  to 
help  the  used-car  situation.  It  added 
that,  to  increa.se  confidence,  the  pro¬ 
motion  would  offer  $100  reward  for 
conviction  of  any  dealer  using  the 
classified  columns  to  defraud. 

Milwaukee  Journal,  whose  used-car 
contest  was  reported  in  these  pages 
last  week,  announced  the  winners 
briefly,  and  went  on  to  “Why  drive  a 
jallopy?”  copy.  “Excessive  gas  and 
oil  consumption  .  .  .  mechanical  grief. 
.  .  .  replacements  ...  all  make  the 
Jallopy  compare  unfavorably,  from 
an  investment  standpxiint,  with  any 
recent  model  used  car,”  said  the 
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OUB  OWN  WORLD 
OF  LETTERS 


“A  LARGE  FRACTION  of  what 
passes  for  human  folly  is  failure  of 
communication.” 

That  debatable  quotation  contains 
the  underlying  idea  of  Stuart  Chase’s 
new  book,  “The  Tyranny  of  Words’’ 
(Harcourt.  Brace,  $2.50).  This  work 
is  a  discussion  of  the  scientific  ap¬ 
proach  to  meaning,  or.  in  technical 
terminology,  semantics.  The  author 
rightly  claims  that  all  of  us  employ 
and  swallow  a  vast  quantity  of  lan¬ 
guage  that  means  absolutely  nothing, 
especially  when  our  words  are  con¬ 
cerned  with  abstractions.  A  word, 
the  writer  says,  is  not  a  thing  in  it¬ 
self,  but  merely  a  symbol.  Without 
a  referent  (“the  object  or  situation 
in  the  real  world  to  which  the  label 
refers”)  it  is  merely  confusing.  Mr. 
Chase  illustrates  his  thesis  with  such 
words  as  “Fascism,”  “Communism,” 
■’business”  and  “Americanism,”  say¬ 
ing  that  they  mean  different  things  to 
different  people,  when  they  mean 
anything  at  all. 

ToMqk  Geinq  in  Spots 
There  are  plenty  of  good  ideas  in 
Mr.  Chase’s  book  but  it  is  pretty 
tough  going  for  a  good  part  of  the 
time — or  maybe  that  is  a  sign  of  men¬ 
tal  laziness  on  the  part  of  your  re¬ 
viewer.  Anyway,  Einstein’s  'Theory 
of  Relativity,  the  Quantum  TTieory, 
Malinowski’s  studies  of  the  Trobriand 
Islanders,  and  the  Greek  logicians 
are  all  brought  into  the  picture  to  ex¬ 
plain  the  use  and  misuse  of  words. 
Some  of  it  seems  a  little  far-fetched 
and  a  number  of  the  statements  made 
are  certainly  open  to  argument,  yet 
the  author’s  task  is  no  easy  one  and 
he  is  frank  to  admit  that  his  study  is 
not  a  final  word  (no  pun  intended) 
on  the  subject.  However,  if  his  work 
awakens  an  interest  in  the  correction 
of  the  more  obvious  language  mis¬ 
conceptions  and  if  it  induces  even  a 
small  number  of  (teople  to  inquire 
more  clo.sely  into  the  subtler  shades 
of  meaning  in  the  words  they  use  and 
read,  it  will  have  done  well.  It 
seems  doubtful  that  semantics  will 
become  a  popular  study  nor  dues  it 
seem  probable  that  even  if  it  did. 
that  it  would  revolutionize  human 
existence  to  the  point  Mr.  Chase  ob¬ 
viously  thinks  it  could.  There  are 
a  couple  of  other  things  wrong  with 
man  and  the  world. — C.  G.  T. 

■ 

TWENTY-FIVE  YEARS  in  the  Orient. 

which  includes  work  on  the  Japan 
Advertiser,  the  Shanghai  Evening  Post 
and  as  correspondent  for  UP.  has 
given  Carl  Crow  an  unusual  oppor- 


1/  you  need 
circulation 
men  — 

Competent  to  take  charge  of 
roui  entire  department,  or 
to  fill  important  poata  in  the 
department  the  Welfare 
<.  ommittee  of  the  Intema- 
nunai  Circulation  Managers 
Aeaociation  can  provide  yon 
with  men  of  capacity  and 
ibility. 

Addreea:  Clarence  E.  Eyster 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria.  Illinois. 


tunity  to  watch  the  events  leading  up 
to  the  present  fracas  in  the  Far  East. 
It  also  provides  material  for  a  short 
book,  “I  Speak  for  the  Chinese” 
(Harpers  $1).  The  author  has  no  par¬ 
ticular  love  for  the  policies  of  the 
Japanese  government  but  most  of  his 
material  is  presented  in  a  straight¬ 
forward  manner  without  too  much 
emphasis  on  his  bias.  'There  are  two 
rather  sneering  phrases,  however,  that 
bring  his  book  close  to  the  point  where 
it  could  be  labelled  propaganda.  In 
one  instance  he  speaks  of  “.  .  .  That 
large  part  of  the  American  public 
which  is  willing  to  see  injustice  com¬ 
mitted  in  other  parts  of  the  world  so 
long  as  America  can  enjoy  a  coward¬ 
ly  peace  .  .  .”  and  again,  about  “.  .  . 
the  peace-at-any-price  Americans  who 
virtuously  side-step  present  problems 
for  future  generations  to  settle.”  That, 
of  course,  is  one  way  of  saying  that 
Uncle  Sam  ought  to  put  on  his  Boy 
Scout  uniform  and  start  pulling  chest¬ 
nuts  out  of  the  chop-suey.  Mr.  Crow, 
formerly  head  of  a  large  advertising 
and  merchandising  agency  in  Shang¬ 
hai,  is  now  in  the  United  States. 

C.  G.  T. 

■ 

IN  THE  FIRST  i.ssue  of  an  experi¬ 
mental  quarterly  published  Wednes¬ 
day  by  Northwestern  University,  ad¬ 
vertising  “automatically”  took  first 
place  among  the  subjects  treated  by 
the  authors,  according  to  Falcon 
Baker,  managing  editor  of  the  new 
publication. 

The  Quarterly,  which  aims  “to  serve 
the  Middle  West  as  the  Yale  Review 
serves  the  Blast  and  the  Virginia 
Quarterly  and  the  Southern  Review 
serve  the  South,”  appeared  in  its 
initial  issue  as  a  special  issue  of  the 
Alumni  News.  It  contains  short  stories, 
poetry,  a  play,  .sketches  and  10  articles 
by  the  staff  and  alumni  of  the  uni¬ 
versity.  Leading  among  them  is  a 
clear  statement  from  Frank  Smothers, 
foreign  correspondent  for  the  Chicago 
Daily  News,  that  the  United  States 
must  make  up  its  mind  to  fight  Japan 
for  its  own  protection. 

The  first  of  the  two  articles  on  ad¬ 
vertising,  “On  Influencing  People”  by 
Edmund  R.  Richer,  advertising  man¬ 
ager  of  Hart.  Schaffner  and  Marx, 
tells  something  of  the  history  of  ad¬ 
vertising,  beginning  with  Copywriter 
Benjamin  Franklin  and  coming  down 
to  the  present  trend  toward  “adver¬ 
tising  in  the  consumer’s  interest.”  He 
points  out  that  this  period  of  honesty 
has  engendered  respect  both  ways; 
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that  the  advertiser  no  longer  consid¬ 
ers  his  prospects  gullible  fools,  and 
the  consumers  have  no  occasion  to 
think  they  are  being  duped  in  re¬ 
sponding  to  an  advertisement. 

In  the  second  article,  “People  for 
Sale,”  David  A.  Munro  looks  at  ad¬ 
vertising  in  its  larger  aspects;  as  an 
inseparable  part  of  publishing  and 
broadcasting,  as  a  potent  arm  in  the 
whole  mechanism  of  social  control 
and  perhaps  even  as  an  inevitable  ad¬ 
junct  of  government.  Munro  con¬ 
siders  that  most  of  the  dangers  that 
lie  ahead  for  powerful  advertising 
spring  out  of  advertising’s  habit,  like 
venal  politics,  of  obeying  the  wrong 
masters.  Because  of  the  agencies’ 
tradition  of  conscienceless  operation 
and  their  control  of  the  press,  Munro 
holds  they  are  due  for  congressional 
investigation.  But  he  also  holds  they 
are  due  to  wield  even  greater  power 
when  they  become  more  practiced  in 
managing  the  subconscious  mind  of 
man. 

Copies  are  available  at  the  offices  of 
the  Northwestern  University  Alumni 
Association,  Evanston,  Ill.,  for  30  cents. 

■ 

In  the  Periodicals 

IViiil  Schefier,  loinur  etlitor  «»! 

I  litU'Matt  arnl  now  an  Anifrican  oorre''i»*»ntltfiii 
tor  the  satm*  i»a|Kr,  wrote  “Far  Ka>tern  Anti- 
pathie.-s”  tor  tbf  current  I'tnclqn  .iffnirs 
Qu  iirtrriy. 

In  the  same  inaKa/ine  appear^  “K.ulio  a?*  a 
I'olitical  In.'itninient,'*  by  (.'^sai  SaerchiiiKei . 
once  the  latmlon  ami  Kertin  coiTe>|M»n(letit  tot 
-Vrrr  Ercuino  /'o.vf  ami  I'liihidciphia 

Lt'dtfer. 

■**tiet  Down,  ^'ou  F«m»1!*’*  in  Kehriiary 
.\tlakttic  .V/owr/f/y  is  a  •'ketch  h>  Alexander 
\\(N»lc<ttl  of  a  Civil  War  incidtiit  involving 
I'residetit  I.incoln  atnl  the  yoiitiK  man  who 
later  Itectitne  Justice  Oliver  W'emlell  llo1tne>. 

IMiaro.  sj>ecial  writer  for  U’a.'ihitifj 
foil  f*ost  wrote  “(lovermir  Karle  of  Fentisyl 
for  this  month’s  .inuricati  Mercury. 
In  the  same  i.sMR*  Kdmiiml  (iilliKan  of  A'crt 
Sun  coiitrihuteil  “Death  in  Halifax, “  the 
story  of  the  fjreat  exfihisitm  that  occiirrt«l  in 
Nova  Scotia  in  1917. 

“Itritain’s  Clivetlcn  Set**  in  Current  History 
is  hy  Claud  (‘iK.'khurn.  former  coiTe>iH>mleut 
in  tiu  I  niteil  States  for  the  London  Times. 


Woman  Asks  $150,000 
For  Use  of  Picture 

A  suit  for  $150,000  damages  was 
filed  in  Manhattan  Supreme  Court 
this  week  by  Mrs.  Arline  Bennett 
Schley  against  the  New  York  Journal, 
Inc.,  and  King  Features  Syndicate. 
At  the  same  time  the  complainant’s 
attorney  asked  permission  to  examine 
Joseph  V.  Connolly,  president  of  King 
Features,  before  trial. 

The  complaint  alleges  that  on  July 
24,  1937,  the  Journal  published  in  its 
magazine  section  an  article  prepared 
by  King  Features,  bearing  the  head¬ 
ing:  “I’m  a  Slave  to  His  First  Wife.” 
"The  complaint  charges  the  article 
dealt  with  what  was  identified  by 
/another  headline  on  the  cover  as  “The 
Alimony  Racket.” 

The  complaint  states  “the  defen¬ 
dants  meant  and  intended  to  mean 
that  the  plaintiff  was  a  person  en¬ 
gaged  in  an  illegal  occupation  or 
scheme  to  take  advantage  of  her  hus¬ 
band  by  spiteful  and  extortionate 
means.”  Plaintiff  further  averred  that 
her  photograph  was  used  in  the  ar¬ 
ticle  without  her  authorization  and 
in  violation  of  the  statutes.  She  is 
asking  for  damages  for  this  alleged 
wrongful  use  of  her  photograph. 

The  defendants  have  entered  a  gen¬ 
eral  denial  to  the  allegations. 

ELECTED  By'oWLS 

Henley  Hill,  assistant  managing 
editor  of  the  New  York  Herald  Tri¬ 
bune.  was  elected  assistant  treasurer 
of  the  Herald  Owls  at  their  annual 
dinner  recently.  Editor  &  Publisher. 
Feb.  5,  reported  Henley  A.  Woods  was 
elected  to  the  position. 

HEADS  N.  Y."  BUREAU 

Fukuichi  Fukumoto  was  placed  in 
charge  of  the  New  York  bureau  of 
the  Osaka  Mainichi  and  the  Tokyo 
Nichi  Nichi  Feb.  1,  succeeding  Chojiro 
Kuriyama,  who  has  been  ordered  back 
to  Japan  to  become  production  man¬ 
ager  of  Tokyo  Nichi  Nichi. 
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for  the 
opportuni¬ 
ties  awaitinti 
him  today. 
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This  new  text,  a  complete  revision  of  the  author’s  “Reporting  for 
Beginners,”  anticipates  the  new  trend  in  journalism  toward  in¬ 
terpretation  and  comment.  In  addition  to  full  practical  details  on 
the  techniques  of  straight  reporting,  it  provides  background  and 
training  for  the  rapidly  growing  field  of  news  interpretation. 
Written  by  a  man  who  has  had  exceptionally  wide  experience  in 
newspaper  work  in  addition  to  his  teaching  experience,  the  book 
has  a  thoroughly  professional  tone  and  at  the  same  time  is  not 
too  technical  for  the  beginner. 

The  Macmillan  Company,  60  Fifth  .4veniu’,  ISetc  York 
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advertising.  Too  many  of  tlTem,  he 

NEWSPAPER  PROMOTION  tising,  particularly  at  present.'  They 

•  r * « mwr  posters  for  a  few  months,  then  a 

REVIEW  By  ROBERT  S.  MANN  13- week  radio  program,  then  news¬ 

papers  or  magazines;  they  budget  not 
more  than  three  months  ahead,  and 
not  infrequently  they  may  drop  ad- 

Consumers'  View  of  Ads  counterparts  in  this  country.  A  Pop-  vertising  entirely  during  the  last 

SOME  PERSONS  would  say  that  this  ®  crowded  str^t  month  of  a  quarter  or  fiscal  year  to 

ad  proves  the  obvious.  But  adver-  P^Pf  ^  give  a  lift  to  the  financial  showing, 

tisers  have  found  that  it  is  sometimes  of  Place  on  this  side  of  the  Atlan-  Pursuing  such  a  hit-or-miss  policy, 
first-class  strategy  to  remind  people  ‘“P  ‘hev  immediate  returns  from 

of  the  obvious  could  be  duplicated  in  many  an  Amer-  whatever  campaign  they  put  under 

Some  others  would  object,  with  good  city.  way. 

arguments,  to  comnetitive  attack  on  All  of  which  is  a  mere  summary  of  "I  think  there  is  no  doubt,  ’  said  the 


of  the  obvious. 

Some  others  would  object,  with  good 
arguments,  to  competitive  attack  on 


whatever  campaign  they  put  under 
way. 

"I  think  there  is  no  doubt,”  said  the 


impressions  from  photographs  in  what  speaker,  "that  you  will  see  a  great  in¬ 
is  said  to  be  the  first  promotion  book  crease  in  institutional  advertising  in 
issued  in  America  by  South  African  the  next  couple  of  years.  And  I  think 
newspapers.  The  booklet,  entitled,  there  is  no  doubt  that  a  good  deal  of 
"What!  Skyscrapers  in  Africa?”  is  put  it  will  be  bad.  The  advertisers  will 
out  by  the  African  Associated  News-  have  to  learn  to  talk  so  the  public 
papers.  Ltd.,  which  now  has  a  New  will  understand  them  if  institutional 


'i 


York  office,  managed  by  Charles  S. 
Playfair.  The  Associated  Newspapers 


advertising  is  to  make  its  point.” 

Mr.  McGivena  reported  that  many 


include  Johannesburg  Daily  Express  firms  across  the  country  are  making 
and  Sunday  Express,  and  Durban  additions  to  plants,  and  installing  new 
Daily  Tribune  and  Sunday  Tribune,  equipment,  despite  the  congealed 
(In  the  international  directory  of  the  gloom  in  some  business  circles.  He 


new  Editor  &  Publisher  Year  Book. 
unfortunately,  a  printer  accomplished 
the  difficult  feat  of  separating  the 
Daily  Express  from  the  Sunday  Ex¬ 
press,  and  moving  the  Daily  Express 
from  Johannesburg  to  Kimberley  in 
one  second  flat.  For  which,  apologies.) 


ventured  a  forecast  that  advertising 
linage  will  show  definite  upturn  in 
the  second  quarter. 

And  answering  a  question  from  a 
member  of  the  group  about  the  justi¬ 
fication  for  using  full  pages  of  a  news¬ 
paper’s  own  space  to  reach  a  small 


M  i  i  !  r  I  The  story  told  by  the  skyscraper  group  of  advertisers,  Mr.  McGivena 
-  -  .  booklet  is  one  of  a  modernized,  rapidly  .'■aid  concisely:  "Of  course  many  such 

.ijiiMmi  «  ii  I  growing,  and  wealthy  country — one  ads  don’t  belong  in  a  newspaper’s  own 
rival  media  That’<s  an  endless  areu-  which  imported  $79,635,785  of  goods  pages  at  all.  They  ought  to  be  in  the 

Sthrrivalrru  ''o"' 

whether  one  recognizes  it  or  not  presumably  more  than  $100,000,000  in 


whether  one  recognizes  it  or  not.  presumaoiy  more  man  »iw,uuo,ow  in 

Anyway,  looking  over  the  field  of  Much  is  made  of  the  golden  Really  Detailed 

competitive  media,  the  publishers  of  the  golden  foundation  on  TORONTO  STAR  WEEKLY  has  is- 

Corpus  Christi  (Tex.)  Caller-Times  which  Johannesburg  is  literally  built  ^  "Detailed  Analysis  of  Circu- 

decided  to  do  something  about  it.  lation,”  showing  distribution  of  Sept. 

Now  they  have  just  published  their  ♦  ^  ’  i  •  «  /i  35  issue  by  provinces,  by  major  city 

.•second  "Advertising  Survey,”  proving,  American  taxpayers  may  claim  a  markets,  by  cities  of  10,000  to  25,000, 

according  to  the  copy,  “beyond  a  of  course.  Under  ^  population 

doubt  that  newspaper  advertising  in-  iJl*®  and  upward,  and  finally  in  a  table 

fluences  more  people  in  doing  their  has  spent  $157,0M,0M  on  build-  ^^^y 

buying  than  all  other  advertising  ® nnn  '  larger  places  retail  sales  figures 

media  combined.”  The  first  survey,  1936  valuation  of  $406,000,000.  also  shown, 

two  years  ago,  brought  similar  results.  Cape  Town,  Durban,  and  other  prin- 
Various  other  Texas  newspapers  are  cipal  cities  likewise  come  in  for  de-  Waste  Soace 

planning  to  conduct  similar  surveys,  scription  in  picture  and  text.  Even  ” 

we  are  told  by  Conway  C.  Craig,  the  native  market  is  pointed  out  as  an  GREAT  FALLS  (Mont.)  State  Jour- 

business  manager  of  the  Caller-Times,  important  one  for  many  products.  The  using  an  inch  of  New  York 

who  showed  the  figures  at  the  recent  whole  story  is  one  of  “an  Americanized  Times  space  this  week,  found  room  not 

meeting  of  the  Texas  Daily  Press  South  Africa  where  American  auto-  only  to  advertise  “Montana’s  Greatest 


according  to  the  copy,  “beyond  . 
doubt  that  newspaper  advertising  in 


share  of  the  credit,  of  course.  Under 
this  stimulus,  Johannesburg  in  four 


fluences  more  people  in  doing  their  has  spent  $157, OM, 000  on  build- 

buying  than  all  other  advertising  sorts,  or  about  40'v  of  its 

media  combined.”  The  first  survey,  1936  valuation  of  $406,000,000. 
two  years  ago,  brought  similar  results.  Cape  Town,  Durban,  and  other  prin- 
Various  other  Texas  newspapers  are  cipal  cities  likewise  come  in  for  de- 
planning  to  conduct  similar  surveys,  scription  in  picture  and  text.  Even 
we  are  told  by  Conway  C.  Craig,  the  native  market  is  pointed  out  as  an 
business  manager  of  the  Caller-Times,  important  one  for  many  products.  The 


League  in  Dallas.  mobiles,  business  machines,  cameras 

The  letter  of  inquiry  was  sent,  and  films,  electrical  goods,  hosiery, 

the  results  compiled,  by  an  auditing  lubricants,  refrigeration  machinery, 
firm,  with  no  indication  to  the  public  and  typewriters,  etc.,  today 


that  a  newspaper  was  the  client. 

Answers  to  Question  1,  about  types 
of  advertising  “which  influence  you 
most"; 

First  St'Coml  I'ntal 

Nt  75%  17S  ^2% 

MaK-'i''ine>  .  9%  47',i  56% 

Dirrct  mail  .  19'/;  27% 

Ka.lio  .  12'’;  21% 

.  69%  2%  2% 

C’i^cula^^  .  60%  60%  00% 

Theater  -erttn  ...  00%  00%  00% 

Answers  to  Question  2,  about  num¬ 
ber  of  persons  who  found  types  of  ad¬ 
vertising  objectionable: 

%  ( )hjcctiona!»U' 

riuatd  '«rrt*eii  .  91% 

(  in  111  II  *'  .  H6% 

Killlnianis  .  50% 

Uatlin  . i9% 

Direct  .Mail  .  22% 

MaKaziiu-s  .  2% 

\t  \\v|..»|K  rs . 00''; 

Skyscrapers  in  Airica 

JOHANNESBURG,  South  Africa  (pop. 

519,268)  in  an  airplaine  view  looks 
newer  and  more  skyscrapiery  than 
most  American  cities  of  similar  size. 
Durban,  half  its  size,  shows  a  business 
district  well  spotted  with  biggish  new 
buildings,  if  not  skyscrapers.  Hand- 
.some  homes  at  Johannesburg,  theaters, 
restaurants,  look  much  like  their 


South  Africa  where  American  auto-  only  to  advertise  Montana’s  Greatest 
mobiles,  business  machines,  cameras  Needs  ’  (“some  say  more  Republicans, 
and  films,  electrical  goods,  hosiery,  others  say  some  woolen  mills,  shoe 
lubricants,  refrigeration  machinery,  factories,  paper  mills,  automobile  as- 
radios,  and  typewriters,  etc.,  today  sembly  plants  .  .  .”).  but  also  to  ask 
are  sales  leaders.”  subscriptions  and  to  give  advertis¬ 

ing  rates. 


McGivena  on  Advertising 

NEW  YORK  Newspaper  Promotion  2,200-Inch  Contest 
Group  had  a  full  turnout  Feb.  9  to  NEW  IDEA  IN  CONTESTS  gave  the 


hear  informal  comments  on  advertis¬ 
ing  from  Leo  McGivena,  former  pro¬ 
motion  manager.  New  York  News, 
now  a  partner  in  Briggs  &  Varley  ad¬ 
vertising  agency. 

Having  looked  at  advertising  from 
both  sides  in  his  newspaper  and  agency 
work,  Mr.  McGivena  commented  that 
most  advertisers  show  no  realization 
of  the  power  in  consistent  well-done 
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Houston  Press  a  30-page  paper,  Jan. 
31.  with  2.600  inches  of  local  display 
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advertising,  the  Press  reports.  A 
"normal”  Monday  issue  carries  ap- 
proximately  400  inches  of  local  adver- 
tising,  so  the  contest  is  credited  with 
a  2,200- inch  gain  for  the  day!  The  < 
idea  was  presented  by  Jeff  Barnette,  i 
advertising  manager. 

The  idea  is  this:  In  most  display 
advertisements  there  are  one  or  more 
numerals — prices,  slock  numbers,  size 
numbers,  lot  numbers,  quantities,  tele¬ 
phone  numbers,  street  numbers,  and 
so  on.  Contestants  were  required  to 
add  all  numbers  in  each  "official’'  ad. 
then  get  a  grand  total.  This  isn’t  a^ 
easy  as  it  sounds,  as  proved  by  the 
wide  variance  in  answers  pouring  in, 

A  “tie-breaker”  was  provided  by  re¬ 
quiring  each  contestant  to  complete  in 
25  words  or  less  the  sentence,  "I  like 
the  Press  Numbers  Contest,  be¬ 
cause.  .  .  ."  Contestants  also  were 
required  to  attach  to  their  entries  a 
cash  register  receipt  from  any  partic¬ 
ipating  advertiser,  or  a  bottle  top,  label 
or  carton  of  any  product  advertised 
in  any  “official"  contest  ad. 

Twenty  cash  prizes  were  awarded 
winners,  ranging  from  $100  down. 
Members  of  the  local  display  staff  also 
competed  for  prizes  for  most  inches 
sold,  and  for  most  advertisements  sold. 

Junk  Yard  Assignment 

HERE’S  A  NEW  JOB  for  promotion 
men — unless  they  can  get  reporters 
to  do  it,  as  McDonald  l^^ite  did  for 
Alhambra  (Cal.)  Post-Advocate.  Our 
alert  San  Francisco  correspondent  re¬ 
ports  that  White  assigned  to  visit  a 
local  junk  yard  for  a  feature  story, 
discovered  Old  Quaker  and  Wilken 
Family  whisky  bottles  led  by  a  wide 
margin  among  the  empties  turned  in. 
Those  two  brands  were  the  ones  which 
had  used  consistent  schedules  for  more 
than  a  year  in  the  Post-Advocate. 

Which  leaves  the  national  motto  for 
promotion  managers:  “Leave'  no  junk 
pile  unturned.”  (By  the  way,  what 
became  of  the  Federal  regulation  that 
empty  bottles  must  be  smashed  to  foil 
bootleggers?  ) 

Prize-Winning  Ad 
FULL-PAGE  PROMOTION  AD  of  the 
Des  Moines  Register  and  Tribune 
took  first  place  in  the  single-advertise¬ 
ment  classification  of  the  Des  Moines 
Advertising  Club’s  first  annual  con¬ 
test.  A  department  store  fashion  ser¬ 
ies  (Younker  Bros.)  won  the  contest 
for  campaigns.  The  Register  and 
Tribune  ad  was  institutional  copy  on 
the  theme  of  service  to  readers 
through  complete  news  coverage  and 
editorial  discussion  from  all  angles. 
Vernon  Myers,  promotion  manager, 
received  the  silver  plaque  for  the 
Register  and  Tribune. 


WHAT 

are  Bntlah  Hewipaperaan 
and  AdverUaera  doing? 
Their  own  weekly  Journal, 
will  tell  yon. 

Post  less  spseimsn  copy 
from 

THE  NEWSPAPER 
WORLD  and  ADVER¬ 
TISING  REVIEW 
154  Fleet  Street, 
London 


eJfOR  FEBRUARY  12,  1938 


31 


i.  A 
s  ap. 
dver- 
with 
The 
■nett*. 

isplaj 
more 
size 
■  tele- 
i,  and 
•ed  to 
1”  ad. 
n’t  ai 
y  the 
ng  in, 
ly  re- 
ete  in 
I  like 
be- 
were 
ries  a 
artic- 
,  label 
Ttised 

arded 
down. 
[T  also 
inches 
;  !<oid. 


notion 
orters 
id  for 
.  Our 
nt  re- 
'isit  a 
story, 
Ifilken 
wide 
ed  in. 
which 
■  more 
te. 

to  for 
)  junk 
what 
n  that 
to  foil 


of  the 
ribuiie 
srtise- 
Joines 
1  con- 
n  ser- 
lontest 
•  and 
py  on 
eaders 
[e  and 
ingles, 
inager, 
)!•  the 


George  Daley,  Sports 
Editor,  Dies  at  68 

George  Herbert  Daley,  68,  sports 
editor  of  New  York  Herald  Tribune 
since  1931  and  sports  commentator  for 
40  years  died  Feb.  8  in  the  Park  East 
Hospital.  New  York,  of  pneumonia 
following  a  short  illness. 

A  graduate  of  Union  College. 
Mr.  Daley  started  his  journalistic 
career  on  the  New  York  Evening  Post 
sports  department  under  Charles  P. 
&wyer,  a  noted  sports  editor  of  his 
day.  Later  he  joined  the  New  York 
Tribune,  becoming  sports  editor  in 
1900  and  inaugurated  a  sports  column 
on  that  paper  which  he  signed  “Her¬ 
bert.”  He  remained  with  the  Tribune 
for  16  years,  conducting  a  weekly 
column  of  sports  comment. 

In  1916  when  he  left  to  become 
sports  editor  of  the  New  York  World, 
Heywood  Broun  then  a  Tribune  sports 
columnist  commented  “Our  former 
boss  always  had  an  opinion  on  any¬ 
thing  that  came  along.  There  was 
never  a  quarrel  or  a  controversy  in 
the  world  of  sports  into  which  George 
Daley  did  not  leap  to  lend  a  hand 
to  one  side  or  the  other.” 

When  the  World  suspended  pub¬ 
lication,  Mr.  Daley  joined  the  New 
York  World-Telegram  and  six  months 
later  joined  the  New  York  Herald 
Tribune  as  sports  editor. 

Mr.  Daley  disliked  sensationalism, 
believing  firmly  that  accuracy  should 
never  be  sacrificed  to  the  “wise¬ 
cracking”  style  of  sports  writing.  He 
encouraged  his  staff  writers  to  report 
behind-the-scene  angles  of  sports 
writing  as  well  as  the  routine  de¬ 
scriptions  of  the  event. 

Among  his  major  accomplishments 
as  sports  editor  of  the  Herald  Tribune 
were  the  introduction  of  the  All-Star 
football  games  in  New  York,  the  in¬ 
auguration  of  the  Herald  Tribune 
football  school  and  the  promotion  of 
the  daily’s  basketball  clinic,  which 
had  its  inception  last  fall.  Always  a 
devoted  follower  of  baseball,  Mr. 
Daley  bemoaned  the  lack  of  a  com¬ 
prehensive  history  of  the  game  and 
through  his  column  campaigned  to 
have  the  two  major  leagues  finance  a 
project  to  have  written  a  complete 
history  of  the  game. 

He  was  an  early  member  of  the 
New  York  Baseball  Writers  Associa¬ 
tion  and  one  of  the  founders  of  the 
Turf  Writers  Association. 

His  wife,  two  brothers,  and  four 
sisters  survive. 

HENRY  S.  LUDLOW 

Henry  Shattuck  Ludlow,  founder 
of  the  Troy  (N.  Y.)  Record,  died  sud¬ 
denly  at  his  home  in  Sarasota  Springs. 
N.  Y.,  following  a  long  illness.  He 
was  in  his  68th  year.  He  was  chair¬ 
man  of  the  board  at  the  time  of  his 


death.  His  active  interests  ceased 
three  or  four  years  ago,  until  that 
time  he  was  president  of  the  corpora¬ 
tion. 

d^bituarp 


WILFRED  L.  BEEBE,  41,  president  and 

general  manager  of  Commercial 
News  Press,  and  formerly  general 
manager,  Hollywood  (Cal.)  News, 
died  Feb.  3  at  the  Hollywood  Hospital 
of  pneumonia.  Born  in  Detroit,  he 
started  his  career  as  copy  boy  on  the 
Los  Angeles  Herald,  later  working  in 
the  business  office  of  the  Los  Angeles 
Express.  He  was  placed  in  charge  of 
the  business  office  of  the  Hollywood 
News  in  1921  by  F.  W.  Kellogg.  In 
1927  he  became  general  manager, 
holding  that  position  until  the  News 
was  merged  with  the  Citizen. 

Miles  Cannon,  75,  co-publisher, 
Ventura  (Cal.)  County  News,  died 
Jan.  31  of  bronchial  pneumonia.  Be¬ 
fore  purchasing  his  interest  in  the 
paper  last  September,  he  had  pub¬ 
lished  the  Riverside  (Cal.)  News, 
which  he  established  in  1931. 

Mrs.  Frances  Carrell,  wife  of  Dale 
E  Carrell,  Sr.,  president  and  general 


manager  of  Keokuk  (la.)  Daily  Gate 
City,  died  Feb.  2  in  Graham  hospital. 

Archibald  James  Massie,  54,  a  for¬ 
mer  Toronto  Globe  circulation  man¬ 
ager  died  Feb.  7  at  St.  Boniface  Hos¬ 
pital,  Winnipeg,  of  heart  disease  fol¬ 
lowing  several  months’  illness. 

John  T.  Bunting,  Jr.,  58,  dean  of 
Chicago  Daily  News  local  advertising 
solicitors,  died  in  Chicago,  Feb.  6. 
He  started  with  the  Daily  News  as 
a  contract  clerk  in  1899. 

Francis  D.  Hanna.  56,  veteran  Chi¬ 
cago  newspaperman  and  editor  of 
Knights  of  Columbus  weekly  publi¬ 
cation,  The  Columbian,  died  Feb.  7  in 
Chicago.  Starting  with  the  City  News 
Bureau,  he  later  became  city  editor 
of  the  old  Chicago  Daily  Sun,  news 
editor  of  the  Chicago  Daily  Drovers 
Journal,  and  assistant  city  editor  of 
the  old  Chicago  Journal.  He  left 
newspaper  work  in  1922. 

Mrs.  Mary  E.  Pennypacker  Burk¬ 
holder,  editor-emeritus  of  Reading 
(Pa.)  Eagle,  died  Feb.  3.  She  was 
seized  in  1918  with  a  stroke  of  apo¬ 
plexy  and  had  been  an  invalid  ever 
since. 

Harry  Spencer  Stuff,  69,  feature 


writer,  Los  Angeles  Daily  Times,  died 
suddenly  of  a  heart  attack  at  the 
home  of  his  wife’s  parents  at  Kearney, 
Neb. 

D.  Roy  Sheehan,  52,  prominent  in 
the  Montreal  advertising  field,  and 
recently  a  continuity  writer  in  the 
Montreal  studios  of  Canadian  Broad¬ 
casting  Corporation,  died  Feb.  6,  from 
heart  failure.  He  entered  the  adver¬ 
tising  field  as  manager  of  Montreal 
Star  classified  department,  and  later 
was  Montreal  advertising  manager  of 
Toronto  Saturday  Night. 

John  Kilduff,  51,  Boston  Herald- 
Traveler  and  the  Boston  Post  reporter 
in  the  Hyde  Park  and  Dedham  sec¬ 
tions  for  20  years,  died  Feb.  5,  of  a 
heart  attack  in  Hyde  Park. 

August  M.  Sanguinette,  53,  former¬ 
ly  circulation  manager,  Madison  Wis¬ 
consin  State  Journal,  and  Chicago 
Evening  American,  died  in  St.  Louis, 
Mo.,  where  he  had  been  in  business 
for  several  years.  Death  was  due  to 
a  heart  attack. 

William  Tuttle,  70,  auditor,  Phila¬ 
delphia  Evening  Bulletin,  died  Feb. 
7,  of  a  cerebral  hemorrhage  at  his 
home  in  Bala,  Pa.  He  joined  the  Bul¬ 
letin  in  1905. 


AN  OPEN  I.ETTER  TO  THE  ATLANTA  JOURNAL 


Dear  Atlanta  Journal: 

How  Alioiit  Givinji  ALL  DIXIK  Itf^  Diie^ 

In  the  January  29  issue  of  Editor  &  Publisher  you  elaiined  a  number  of 
"‘firsts”  in  Atlanta  to  which  we  take  no  exception.  Then  you  f?o  on  to  assert  that 
you  are  now  the  “First  Restyled  Stuithern  Newspaper.” 

Up  here  in  the  Tar  Heel  state,  where  we  have  always  considered  ourselves 
a  substantial  part  of  Dixie  and  of  the  South,  considerable  newspaper  "‘restyling” 
had  been  done  before  you  got  around  to  it. 

Six  months  ago  the  Winston-Salem  Journal  and  Twin  City  Sentinel  were 
completely  restyled,  using  the  Bodoni  family  throughout  both  newspapers — 
something  of  an  innovation  in  the  makeup  of  sister  publications. 

But  we  did  not  claim  to  he  first,  because  nearly  a  year  before  our  good 
neighbor,  the  Salisbury  (N.  C.)  Post,  had  restyled  employing  the  Krhar  series  in 
an  attractive,  modern  arrangement. 

There  are  some  other  good  old  Southern  newspapers  in  North  Carolina. 
Virginia  and  Tennessee  that  did  a  good  job  of  restyling  long  before  y<ui  mad<* 
your  changes.  We  would  not  venture  to  say  which  paper  was  first  in  the  South 
to  take  this  forward  step,  and  we  don't  know  that  it  makes  much  ilifference.  for 
we  prefer  to  think  of  typographical  improvement  as  evolutionary  rather  than 
revolutionary. 


SYD^EY,  AUSTRALIA 
The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 


“NEWSPAPER  NEWS.” 

Published  Monthly 
Subscription  rate  7/-  per  year 
post  free 

Warwick  Bldg.,  Hamilton,  St., 
SYDNEY,  AUSTRAUA 


In  our  own  Piedmont  region  the  restyling  of  Journal  anti  Sentinel  was  well 
receivetl,  and  while  our  circulation  is  nt>t  tlistriluited  “like  the  tlew"  both  our 
morning  and  evening  papers  have  more  home  city  circulation  than  any  tilher 
newspaper  in  the  Carolinas  or  in  Georgia  (save  your  own  Atlanta  dailies).  That  s 
a  pretty  good  indication  that  the  citizens  of  the  world’s  ttdiacco  luetroptdis  reatl 
anti  like  the 

WINSTON-SALEM  JOURNAL 
anti  TWIN  CITY  SENTINEL 

Hepresented  Malittnally 
hy  Krlly-Swith  Company 

II  _ _  _  _  _  _ 
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New  Shell  Oil  Copy  $T25,000  TEST  ON  SUNKI5T  LEMONS 

y  11  X  "PiiKVxir  Milo"  THIRTT-FOUR  NEWSPAPERS  in  26  mid-western  cities  last  week  received 
nUDDer  Prme  their  first  copy  in  a  17-week  test  campaign  to  promote  Sunkist  lemon 

Newspapers,  magazines,  posters,  sales.  The  $125,000  campaign,  conducted  by  the  California  Fruit  Growers 
farm  and  trade  publications  will  be  Exchange,  includes  newspaper  copy  twice  a  week,  spot  radio  announcements 
utilized  by  the  Shell  Oil  Company  stations  in  the  territory  three  times  a  week,  and  supplementary  bi¬ 
in  its  1938  adverting  campaign,  it  f^^m  papers, 

was  learned  at  its  San  rancisco  o  -  Copy  encourages  the  use  of  lemon  and  soda  as  a  gentle  laxative  for 

^  general  health  and  to  ward  off  colds.  It  is  similar  to  the  Sunkist  lemon  cam- 

ter  Thompson  Company,  San  f  ran-  ^  hju 

cisco  peig*'  announced  a  year  ago,  which  had  to  be  cancelled  because  frost  damage 

Tlie  campaign  broke  Monday  in  crop  resulted  in  a  shortage  of  fruit, 

coast  metropolitan  newspapers  and  Central  division  was  selected  for  the  test  campaign  because  both  popula- 
will  appear  in  mid-February  issues  tioi'  a*id  lemon  consumption  are  representative.  The  territory  contains  24% 
of  Saturday  Evening  Post,  Colliers  of  the  United  States  population,  and  absorbs  24%  of  the  Sunkist  lemons  sales, 
and  Time.  No  radio  is  planned  at  Consumer  surveys  will  be  made  following  completion  of  the  campaign,  to 
this  time.  check  with  results  of  similar  surveys  made  before  the  campaign  started. 

The  “Stop  and  Go"  driving  theme  Copy  is  being  handled  by  the  Los  Angeles  office  of  Lord  &  Thomas, 
that  won  popularity  a  few  years  ago 

when  green  and  red  signal  ligMs  were  /fULING  BANS  "MUSHROOM"  PAPERS'  LEGAL  ADS 

Hashed  m  color  copy  released  in  a 

newspaper  broadside  is  continued.  *''<>'gr,iph  to  I-.ditob  &  Vrm,isiiK«t 

This  year  the  emphasis  is  on  the  MONTGOMERY.  Ala.,  FEB.  9 — The  Supreme  Court  of  Alabama,  in  a  decision 
"Rubber  Mile,”  a  new  application  of  just  handed  down,  has  ruled  against  use  of  so-called  “mushroom"  papers. 


Newspapers,  magazines,  posters, 
farm  and  trade  publications  will  be 
utilized  by  the  Shell  Oil  Company 
in  its  1938  advertising  campaign,  it 
was  learned  at  its  San  Francisco  of¬ 
fices.  Copy  was  prepared  by  J.  Wal¬ 
ter  Thompson  Company,  &n  Fran- 


when  green  and  red  signal  lights  were 
Hashed  in  color  copy  released  in  a 
newspaper  broadside  is  continued. 
This  year  the  emphasis  is  on  the 
"Rubber  Mile,”  a  new  application  of 


the  “Stop  and  Go."  One  version  of  in  the  publication  of  legal  advertising.  This  decision,  striking  at  a  matter  of 


the  rubber  mile  is: 


interest  to  publishers  of  established  newspapers,  held  that  use  of  “a  mere 


When  your  car  goes  two  miles  by  mushroom  publication  with  very  limited  circulation"  voids  the  entire  pro- 
ihe  speedometer,  your  engine  may  go  ceedings,  and  use  of  "said  medium  of  publication"  is  in  “disregard  of  the 
three  miles.  That  s  ^cau^  in  low,  rights"  of  the  property  owner.  The  court  decided  against  the  First  National 
your  engine  makes  about  12  revolu-  B^rik  of  Birmingham,  in  a  suit  by  Mrs.  Anna  R.  Appelbaum,  reversing  a 
tions  or  one  urn  o  e  w  to  s.  n  jgffgrson  Circuit  Court  decision.  Mrs.  Appelbaum  who  testified  she  had 
hi  »h  about  four "  never  seen  the  foreclosure  notice  published,  was  awarded  right  to  redeem 

■  ,  three  Birmingham  store  buildings  sold  in  foreclosure.  . 

New  Newspaper  Theme 

Two  types  of  messages  will  be  used  MCIA/CPAPCDC  CDD  M  f  PAA  TCCT 
to  advertise  Golden  Shell  Motor  Oil.  fKJK  N.  J. 

Newspaper  copy  will  carry  the  en-  TRENTON,  N.  J.,  Feb.  7 — Newspapers  will  be  employed  in  an  advertising 


tirely  new  theme  of  an  offer  of  “Free 


campaign  of  the  Egg  Marketing  Committee  of  the  State  Poultry  Associa- 


oil.  up  to  the  full  mark,  if  I  forget  to  tion,  according  to  announcement  here.  The  test  campaign  will  be  restricted 


check  it."  This  is  expected  to  over-  to  six  New  Jersey  cities  for  13  weeks,  while  general  plans  of  a  state-wide 
come  the  motorist’s  objections  to  oil  campaign  are  determined.  Basis  of  the  campaign  will  be  the  slogan,  "Cer- 
checking  and  increase  the  dealer’s  tified  fresh  eggs  for  New  Jer.sey  families,  better  returns  for  New  Jersey  egg 
enthusiasm  for  this  part  of  his  oper-  producers."  The  newspaper  campaign  will  emphasize  the  nutritional  value 

of  .strictly  fresh  eggs. 

National  magazine  oil  copy  will  em- 

S',?;,/.  sow  foods  using  color  on  C04ST 


4>A  Sets  Up  New 
Pacific  Council 

A  new  sectional  council  of  the 
American  Association  of  Advertising 
Agencies,  called  the  Pacific  Council, 
embracing  territory  west  of  the  Rocky 
Mountains,  has  been  established  by 
the  executive  board  of  the  associa. 
tion.  This  action  was  foreshadowed 
last  October  when  officers  and  gov¬ 
ernors  of  the  new  council  were 
elected  at  the  Pacific  Coast  conven¬ 
tion  of  the  association,  as  follows: 
Elected  for  one  year:  David  M.  Bots- 
ford,  Botsford,  Constantine  &  Gard¬ 
ner,  Portland  (chairman) ;  Hunter  H 
Vinton.  Gerber  &  Crossley,  Inc.,  Port- 
Isdnd  (secretary-treasurer);  elected 
for  two  years:  Edmund  M.  Pitts,  J. 
Walter  Thompson  Company,  San 
Francisco  (vice-chairman) ;  August  J. 
Bruhn,  McCann-Erickson,  Inc.,  Los 
Angeles;  Richard  P.  Milne.  Milne  ( 
Company,  Inc.,  Seattle. 

The  four  local  chapters  of  the  asso¬ 
ciation,  Northern  California,  South¬ 
ern  California,  Oregon,  and  Washing¬ 
ton — heretofore  a  part  of  the  Western 
Council — will  continue  as  local  or¬ 
ganizations  of  the  Pacific  Council. 

The  name  of  the  Western  Council 
has  been  changed  to  Central  Council. 

ville,  N.  Y.,  manufacturer  of  Stickley 
furniture,  has  placed  its  advertising 
account  with  Barlow  Advertising 
Agency,  Inc.,  Syracuse,  N.  Y. 


Among  Advertising  Folk 


ploy  a  “short  short  story"  technique. 
Stories  will  be  built  around  situations 


in  service  stations  and  will  be  told  in  ENTERING  THE  SECOND  PHASE  of  its  extensive  advertising  campaign. 


colloquial  language.  In  each  case  the 
dealer  will  do  the  talking. 

Outdoor  poster  art  has  been  pre¬ 
pared  by  Steig,  New  Yorker  car- 


S  &  W  Fine  Foods,  Inc.,  of  San  Francisco  is  using  half-page  color  copy  in 
metropolitan  newspagiers  on  the  Coast.  The  campaign  was  prepared  by  Emil 
Bri.sacher  &  Staff,  San  Francisco. 

The  new  releases  stress  a  $5,000  cash  contest,  with  $500  awarded  weekly. 


toonist,  again  this  year.  Stop  and  Go  The  contest  is  based  on  a  radio  dramatization  telling  of  the  divorce  problem, 
painted  bulletins  will  be  u.sed  at  However,  the  greater  percentage  of  its  appropriation  goes  into  newspaper 
strategic  metropolitan  corners,  and  copy, 
stations  will  present  special  piosters. 

barton  hits  co>il  price-fixing 

farm  publications  and  western  maga-  WASHINGTON,  D.  C.,  Feb.  8 — Representative  Bruce  Barton  of  New  York, 
zines.  The  total  1938  program  is  de-  advertising  executive-turned-legislator,  shooting  at  bigger  game  in  his 


scribed  as  “approximately  the  same  campaign  for  repeal  of  a  law  a  week,  moved  today  to  do  away  with  the  Guffey 

as  that  of  1937  in  its  extent.”  Coal  Act.  He  termed  it  an  “unholy  piece  of  price-fixing,”  and  said:  “The 

„  n  "  ItiT  international  bankers  and  the  60  families  would  have  the  attorney-general 

Kansas  Business  ^^en  on  their  necks  if  they  had  even  thought  of  it." 


as  that  of  1937  in  its  extent.” 

■ 

Kansas  Business  Men 
Advertise  for  Rain 

Exhibiting  their  faith  in  advertising, 
the  business  men  of  Kinsley,  Kan.,  in 
the  dust  bowl,  recently  put  a  page  ad 
in  the  Weekly  Graphic  asking  for  rain. 
It  read: 

“We  are  asking  for  one-half  inch 


Campaigns  and  Accounts  York.  Farm  papers,  radio  will  be  used 


MAYTAG  COMPANY,  Newton.  la.. 


J.  M.  MATHES,  INC.,  New  York,  has 
appointed  Gordon  E.  Hyde,  Charles 
\D  Marshall,  and  Charles  S.  O’Don- 

fR  ON  COAST  NELL  as  vice-presidents.  Mr.  Hyde  has 

its  extensive  advertising  campaign,  been  secretary  of  the  agency  since  its 
cisco  is  using  half-page  color  copy  in  founding  in  August,  1933,  and  will 
The  campaign  was  prepared  by  Emil  continue  these  duties  in  addition  to 

his  new  ones.  Mr.  Marshall  has  been 
h  contest,  with  $500  awarded  weekly,  with  the  agency  in  an  executive  capac- 
zation  telling  of  the  divorce  problem,  ity  since  1933.  Mr.  O’Donnell  will 
!  appropriation  goes  into  newspaper  have  general  supervision  of  the  mar¬ 
keting  activities  of  the  agency,  which 
he  joined  in  1934. 

tE-PIXING  A.  L.  Delin,  Montclair,  N.  J.,  for  12 

intative  Bruce  Barton  of  New  York,  years  associated  with  advertising 
itor,  shooting  at  bigger  game  in  his  agencies  here  and  in  Europe,  has  been 
ived  today  to  do  away  with  the  Guffey  named  account  executive  of  A.  W. 
iece  of  price-fixing,”  and  said:  “The  L.ewin  Co.,  Inc.,  Newark,  N.  J. 
ies  would  have  the  attorney-general  R-  D-  Holbrook,  account  executive, 
it  of  it."  has  been  elected  a  vice-president  and 

member  of  the  board  of  directors  of 
the  Frank  Presbrey  Company,  New  Compton  Advertising,  Inc.,  New  York 
York.  Farm  papers,  radio  will  be  used.  Carnegie-lllinois  Steel  Corporation 
School  of  Professional  Arts,  400  appointed  G.  Reed  ^hreiner  as 
Madison  Avenue,  New  York,  Mrs.  advertising  manager.  He  has  been  as- 
Jamesine  Franklin,  ore.sident.  has  an-  sistant  advertising  manager,  and  suc- 


has  appointed  McCann-Erickson.  jg^esine  Franklin,  president,  has  ap-  advertising  manager,  and  suc- 

Inc.,  as  Its  advertising  agency,  effec-  poised  Kimball.  Hubbard  &  Powel.  Charles  R.  Moffatt,  recently  ap- 


tive  at  once,  it  was  announced  this 


of  moisture  on  or  before  Feb.  17.  week. 

Advertising  has  never  failed  us,  and  R^che,  Williams  &  Cunnyngham, 
to  prove  our  faith  in  Its  value  we  will  Chicago  agency,  has  been  ap- 

pay  double  for  our  ads  upon  delivery  direct  the  advertising  of 

of  said  moisture,  and  in  case  it  does 


Inc.,  New  York,  as  advertising  agent. 
Media  this  spring  and  summer  in- 


Roche,  Williams  &  Cunnyngham,  elude  magazines,  newspapers  and  pro-  Delaware. 


pointed  director  of  advertising  of 
United  States  Steel  Corporation  of 


fessional  art  publications. 

Account  of  Hotel  Adolphus,  Dallas, 


Arthur  D.  Anderson,  Jr.,  promotion 
manager  of  the  National  Shoe  Fair, 


not  arrirthe  Graphic  has  brorl  pfac^d  with  fas  joined  the  Samuel  G.  Krivit  Co., 

not  arrive  the  graphic  win  stand  the  divisions  of  Wohl  Shoe  Company,  St.  Tracy-Locke-Dawson,  Inc.,  Jerry  Inc..  New  York  agency  on  Feb.  1.  He 

Mrs.  Cora  G.  Lewis,  editor  of  the  will  be  u^d.  Moffett  account  manager.  Advertising  j!!"  f 

Graphic,  wired  Editor  &  Publisher  the  *  Calhoun,  New  York  real  plans  include  newspapers,  magazines  1  ^  s^nsorship  of  the  N 


Mrs.  Cora  G.  Lewis,  editor  of  the  ^  p  r-  m  ^  ,  Moffett  account  manager.  Advertising 

Graphic,  wired  Editor  &  Publisher  the  “  Calhoun,  New  York  real  plans  include  newspapers,  magazines 

idea  “was  hatched  in  the  Graphic  office  announce  and  highway  bulletins.  Local  papers 

in  a  spirit  of  fun  to  keep  up  our  cour-  APPo>ntment  of  H.  W.  Fairfax  Adver-  will  be  used  extensively  for  publiciz- 


in  a  spirit  of  fun  to  keep  up  our  cour 
age  in  the  dust  storms. 


tional  Boot  and  Shoe  Manufacturers 
Association  and  the  National  Shoe 


tising  Agency  to  service  their  account,  ing  the  hotel’s  night-blooming  Cen-  Retailers  Association. 


The  business  men  took  to  it  all  in  agency  has  also  added  the  tury  Room.  Tracy  -  Locke  -  Dawson.  Arthur  Kudner,  president  of  Ar- 

“  same  soirit  of  fun  and  it  will  cost  Consolidated  Management  Corp.  to  its  will  work  in  association  with  J.  Stir-  thur  Kudner,  Inc.,  New  York  agency. 

^  Kc*  p-vf  1.  ..  ..  .  _ 1  •»ir _ V _ 1 _  J  t:r  _  i_  IP  _t _ 


me  $50  if  it  does  not  rain.  And  if  clients. 


ling  Getchell,  Inc..  New  York  agency  and  Mrs.  Kudner,  sailed  Feb.  5  aboard 


it  does  it  will  cost  the  merchants  that. 
Twenty-five  business  men  went  into 
it. 


Foreign  Trade  &  Exposition  Tours  of  for  National  Hotel  Management.  Inc.,  the  SS.  Normandie  on  her  maiden  trip 


New  York,  specializing  in  commercial  of  which  the  Adolphus  is  a  unit, 
trade  tours,  and  currently  sponsoring  Sales  plans  for  1938  and  several  new 


to  South  America. 

Ervin  Service  Corp.,  Buffalo,  N.  Y., 


“Offers  are  coming  from  rain  mak-  ^  Good-Will  Tour  to  Italy,  has  ap-  and  improved  products  to  be  intro-  advertising  agency,  has  been  pur- 
ers  all  over  the  country  who  use  pointed  J.  R.  Kupsick  Advertising  duced  by  the  mechanical  rubber  goods  chased  by  George  S.  Johnston,  J*- 
everything  from  prayer  to  rain  mak-  Agency,  New  York.  In  addition  to  a  division  of  the  Goodyear  Tire  &  Rub-  president  of  Johnston-Hunt  Adver- 
ing  machines,  both  kinds  at  so  much  -schedule  now  appearing  in  trade  pa-  ber  Company  were  the  subjects  of  a  tising  Agency,  Inc.,  and  of  G.  S. 
per  day  in  Kinsley.  We  are  laughing  pers,  it  is  planned  to  release  a  news-  sales  meeting  Feb.  3-5  at  New  York’s  Johnston  Associates,  Inc.  Mr.  Johns- 
and  watching  the  barometer  and  paper  campaign  within  a  few  days.  Park  Central  Hotel.  Announcement  will  become  president  of  Ervin 


clouds  hoping  for  a  much  needed  rain 
to  save  a  big  wheat  crop  hanging  by 
its  teeth.” 


paper  campaign  within  a  few  days.  Park  Central  Hotel.  Announcement  will  become  president  of  Ervin 

DeKalb  Agricultural  Association,  was  made  of  a  scheduled  increase  in  Service  and  also  will  continue  in  his 
DeKalb,  Ill.,  largest  breeder  of  hybrid  the  advertising  budget  for  1938.  present  position, 

seed  corn,  has  placed  its  account  with  L.  &  J.  G.  Stickley,  Inc.,  of  Fayette-  (Continued  on  page  33) 


present  position. 

(Continued  on  page  33) 
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WHAT  OUR 
READERS  SAY 


Lundberg  Replies 
to  Van  Anda 

New  York,  Feb.  7. 


lloMcii  trii>tfcs  Ilf  tin-  wolf)  is  lautthublc.  It  cilitor  of  Kuitok  &  I'i  bi.ishkr  siiid  I  trron' 
is  on  a  par  with  his  other  notion  that  the  eonsly  attributed  ownership  of  jle  PUn 
Mannas  are  insignificant  factors  in  Cleveland  Dealer  to  the  Mannas.  This  constitiltcs  satis. 


lO  V  un  journalism.  factory  “evidence’’  as  far  as  Mr.  Van  .Anda 

IM  V  Ir  S'  h  7  -According  to  the  announcement  of  this  is  concerned.  1  prefer  the  EoiToa  \  Pci. 

iNeW  lOrK,  f  eo.  <.  nierger  made  in  Kditor  &  1’ubi.isiikr,  Oct.  8,  lisiikr  story  from  Cleveland  in  the  Oct. 

To  Editor  &  Publisher:  Mr.  Van  191|0_  Ji,,.  l>,«iril  of  the  Forest  City  Publishing  193J  issue,  written  evidently  by  someone  near 

Anda’s  return  to  the  quixotic  charge  t'ompany  took  on  Dan  R.  Manna.  Jr.,  and  the  situation  who  knew  what  it  was  all  about 

against  “America’s  60  Families”  in  <1.  s.  Holden,  son  of  the  late  Liberty  K.  Tme.  .Mr.  \’an  Anila  thinks  the  story  is  song, 

vour  i-Kue  of  Feb  5  must  in  view  of  "'-'’I*"  «  trustee  of  the  Holden  esLate.  what  doubtful  heiamse  it  is  a  source  "fivt 

his  failure  to  do  more  than  chew  over  ^.„j;,(e  a-  well  as  president  of  the  Plain  Dealer  cerning  historical  sources  I  cannot  be  con 


Opposes  Limiting 
White  House  Talks 


Feb.  8,  1938. 

To  Editor  &  Publisher:  Much  to  our 


his  failure  to  do  more  than  chew  over 


his  misinterpretations  contained  in  his  Publi-bing  Company,  the  directors  consisted  of  cerned.  The  same  applies  to  the  editor  ot 


iirnrisp  Fnrrnn  Pitbi  ichfi.  eooorsfler  initial  baseless  critique,  be  considered  executives  of  the  two  newspaiHrs  owned  by  the  PIIIITOR  &  PI  BI-ISIIKR.  who  in  his  review  IkMIv 
urprise  CeDITOR  &  r;UBLISHER  recently _ „  _ ^  J _ „**„„*; _ l.,,t.t;..„  r..mo.n.,v  What  is  Mr.  Van  Atida  .mestinned  maiiv  matters  of  fact  derived  hv 


editorially  endorsed  the  view  that  an  effort  on  his  part  to  draw  attention 

_ _  _ _  _  axarav  from  tnA  manner  in  wnirn  I  oited  .uh  m  .  i 


White  House  Press  Conferences  the  manner  in  which  I  cited 

should  be  relegated  to  the  prepared-  the  record  against  his  first  charges.  His 
written-question-and-stilted  answer  behavior  reminds  me  very  much  of 


And  what  merit  is  found  by 


KniTOR  kS:  l*i  Bi.isHKR  and  the  .Vrtt'  York  Tinus 
in  his  cominunicaiions  ? 


f|Uestioned  many  matters  of  fact  tlerivtd  by 
me — from  the  file?,  of  Editor  \  Pi  ki  imiek 
*^A  week  had  elapsed  since  the  receipt  t>f  mj 
letter,  yet  Mr.  Luiidhet'K  contentetl  hiinselt 


V’an  Amla  says  he  can  “assure  Mr.  with  misandied  tjuotation. 


type  of  the  status  quo  ante  Roosevelt.  Lewis  Carroll’s  verses  about  the  ec-  Lundberg  that,  if  he  knew  the  actual  detail 


Mr.  \'an  .\nda 


Your  views  are  not  shared,  but  are  centric  Father  William 


vigorously  opposed,  by  the  corps  of  Mr.  Van  Anda  now  wants  to  shift 


Ilf  this  transaction,  he  would  regard  the  Manna  to  imply  that  ample  time  was  given  to  nic  i„ 
interest  not  as  dominant,  hut  as,  relatively,  answer  his  commnnicat iim.  received  by  ray 
almost  insignificant."  In  the  first  place,  the  jiuhlisher  on  Wed.,  Jan.  J(>.  ly.t.'t.  On  iht 


working  newspaper  men  who  cover  the  argument  to  the  pros  and  cons  of  dominance  was  intriaiuced  by  .Mr.  Van  same  day  Eoitor  \  I’l  ki.isior  asked  f 


the  capital  and  attend  the  Roosevelt  the  Hanna  family’s  influence  in  Cleve-  .Anda,  not  by  me.  In  ".America's  60  Fami-  reply  to  !«,■  delivered  by  .1  ii.m.  the  next  day,  a 


press  conferences.  We  want  to  con-  land  journalism  and  to  the  shadowy 


I  say  the  Mannas  are  proprietors  of  the  manifest  impossibility.  -A  reply  was  m  the 


tinue  the  open,  free  style  face-to-face  details  of  the  late  William  M.  Laffan’s  Chvcland  I’lain  Dealer.  Mr.  Van  Anda  said  hands  of  the  New  Voik  Times  ami  Kmn,,  k 
conference  as  initiated  by  FDR  be-  relation  to  J.  P.  Morgan  the  elder.  As 


I  .  ,  [)y  r.iM'KiK  cw  I  I  Bi-i Ml r. K  lilt;.  »*iii  thf  riM|Ucst  nf  Kuitok  &  I^i'hlishkk.  i 

cause  we  are  working  newspaper  re-  to  this  last  I  have  already  cited  the  lljmnas  deny  that  they  are  proprietors  of  interests  of  space.  1  curtailed  my  repi 


porters  and  find  the  Roosevelt  press  brief  biographies  of  Mr.  Laffan  and  the  I'lain  Dealer 


conferences  productive  of  more  news.  c.  A.  Dana  in  the  Dictionary  of 


and  more  lively  news  than  any  other  American  Biography  and  The  Story  of 
method  between  the  President  and  the  Sun  by  Frank  M.  O'Brien. 


Hut  1  am  williuK  to  learn.  1  *lon*t  prelem 
I  know  everything.  Mr.  Van  Amla  claim 


KuiTtik  X*  Hi  BMsitkR  (ami  the  Votk 

I  *l«»n*t  preleml  Times,  which  repro(lr.cc>  in  lull  .Mi.  Van 

II  Amla  claims  An(!a'>  comnumications  Inil  '^uhject'x  iiiiiu’  to 


the  press.  Editors  also  should  share 

the  same  view.  Publishers,  too-  be-  Anyom  suifici.ntly  inur.sicd  in  in. miring 
cause  these  press  conferences  have  "’Y"'  Aml.Vs  strange 

.i*  *11  cavillinir<  ahuut  mv  text  in  connectmn  with 

contributed  a  vast  amount  of  sprightly  ,hi,  ..f  j.inmalistic  history,  which  I 


to  have  some  private  knowledge  alniut  tin's  situ-  editing  that  conceals  Mr.  \  .in  Anda‘>  /e.ili*u!‘ 
atinn  which  shows  the  Hannas,  with  a  joint  inaptitude)  de'sire  to  have  a'l  the  documentary 


Anyone  sutficieiitly  inuresied  in  imtuiriiiM  interest  in  two  of  the  three  hiBRest  initers  in  detaiK  involved  in  tlie  iMint>  Braiuituusly 

into  the  merits  of  Mr.  \'an  .\nda*s  straiiBc  Cleveland,  to  Ik.*  “insignificanl.”  Will  Mr.  tpie>ti.*ned  hy  .Mi .  Van  .\nda.  1  w  ill  Ik  -  nly  to 

cavillings  ab.,nt  mv  text  in  cmnectii.n  with  Aan  Anda  now  phase-  tell  the-  “inside  story?"  h.ipiy  to  comply  with  th.ir  wislus. 


Stuff  to  the  columns  which  have  added 
to  the  reading  value  of  the  paper. 


to  the  reading  value  of  the  paper.  these  puhlications.  My  answer  to  this  busi-  account  ot  irct.  a>  osiensinie  laci . 

The  only  objectors  to  the  face-to-  ne^s  is  already  on  the  record.  His  unRiacioi  s  t'nr  what  Mr.  Van  .Anda  i>  here  doing  is  to 
face  White  House  press  conference  I  a''"*'"'”"  >"  wc"'"!  c-nimunication.  in  .teense  Koix.  r  A;  I't  bi.ishkr  of  Conc.-almg  th. 

Wnnur  aro  Frank-  Tfanf  Tlani/t  T  o...  ' “*  ilcnial  in  the  first,  that  J.  1’.  'f"'’  situation, 

now  are  Frank  K^t.  David  Law-  hiug  to  .1..  with  Laffan  and  The  trivial  character  of  his  talk  IS  illus 


know  are  Frank  Kent.  David  Law¬ 
rence  and  Editor  &  Publisher.  None 


i>f  these  attends  press  conferences.  sonal  recniu-clions  .about  the  niatter,  his  intro- 
Kent  pontificates  by  remote  control;  duction  of  a  IVrry  Heath  into  the  situation. 


the  Sun  is  interesting.  Mr.  Van  Anda’s  per-  trated,  it  seems  to  me,  by  his  citing  as  aiithor- 
sonal  recollections  about  the  matter,  his  intro-  >0’  'ke  editor  of  Editor  &  1*i;blisiie:r  in  a 


and  Lawrence,  who  used  to  cover  the  *  must  regard  as  similar  to  his  Cierriami  publishetl  in  the  same  issue  carried  his 
White  House  himself,  would  be  the  rt-colWctions  which  ran  af.ml  of  the  firid  letter.  In  the  course  of  his  review  the 

first  man  to  utter  a  yell  that  would  •*’: '“'V’"""  hy  de  late  Meriiert  Croly 

_ _ _ 1  .  .1  ,  ,  ,  ,  ,  and  as  cited  by  me.  Hut  if  Mr.  A'aii  Anda  s  •  _ 


i  journalistic  history,  which  I  And  when— and  if — he  tells  it,  will  he  please  Mr.  Aan  .Anda  .lys  it  is  difficult  to  under- 
a  few  brief  line',  may  consult  explain  why  Kiiixi  R  S;  PfBi  ishfr  carried  its  stand  how  I  can  contitiiii  “to  iiisiiittatc  that 

ons.  My  answer' to  this  hitsi-  account  of  Oct.  8.  19.1d.  as  ostensible  fact?  the  Moldett  family  exercises  tn.  authority  ovrr 

For  what  Mr.  Van  .Anda  is  here  doing  is  to  the  (Cleveland  >  Plain  Dealer  and  that  thr 

accuse  Kinxi  R  A;  I‘i  bi.isiikr  of  concealing  the  pajiec  is  nndei  ‘the  active  pefsotial  iiiatiagt 

true  situation.  nietit  given  by  three  grandsons  of  M.irk 

The  trivial  character  of  his  talk  is  illus-  Manna.'  "  There  is  no  such  “insinuation"  in 

trated,  it  seems  to  me,  by  his  citing  as  author-  my  Ixmk,  which  does  not  mention  the  Molilens 

jty  the  editor  of  Kdixor  &  Publisher  in  a  it  all,  nor  is  there  such  an  ‘-iiisiiuiatioir-  in 

lynch-l.iw  review  of  “America's  60  Families”  my  rejdy  to  .Air.  A  an  .Anda. 


The  trivial  character  of  his  talk  is  illus- 


Yours  truly, 

Ferihnaxii  I,i;miiikk-. 


resound  to  the  heavens,  if  he  should  j,  ,,,  ^x-xet  about  what  happened  in 

have  one  days  experience  with  the  the  AVtf  York  Sun  office  in  1897  will  he  give 


present  conference  and  then  be  rele-  me  a  piece  of  information  that  historians  may 


Equipment  &  Supplies 


gated  to  the  days  when  a  strict  cen-  fi'xl  useful;  AVh.xt  was  the  color  of  the  com- 
sorship  denied  full  and  free  inquiry  ■"•’•"‘k  f"""  foreman's  hair? 
at  fhp  WKiito  'HniicE.  *o  the  Manna-Cleveland  situation  which 

TKior*.  ic  t  *  •  Anda  wants  tn  continue  to  growl 

There  is  no  reason  for  stopping  an  ho„e  that  observers  will  note  how 


easy  access  to  news  just  because  Kent  completely  mistaken  he  was  originally,  wc 
and  Lawrence  don’t  like  the  news  now  find  him  accepting  the  fact  of  Ilaiina 


that  emerges.  TTiat’s  silly  and  old  ownership  in  the  Plain  DeaUr.  .At  first  he 
womanish.  I  have  been  in  Washing-  rnsheil  into  charge  that  the  Mannas  were  not 


ton  off  and  on  through  the  adminis-  >>«"'‘rs  of  the  Plain  Dealer,  had  nothing  to  do 
trations  from  Taft  down  and  today  i'-  h*’ •'*'*  -■* 

1  .  ,,  ^  Iiai>er  situation  and  proceeds  to  argue  from 


know  practically  every  newspaper 
man  in  Washington  and  do  not  know 
one  active  reporter  who  is  not  heart- 


an  hytK)thcsis. 

The  fact  that  tiu*  Hannas  pait!  twti  >hares 
of  Cit'Vt'land  Xc:vs  st«Kk  into  the  I'orest  City 


ily  in  favor  of  a  continuance  of  the  I’ublishing  Company  .against  one  share  of 
present  style  of  White  House  Con-  ^  ■‘•'•cl'  argue  to  me  at 


ference.  Newspaper  men  are  rarely 
unanimous;  but  in  this  matter  they 
are.  as  far  as  I  know,  one  hundred 
per  cent  in  their  views. 

Yours  very  truly, 

Earl  Godwin. 

Vice-president.  White  House  Cor¬ 
respondents’  Association. 


It  is  exactly  because  Editor  &  Pub¬ 
lisher  wants  the  free  and  friendly  as- 


all  a  twt»-thirfU  Hanna  interest.  Mr.  \’aii 
Anda  evidently  does  not  uiider'*tand  holding 
Company  finance.  What  the  proportionate 
'•hare  of  the  tNv«»  newspaper  groups  is  in  the 
Knre-l  (’ity  Publishing  Company  can  be  as¬ 
certained  only  by  knowing  how’  much  stock 
e.ach  group  and  the  deputies  of  each  owns  in 
the  Forest  City  l^ihlishing  Company.  ITnless 
Some  unknown  in'cimiary  consideration  entered 
into  the  merger  the  probability  is  that  the 
merger  t«M»k  T*Lce  on  a  basis  of  e<|uality,  with 
two  shares  of  Cleveland  News  slock  lK*ing  held 
equal  to  one  share  of  Plain  Healer  stock.  Al- 


Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 

New  and  Rebuilt 
Presses 

Of  AH  Sizes  and  for  All 
Methods  of  Printing 

Your  Plant 

is  the 

Exception,  If 


STEREO 


EQUIPMENT  I 


Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


Repairs  or  Even  Small  Inex¬ 
pensive  Changes  Cannot 


-sociation  between  newspapers  and  the  '•'■"'k'’  atini.iiiicrimut  did  not  s.xy  so,  it  is 
President  to  continue,  that  it  approved 


Increase  Its  Efficiency 
May  We  Help  You? 


THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION,  CHICAGO,  ILL. 


the  suggestion  of  David  Lawrence. 
Free  questions  and  fast  answers  un- 


Publi>hing  sti»ck  was  given  for  each  two  sharc'< 
of  (‘levelanl  Xews  stock  and  tme  share  of 
each  .single  "hare  of  Plain  Dealer  stock.  If 


questionably  make  “sprightly  stuff"  this  was  the  ha.sc  ixuh  groups  particip;ile 
for  the  papers,  for  which  we  are  eqnally  in  the  Forest  City  Publishing  ('om- 


grateful.  They  have  also  occasionally  •"‘’'•••■'•'a'ly.  took  all  ih<-  stock 

created  impressions  which  evidently  ">  '' 

...a..  J  'iL  au  Tfc  ‘J  I  i  Bi.iSHKR.  Oct.  8.  19.12.  The  qimi  pro  quo 

did  not  accord  with  the  President  S  .h,.  transaction  (in  the  absence  of  aiiv  «Ll 


considered  ideas.  We  doubt  that  with 
Mr.  Roosevelt  on  one  side  of  the 
de.sk  and  the  present  White  House 


from  the  Clevelain!  principals  wlio  are  ap* 
parently  reluctant  to  clarify  a  situation  where¬ 
in  financial  interests  are  mutual  in  two  news- 


press  corps  on  the  other,  the  con-  committed  to  «)piH)sing  imUtical  philos 

ferences  could  ever  return  to  the  old  me  at  this  distance  to  have 


stilted  tempo,  no  matter  how  ques- 


I’eeii  some  dilution  of  the  preponderant  mate¬ 
rial  interest  of  the  Plain  Dealer  group  in  re- 


FOR  BETTER  MATS. ..AND  LESS  GRIEF 

HOE 

MONARCH  II 
Roller- Bearing 
Matrix  Roller 


tions  were  put.  We  also  doubted,  and  turn  for  the  lK*iu*fit  of  the  Hanna's  active  and 
Still  doubt,  whether  sprightly  head-  (Niteiit  C'H»peration. 


lines,  “horse  laughs*’  at  serious  ques- 
tions,  etc.,  outweigh  the  false  psycho¬ 
logical  impressions  arising  from  some 
recent  conference  news.  We  hate  re¬ 
strictions  of  any  kind  as  strongly  as 
does  the  White  House  Correspondents’ 


Tht-  nitiviiig  spirit  liehind  the  transaction 
was.  .-IS  the  record  shows,  Dan  K.  Manna.  In 
view  of  liis  iiiidotibled  and  unquestioned  capa¬ 
bilities  it  seems  entirely  logical  financially  for 
the  trustees  of  another  new-spaiier  to  join  hands 
with  him  in  the  preservation  of  their  Iriisl. 
Xow,  what  Mr.  A’aii  Aiida’s  interest  may  Ik- 


Association,  but  we  prefer  a  mild  and  i"  challenging  a  record  based  111)011  the  an- 
voluntary  restriction  to  the  complete  "oiincemeiits  of  the  two  newspaiieis  in  cpies 


shut-down  that  might  come  in  the 
wake  of  another  ’“misunderstand¬ 
ing.” — Editor. 


lion.  I  ilo  not  know.  Mis  notion  that  the 
merger  was  one  similar  to  that  in  which  the 
lanih  sat  ilowii  to  drink  with  the  wolf  (the 
Mannas  playing  the  role  of  the  lainh  and  the 


Hoe  patented  slip  friction  drive  auto 
matically  adjusts  cylinder  to  mat  and 
form,  resulting  in  a  more  exact  repro 
duction  of  duplicate.  More  uniform 
impression  assured  by  solid  forged  13 
diameter  steel  cylinders  and  by  the 
narrow  tolerances  made  possible  with 
self-aligning  roller  bearings.  Push 
button  electric  operation  and  multi 
speed  control.  Write  for  additional  in 
formation. 


R.  HOE  &  CO.,  INC.,  910  East  138th  Straat  (at  Eoit  Rivar),  Naw  York  City 


POR  FEBRUARY  12,  1938 


35 


To  Use  Short  Wave 
Station  on  Spot  News 

After  two  years  of  experimental 
operation  on  31.6  megacycles,  the 
Detroit  News  ultra  high  frequency 
station  W8XWJ  is  now  a  regular 
broadcaster  on  a  new  frequency  of 
41  megacycles  Feb.  8. 

W8XWJ,  under  the  direction  of 
Wellington  Granzow,  former  program 
Min  of  WWJ — The  Detroit  News,  is 
planning  its  entire  14-hour  broadcast 
day  of  programs  independently  of 
WWJ. 

A  new  500-watt  transmitter  has  re¬ 
placed  the  100-watter  in  the  new  lo¬ 
cation  on  the  top  floor  of  the  Penob- 
..cot  Building,  Detroit’s  tallest  building 
nf  45  stories.  Studios  and  office  adjoin 
the  control  room. 

According  to  William  J.  Scripps, 
"lanager  of  WWJ  and  W8XWJ,  the 
.iicreased  wattage  makes  W8XWJ  one 
of  the  most  modern  and  best  equipped 
oltra  high  frequency  stations  on  the 
air.  The  station  broadcasts  daily  from 
9  a.m.  to  11  p.m.,  and  from  10  a.m.  to 
;  p.m.  Sundays. 

W8XWJ  is  said  to  be  the  first  ultra 
high  frequency  station  with  regularly 
■cheduled  programs  independent  of 
ary  other  station.  WWJ,  in  August 
of  1920,  was  the  first  radio  station  in 
•Jie  U.  S.  to  broadcast  regularly 
>cheduled  programs  of  entertainment. 

With  the  facilities  of  the  “Early 
Bird,’’  Detroit  News  airplane,  and 
Mobile  Unit  No.  1,  the  big  red  field 
car,  W8XWJ  will  be  amply  equipped 
for  spot  broadcasts  from  the  scenes 
rhere  big  news  is  breaking. 

BUCKLES  NA^D  M.  E. 

Doyle  L.  Buckles,  formerly  of  the 
Mitchell  (Neb.)  Index,  has  been  ap¬ 
pointed  managing  editor  of  the  Med¬ 
ford  (Wis.)  Star  News.  A  native  of 
Sedan,  Kan.,  Mr.  Buckles  has  served 
as  editor  and  manager  of  a  number  of 
weeklies.  While  with  the  Fairbnry 
(Neb.)  News,  he  was  selected  as  edi¬ 
tor-in-chief  of  Prof.  John  Casey’s  All- 
■Mnerican  Newspaper  Eleven,  “The 
Depression  Busters  of  1931.” 
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Editor  &  Publisher  subscriber  has 
tae  privilege  of  asking  any  question,  at 
»ny  time,  on  any  subject  connected 
With  newspapers  or  advertising.  Our 
reierence  files  go  back  for  years,  and 
we’  are  well  organized  to  give  quick, 
cheerful  and  intelligent  information 
•ervice.  And,  too,  advertising  men  and 
hea-spaper  executives  are  cordially  in- 
T'ted  to  make  Editor  &  Publisher's  office, 
[n  the  heart  of  New  Tork,  their  business 
headquarters  when  visiting  the  Metropo- 


r 
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Suite 


EDITOR  &  PUBLISHER 
1700  Times  Bldg.  New  York  City 
BRyant  9  3052 


Businats  Oppertaaity 


A  going  concern  whose  stock  in  trade  is  n 
iieces-sily.  All  iiatents,  inventories,  and 
goodwill  of  a  thriving  engraving  equip- 
meiit  sales  firm.  Product  is  new,  com 
idete,  engraving  plant;  now  in  success 
fill  use  in  papers  throughout  the  coun¬ 
try — every  user  completely  satisfied.  A 
Iirivate  engraving  plant  is  rapidly  be- 
<‘oming  a  necessity  for  all  new  spai>ers. 
Other  interests  demand  owner’s  time, 
necessitating  this  sale.  .$10,000  neces¬ 
sary  to  handle  complete  Iransaction. 
Should  return  original  inveslinent  in  six 
months'.  For  particulars,  write:  Box 
;i:tl5.  Editor  A  Publisher. 


Newtpaper^For  Sale 

Oood  weekly  newspaper  with  line  plant  and 
good  job  department  for  sale  in  New 
York  Metropolitan  area.  Ajiprox.  $5,000 
cash.  Balance  long  terms.  Box  3020. 
Editor  &  I’uhlisher. 

Nawepapar  Brekart _ _ 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighncr  Agency,  Nashville,  Mich. 


NEWSPAPER  PROPERTIES 
Bought,  sold,  merged,  appraised. 
NEWSPAPER  APPRAISAL  CORP'N. 
Times  Bldg..  Times  Square,  New  York 

Newspaper  Wanted  _ 

Wanted;  small  town  daily  newspaper  in 
South  or  Southwest.  Ample  experience 
and  finances.  Box  3330,  Editor  &  Puh 
Usher. 


Circulation  Frometien 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  sell  financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


Help  Wanted 

Advertising  Manager  wanted  on  live  county- 
scat  daily  in  prosperous  miil-west  city 
of  5,000.  Must  be  u  producer,  fully  com¬ 
petent.  good  character,  pleasing  personal¬ 
ity.  State  experience,  qualifii-tilions,  ref 
erences,  salary.  Box  3317,  Editor  & 
I’ublisher. 

Syndicate  Salesmen:  High  commissions  for 
selling  established  strips,  color  pages, 
first-run  fiction,  etc.  State  experience. 
Box  3124,  Editor  &  Publisher. 


Sitaatioas  Woatad 


Advertising,  editoiial,  circulation  —  staff  or 
executive  —  personnel  promptly  rccom 
mended.  Anywhere.  Confidences  re- 

FKRNALD'S  EXCHANGE,  INC.  (Agcy.) 
1524  Neww  Building  New  York,  N.  Y. 

Advertising — Oked  an  average  of  thirty 
jiroofs  per  day,  color  and  black  and  white; 
display  and  classified;  national  and  local 
•Supervised  the  art  Wfirk  ideas  and  execu¬ 
tion;  also,  the  correction  of  faulty  plates 
and  mats.  Experienced  and  energetic. 
Have  you  an  opening  for  me;  Box  3312, 
Editor  A  Publisher. 

Advertising  Man — Eleven  years’  experienc 
as  National  Advertising  .M.-inager  with 
jiaiier  of  «0,(IOO  eireiilalion.  Knowledge 
of  production,  markets’,  agein-y  require¬ 
ments,  supervise  trade  surveys.  Clean- 
cut.  neat  and  aggressive.  Desires  perma 
iM'iil  coiinection.  Married;  38.  Nominal 
salary.  Box  3325,  Editor  &  Puhlislier. 

Advertising  Manager — Age  38 ;  now-  ein 
jdoyed  in  large  city,  seeks  opening  witli 
small-city  daily  with  happineas  and  a  fii 
tine  of  firs't  consideration.  Eighteen  years 
experience  and  a  record  of  achievement. 
Box  3333,  Editoj  &  Publisher. _ _ _ 

Advertising  Salesman-Reporter  (or  com¬ 
bination).  Married;  15  years’  experi¬ 
ence  from  weeklies  to  Metropolitan  dail¬ 
ies;  seeks  job  on  small  publication.  Oo 
anywhere.  References.  $35.  Box  3283, 
Editor  &  Publisher. 


All-round  newspaperman;  23;  exi)erie_need 
Metropolitan  and  country  dailies.  Know 
reporting,  copy-desk  and  rewrite.  College 
graduate.  Box  3334.  Editor  &  Publisher. 


Sitaatlont  Wantad 


Artist  —experienced  with  creative  ideas  for 
new  s,  comic  cartoons,  lettering,  map.s’,  dia 
grams.  To  join  staff  small  daily;  any¬ 
where.  .Salary  secondary.  Box  3327, 
Editor  &  I’uhlisher. 

Assistant  Circulation  Manager  on  large 
daily;  married;  age  33.  Not  satisfied 
willi  present  setup.  Would  like  to  eon- 
iieel  on  .seeoiid  i)aper  with  view  of  heciiin- 
iug  Cireiilatinii  Manager.  Will  start  as 
District  Managi-r.  References.  Two 
week's  notiei-.  Box  3314.  Editor  S:  I’uh 
lisher. 

Circulation — Street  Sales  Manager.  Eigh 
teen  years  experience.  Age  36;  married; 
good  record  and  references.  Will  go  any 
where.  Box  3328,  Editor  A;  Publisher. 

Circulation  Manager  desires  correspondence 
with  publisher  considering  change.  Experi¬ 
ence  in  all  phases'  eirculation ;  morning, 
evening  field.  Christian.  Unexcelled  refer¬ 
ences.  Available  now.  Box  3332,  Editor 
&  Publisher. 

Circulation  Manager  now  employed  will 
consider  offers  from  up-to-date  progres¬ 
sive  publisher.  Have  established  repu¬ 
tation  on  metropolitan  newspapers  for 
getting  greatest  circulation  with  least 
possible  cost.  No  fly-by-night  proposi¬ 
tion  will  be  considered.  Box  3272,  Edi¬ 
tor  &  Publisher. 


Circulation  Manager  experienced  in  all 
phases  of  Home  Delivery.  Ten  years 
with  two  leading  dailies.  Excellent  ref¬ 
erences.  Box  3246,  Editor  &  Publisher. 


Classified  Man — Nine  years’  experience,  4 
years  as  manager,  excellent  sales  record. 
Will  accept  position  as  manager  or 
solicitor.  Go  anywhere.  Salary  second¬ 
ary.  References.  Box  3244,  Editor  & 
Publisher. 


Copyreader  —  age  30;  experieiiei-d  sports 
and  city  desk.  Fifty  mile  radius,  New- 
Yi>rk  City.  Box  3319,  Editor  &  Puh 
lisher. 

Display  Salesman — Eli-ven  years  on  metro¬ 
politan  daily,  sterling  references,  and 
record.  Broail  knowledge  local  and  na¬ 
tional  .selling.  Age  34.  Can  produce 
new  biis'iness.  Box  3324,  Editor  & 
Publisher. 


Editor,  thoroughly  equipped,  to  take  charge 
small  daily  or  weekly.  College  and  law- 
degrees.  Married,  42.  Excellent  references. 
Able  writer  and  director.  Box  3306,  Edi¬ 
tor  &  Publisher. 


Editor,  reporter,  experienced  city,  tele¬ 
graph  desks,  eity  hall,  courts,  business, 
general  news.  $80.  Box  8234,  Editor 
A  Publisher. 


At  Tour  Service  Now 

Editor:  long  experience  in  New  Tork  and 
Chicago,  also  wholly  conversant  with 
community  and  rural  editorial  production 
for  daily  and  weekly  newspapers,  com¬ 
mercial,  cultural  and  popular  magazines; 
exceptionally  competent  as  feature  'writer 
and  as  re-writer  and  reporter;  bright 
record  as  fact  finder  under  extremely 
difficult  conditions. 

Publicity  Director:  wide  experience  in 
many  fields,  including  international  civic 
bodies  and  corporations. 

Industrial  Surveyor:  experience  compre¬ 
hends  almost  every  field;  exceptional 
record  for  finding  facts  and  for  compiling 
intelligible  reports. 

AttentionI  Industrial  Editors:  I  offer  my 
editorial  service  at  unusually  low  prices 
because  my  offices  are  so  situated  as  to 
require  small  upkeep  expense.  I  propose 
to  edit  yonr  editorial  and  feature  copy, 
to  get  original  articles  signed  with  big 
names  and  to  serve  as  your  copyreader 
and  reporter  at  a  cost  much  less  than 
the  average. 

It’s  Worth  Tour  Immediate  Inquiry. 

J.  L.  NEWMAN 

611  West  113th  Street 

New  York  City,  N.  Y. 


People  Make  the  Market 
.  .  .  But  Money  Makes  the  Sales 

Business  must  be  good  in  the  newspaper  fleld.  Otherwise,  there 
would  be  more  listings  under  the  “Newspapers  For  Sale”  classifica¬ 
tion.  Still,  the  old  adage  is,  “Everything  can  be  had  for  a  price.” 

An  advertiser  seeking  to  acquire  a  paper — wrote:  “Please  discon¬ 
tinue  my  ad  in  EDTOR  &  PUBLISHER.  I  have  so  many  leads  now 
that  any  further  response  would  only  confuse  the  issue.”  Do  you 
want  to  buy  or  sell  a  newspaper?  An  EDITOR  &  PUBLISHER 
Want-Ad  can  do  it  for  you — in  CONFIDENCE. 


Sitaatiaas  Waatad 


Foreman — Dependable,  capable  to  handle 
all  mechanical  departments;  college  edu¬ 
cation  ;  17  years'  experience.  Complete 
knowledge  ITU  law.  Interview  may  be 
arranged.  Box  3252,  Editor  &  Publisher. 


Former  Editor  weekly  paper  wanis  job. 
Knowledge  WaKliingtoii,  New  York.  Ex- 
Hearst  emj)1oyee.  Two  years’  college. 
References.  Box  3313,  Editor  A  I’lib 
lisher. 

Newspaper  Owner  or  Publisher 
An  able  lieutenant  is  available  to  relieve 
you  of  detail  work  or  to  take  over  whole 
job. 

Young  man  with  outstanding  record  of 
accomplishments,  metropolitan  operation 
America  and  Europe. 

Capable  taking  full  charge  or  assisting 
busy  publisher.  Extensive  experience 
handling  costs,  reorganization,  circulation 
or  advertising  drives  and  labor  relations. 

Saved  one  paper  $100,000  annually; 
another  $200,000;  and  converted  loser 
of  $300,000  annually  to  profit  maker  in 
less  than  four  years. 

University  graduate  with  practical  ex¬ 
perience  all  departments.  Formerly  as¬ 
sistant  to  head  of  one  of  America's  larg¬ 
est  chains.  At  present  success-fully  oper¬ 
ating  national  daily  abroad,  under  con 
tract  as  publisher-general  manager.  De 
sires  return. 

Remuneration  —  prepared  accept  per¬ 
centage  savings  or  increased  revenue,  or 
salary.  Also  interested  buying  good 
property. 

References — will  saibstantiate  above. 

Box  3269,  Editor  &  Publisher. 


Newspaper  Composing  Room  Foreman  de 
sires  connection.  Eleven  years  foreman 
leading  northwestern  daily.  Excellent 
production  record.  Box  3294,  Editor  & 
Publisher. 


Newspaper  Composing  Room  Foreman  (Un 
ion.) 

Metropolitan  experience.  Go  anywher.- 
Box  3322.  Editor  &  Puhlislier. 

Newspaper  Woman — experienced  editor,  re 
porter,  feature  writer.  Young,  capable; 
highly  recommended :  seeks  position  live 
weekly  or  daily.  Box  3326,  Editor  A 
I’lihlisher. 

Position  Wanted — Twenty  years  experience 
daily,  cirrulation,  advertising,  editorial, 
business  management.  PAPER  BOLD,  new 
owner  assumed  my  duties.  Available  now  f 
D.  L.  Stitt,  1111  South  .5th  St.,  Tern- 
Haute,  Indiana. 

Publicity  and  Editorial  Writer.  Long  Experi¬ 
enced  with  publications.  Ingenuity,  integ¬ 
rity,  and  responsibility  are  chief  charac 
teristics.  Unquestioned  references.  Ago 
34;  married;  will  go  anywhere.  Box  3309, 
Editor  &  Publisher. 

Reporter  —  College  graduate.  Five  years-’ 
newspaper  background.  Experienced  re 
porliiig,  proofreading,  makeup  and  head 
line  writing.  Also,  editor  weekly  with 
6.000  circulation:  editor  college  paper. 
Box  3318,  Editor  &  Publisher. 

Reporter — Three  years’  newspaper  experi¬ 
ence.  .Also,  press  agent  one  year;  librar¬ 
ian  one  year.  Age  27;  rollcge  graduate. 
Oo  anywhere.  Box  3323,  Editor  A-  I’uh 
lisher. 

University  of  Michigan  Graduate  Biisiness 
.Administration.  Single:  27:  wants  pos-i 
lion  on  business  staff  of  daily  newspaper. 
.Now  employed  sales  office  of  prominent 
printing  niachinery  comiiany.  Competent, 
indnstrioiis  and  pleasing  personality. 
Experience:  correspondence  and  sales 

prninotinn;  direct  mail  and  trade  inaga- 
/.inc  advertising;  layout  and  copy. 
Excellent  references  presi-nt  einjiloyer 
and  others.  Box  3311,  Editor  A-  Pub¬ 
lisher. 


Mechanical  Equipment  For  Sale 

For  Sale 

24-page  Duplex  Tubular  Press  with  extra- 
color  fountain  and  electric  roll  hoist — 
Cutler-Hammer  conveyor  to  mail  and 
distribution  room — Cutler-Hammer  5-50- 
h.  p.  motor  and  push  button  control — 
2-ton  metal  pot,  pump  and  tubular  flat 
casting  box — combination  trimmer  and 
tail  cutter — and  finishing  block.  This 
press  is  especially  well  equipped,  with 
new  blankets  and  rollers  and  can  be  seen 
in  daily  operation  in  The  Zanesville 
(Ohio)  Publishing  Company’s  press  room 
turning  out  a  product  second  to  none 
in  the  country.  This  is  being  replaced 
with  a  press  of  double  this  capacity  and 
can  be  bought  for  $22,500,  which  is  less 
than  half  its  true  value,  for  delivery 
at  an  early  date.  Zanesville  Publishing 
Co.,  Zanesville,  Ohio. 


Phote-lagraviag  Eqalpoiaat  For  Sal# 

Photo  engraving  Equipment  and  MeUls 

E.  T.  SULLEBARGER  CX). 

116  John  St.  538  8.  Clark  St. 

New  York,  N.  Y.  Chicago,  III 
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EDITOR  &  PUBLISHER 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 

TWO  QUESTIONS  which  frequently  so.  The  expose  came,  by  coincidence, 
stick  their  impertinent  noses  into  on  the  34th  anniversary  of  its  origin, 
the  Shop  Talk  office  are:  1.  Isn’t  it  the  indirect  result  of  another  disaster 
an  awful  load  to  have  at  the  same  mine.  On  Jan.  12,  1938. 
^  -  the  responsibility  for  an  explosion  killed  11  miners — only 

a  regular  column  the  fact  that  the  mine  was  not  in  full 
II  i  Week  over  your  head?  and  operation  saved  the  community  from 
2.  What  do  you  do  a  repetition  of  1904.  Pittsburgh  news- 
when  you  can’t  find  papers  recalled  the  first  disaster  and 
anything  to  write  about?  To  which  some  old-timers  remembered  the  dif- 
we  answer:  1.  No!  and  2.  The  sticker  Acuities  of  obtaining  the  news;  they 
is  not  to  find  subjects  about  which  to  were  not  permitted  near  the  mine  and 
write,  but  to  write  something  on  even  made  their  headquarters  at  the  corn- 
half  of  the  topics  that  present  them-  bined  telegraph  office  and  post  of- 


selves  every  day.  fice  at  Cheswick,  a  few  miles  distant. 

For  instance,  the  heap  on  the  desk  Allard  looked  up  the  old  story  and 
shelf  is  now  topped  by  an  an  excerpt  used  it  as  his  lead  on  Jan.  15.  He  was 
from  “The  Improvement  of  Educa-  helped  by  William  T.  Mossman,  vice- 
tion--its  Interpretation  for  Democ-  president  of  the  Jones  &  Laughlin 
racy,  just  issued  as  the  15th  Year-  Steel  Corp.,  and  uncle  of  Gov.  Alfred 
book  of  the  Itepartment  of  Superin-  Mossman  Landon.  Mossman  was  city 
tendence.  National  Education  Asso-  editor  of  the  Pittshvrgh  Leader  in 
ciation  of  the  United  States.  1904.  His  mail  and  telephone  were 

That  looks  formidable.  The  excerpt  quickly  swamped  with  information 
is  about  500  words  long,  in  two  para-  from  old-timers,  who  claimed  to  have 
graphs  from  the  chapter  on  “Obstacles  been  there,  to  have  seen  the  operator 
to  Democracy  and  Freedom.”  It  is  a  hand  Beamish  the  famous  “See  God” 
relentless  pursuit  of  the  idea  that  the  wire;  giving  several  alleged  variations 
■  press  of  our  nation  is  today  pre-  of  Beamish’s  provocative  sentence,  in- 
ponderantly  linked  up  with  the  forces  listing  that  Beamish  was  not  its  au- 
which  are  making  for  the  current  thor,  but  that  Charley  Somerville  of 


"froetlcal” 

vt. 

"Cvitarar* 


Dick  Beomisk 
Tells  tke 
Wkele  Stery 


*'See  God” 
Clessic 
Was  a  Hoax 


frustration  and  the  ultimate  destruc-  the  Neic  York  World  got  the  idea 
tion  of  democracy.”  from  a  Pittsburgh  Dispatch  sob  sister 

That  is  one  of  our  pet  topics.  Next  and  u.sed  it  for  his  lead, 
week,  we  hope  to  go  into  it  with  fists  ^  ^  ^ 

flying  and  a  horseshoe  in  each  glove. 

There  are  too  many  other  topics  in  ALLARD  HAD  BEIEN  skeptical,  and 
that  pile  which  has  been  accumulat-  his  doubts  were  supported  by  Wal¬ 
ing  during  our  recent  heckling  of  ter  C.  Merritt,  former  manager  for 
Tovarich  Lundberg.  INS  at  Pittsburgh 


Tovarich  Lundberg.  INS  at  Pittsburgh 

*  *  *  Dick  Beamisk  f 

T-ii.  job  at  Cheswick  for 

BULKING  HEAVY  is  an  assortment  uft-i-  csarw  the  Pittsburgh  Dis- 

of  letters  on  Shop  Talk  of  Jan.  15,  patch.  He  said  it 

in  which  we  discussed  “practical”  vs.  never  happened.  'Die 

‘  cultural’  education  first  real  clue  to  the  tale  came  to  Al- 
’■pracflcal"  lo*"  journalism,  and  lard  from  Mrs.  K.  A.  Campbell,  who 
Yj,  thereby  stirred  up  was  postmistress  and  telegraph  oper- 

"Coltarar*  of  our  friends  ator  at  Cheswick  during  the  disaster. 

in  the  educational  She  had  sent  out  the  first  call  for 
area.  The  majority  rescue  crews  and  had  spent  three  days 
agree  in  principle,  but  make  it  plain  and  nights  on  the  job— and.  much  as 
that  they  are  doing  their  best  to  make  she  regretted  to  spoil  the  yarn,  she 
the  “practical”  or  trade  school  side  of  declared  that  she  had  never  handled 
jcurnalistic  instruction  subordinate  to  such  a  telegram, 
courses  which  will  enable  the  student  ‘  j^rs.  Campbell’s  information  ap- 
to  understand  the  society  of  which  ^  in  “Round  the  Town”  on  Jan. 

he  will  be  called  upon  to  write.  20.  Meanwhile  Allard  had  been  prod- 

♦  •  *  ding  Beamish  for  the  inside  story. 

CONTINUED  EXCAVATION  pulls  Dick's  version  proved  that  there  w^ 

out  a  collection  of  clippings  from  ^  thread  of  truth  running  through  the 
the  Pittsburgh  Post-Gazette  and  a  l®8end.  and  for  its  craft  interest,  we 

letter  from  Charles  reprint  it  from  Mr.  Allards  column 

Allard,  who  does  ,  ,  ,  „  .  , 

cr.^Se  its  “Round  the  Town”  .  ^  covered  the  famous  Harwich 

Wa.  a  Hoax  column.  These  look  disaster  m  AUegheny  County  m 

Wax  a  Haax  richest  ore  'he  old  Philadelphia  North 

in  thrw^k?  dig  American.  As  I  remember,  almost  200 
ging;  they  set  straight  a  bit  of  history  was  one  of 

which  was  started  on  a  sinful  career  ghastly  disasters  of  its  kind 

34  years  ago  in  The  Fourth  Estate,  of  the  country. 


Govaraor* 

and 

Publicity 


and  well  agree  that  the  job  rates  a 
column  or  so  here. 


“After  writing  the  early  spot  news 
stories,  I  stayed  over  for  the  funerals 


Everybody  knows  the  anecdote  as  of  the  victims.  Most  of  the  bodies 
The  Fourth  Estate  told  it  in  1904.  It  were  so  terribly  burned,  as  I  recall 
concerns  Dick  Beamish,  then  a  re-  *'•  'hat  identification  was  difficult  and 
porter  of  the  Philadelphia  North  •'  was  decided  to  bury  them  in  two 
American,  (now  Richard  J.  Beamish,  hig  trenches. 

Public  Utility  Commissioner  of  Penn-  “Burial  was  on  top  of  a  high  hill, 
sylvania)  and  his  coverage  of  the  The  day  was  bleak,  misty  and  cold. 
Harwick  coal  mine  disaster  near  As  the  services  were  about  to  begin. 


Pittsburgh  that  year. 


up  the  hill  and  through  the  sobbing 


History  has  it  that  Dick  wrote  as  crowd  of  men,  women,  and  children, 
his  lead:  “God  sits  on  the  mountains  passed  a  pitiful  little  band,  a  miners’ 
of  Harwick  tonight  while  below  in  band,  the  musicians  all  comrades  of 
the  valley  Death  and  Sorrow  lurk.”  'be  dead.  It  was  playing  Nearer  My 
And  the  night  editor  of  the  North  Dod  to  Thee.” 

American,  tearing  his  hair  for  facts  “I  don't  think  I  have  ever  been  so 
on  the  explosion  in  which  185  men  impressed  as  1  was  then.  The  lead 
had  died,  was  so  enraged  when  he  to  my  story  of  the  funeral  ran  like 
read  it  that  he  wired  Beamish  to  this:  'God  is  very  close  to  the  pieople 


“See  God'’  and  get  picture  and  inter¬ 
view. 


of  Harwick  today.  .  .  .’  Then  I  went 
on  to  describe  the  services.  That 


It  has  been  a  classic,  but  it  just  ain’t  story  got  a  page  line.” 


“THE  NEXT  AFTERNOON,  Ward 
Cruikshank,  chief  of  the  North 
American  copy  desk,  who  was  some¬ 
what  of  a  jokester. 

Fae*.  A,aiu  “8“^^ 

Spoil  a  Turnmg  to  Frank 
Good  Storv  Dallam,  assistant  city 
y  editor,  Cruikshank 
said:  'I  slipped  up  on 
that  one.  1  should  have  telegraphed 
Beamish  to  see  God.’  Dallam  seized 
on  the  idea.  He  wrote  the  story  for 
The  Fourth  Estate,  making  it  appear 
that  Cruikshank  had  really  sent  me 
the  telegram.  The  Fourth  Estate 
published  it.  The  story  has  been 
making  the  rounds  of  newspaperdom 
ever  since,  varied  and  embellished  but 
still  going  strong. 

"The  mythical  lead,  as  written  by 
Dallam,  if  memory  serves  me  cor¬ 
rectly,  was  ‘God  camps  on  the  hills 
tonight  about  stricken  Harwick,  while 
below  in  the  valley  Death  and  Sor¬ 
row  lurk.’  The  telegram  which  was 
never  sent  was  supposed  to  order: 
‘See  God.  Get  Interview.  Ru.sh  Pic¬ 
ture.’ 

“This  is  why  Mrs.  Campbell  said 
she  never  handled  the  famous  lead 
or  the  famous  message.  Neither  was 
ever  sent.  Incidentally,  if  I  were 
writing  the  same  story  today  under 
the  same  circumstances,  I  would 
probably  u.se  the  same  lead.” 

*  *  4> 

AND  NEXT  WE  FIND  a  clipping  of 
Westbrook  Pegler’s  piece  from  the 
Neir  York  World -Telegram  of  Feb.  1, 
anent  state  “adver- 
Govaraor*  t  i  s  i  n  g”  appropria- 
and  tions  for  the  attrac¬ 

tion  of  commerce  and 
Publicity  pleasure  -  bound 

money,  with  special 
reference  to  his  pet  commonwealth  of 
Louisiana.  Mr.  Pegler’s  typewriter 
keys  were  set  jiggling  by  receipt  of 
some  mimeographed  sheets  from  Carl 
Byoir  &  Associates  on  behalf  of  the 
State  Board  of  Commerce  and  Indus¬ 
try  of  Louisiana. 

This  board,  according  to  the  inquisi- 
titive  Pegler,  has  an  appropriation  of 
$100,(X)0  of  the  taxpayers’  money  for 
operating  expenses,  and,  finding  that 
this  sum  would  not  buy  enough  agate 
lines  of  advertising  to  do  its  job,  hired 
Mr.  Byoir’s  group  to  achieve  the  same 
results  through  free  space  in  the 
papers.  A  trifle  hyperbolically,  Mr. 
Pegler  remarks  that  “this  fact  irritates 
our  publishers  of  newspapers  and 
magazines  and  drives  Editor  &  Pub¬ 
lisher.  trade  journal  of  our  press, 
practically  wild.” 

Strange  to  say,  it  doesn’t.  We  have 
sat  in  a  score  or  so  of  publishers' 
meetings  while  high-powered  peddlers 
on  the  state  payrolls  talked  for  long 
minutes  on  the  blessings  to  the  state 
conferred  by  these  “advertising”  en¬ 
terprises.  Not  once  have  we  heard 
that  newspapers  were  included  in  the 
advertising  schedules.  Never  is  the 
appropriation  sufficient  to  buy  news¬ 
paper  advertising  space.  Always  are 
newspapers  expected,  as  true  patriots, 
to  chip  in  freely  of  their  news  space 
for  promotion  of  the  vacationland,  or 
in  Louisiana,  of  the  new  paradise  for 
industry.  The  meeting  rooms  are 
generally  knee  deep  in  folders, 
brochures,  broadsides,  and  all  sorts 
of  literature  for  which  copywriters 
and  printers  were  paid.  Mimeo- 
I  graphed  tales  for  news  publication  are 
I  plentiful. 

:  Not  once  have  we  heard  a  squawk 

■  from  any  newspaper  owner,  execu- 
;  tive,  or  editor  on  this  allocation  of 
t  funds.  The  newspaper  folks  seem 
content  to  believe  that  they  will  bene¬ 


fit  from  the  enhanced  prosperity  of 
the  merchants  and  manufacturers 
through  the  attraction  of  outside 
funds. 

•  •  « 

MR.  PEGLER  IS  MILDLY  outraged 
by  the  fact  that  most  of  the  Byoir 
handouts  reflect  particular  glory  on 
Gov.  Richard  W. 
Swoot  Ara  ^uisiam 

af  Pabliclty  maior  credit  for  at¬ 
tracting  new  indus¬ 
tries,  with  a  stated 
total  investment  of  $47,000,000,  to 
Louisiana  in  the  past  few  years.  He 
thinks  that  Gov.  Leche  might  well 
kick  back  to  the  taxpayers  half  of  the 
$100,000  appropriation  in  return  for 
the  halo  that  has  been  hung  around 
his  brow. 

A  couple  of  months  ago  we  heard 
Gov.  Leche  talk  both  publicly  and 
privately  on  this  program  of  making 
Louisiana  attractive  to  industry.  He 
also  made  some  remarks  about  Mr. 
Pegler,  who  did  a  surgical  job  of  re¬ 
porting  Louisiana  under  Huey  Long 
and  before  what  even  Gov.  Leche 
now  refers  to  as  the  “Second  Louis¬ 
iana  Purchase.”  Leche  makes  no 
claims  to  any  prominence  in  the  Long 
machine,  and  Pegler  notes  that  he  was 
not  under  indictment  for  any  of  the 
offenses  charged  against  Huey's  peo¬ 
ple  before  the  "purchase.” 

Our  own  impression,  without  bene¬ 
fit  of  direct  questions,  is  that  Leche’s 
fealty  to  the  Long  principles  is  nomi¬ 
nal  and  that  he  believes  that  the  state 
is  best  served  not  by  promising 
crowns  to  those  Pegler  calls  “clay- 
eaters,"  but  by  promising  them  em¬ 
ployment  in  factories  never  before 
.seen  in  Louisiana. 

The  Governor  likes  to  see  his  name 
ill  big  letters.  He  keep>s  a  monu¬ 
mental  press  clipping  file.  He  culti¬ 
vates  the  friendship  of  newspaper 
people,  and  generally  has  it  in  Louis¬ 
iana,  where  his  late  great  predecessor 
believed  in  keeping  the  cat-o-nine- 
tails  in  sight  of  the  press.  Every 
road  project,  every  new  public  build¬ 
ing,  every  PWA  job,  has  “Gov. 
Richard  W.  Leche”  emblazoned  on  its 
identifying  signs.  The  217-piece  band 
of  Louisiana  State  University  includes 
in  its  countermarches  between  foot¬ 
ball  halves  a  spelling  of  L-E-C-H-E. 
for  all  to  remember.  So  it’s  not  amaz¬ 
ing  that  the  adaptable  Byoir  sees  that 
His  Excellency’s  fame  is  extended  by 
the  state’s  commerce  and  industry 
propaganda. 

From  the  Governor  himself,  we 
heard  the  declaration  that  he  will  not 
again  run  for  public  office  after  his 
four  years  as  Governor.  Pegler’s 
suspicion  that  he  might  not  turn  down 
a  Federal  judgeship  is  probably  well- 
founded.  Leche  is  making  a  reputa¬ 
tion  both  as  a  “friend  of  the  people'’ 
and  as  a  “friend  of  industry,”  the 
latter  receiving  under  his  rule  a  ten- 
year  exemption  from  property  taxes 
on  new  plants.  That  is  a  good  back¬ 
ground  for  ascending  the  Federal 
bench  under  the  present  phase  of  the 
New  Deal. 

We’ll  agree  with  Pegler  that  spend¬ 
ing  tax  money  for  exploitation  of 
politicians  is  off-color,  but  it  is  the 
prevailing  mode.  We'll  say  for  the 
thousandth  time  that  newspapers  are 
suckers  to  approve  state  “advertising” 
campaigns  that  are  little  enough  of 
advertising  and  which  omit  news¬ 
papers  almost  100  per  cent,  except  as 
purveyors  of  propaganda.  When  the 
day  comes  that  publishers  generally 
are  big-minded  enough  to  apprOTC 
the  expenditure  of  state  funds  for 
development  of  vacation  lands  or  in¬ 
dustries  in  the  newspapers  of  other 
states  and  take  their  own  revenue  in 
.  generally  reciprocal  arrangements, 
f  we'll  have  a  better  moral  tone  in  this 
1  advertising  and  more  for  our  money. 
.  But  that  won't  come  tomorrow. 
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will  carry 

6  full-length 
30-em  molds 

with 

automatic 
ejector  blade 
selection 


This  new  Intertype  feature  provides  for  six  different  sizes  of 
slugs  —  in  any  measures  up  to  thirty  ems  — all  quickly  avail¬ 
able  to  the  operator  from  his  position  at  the  keyboard.  It 
eliminates  a  great  deal  of  changing  of  molds  and  mold  liners, 
thus  effecting  a  substantial  increase  of  type  production.  Here 
are  some  of  the  outstanding  features : 

1.  Intertype’s  six-pocket  disk  will  accommodate  six  full-length 
30-em  molds  or  any  in-between  assortment. 

2.  Automatic  ejector  blade  selection,  in  coordination  with  mold 
changes.  When  the  operator  shifts  from  one  mold  to  another, 
the  proper  ejector  blade  for  the  mold  selected  is  brought  into 
operation  automatically. 

3.  Centralized  control  of  mold  and  ejector  selection  is  provided 
in  a  single  operating  handle. 

4.  Accuracy  of  mold  alignment  is  assured  by  an  entirely  new 
and  remarkably  sturdy  construction.  Safety  devices  are  pro¬ 
vided  to  prevent  damage  to  molds  and  disk. 

5.  Can  be  applied,  with  the  necessary  operating  mechanism,  to 
machines  already  in  service  as  well  as  to  new  machines. 

The  Six-Mold  Disk  is  a  logical  and  desirable  development 
for  modern  quick-change  Intertypes,  particularly  the  new 
four-deckers,  because  it  makes  the  wide  range  of  faces  on  the 
machine  more  quickly  usable  than  ever  before.  Write  today  to 
Intertype  Corporation,  Brooklyn,  N.  Y,  for  more  particulars. 


ANOTHER  STEP  AHEAD  IN  COMPOSING  MACHINE  FLEXIBILITY 


[•iliiiwir 


[•VI*] 


Here’s  real  composing  room  tragedy 
for  you!  Forms  closing  in  three  min¬ 
utes  . . .  copy  must  catch  all  editions . . . 
and  the  last  “o”  is  gone!  Sure,  this  is 
the  big  advertiser  who  specified  the 
face  to  be  used . .  .’phoned  in  the  rush 
copy. . .  said  “no  proofs  wanted.”  That’s 
always  the  way. 

It  is  tragedy  when  type  supply  fails 
at  a  critical  time . . .  but  it  is  always 
costly.  Who  can  foretell  just  what  sizes 
and  faces  of  type  will  be  required,  with 
copy  demands  unpredictable? 

Yet  how  simple  it  is  to  be  perma¬ 
nently  insured  against  such  useless 
delays.  Ludlow  does  just  this. 

As  the  Mechanical  Superintendent 


of  one  big  newspaper  wrote . .  ."Ludlow 
brings  you  an  unlimited  supply  of  the 
American  alphabet”.  .  .  a  type  supply 
that  never  runs  out. 

So  arm  yourself  with  an  “unlimited 
supply  of  the  American  alphabet.” 
With  Ludlow  matrices,  any  amount  of 
composition  can  be  set . . .  in  any  size 
or  face ...  as  needed. 

With  display  lines  set  the  Ludlow 
way,  not  only  is  capacity  unlimited 
but  the  expense  of  type  making  is  in¬ 
cluded  in  the  productive  composition 
time . . .  which  still  is  less  than  that  re¬ 
quired  to  set  and  make  up  single  types. 

Ask  for  all  the  facts  and  specimens 
of  the  newest  Ludlow  typefaces. 


Ludiow  Typoffraph  Company 

5«t  in  members  of  the  Ludlow  Karnak  fomily 


2032  Clybourn  Avenue 
Chicago  +  +  +  Illinois 
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Revolutionary  Roto  Invention 

W.  C.  Huebner  Perfects  Method  of  Imposing  Pictures  Directly 
Upon  Copper  Press  Cylinder — Remarkable  New  Method  Described 


.\FTER  YEARS  of  independent  re-  copy  in  the  camera,  are  now  posi-  in  a  definite  location  in  the  Cylinder 
search,  Huebner  Laboratories,  New  tioned  and  registered  in  a  special  Photo  Composer  together  with  the 

York  City,  has  completed  the  devel-  vacuum  holder  which  holds  the  vacuum  frame  carrying  the  film  im- 
opment  of  a  process  and  equipment  images  in  predetermined  register,  age.  The  vacuum  frame  with  the 

which  is  now  in  operation  and  effects  This  positioning  is  done  accurately  in  image  is  now  adjusted  along  the  axis 
a  revolution  in  cylinder  making  for  a  special  register  device  from  which  of  the  cylinder  to  a  predetermined 
color  printing  on  rotogravure  presses,  the  holder  with  the  registered  image  location  indicated  by  a  specially  pre- 
The  process  and  equipment  pro-  is  placed  in  the  Cylinder  Photo  Com-  pared  layout  sheet  which  shows  the 

duces  cylinders  for  printing  or  for  posing  Machine.  positions  and  locations  of  all  images 

conveying  designs  to  paper  or  other  The  cylinder  which  has  been  coated  in  their  relation  to  one  another  on 
materials,  either  in  black  or  any  color  in  the  Coating  machine  is  now  placed  the  cylinder  and  these  locations  are 
or  number  of  colors.  - - 

photographic  exposures  to  z  Roanoke  Dailies  Enthusiastic 

tized  surfaces  of  cylinders,  by  vac- 

carbon^tissue.  a  variable  and  trouble-  AbOUt  EnyrdYHIQ  Plflllt  RCSUllS 
some  factor  in  present  day  methods.  ^ 

s“reSced^y^contro^^^^  ^ade  $  I  i  .000  installation  Late  In  1936  and  Find  It  Highly 

exact  requirements.  Profitable  in  Cutting  Costs,  Improving  Papers 

Eliminates  Errors  j  D  "IJ*  J  *11 

Describing  the  process,  Mr.  William  and  DUllding  OOOdwill 

C  Huebner  said.  WILLIAM  C.  STOUFFER,  managing  perimental  efforts  that  we  have  hard- 

“It  eliminates  the  errors  made  by  editor,  Roanoke  (Va.)  World  News,  ly  known  how  to  take  it.  Instead  of 

workmen,  using  variable  materials  a  speech  before  the  Virginia  Press  being  condemned,  as  we  sometimes 
under  variable  conditions,  does  away  Association  emphasized  the  improve-  were,  for  running  pictures,  we  are 
with  defects  in  registration  and  in-  ment  in  efficiency,  speed,  good-will  now  receiving  compliments  from 
accurate  varying  rule  of  thumb  by  economy  achieved  through  the  every  source.  This  is  especially  true 

providing  mathematical  and  con-  installation  of  an  engraving  plant.  as  regards  women,  who  are  among 

trolled  operation,  every  move  of  Like  many  papers,  the  Times  and  our  greatest  boosters, 
which  is  predetermined  and  per-  the  World-News  had  employed  the  j  j 

formed  with  precise  accuracy.  jobbing-out  system  to  meet  their  en-  Women  Readers  Are  Fleased 

“Photo  composition  or  photo  impo-  graving  requirements.  However,  with  “When  we  run  pictures  of  women 
sition  whereby  illustrations  and  their  the  idea  of  producing  better  and  more  today,  we  present  fresh  pictures, 
component  colors,  as  well  as  texts,  interesting  papers  in  Roanoke  an  en-  many  taken  less  than  an  hour  before 
are  registered  in  the  required  loca-  graving  plant  was  installed  late  in  they  appear  as  engravings.  Formerly, 
tion  and  position  on  the  cylinders  to  1936.  Today  the  papers  are  carrying  we  were  embarrassed  by  presenting 
an  accuracy  of  .001",  is  now  accom-  more  than  four  times  the  number  of  cuts  of  women  which  had  been  run 
plished  directly  on  the  curved  sur-  cuts  used  before  and  at  a  lower  cost,  from  one  to  ten  years  before.  And 
faces  of  cylinders  with  the  same  cer-  Plant  Cost  $11,000  this  is  where  we  got  most  of  our 


Roanoke  Dailies  Enthusiastic 
About  Engraving  Plant  Results 

Made  $1  1,000  Insfallafion  Lafe  In  1936  and  Find  If  Highly 
Profitable  in  Cuffing  Costs,  Improving  Papers 
and  Building  Goodwill 

WILLIAM  C.  STOUFFER,  managing  perimental  efforts  that  we  have  hard- 
editor,  Roanoke  (Va.)  World  News,  ly  known  how  to  take  it.  Instead  of 


Women  Readers  Are  Fleased 

“When  we  run  pictures  of  women 


plished  directly  on  the  curved  sur¬ 
faces  of  cylinders  with  the  same  cer¬ 
tainty  as  is  being  done  on  flat  plate 


its  used  before  and  at  a  lower  cost,  from  one  to  ten  years  before.  And 
Plant  Cost  $11,000  this  is  where  we  got  most  of  our 

Mr.  Stouffer  stated  that  although  We  ran  cuts  which  we  dug 


photo  composing  in  the  offset  indus-  the  cost  of  the  plant  amounted  to  morgue  pictures  that  only 

$11,000,  its  purchase  is  proving  prof-  somewhat  remotely  resembled!  the 
“Briefly  stated,  the  purpose  of  the  itable.  “Our  newspapers  ran  5,837  victims.  I  suppose, 

processes  and  equipment  is  to  ad-  cuts  last  year,  all  made  in  our  en-  nW 

vance  the  science  and  craft  of  cyl-  graving  plant.”  he  said.  This  repre-  ^ad  the  experience  of  running  old 

inder  making  particularly  for  multi-  sented  154,000  square  inches  of  en-  ,  ,  dr««!<! 

color  printing  with  controlled  op-  graving,  or  enough  to  fill  23  complete  pIpJ 

erations  and  materials,  whereby  finer  20-page  newspapers.  Before  the  in-  ^yhng  and  even  make-up.  To- 

and  more  accurate  color  reproduc-  stallation  of  the  plant  a  single  column  we  are  not  troubled  by  .such 

.ions  can  be  made  to  rn^t  thTgrow-  cut  cost  $2.60  and  today  with  the  immediacy  is  a 

ing  and  exacting  requirements  of  paper’s  own  facilities  the  same  cut  oy-wora  wiin  us. 
advertisers  costs  but  25  cents.  In  addition  to  this,  we  have  found 

“Easier  and  quicker  production  of  In  addition,  he  explained,  in  the  endless  ways  of  fresher  treatment  of 

color  cylinders  which  produce  better  Papers’  plant  the  average  time  for  pictures.  For  one  thing,  we  no  longer 

results  will  promote  the  use  of  color  turning  out  a  cut  is  32  minutes,  al-  depend  u^n  the  syndicated  style 

advertisements  The  increased  use  of  though  it  has  been  done  in  as  little  features.  The  syndicates  sent  us  a 

color  nrintine  will  nrovide  emnlov-  as  22  minutes.  To  help  speed  up  the  great  quantity  of  such  features,  but 

menttogreaternumKof  wo^^^^^  Process,  he  explained  that  one-bite  they  were  sadly  deficient  in  giving 

The  process  and  equipment  was  >"stead  of  two-bite  etchings  are  used,  us  pictures  of  the  styles  to  be  found 

originafed.  designed,  built,  perfected  .  Th>s  is  quite  an  improvement  over  m  our  departrnem  stores  and  womens 

and  financed  by  W  C  Huebner  days  when  we  sent  our  pictures  apparel  shops.  The  stores  simply  had 

owner  of  Huebner  Laboratories,  pio-  to  commercial  houses,”  he  said.  “Be-  no  such  creations.  Today  the  ma- 
neer  in  the  art  of  photo  composing  fore  we  put  in  our  engraving  plant  jprity  of  our  style  pictures  come  from 

for  offset  plate  making  exten^vely  '^ore  hampered  by  the  depres-  live  models  posed  in  our  stores.  Mer- 

used  in  the  offset  industrv  todav  s*®"-  ‘1^®  cost  of  cuts,  inability  chants  and  customers  find  this  a  very 


used  in  the  offset  industry  today.  sion,  tne  high  cost  o!  cuts,  inability  cnanis  ana  customers  nnc 

A  general  description  of  the  new  P.'-0'"P‘  deliveries  of  en-  ««I*sfactory  . 

cylinder  eouinment  and  nrocesses  gravings  which  were  needed  for  their  m  short,  with  our  engraving  plant 
Xiinaer  equipment  ana  processes  J-U _ anti  mir  nhotnoranhers  V 


Biven  bv  Mr  H.iabner  fnllnwc-  timeliness,  and  belated  deliveries  and  our  photographers,  we  are  striv- 

^  P,  which  often  made  our  papers  miss  the  log  to  do  a  smoother  job  in  pictorial 

Cylinder  Sensitizing  Machine  deadlines.  presentation,  and  we  try  to  give  our 

On  this  machine,  any  size  cylinder  “In  those  days  we  usually  held  con-  readers  clean,  timely  and  newsworthy 
from  the  smallest  textile  to  a  78  inch  ferences  over  the  cuts  we  ran.  This,  pictures. 

newspaper  cylinder  can  be  mounted  of  course,  was  due  to  the  depression  Gruesome  Pictures  Avoided 

to  receive  light  sensitive  coatings,  and  the  high  cost  of  cuts.  Needless 

The  machine  operates  under  a  new  to  say,  we  rejected  many  opportuni-  “We  try  to  eliminate  gruesome  pic- 
principle  which  spreads  the  coating  ties  to  run  pictures,  but  even  at  that  tures.  A  few  times,  purely  from  an 
uniformly  over  the  entire  surface  of  we  published  our  share  of  golden  expierimental  standpoint,  we  have 
uto  cylinder.  Gravity  neutralizes  wedding  anniversary  pictures,  recent  run  pictures  of  dead  persons,  but  we 
centrifugal  force  to  produce  a  uni-  brides,  speakers,  wrecked  automo-  have  been  cured.  Our  readers  let  us 
form  coating  on  the  surface  of  the  biles,  Sunday  school  classes  and  the  know  they  were  not  interested  in 

cylinder.  The  coating  is  dried  within  general  run  of  what  we  term  shot-at-  seeing  corpses,  so  today  we  are  es- 

2.)  minutes  after  the  solution  is  poured  sunrise  poses.  pecially  vigilant  in  eliminating  such 


nn  the  cylinder. 


“Today,  with  steadily  improving  from  our  papers. 


seeing  corpses,  so  today  we  are  es¬ 
pecially  vigilant  in  eliminating  such 


The  images  which  are  photographed  presentations  and  effects,  we  are  re- 
u  specially  conditioned  film  from  the  ceiving  so  much  praise  for  our  ex- 


“We  save  our  best  pictures — the 
(Continued  on  page  Vll) 


indicated  in  inches  and  thousandths 
of  inches.  After  the  image  in  its 
holder  is  registered  to  its  required 
location,  the  cylinder  is  turned  cir¬ 
cumferentially  until  the  required  lo¬ 
cation  is  reached,  whereupon,  the 
image  is  placed  into  contact  with  the 
cylinder  and  the  air  exhausted  from 
between  the  face  of  the  film  and  the 
sensitized  surface.  Vacuum  pressure 
is  obtained  up  to  25  pounds  (vacuum 
gauge  indication). 

A  hood  is  placed  over  the  image 
holder  and  two  arc  lamps  are  lowered 
into  the  hood.  An  expo.sure  is  made 
of  the  image  to  the  sensitized  surface 
and  requires  less  than  two  minutes 
time  for  exposure  period.  The  vac¬ 
uum  is  then  released  and  a  new  image 
is  placed  in  the  holder  if  required,  or 
it  can  be  repeated  to  the  next  loca¬ 
tion  indicated  on  the  layout  sheet. 
This  procedure  is  repeated  until  the 
cylinder  has  received  all  the  images 
indicated  for  job  requirements. 

Color  Work 

In  color  work,  a  separate  cylinder  i.s 
used  for  each  color  and  the  com¬ 
ponent  color  images  which  produce 
the  finished  color  result  must  be 
registered  with  each  other  within  a 
plus  or  minus  error  of  .001  inch. 
This  is  accomplished  by  the  equip¬ 
ment  and  operations  above  de¬ 
scribed. 

After  the  work  areas  have  been 
exposed,  they  are  masked  from  fur¬ 
ther  light  action  and  the  cylinder  is 
again  exposed  to  the  arc  lights  until 
all  margins  surrounding  the  work 
have  been  light  hardened.  This  elim¬ 
inates  the  laborious  hand  staging  re¬ 
quired  under  old  methods  where 
carbon  tissue  is  used  to  produce  a 
cylinder  because  the  light  action  pro¬ 
tects  the  cylinder  in  the  non-work 
areas  against  the  acids  which  etch 
the  work  areas  only. 

After  the  exposures  have  been 
completed,  the  cylinder  is  removed 
from  the  Cylinder  Photo  Composer 
to  a  developing  trough  where  it  is 
revolved  in  a  developing  solution 
until  the  images  are  developed,  after 
which  the  developing  solution  is  re¬ 
moved  and  the  cylinder  is  ready  for 
etching. 

Etching  the  Cylinder 

An  etching  bath  is  placed  under  the 
cylinder  which  is  again  revolved  dur¬ 
ing  the  etching  operation  as  it  was 
revolved  during  developing.  The  op¬ 
erator  wipes  the  surface  of  the  cyl¬ 
inder  with  an  etching  pad  to  keep 
the  etching  action  uniform.  Etch¬ 
ing  usually  requires  about  six 
minutes. 

After  etching,  the  light  hardened 
surface  is  removed  and  the  cylinder 
is  cleaned  to  the  high  polish  it  origi¬ 
nally  had  before  the  sensitive  coating 
was  applied.  The  cylinder  is  then 
ready  for  the  press. 

A  cylinder  with  all  the  above  oper¬ 
ations  having  five  separate  exposures 
registered  in  predetermined  location 
made  under  the  above  methods,  is 
produced  in  less  than  two  hours’ 
time. 

Mr.  Huebner  said  there  will  be  no 
offering  of  stock  or  any  offering  of 
the  sale  of  the  rights  to  the  equip¬ 
ment  to  the  graphic  arts  because  the 
equipment  will  be  manufactured  and 
sold  by  Lanston  Monotype  Machine 
'  Company  of  Philadelphia,  operating 
under  patents  owned  by  himself. 


I 
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Three  Story  Structure  Is  Third  Home  Used  by  Papers  in 
Twenty-two  Years — Space  for  Future  Expansion 
Has  Been  Provided 


BATON  ROUGE  S  two  newspapers,  the  business  offices  in  front,  press  and 
the  State-Times  and  the  Morning  circulation  departments  in  the  rear. 

Advocate,  occupied  their  new  $250,000  The  second  floor  has  been  given  over  Staffs  of  the  two 
building  in  January.  to  the  editorial  department  and  the  papers  are  shown  in 

The  building,  under  construction  offices  of  the  publisher,  Charles  P.  the  newsroom  just 
since  last  spring,  is  situated  next  door  Manship.  before  the  State- 

to  the  old  building  a  block  from  the  The  composing  room  occupies  the  Times  went  to  press. 
center  of  the  business  district.  Three  third  floor.  This  department,  con- 

The  news  room,  situated  on  the 

f  _  ’'H  second  floor,  is  large  enough  to  ac- 

commodate  32  desks,  but  only  16  are 
now  in  use.  The  news  broadcasting 
studio  for  WJBO,  Baton  Rouge’s  radio 
station,  which  is  owned  and  operated 
by  the  State-Times  and  Morning  Ad- 
SSI  S  B  vocate,  is  also  located  adjacent  to  the 

f  yr**’  ^  o  11^  double  belt  copy  carrier  carries 

1  |k  '  r  Begun  early  last  the  copy  from  the  news  room  to  the 

^  ||I|  K  ■  ■  ■•  Meljl  spring,  the  ne„,  home  composing  room.  Located  next  to 

rt  ^  jlfll  IS  I  BIB.  l||(  K  °  j  S  Times  ^he  telegraph  editor’s  desk,  the  ma- 

linilllll**"  **  ’  *  HI  *Hb  c^e.  BrorR^uqe®; 

linHRl**  I.  L  two  departments  in  13  seconds. 

I  -nl  III  III  liSl  M  !>  »”-<*  »"  a,  ei,h.r  ot  iu 

uMBliilll  III  ill  *  quarter  of  a  stations. 

space  of  64  by  128  occupying  half  of  the  news  room  op- 
feet.  posite  the  windows  facing  the  street 

They  have  been  so  located  that  copy 
taken  from  them  through  glass 
casement  windows  without  entering 
the  The  room 

telephone  calls  are  taken  a 
switchboard  in  the  library  on 
the  floor  of  the 

to  the  news  room. 

I  The  advertising  department,  as  in 

g|  m  f  the  old  building,  is  located  in  the 

business  office  on  the  ground  floor. 

building  is  heated  from  a  cen- 
tral  plant  located  in  the  building, 
furnace,  thermostatically  con- 
^3i  trolled,  uses  gas,  and  the  building  is 

TL  heated  with  steam  radiators, 

composing 

ample  Modern  Design 

exterior  the 
modernistic 

efficiency.  effect.  Above  the  black  terazzo,  face 
brick  has  been  used.  The  outside 
-.  doors  are  black,  trimmed  with  alumi- 

Another  feature  of  the  new  plant 
^  accommodations  for  the  com- 
room 

room 

room  lined  with  lockers  and  benches  insured  by 
^  shower  room, 

center  the  room 

SB^BS  ^  huge  basin,  resembling  a  park  foun- 

with  ten  spigots, 

Sl^H^RK  miniature  showers,  suspended  from  a 

S^^^Bm  trough 

S^^^BB  made 

B^BM  third  home  of  the  State- 

Duplex 

rotary.  It  will  print  years.  Each  time  the  paper  has  built 
°7®  colof  o®  *'*  a  new  home  it  has  had  to  move  be- 
different  pages  or  cause  not  enough  space  had  been  al- 
*  '’^5?  three  extra  colors  on  lowed  for  the  city’s  rapid  expansion. 

two  different  pages.  •j^^g  builders  of  the  new  building 
have  kept  this  in  mind,  and  space  has 

stories  in  height,  the  new  home  has  a  nected  by  stairs  both  in  front  and  been  provided  to  allow  the  paper  to 
ground  floor  space  of  64  by  128  feet.  rear  of  the  building  with  the  ground  expand  to  twice  its  present  size. 

The  new  plant  boasts  a  32-pa2e  floor,  takes  advantage  of  every  bit  of  Facilities  have  also  been  provided  Dispatch; 
Duplex  unitubular  rotary  press,  light  to  be  had  through  two  skylights  for  the  installation  of  wirephoto  when  West  Pair 
Standing  15  feet  in  height  and  weigh-  and  windows  facing  on  three  sides.  the  Associated  Press  makes  this  avail-  Times;  Ne 

ing  147,000  pounds,  the  press  will  Also  found  in  the  composing  room  able  to  the  smaller  newspapers.  Daily  ’  Fort 

print  one  extra  color  on  six  different  are  the  metal  pots  and  the  flat  casting  Tidings;  Tr 

pages  or  three  extra  colors  on  two  equipment.  HflC  NPW  MlPhlfi  PfPK  ^• 

different  pages.  It  has  been  designed  A  chute  from  the  composing  room  Iivlf  I  llvlllv  rIvJJ  j  ^  ^ 

so  that  it  can  be  added  to  if  necessary  to  the  press  room  takes  care  of  the  With  the  installation  of  its  new  Star-Free  .  . 

to  keep  pace  with  the  growth  of  mats,  which  are  cast  in  the  casting  00  Miehle  press,  the  Alexander  City  Daily  Courier; 

Baton  Rouge.  room  adjacent  to  the  press  on  the  (Ala.)  Outlook,  a  weekly,  appeared  LTndependant; 

The  first  floor  of  the  building  houses  ground  floor.  Jan.  6  with  an  8-column  format.  Journal. 


New  Improvement  Permits  Casting 
Different  Size  Slugs  Up  to 
30  Ems  Wide 

A  new  six-mold  disk  is  among  the 
most  recent  improvements  offered  line 
composing  machine  users  by  Inter¬ 


type  Corporation.  It  is  designed  to 
carry  six  30-em  molds,  although  its 
size  is  the  same  as  that  of  the  con-  I 
ventional  four  mold  disk. 

This  new  Intertype  feature  provides 
for  six  different  sizes  and  lengths  of 
slugs  in  any  measures  up  to  30  ems 
or  any  in-between  assortment.  All 
utilizing  of  these  are  available  to  the  operator 
stone  paneling  and  an  aluminite  grill  from  his  position  at  the  keyboard. 

~  '  Operation  of  the  new  Intertype  disk 

is  coordinated  with  the  ejector  me¬ 
chanism,  providing  centralized  cm* 
trol  of  mold  and  ejector  selection. 

The  accuracy  of  mold  alignment 
according  to  Intertype’s  annoimce- 
Their  dressing  ment,  is  one  of  its  outstanding  fea- 
composed  of  two  parts,  a  tures.  Its  accuracy  and  durability  is 

'  ' .  an  entirely  new,  unique 
In  the  and  remarkably  sturdy  construction 
is  placed  and  safety  devices  are  provided  to 
prevent  damage  to  either  mold  or 
resembling  disk,  the  company  states. 

This  new  six-mold  disk  was  devel- 
is  oped  particularly  for  use  in  the  new 
Intertype  streamlined  four-deckers. 
However,  it  will  be  applied  to  any 
Times  and  Morning  Advocate  in  22  new  model  Intertype  at  the  factory 
. .  . or  to  any  model  already  in  service. 
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Toronto  Daily's  $2,000,000  Plant 


Globe  and  Mail  Home  Is  Last  Word  in 
$400,000  Press  Installed — $750,000  Spent 


an  important  and  far-reaching 
forward  step  in  the  field  of  daily 
newspaper  publishing  in  Canada  was 
aken  Jan.  3  when  the  new  12-unit 
Hoe  presses  of  the  Toronto  Globe  and 


and  the  composing  room  440  nounds. 

The  ground-floor  front  is  taken  up 
by  extensive  counters  and  informa¬ 
tion  desks  for  meeting  the  public. 
The  general  business  offices  adjoin  the 
president’s  and  general  manager’s  of¬ 
fices  on  the  sixth  floor.  The  fifth  floor 
is  entirely  editorial,  with  associated 
telegraph  and  teletype  facilities.  The 
advertising  department  will  occupy 
the  fourth  floor,  along  with  engraving 
and  wire  photo  departments.  The 
composing  room  will  utilize  the  whole 
of  the  third  floor  and  the  second  floor 
is  divided  between  circulation  depart¬ 
ment  and  mailing  room. 

The  entire  development  has  been 
conducted  under  the  close  supervision 
of  Harry  G.  Kimber,  general  manager 
of  the  Globe  and  Mail;  while  to  James 
Harrison,  mechanical  superintendent, 
goes  considerable  credit  for  layout  and 
adaptations  to  meet  specific  local 
needs.  Construction  is  proceeding  un¬ 
der  the  direction  of  the  architects, 
Messrs.  Mathers  &  Haldenby,  Toronto, 
who  have  retained  Messrs.  Lockwood 
&  Greene  Engineering  Company,  New 
York,  as  consultants.  General  con¬ 
tractors  are  Messrs.  Anglin-Norcross 
Ontario  Limited. 

Details  of  the  mechanical  depart¬ 
ment  equipment  already  installed  fol¬ 
low. 

Electric  Power  Room 

The  specially  designed  press  switch¬ 
board,  located  in  the  basement,  has 
three  200  H.P.  motor  drives,  each  with 
its  own  ventilation  system,  flach  of 
the  these  is  capable  of  driving  six  emits  at 
practical  top  speed  and  may  be  used  singly  or 
It  a  good  coupled.  Each  unit  is  equipped  with 
electrical  tension  and  flying-paster 
device.  The  total  number  of  control 
panels  for  the  press  control  is  16, 
three  of  which  are  used  to  drive  the 
®  press  itself  and  13  for  tensions  and 

'j"?.  pasters.  The  total  length  of  the 
indations  ,  j  •  ,o 

,  switchboard  is  48  ft. 

ry  build- 

lunds  per  power  switchboard  is  designed 

•  of  this  supply  power  and  light  for  the  en- 
designed  building.  This  is  a  6,000  ampere 
foot,  live  service  controlled  by  6,000  ampere  air 
I  pounds;  breaker  and  fed  by  overhead  copper 
bus-bar  channels.  This  switchboard 
in  turn  feeds  into  a  master  distribution 
S5S9  board  containing  circuit  breakers  for 
both  light  and  power,  for  every  floor 
HjJUJgJIU  in  the  building.  The  voltage  used  is 

■  208  volts,  25  cycle.  The  room  is  en¬ 

tirely  air-conditioned. 

Paper  Storage 

The  basement  of  the  building  is 
largely  used  for  paper  storage  and 
has  a  capacity  of  550  tons.  Special 
facilities  have  been  provided  for  air- 

■  conditioning  and  heat  control  in  order 
to  maintain  the  paper  stock  in  the 
right  condition.  Air-conditioning  re¬ 
leases,  and  exhausts,  22  tons  of  air  per 

ihour  into  the  storage  room  and  press¬ 
room,  and  uses  200  gallons  of  water 
per  hour.  Operations  are  all  auto¬ 
matically  controlled.  The  air  distrib¬ 
uting  grating  is  20  feet  by  10  feet  with 
large  deflecting  vanes  to  direct  the 
incoming  air  from  the  six-foot  fan. 
An  elaborate  system  of  thermostats, 
heaters,  a  washing  device  and  mois¬ 
ture  regulator,  keeps  the  tempierature 
and  humidity  of  the  storage  room  un¬ 
der  continuous  rigid  control,  regard¬ 
less  of  the  amount  of  paper  stored  or 
the  temperature  of  the  atmosphere 
(.Continued  on  page  XI) 


Jfoil  were  started  into  action  in  the 
new  $2,000,000  William  H. 


Wright 

Building  by  President  and  Publisher 
C.  George  McCullagh.  The  new  plant, 
which  is  given  over  entirely  to  the 
housing  of  the  many  departments  of 
ihe  city’s  only  morning  daily,  is  ex¬ 
pected  to  be  completed  by  the  end  of 
.April,  but  at  the  present  time  press 
work,  stereotyping  and  mailing  de- 
the  new 


partments  are  operating  in 
building. 

$400,000  Hoe  Press 

Practically  every  piece  of  equip¬ 
ment  in  the  William  H.  Wright  Build- 
from  the  $400,000 


mg  will  be  new, 

Hoe  press  to  the  smallest  piece  of  of 
See  furniture. 


Only  a  few  recently 
purchased  Linotypes  will  be  trans 


(erred  from  the  old  Globe,  and  the 
Mail  and  Empire  plants.  Nearly  three- 
quarters  of  a  million  dollars  worth  of 
r.ew  machinery  will  be  installed,  and 
provision  is  being  made  for  a  100% 
expansion  in  all  departments,  includ¬ 
ing  press  facilities. 

During  the  construction  of  the  pa¬ 
per’s  new  home  the  Globe  and  Mail 
is  being  produced  with  staffs  and  me¬ 
chanical  operations  divided  between 
the  two  former  publishing  centers,  but 
due  to  the  purchase  of  the  new  press 
and  other  new  equipment  there  has 
been  no  interruption  in  publication. 

The  press  installation  is  said  to  be 
the  most  modern  of  its  kind  on  the 
North  American  continent. 

I  Plans  were  laid  immediately  follow¬ 
ing  the  double  purchase  by  Mr.  Mc¬ 
Cullagh.  late  in  1936,  of  the  old  Globe, 
founded  in  1844,  and  the  Mail  and  Em¬ 
pire,  established  in  1872,  for  a  plant 
which  would  be  the  last  word  in  mod¬ 
em  construction  and  design.  The 
two  former  morning  competitors  were 
purchased  by  Mr.  McCullagh  in  be¬ 
half  of  William  H.  Wright,  one  of 
North  America’s  most  prominent  gold 
mine  owners  and  a  former  prospector 
and  buck  private  in  the  Canadian 
army. 

The  first  step  taken  by  the  new  pub¬ 
lishers  was  a  series  of  visits  by  vari¬ 
ous  executives  and  department  heads 
to  other  plants  throughout  Canada 
and  the  United  States  to  study  the 
latest  developments  in  all  branches  of 
newspaper  publication  and  production. 
Much  time  and  money  were  spent  in 
research,  for  it  was  the  intention  of 
the  publishers  to  make  the  Globe  and 
Mail  “Canada’s  National  Newspaper.” 
With  that  objective  in  view  the  loca¬ 
tion  was  chosen,  the  land  purchased, 
and  the  plans  drawn. 

Has  Squash  Racquets  Court 

The  designers  have  gone  far  afield 
kr  their  inspiration  and  for  actual 
material.  As  an  example,  the  stone 
for  the  building  is  brought  from  In- 
tfiana;  steel  frames  for  the  windows 
m’e  of  English  memufacture,  and  the 
ceramic  tile  used  for  floor  and  wall 
m  some  of  the  lavatories  comes  from 


The  nearly  completed  $2,000,000  new  home  of  the  Toronto  Globe  and  Mail. 


r  me- 
C(»* 
m. 

iment, 
)uncc- 
g  fea- 
ility  is 
unique 
uctioa 
led  to 
jld  or 


devel- 
le  new 
eckers. 
to  any 
factory 
^rvice. 


presses. 


✓ 


IV 


Equipment  Review  of  Editor  &  Publisher,  February  12,  1938 


Worcester  Dailies  Remodei  Engraving 
Plant  At  Cost  of  $10,000 


New  17-Foot  Strip-Film  Camera  Purchased  at  Cost  of 
$4,300 — Six-Unit  Scott  Press  Ordered — 

Plant  Addition  Planned 


and  prepared  for  transfer  of  the  pic¬ 
torial  image  from  glass  plates  to  zinc 
plates.  For  the  latter  process  the  lat¬ 
est  type  machine  has  been  installed. 

To  make  the  new  etching  room 
acid-proof,  quarry  tile  has  been  used 
on  the  floor  and  sidewalls.  Even  the 
cement  binding  the  tiling  is  acid- 
proofed.  This  room  is  finished  in 
maroon. 

Electrically-operated  ventilators  re¬ 
move  all  fumes  and  dust  from  the 


WITH  ITS  PHOTO-ENGRAVING  de¬ 
partment  completely  remodeled  and 
modernized,  the  Worcester  (Mass.) 
Telegram  and  Evening  Gazette  now 
possesses  one  of  the  best  equipped 
plants  in  the  country. 

Installation  of  the  latest  and  largest 
type  strip-film  camera,  17  feet  in 
length,  at  a  cost  of  $4,300,  has  re¬ 
sulted  in  speedier  production  and 
substantially  reduces  the  time  con¬ 
sumed  in  making  cuts.  Total  cost  ot 


a  "viewing  light’’  fitted  with  ground 
glass.  This  is  placed  on  the  sidewall 
of  the  room,  directly  over  the  devel¬ 
oping  trays  so  that  the  operator  can 
inspect  a  negative  by  holding  it  up  in 
front  of  the  light. 

Film  for  the  camera  is  mounted  on 
reels  in  three  different  sizes  and  un¬ 
winds  as  it  is  used.  When  a  section 
of  film  has  been  used,  within  the 
camera,  for  making  a  negative,  a 
pull -rod  draws  a  rotary  knife  across 


room. 

The  large  oven  used  for  drying  the 
glass  negatives  is  heated  by  electric¬ 
ity. 

To  simplify  the  scaling  of  photo¬ 
graphic  prints  and  give  them  accurate 
ratio  numbers  for  reduction  or  en¬ 
largement  on  the  camera,  a  new 
scaling  device  of  the  slide-rule  type 
is  an  accessory  of  the  camera.  Tne 
camera  is  adjusted  to  the  ratio  num¬ 
bers  by  matching  them  with  focusing 
scales  mounted  on  the  camera’s  chas¬ 
sis.  The  framework  of  the  device  is 
of  heavy  glass  and  chrome-plated 
metal. 


Latest  type  strip-film  camera  recently  installed  in  the  photo-engraving  department  of 
Worcester  Telegram  and  Evening  Gazette.  The  operator  is  shown  focusing  it,  with 

lights  turned  on. 


remodelling  and  new  equipment  is 
approximately  $10,000. 

In  addition  the  dailies  have  ordered 
a  new  Scott  press  and  new  Wood 
stereotyping  equipment. 

The  Chemco  camera  is  used  with 
a  specially  constructed  darkroom. 
One  end  of  the  camera  penetrates  this 
darkroom  so  that  the  negatives  can 
be  removed  from  it  under  lighting 
conditions  which  will  not  endanger  the 
sensitive  film.  From  this  end  of  the 
camera  the  newly-made  negatives 
pass,  in  the  darkroom,  to  developing 
and  finishing  trays.  The  room  is 
equipped  with  apparatus  to  supply 
water  at  specified  temperature  for 
the  processes  of  developing  the  film. 


the  roll,  severing  the  used  part  from 
the  rest  of  the  reel.  The  sink  in 
which  the  film  is  processed  is  made 
of  wood  and  stainless  steel.  It  is 
divided  into  steel  compartments  for 
water-conditioning,  developing  and 
fixing  baths.  The  water  control  in¬ 
cludes  a  dial  thermometer,  thermo¬ 
static  mixing  valve  and  equalizer. 
From  the  darkroom  the  developed 
film  passes  out  through  a  slide  in  the 
sidewall  to  a  specially  constructed 
stainless  steel  sink,  for  storing  until 
it  is  moved  on  to  other  processes. 

Other  new  equipment  includes  a 
Chemco  stripping  table,  where  the 
negatives  are  cut  to  the  proper  size 


Three  Darkrooms  tor  Stall 

Three  darkrooms  have  been  con¬ 
structed  for  the  use  of  the  staff  of 
photographers  on  both  papers.  These 
rooms  are  equipped  with  all  modern 
equipment  for  speedy  and  accurate 
work,  including  enlargers  for  pictures 
made  with  both  the  regular  news 
cameras  and  the  miniature  or  “can¬ 
did”  type. 

In  the  press  of  picture  assignments, 
photographers  can  send  or  bring  in 
their  negatives  from  one  job  and  go 
to  another  while  a  permanent  dark¬ 
room  man  receives  and  prints  the  pic¬ 
tures  as  they  arrive.  These  rooms, 
too,  are  ventilated  electrically. 

In  charge  of  the  engraving  depart¬ 
ment  is  Supt.  Harold  M.  Render,  a 
veteran  in  the  business.  His  assistants 
are  Elmer  C.  Dunning,  Homer  B. 
Goodwin,  Harry  Kavoogian,  Francis 
McGrath,  Ralph  W.  MacGlauflin  and 
Richard  Hultberg. 

Paul  W.  Savage  is  chief  photog¬ 
rapher,  in  charge  of  assignments  and 
equipment  in  that  department.  Other 
cameramen  are  Albert  E.  Bowler,  Wil¬ 
liam  C.  Chaplis  and  George  P.  Co¬ 
caine,  the  latter  a  spare  man. 

In  the  art  department  are  Mrs. 
Helen  Hamill  Cashman,  W.  Donald 
Hesselton,  Joseph  J.  Lyons  and  J. 
Albert  Banks,  cartoonist. 

Continuing  their  expansion  move¬ 
ment,  and  to  speed  up  delivery,  the 
Telegram  and  Evening  Gazette  have 
placed  an  order  for  a  six-unit  latest 
type  high  speed  Scott  press.  After 
its  installation  three  more  units  will 
be  ordered,  and  still  later  three  others, 
making  a  total  of  12. 

Work  will  start  soon  on  an  addition 


Mercury  Lighting  Tubes 

The  camera  is  equipped  with  six 
Cooper-Hewitt  mercury  lighting  tubes 
which  concentrate  a  brilliant  light  on 
the  pictures  being  photographed  for 
reproduction.  Each  of  these  large 
light  tubes  has  its  own  condenser 
unit,  mounted  in  the  frame  of  the 


camera. 

In  order  to  make  negatives  of  differ¬ 
ent  sizes,  from  enlargement  to  double 
the  size  of  the  original  down  to  re¬ 
duction  to  about  one-sixth  of  the 
size  of  the  subject,  one  section  of 
the  camera  is  moved  horizontally  on 
a  rail  runway  back  and  forth  to  vary¬ 
ing  distances  from  the  other  section 
of  the  camera. 

An  indirect  ceiling  light  illuminates 
the  darkroom  for  general  working 
conditions.  The  sidewalls  are  painted 
with  Eastman  panchromatic  green 
and  the  ceiling  a  cream  color.  This 
combination  has  been  worked  out  to 
provide  the  best  possible  working 
conditions,  as  to  light,  without  danger 
to  negatives. 

In  addition,  the  equipment  includes 


Stripping  table,  where  negatives  are  cut 
to  the  desired  size. 


to  the  Telegram  and  Gazette  plant 
to  house  the  new  press,  and  it  is  ex¬ 
pected  to  be  completed  by  late  sum¬ 
mer.  Upon  installation  of  the  entire 
12  units,  the  newspapers  will  have 
four  times  their  present  press  capac¬ 
ity. 

The  first  six  units  will  include  a 
pair  of  folders,  a  pair  of  balloon  form¬ 
ers  and  color  attachments,  permitting 
use  of  two-color  printing. 

Powering  the  new  press  units  will 
be  two  150-horse  p>ower  electric 
motor  drives.  Each  drive  will  have 
a  two-speed  transmission. 

In  addition  to  this  new  equipment, 
there  will  be  installed  a  complete 
new  stereotyping  outfit,  including  a 
Wood  Junior  Autoplate,  a  Wood 
heavy  duty  Pony  Autoplate,  and  a 
Wood  autoshaver.  A  casting  pot  will 
have  a  capacity  of  16,000  pounds  o( 
metal. 

To  partially  house  the  new  presses, 
an  addition  of  two  stories  and  base¬ 
ment  will  be  constructed  from  plans 
now  being  drawn  by  Lockwood- 
Green  Engineers,  Inc.,  New  York. 
This  will  be  27  feet  by  118  feet.  The 
newsprint  rolls  will  be  fed  to  the 
presses  from  a  lower  floor  level.  The 
reel  room  from  which  the  paper  will 
be  fed  to  the  presses  will  be  in  the 
basement,  with  the  presses  imme¬ 
diately  above  it.  The  entire  press¬ 
room  will  be  visible  from  the  side¬ 
walk,  through  a  large  plate  glass  win¬ 
dow. 

After  installation  of  the  new  presses 
and  other  equipment,  the  present 
artists’  quarters  will  be  enlarged  and 
a  new  photographic  studiod  con¬ 
structed.  The  reference  room  also 
will  be  enlarged  and  a  first  aid  room 
built. 


Bloom  Promoted 


Install  Ludlows 


.  -.ES 


Earl  S.  Bloom  was  appointed  su¬ 
perintendent  of  the  Detroit  Newt 
composing  room  Jan.  31,  succeeding 
John  M.  Tracey,  who  retired  Jan.  28 
Mr.  Tracey,  who  was  the  oldest  em¬ 
ploye  of  the  News  in  point  of  service, 
joined  the  paper  in  May,  1888.  and 
became  composing  room  chief  in 
1908.  His  successor  started  his  career 
with  the  Dubois  (Pa.)  Evening  Ex¬ 
press  in  1896.  He  worked  on  various 
Pennsylvania  and  Ohio  newspapers 
before  joining  Detroit  News  in  1924 
as  a  machine  operator.  He  left  the 
newspaper  in  1933  and  returned  in 
1935. 


Ludlows  have  been  installed  re¬ 
cently  by  the  Bridgeport  (Conn.) 
Times-Star;  Port  Chester  (N.  Y.) 
Daily  Item;  Detroit  (Mich.)  High- 
land-Parker;  Lodi  (Cal.)  Times. 
Westfield  (N.  J.)  Standard;  Braddock 
(Pa.)  Free  Press;  Branford  (Conn.) 
Review;  Buffalo  (N.  Y.)  Polish 

View  of  etching  room,  with  floor  and  sidewalls  of  quarry  tile.  In  the  foreground  is  the  Everybody's  Daily;  and  San  Francitco 
etching  bath  and  in  the  center  is  a  new  baking  and  cooling  device.  (Cal.)  Western  Worker. 
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London  Times  In  Modern  Plant 

All  Mechanical  Functions  Performed  in  New  Three  -  Story 
Building  Which  Will  Be  Expanded  to  Embrace  All  Departments 


By  ALLAN  DELAFONS 

London  Correspondent,  Editor  &  Publisher 


WHAT  IS  REGARDED  as  one  of 
most  mechanically  efficient  and 
modern  newspaper  printing  and  pub¬ 
lishing  offices  in  the  world  has  been 


been  the  residence  of  successive  mem-  openings  in  the  traditional  style  of 
bers  of  the  Times-owning  Walter  the  best  architecture  of  the  1700’s.  The 
family.  remaining  floor,  of  the  three  above 

_ _  _  _ _  _  _  _  Between  1870  and  1880  John  Walter  ground  level  is  of  brick  facing.  Even 

built  for  the  London  Times  on  one  of  III  rebuilt  the  printing  works  and  the  bricks  have  been  selected  to  be  in 
the  most  historic  sites  in  the  world,  the  editorial  and  business  offices  of  complete  harmony  with  the  whole 
Where  the  new  works  (opened  offi-  the  Times.  He  was  his  own  architect,  design.  Each  brick  was  made  by 
dally  last  Dec.  1  by  Mr.  Neville  and  all  the  bricks,  ironwork  and  hand,  sand-faced,  and  of  a  color  which 
Chamberlain,  British  Prime  Minister)  woodwork  in  that  building  (which  is  will,  it  is  believed  by  S.  and  E.  Col- 
now  stand  there  was.  650  vears  aco.  soon  to  be  replaced  bv  an  extension  Her,  Ltd.,  the  makers,  be  the  most 


plant 
is  ex- 
sum- 
entire 
have 
;apac- 


Three-Story  Building  at  the  opposite  end  of  the  building  is 

There  are  three  floors  above  and  oval  well,  with  walls  lined  with 

three  below  ground  level  in  the  new  terrazo  in  two  tones  of  ivory,  with 
building.  The  site  was  excavated  to  vertical  brass  strips,  which  are  also 
a  maximum  depth  of  40  feet  before  iised  on  the  floor  to  divide  the  non¬ 
building  operations  were  started.  terrazo  tiles. 

Paper  storage,  paper  reel  stands  and  ^  covered  vanway  seven  big 

heating  plant  are  housed  in  the  base-  t«ucks  can  be  dealt  with  at  one  time 
ment.  The  machine  platform  level  unloading  reels  of  newsprint, 
for  the  rotary  presses,  foundry  and  Hoists  carry  the  rolls  to  the  base- 
switch  rooms  are  immediately  above,  nrient,  ready  for  placing  on  the  maga- 
Over  that  is  a  mezzanine  floor  for  the  reel-stands  under  the  press  lines, 

press  control  gallery  and  the  ink  used  to  bring  bundles  of 

tank  chamber.  Publishing  room  and  printed  papers  up  to  the  delivery 
vanwav  are  on  the  vrniind-level  floor  trucks. 


ament, 
nplete 
ling  a 
Wood 
and  a 
at  will 
nds  of 


The  new  plant  of  Lon¬ 
don  Tinaes  as  seen 
from  the  front  on  St. 
Andrew's  Hill.  A 
paper  truck  is  seen 
emerging  from  the 
covered  driveway. 


imme- 
press- 
j  side- 
is  win- 


■*he  Dominican  Priory.  In  the  great  of  the  new  building)  were  prepared  air-conditions  the  whole  building) 
hall  of  that  priory  Parliament  occa-  on  or  near  his  own  estate  in  Berk-  the  water  cooler.  Two  additional 

sionally  sat  in  the  reign  of  Henry  shire.  The  clock  and  scroll,  which  noors  are  to  be  built  from  the  present 
Vni,  and  the  trial  was  held  of  Kath-  still  today  are  featured  on  the  leader  '’ou*- 

Mine  of  Aragon.  A  little  later  the  page  of  the  Times,  formed  the  pedi-  Two  staircases  and  a  high-speed 

whole  of  that  quarter  passed  into  the  ment  of  John  Walter’s  building.  passenger  elevator  serve  this  building. 

hands  of  the  King  who  refused  to  Inside  the  eighteenth-century  style  The  north-east  stairway  is  for  work- 

Jissign  it  to  the  jurisdiction  of  the  shell,  of  brick  and  stone,  of  the  new  ing  purposes  and  is  lined  with  golden- 

City  of  London.  Consequently  those  building  there  is  simply  a  newspaper-  color  glazed  tiles.  The  main  stairway 

who  lived  in  it  could  claim  peculiar  producing  machine  specifically  de- 

privileges.  Then  Edward  VI  sold  signed  in  every  detail  to  serve  one 

the  property  and  it  became  a  fashion-  purpose,  the  production  of  the  Times 

able  residential  quarter.  A  playhouse  six  days  each  week. 

was  started  there,  by  Burbage,  in  other  Sections  to  Be  Added 

whir  The  building,  really  the  first  sec- 

where  playhouses  were  forbidden,  it  extensions,  is  in 

&  ,fT  u  1  t  ’  St.  Andrews  Hill,  hard  by  the  present 

Sr  th  playhouse  building  where  are  housed  the  edi- 

whil^K  I  k  r  "  torial,  advertising  and  business  offices, 

w^h  he  and  Shakespeare  were  part-  ^^e  original  residence  o 

as  a  winter  alternative  to  the  Walter  family.  When  the  old 

theatre,  the  ^obe.  building  facing  Queen  Victoria  Street 
dod  theatres  were  forced  to  the  historic  Printing  House 

Wh  ^  Square  is  demolished  the  new  build- 

Playhouse  was  pulled  down.  be  a  block  in  a  large  single 

King  s  Printers  Worked  There  building;  at  present  it  is  actually  an  aK 
Then  the  King’s  Printers  set  up  extension,  connected  to  the  old  build-  QK* 
their  Printing  House  on  the  site,  ing.  Working  economy,  or  complete 
where  early  issues  of  the  London  efficiency,  of  the  internal  machine  has 
flazette,  still  the  State’s  own  news-  been  the  guiding  factor  in  the  design 
paper  for  official  information,  were  of  the  new  building.  But  it  is  in- 
printed.  In  1737  that  printing  house  tended  to  be  part  of  the  future  prem- 

was  burned  down,  but  three  years  i.ses,  housing  all  departments,  and  the  h  ±  ^ 

later  Marc  Baskett,  who  printed  the  eighteenth-century  facade  may  there- 
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moulding  and  drying  presses  (six  sures  even  temperature  all  the  time 
“Giant”  by  S.  A.  P.,  Ltd.),  where  Printed  papers,  automatically  di. 
the  page  matrix  is  made  from  dry  vided  into  quires,  are  taken  from  the 
flong  under  pressures  varying  (ac-  press  folders  to  the  publishing  de- 
cording  to  the  amount  or  type  matter  partment  on  the  floor  above  by  Smith 
and  half-tones  on  the  page)  from  20  auto-delivery  elevator  which  brings 
to  200  tons.  The  mats,  automatically  the  bundles  of  copies  into  the  top  end 
dried  and  curved  to  cylinder  dimen-  of  a  moving  slat  conveyor,  which  car- 
sions  are  then  carried  across  to  the  ries  them  around  the  publishing  de¬ 
lift  to  go  down  to  the  foundry.  partment  along  a  line  like  an  “O”  with 

Every  column,  every  page,  is  under  elongated  sides.  The  packers  lift  the 
control  throughout  every  stage  of  its  papers  off  this  conveyor,  get  their 
journey  to  the  moulding  presses,  labels  and  quantity  orders  under  an 
Directly  over  the  page  imposing  sur-  automatic  system  which  delivers 
faces  is  a  big  rectangular,  ground-  printed  labels  in  response  to  illumin- 
glass  fronted  indicator,  on  which  are  ated  signals.  The  wrapped  bundles 
flashed  in  red  illuminated  figures  the  are  then  placed  on  a  moving  belt 
numbers  of  each  of  the  completed  (Lamson  equipment)  which  runs 
"  V  V  „  ~  ,  1  pages,  so  that  at  any  moment  the  down  the  centre  of  the  line  of  packing 

and  local  push-button  control  for  j.oom  overseer  can  tell  how  tables  and  carries  the  parcels  direct 

each  unit.  advanced  the  work  is.  Uncom-  on  to  the  tailboards  of  the  waiting 

There  is  unit  drive  to  the  rotaries,  pleted  pages  are  shown  by  figures  of  trucks.  The  number  of  bundles  de¬ 
providing  more  than  1,200  aggregate  SBPHRnilHHBnPiHHHH  another  color  on  the  screen.  livered  by  the  vertical  conveyors  (by 

horse- power,  installed  by  J.  H.  ,  .  Sound  insulation  is  especially  re-  S.  A.  R,  Ltd.)  are  automatically  in- 

Holmes.  The  20-feet  long  main  con-  Part  of  one  line  of  twelve  super-speed  markable  in  the  Monotype  caster  de-  dicated  to  the  publisher  and  the  ma- 

trol  board  carries  over  300  electrical  Hoe  press  ‘"’•f*-  T*’®  T""®*  x  *i  *’'^***  partment.  The  28  casters  working  at  chine-room  overseer  by  a  new  device, 

devices,  for  controlling  press  speeds,  units  all  told,  with  nine  folders.  £^jj  ^  racket,  but  the  totalizer. 

combining  the  folders  according  to  soon  as  the  keyboard  room  is  en-  Prooreia  Vlsuallxed 

paper  size,  and  so  on.  The  imits  of  of  the  news  matter,  while  the  Mono-  and  the  door  swings  shut  the  -  jj-*-  *  j 

the  rotary  installation  are  equipped  type  machines  supply  composition  is  cut  off  as  though  all  the  addition  to  Uiis  and  me  page  in- 

with  Usher- Walker  rollers,  the  same  and  sorts  for  the  classified  and  casters  had  suddenly  stopped  dicator  m  the  composing  room  there  is 

firm  supplying  the  ink  to  the  big  display  advertisements,  the  stock  and  Similar  sound  insulation  is  effected  ®  system  of  audible  and  visible  sig- 

chambers  above  the  presses.  share  price  pages  and  other  pages,  iu  the  proofreading  department  on  the  "als  to  indicate  to  the  machine  room 

Five  AutopMes  in  Use  All  spacing  material  is  cast  on  the  Herl,  however,  the  aim  J®  dispatch^  from  the  foun- 

At  the  side  of  the  press  lines  is  the  Mo*^otypes,  but  brass  rul^s  are  used  j^gg  jj^en  not  to  confine  noise  to  with-  ®  posi  ion  si^a  s  in  e 

sterL,  foundr^  Five  TunS^  Auto-  divisions  The  manage-  ^^e  walls  of  the  department  but  to  composing  room,  indicating  the 

SttS  by  UnotyU  and  MlcWnery  that  this  ^le  natural  ncfise  in  the  room  P/P®"  moment  up 

Ltd  and  three  A^Lha^^^  combination  of  slug  and  single-char-  as  far  as  possible.  TTie  Mono  key-  to  the  close  for  press  are  repeated  m 

uia.,  ant.  inree  rtuio  siiavcis  xiuni  me  £  casting  machines  is  sufficientlv  u  j  •  j-  -j  j  x  *  the  foundry,  where  also  the  number 

same  &m.  produce  Ae  stereo  plates  nfeeTevery  conceSi  re-  •  iT  a  of  plates  sent  to  press  is  visually  in- 

from  the  mats  which  are  sent  down  !  . •  J  *  x  ^  cunteivaoie  re  ^oom  by  specially  designed  double-  ^  ^ 

from  the  composing  room  above  by  a  of  the  newspaper.  Display  gjggg  windows,  which,  while  shutting  ’  *  ■  *u  .t 

lift.  As  the  ^ates  are  cast,  trimmed  advertisements  are,  of  course,  hand-  „„  gg^^d,  do  not  restrict  the  natural  ^Thus  every  step  m  the  smooth 

and  shaved,  they  are  placed  on  metal  set-  but  not  a  scrap  of  previously-  lighting  from  the  main  windows  of  the  straight-line  production  system  li 

covered  long  counters  and  slid  along  used  material  or  type  finds  place  in  composing  room.  In  the  reading  controlled  and  signalled  to  the  head 

to  the  big  protected  glass  windows  composing  ma-  room,  to  the  central  dais  of  which  each  department  concerned  froin 

which  open  upwards  to  allow  the  .^^d  metill  “pick-up  carrier”  proofs  first  proof  to  the  delivery  of 

plates  to  l^lift^  out  and  taken  across  motors,  and  meta  pots  are  heated  by  from  the  composing  room  below,  bundles  to  the  waiting  vans, 

a  few  feet  of  floor  to  the  waiting  ‘bermostat-controlled  electricity.  Canadian  rock-elm  panelling,  acoustic  I"  order  to  reduce  the  changes  ol 

presses.  The  Autoplates  are  elec-  As  the  matter  for  the  following  felt  ceiling  and  rubber  floor  re-  production  stoppage  to  a  minirauni 

trically  heated  and  there  is  a  specially  issue  is  composed  it  is  moved  duce  resonance  and  literally  deaden  there  are  five  separate  electric 

designed  system  of  hooding  over  the  directly  to  the  beginning  of  a  long  sound.  supply  ^rvices  tal«n  into  the  build- 

big  metal  pots  to  ensure  that  no  uf  imposing  surfaces,  divided  Aeld-Resistlng  Tiles  j  to  drive  the  ^  electric  moton 

fumes  escape  into  the  foundry  room,  theoretically  into  sections  for  every  reading  room  is  the  oro  other  apparatus,  with  its  toU 

There  is  also  an  air  suddIv  svstem  feature  of  the  paper,  each  section  be-  ^  ®  reading  room  is  the  pro-  of  over  2,200  hp. 

indeindeX  conS-oll^  and  con^-  mg  ^s  close  as  possible  to  the  appro-  department,  with  prowss  cameras  ^wo  services  can  carry  the  ful 

quenX  ad^stable^o  ^  priate  composing  machine.  Proofs  load,  but  «  they  break  do^  there . 

ditions  of  temperature  met  with  in  pulled  and  sent  up  on  pick-up  a  :  j  resisting  tiles  nrotect  walls  and  ^  duplication  of  them,  and  if  they  alsc 

the  foundry.  Elliptical  reflectors,  with  and  tube  carriers  to  the  proofread-  hX  w^th  aeiXes^^^^^^  break  down  there  is  the  special  fiftl 

500-watt  lamps,  provide  clear,  hard  mg  room  above.  As  the  marked  ^  power  supply  from  a  different  soura 

light  in  the  foundry.  Excellence  of  proofs  are  received  they  are  passed  There  is  a  complex  automatic  switch- 

tvoe  matter  and  illustrations,  ac-  along  the  line  of  imposing  surfaces  «*">.  exiem,  ana  any  meiai  isucn  as  mg  system  so  that  if  one  power  soura 

counted  for  partly  by  the  fine  quality,  die  labelled  s^tion  where  the  gal-  AcM^rwi^ne  X’  . 

sneciallv  made  newsprint  of  the  my  waits  correction.  As  soon  as  cor-  resisung  pami  Acia-resisimg  nre-  others  and  the  reversion  to  thi 

S  LaTso  duetothesi^ecialcare  ^ected  the  columns  are  assembled.  X  4Xrbv  J^et  Sith;  ^  normal  power  is  made  automatically, 
given  to  the  matrix  making  and  plate  moving  forward  the  whole  time  under  ,  f ,  j  .  ^ 

given  lo  me  matrix  maxing  a  u  pi<*  e  gygfgm  controlled  bv  visual  signals  ^“^y  designed  ventilating  trunks  are  ,,  «...  . 

»' “X,  sppcp  .„d  .void  oo„-  New  Post  for  Jacobs 

carter  is  three  plates  a  mhiute  fen  As  they  are  made  up  the  page  building  ^  kept  at  an  even  heat  by  composing  room  foreman  of  Nelh 

Stes  Sing  token  ffom  e^^^^  forms  are  proofed  on  Vanderfofk  coiled  tu^s  cast  in  the  ceilings  fed  Newspapers,  Mt.  Clemens,  ^ch 

duXeates  of  each  nSe  for^ach  of  band  proof  presses,  two  of  which  are  big  gas-fired  boilers,  with  an  publishers  of  a  chain  of  weeklie 

fivf  units  The  avtraee  output  per  jomed  to  the  page-imposing  tobies,  output  of  9  000,000  b.t  u  an  hour.  Jacobs  started  his  career  in  his  fath 
J...  '.joc  lx  ?xi  ♦u  t  ij  IS  therefore  radiated  from  above,  ers  newspaper  office  at  Brightw 

edition  IS  336  plates,  a  totol  weight  of  Revis^,  the  page  forms  are  slid  under  thermostatic  control  which  en^  Mich. 

.s-jme  four  tons  each  night.  Trim-  across  the  stone  directly  into  the 


London  Times  in 
Modern  Piant 


continued  from  page  V 


A  RECESSION 


DeP£NDABLe 

UNIFORM 


Certified 

ORY  MATS 


Remelting  Costs 


176  American  Newspaper  Publishers  were 
not  satisfied  with  their  remelting  costs  and 
did  something  about  it.  We  guaranteed  them 
40%  saving  with  Kemp  Remelt  Pots  and  they 
are  getting  it!  Find  out  how  much  we  can 
save  you.  Write  to  The  C.  M.  Kemp  Mfg* 
Co.,  405  East  Oliver  St.,  Baltimore,  Md. 


Reduce  pressure  in 
molding,  save  time  in 
scorching  and  cast  with 
less  heat.  Reliable  for 
every  dry  mat  need. 

CERTiriBO  DRY  MAT  CORP. 

9  Rockefeller  PUu,  Dept.  P, 
k  New  York,  N.  T. 

MADE  IN  TUE  P.t.ft 


2,000  lb.  Kemp  ImmerMioD 
Remelt  Pot,  with  draw-off 
valve. 
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Roanoke  Dailies' 

Engraving  Plant 

continued  from  page  I 


outstanding  ones  made  by  our  photog¬ 
raphers — and  occasionally  put  them 
together  for  feature  picture  pages. 
The  art  is  given  different  treatment, 
with  retouchings,  and  when  the  pages 
come  out  they  appear  fresh  and  in 
the  role  of  a  new  offering. 

“In  what  we  term  the  old  days  we 
ran  mostly  the  General  Grant-Still- [ 
Dead  types  of  pictures,  with  an  occa-| 
sional  action  shot.  Today  we  have 
not  only  become  selective,  but  wei 
seek  the  artistic,  the  action,  the  his¬ 
torical,  the  candid,  the  original  and 
the  beautiful  in  our  efforts  to  get  eye- 
appealing  features.  I 

“On  the  whole,  we  are  greatly 
pleased  with  our  modest  experimen¬ 
tation  in  pictorial  presentation.  It  is 
impossible  to  say  how  much  of  our 
circulation  gain  is  due  to  pictures. 
We  do  know  that  they  have  been 
helpful,  and  we  know,  too,  that  we 
have  gained  in  good-will,  ability  to 
serve  the  public,  efficiency  and  speed. 

“During  the  last  two  years  the 
Roanoke  newspapers  have  under¬ 
gone  many  changes.  We  put  in  new 
headline,  body  and  editorial  type, 
made  many  other  changes  to  improve 
our  papers,  but  the  change  which 
made  the  most  striking  impression  on 
our  readers  was  the  emphasis  on  pic¬ 
torial  presentation.” 

The  engraving  equipment  used  by 
the  Roanoke  World-News  and  the 
Roanoke  Times  was  furnished  by  the 
Allan  B.  Corke  Co.,  of  Boston,  and 
the  Chemco  Photo  Products  Co.,  of 
New  York.  It  is  of  the  most  modern 
and  complete  design  obtainable,  and 
offers  many  advantages  not  available 
in  the  past  to  the  engraver,  according 
to  Mr.  Stouffer. 

Chemco  Strip-Film  Camera 
The  camera,  a  19-in.  x  24-in. 
Chemco  strip  film  type,  carries  three 
rolls  of  film  in  6-in.,  13-in.  and  19-in. 
widths.  It  is  focussed  entirely  by 
scale,  no  ground  glass  being  used,  and 
has  a  disappearing  screen  with  a  45 
cm  Ziess  Lens.  The  camera  box  is 
built  into  the  darkroom  wall,  but  is 
operated  entirely  from  outside  the 
darkroom.  The  copy  board  tilts  from 
horizontal  to  vertical  position,  and  is 
illuminated  by  six  Cooper-Hewitt 
mercury  arc  lamps,  affixed  to  the 
movable  copy  board  carriage. 

Into  the  dark-room  sink,  consisting 
of  three  separate  compartments,  flows 
three  streams  of  circulating  water 
maintained  at  a  constant  temperature 
by  a  Powers  thermo-mix  valve  and 
equalizer.  Darkroom  illumination  is 
furnished  by  an  Eastman  indirect  ceil¬ 
ing  safelight.  The  wall  adjacent  to 
the  hypo  end  of  the  sink  contains  a 
sliding  light  proof  window,  through 
which  negatives  are  passed  into  thej 
stripping  sink  outside,  after  develop- j 
ment.  Stripping  negatives  is  done  on 
a  large  size  Chemco  stripping  tablej 
with  squaring  arms  for  the  operators  ; 
A  standard  electrically  heated  and 
controlled  Chemco  negative  drying, 
oven  dries  the  negatives  after  being 
stripped  on  glass. 

The  zinc  plates,  after  being  cut  to, 
size  on  a  30-in.  Pexto  guillotine  shear, j 
are  coated,  and  dried  on  a  Chemco 
automatic  gas  heated,  electrically  con¬ 
trolled  whirler.  I 

Negatives  are  printed  on  the  zinc  in! 
a  Wesel  24-in.  by  30-in.  vacuum  print-! 
hig  frame,  illuminated  by  a  double! 
arc  printing  lamp.  Developer  for  the| 
printed  plate  is  carried  in  a  Chemco 
stainless  steel  cold  top  developer  tank.  I 
Etching  is  done  in  a  Chemco  Model 
No.  25  stainless  steel  etching  machine 
which  will  accommodate  plates  24-in.  j 
X  32-in.  in  size.  This  machine  con¬ 


tains  a  specially  designed  wheel,  by 
means  of  which  the  acid  is  first  car¬ 
ried  in  a  fine  spray  to  a  baffle  plate, 
from  which  the  still  finer  particles 
impinge  upon  the  zinc  plate. 

A  Chemco  ventilated  stainless  steel 
powder  box  with  exhaust  motor  and 
vent  affords  powdering  equipment, 
and  plates  are  burned  in  on  a  Chemco 
combination  stove  and  cooler  unit. 

Two  engravers  operate  the  plant. 

Five  cameramen,  with  others  doing 
supplementary  work,  are  employed. 
Two  of  the  cameramen  do  the  devel¬ 
oping. 


Production  Book 

1,000  Type  Faces  Shown  in 

Annual  Publication 

More  than  a  thousand  printing  type 
faces,  available  in  some  8,000  different 
sizes  and  all  in  current  use,  have  been 
compiled  for  the  first  time  between 
the  covers  of  a  single  volume,  ac¬ 
cording  to  Leo  H.  Joachim,  publisher 
of  the  500-page  fourth  annual  “Ad¬ 
vertising  &  Publishing  Production 
Yearbook”  which  made  its  apjjear- 


ance  Jan.  18.  This  is  the  largest 
collection  of  different  type  specimens 
ever  assembled,  the  publisher’s  an¬ 
nouncement  states.  In  addition  to  its 
typographic  section,  the  book  con¬ 
tains  110  tables  and  charts  on  paper 
sizes  and  weights,  color  photography, 
art  techniques,  photo- engraving,  elec¬ 
trotyping,  binding,  hookmaking,  ship¬ 
ping  and  postal  information  and  the 
latest  developments  in  all  phases  of 
graphic  arts  production. 

TTie  volume  is  edited  by  Eugene  M. 
Ettenberg,  and  issued  by  Colton  Press, 
114  E.  32nd  St.,  New  York, 


,  Air  Conditioning^! 


Tarring  Ontdoor 
Conditions 


\ 


SmA 


One  Investment  that  Pays  Dividends 
Regardless  of  Business  Conditions 


There  must  be  good  reasons  why  newsjxrpers 
have  continuously  installed  Carrier  Air  Con¬ 
ditioning — even  during  the  ups  and  downs  since 
1930.  And  there  are!  In  the  pressrooms.  Carrier 
Air  Conditioning  assures  a  better-looking  sheet 
—  fresher-looking  type,  cleaner,  clearer  half¬ 
tones.  Rollers  last  longer — presses  work  more 
efficiently.  And  the  efficiency  of  personnel  is 
increased  no  end  by  the  cool,  clean,  quiet  atmos¬ 


phere  it  assures.  In  office  space?  Carrier  Air 
Conditioning  is  worth  its  weight  in  gold.  Enables 
good  work  the  year  around — regardless  of  out¬ 
door  conditions. 

Join  this  growing  list  of  newspapers — large 
and  small — that  have  benefited  with  Carrier  Air 
Conditioning — and  watch  your  comfort  and  effi¬ 
ciency  go  up,  and  up! 


Just  a  Few  Newspapers  Already  Benefiting 
from  Carrier  Air  Conditioning 


Philadelphia  Evening  Bulletin,  Philadelphia,  Pa. 
Christian  Science  Publishing  Co.,  Boston,  Mass. 
Cleveland  News.  Cleveland,  Ohio. 

Dallas  News,  Dallas,  Texas. 

Democrat  &  Chronicle,  Rochester,  N.  Y. 

Detroit  News,  Detroit,  Mich. 

Detroit  Free  Press.  Detroit,  Mich. 

El  Continental,  El  Paso,  Texas. 

Emporia  Gazette,  Emporia,  Kansas. 


The  Evening  Star,  Washington,  D.  C. 

Iowa  Homestead.  Des  Moines,  Iowa. 

Item  Tribune,  New  Orleans,  La. 

Los  Angeles  Times.  Los  Angeles,  Calif. 
LouisvUle  Times  Co.,  Louisville,  Ky. 
McKeesport  Daily  News,  McKeesport,  Pa. 
Pittsburgh  Post-Gazette,  Pittsburgh,  Pa. 

Salt  Lake  Tribune  Co.,  Salt  Lake  City,  Utah. 
Times  Herald.  Dallas,  Texas. 

Toronto  Star,  Toronto,  Ont. 


•  Add  your  name  to  the  Honor  Roll  of  Newspapers.  Learn,  without 
obligation,  just  how  easily  and  how  reasonably  you  can  install 
Carrier  Air  Conditioning  in  your  press  rooms,  your  stock  rooms, 
your  offices,  or  throughout  the  complete  building.  Carrier,  you  know. 

CARRIER  CORPORATION 

Syracuse^  N.  Y.,  Desk  239 

Without  obligation,  send  me  complete 
information  on  Carrier  Air  Conditioning 
for  Newspaper  Plants. 

is  used  in  the  R.  C.  A.  Building,  the  U.  S.  Capitol,  aboard  the  Queen 

Mary,"  and  in  buildings  large  and  small  throughout  99  countries 

City  .  . . 

of  the  world. 

State  . . 
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PROGRESS  DOESN'T  STOP 


NO  MATTER  WHAT  the  business  thermometers 

say  about  navigation  conditions  in  the  imme¬ 
diate  future,  there  is  one  division  of  commercial 
life  which  proceeds  unruffled  by  storms.  Inven¬ 
tion  and  discovery,  adaptation  of  old  methods  to 
new  purposes,  have  been  incessant  in  civilization 
for  the  past  200  years  and  the  years  just  ahead 
promise  not  a  slackening,  but  an  acceleration  of 
the  inventive  processes. 

Scores  of  ideas  which  would  lighten  men's 
labors  have  in  recent  times  been  left  undeveloped 
because  their  immediate  effect  was  expected  to  be 
the  displacement  of  human  hands  that  needed 
work  to  live.  Scores  more  will  be  set  aside  in  the 
next  few  years  for  the  same  reason,  but  within  our 
lifetimes,  many  of  these  and  many  others  will  be 
commonplace  and  blessed. 

Ever  since  primitive  man  discovered  the  ele¬ 
ments  of  machinery — the  wheel  and  axle,  the 


lever,  and  the  inclined  plane — the  discoverers 
have  had  to  overcome  either  the  prejudices  or  the 
fears  of  their  fellows.  The  inventors  of  steam 
applications  to  industry  hurdled  the  same  obsta¬ 
cles.  The  fast  printing  press,  the  mechanical  com¬ 
posing  machines,  the  dry  mat  and  automatic 
plate-casting — all  had  to  meet  the  opposition  of 
craftsmen  who  saw  in  them  the  doom  of  trades 
to  which  they  had  devoted  long  lives.  Their  fears 
were  not  only  unfounded;  they  were  contrary  to 
experience.  There  are  more  printers,  more  press¬ 
men,  and  more  stereotypers  employed  today  than 
before  the  day  of  machinery. 

The  immediate  future  will  see  revolutionary 
developments  in  the  typographical  art.  Some  of 
them  are  new  applications  of  photography  to  com¬ 
position,  which  promise  to  eliminate  several  costly 
piocesses.  Some  are  new  printing  and  engraving 
ideas.  None  are  yet  within  a  year  or  two.  at  the 


least,  of  commercial  exploitation,  but  none  of 
them  can  be  ignored  either  by  the  mechanical 
craftsmen  or  by  their  employers  who  do  not  wish 
to  be  mercilessly  outdistanced  in  the  competitive 
struggle.  The  compositor  who  keeps  abreast  of 
scientific  progress  won’t  beat  his  head  against  its 
advance;  he’ll  be  looking  for  his  place  in  the  new 
operation. 

That  is  history,  repeated  over  and  over  again. 
Despite  today’s  pessimism  and  skepticism,  prog¬ 
ress  hasn’t  stopped,  and  won’t  be  stopped  ’oy 
human  fears  or  artificial  human  barriers.  The 
race  moves  forward  by  exploration  of  the  un¬ 
known,  and  if  our  present  philosophies  induce  us 
to  give  more  thought  to  alleviation  of  human  dis¬ 
comfort  than  in  the  past,  the  process  may  be 
slower  and  less  immediately  destructive.  That  is 
the  end  toward  which  technical  people  on  both 
sides  of  the  newspaper  table  should  be  thinking. 


J^eUon&U  wlfituatu 


WILLIAM  F.  PETT,  composing  room 
foreman  of  Nellis  Newspapers,  Mt. 
Clemens.  Mich.,  since  1924,  has  joined 
the  Mt.  Clemens  (Mich.)  Daily 
Leader  composing  room  staff  to  be¬ 
come  production  manager  for  the 
various  out-of-town  newspapers 
printed  in  the  Leader  plant.  Pett 
was  formerly  with  the  Western  News- 
pap)er  Union  and  with  the  Detroit 
Free  Press. 

John  J.  McMahon,  who  learned  the 
printing  trade  with  the  former  Turn¬ 
ers  Falls  (Mass.)  Reporter  and  joined 
the  Greenfield  (Mass.)  Recorder- 
Gazette  when  it  was  a  weekly  in  1907, 
has  been  appointed  foreman  of  Re¬ 
corder-Gazette’s  composing  room, 
succeeding  the  late  Floyd  B.  McGar- 
rah. 

Joseph  E.  Smith,  assistant  foreman, 
has  been  named  foreman,  Buffalo 
(N.  Y.)  Evening  News  stereotype  de¬ 
partment.  He  succeeds  the  late  Wil¬ 
liam  D.  Hemann,  whose  brother,  Cor¬ 
nelius  D.  Hemann,  becomes  assistant 
foreman.  Mr.  Smith  has  worked  in 
the  stereotype  departments  of  Buffalo 
newspapers  for  12  years. 

Charlie  Britton,  veteran  Atlanta 
Journal  composing  room  employe 
celebrated  his  44th  anniversary  with 
that  newspaper  Jan.  22.  Mr.  Britton 
who  is  60  is  one  of  the  paper’s  oldest 
employes  in  point  of  service,  having 
joined  the  daily  in  1894  coming  from 
the  old  Central  Railroad. 

Norbert  Berger,  secretary-treasurer 
of  Buffalo,  N.  Y.,  Local  27,  Pressmen 
and  Assistants’  Union,  has  been 
elected  to  a  third  term  as  president  of 
the  Central  Labor  Council  at  Buffalo. 

Frank  Helderman,  assistant  fore¬ 
man,  Spartanburg  (S.  C.)  Herald- 
Journal  mechanical  department,  is  re¬ 
covering  following  a  recent  major  op¬ 
eration. 

Herman  Rose,  72,  has  retired  from 
the  engraving  department  of  Buffalo 
News,  with  which  paper  he  has  served 
35  years,  and  Jan.  15  left  for  a  15,000- 
mile  pleasure  trip  in  the  South,  the 
Grand  Canyon  and  California. 

Charles  M.  Crecar  was  elected 
president  of  Savannah  Typographical 
Union  183,  at  its  annual  meeting,  Jan. 
3.  Other  officers  elected  were:  C.  C. 
Turner,  vice-president;  G.  S.  Nues- 
lein,  secretary,  and  D.  J.  Chalmers, 
sergeant-at-arms.  The  following  were 
named  as  an  auditing  committee: 
Thomas  F.  Blount,  George  J.  Steiber 
and  W.  J.  Green. 

Henry  F.  Mohr  of  Brockton  (Mass.) 
Enterprise  and  Times  composing  room 
staff  has  returned  to  his  duties  fol¬ 
lowing  an  attack  of  pleurisy. 


WILLIAM  D.  HEMANN,  57,  superin¬ 
tendent  of  Buffalo  (N.  Y.)  Evening 
News  stereotyping  department,  died 
suddenly  while  at  work  Jan.  20.  He 
would  have  been  58  years  old  the  fol¬ 
lowing  day.  He  joined  the  News  as 
an  apprentice  in  1896.  Two  brothers, 
Julius  and  Cornelius,  and  his  son, 
Daniel,  also  are  employed  by  the 
News  mechanical  department.  Sur¬ 
vivors  include  his  wife,  a  daughter 
and  four  sisters. 

Benjamin  Elliott  Lyons,  49,  com¬ 
posing  room  foreman,  Staten  Island 
(N.  Y.)  Advance,  died  Jan.  19  in  the 
Roxborough  Memorial  Hospital,  Phil¬ 
adelphia,  following  an  operation. 

Stewart  H.  Nickerson,  38,  make-up 
compositor.  New  York  Times,  since 
1923  died  Jan.  29  of  a  heart  ailment 
at  his  home  in  New  York. 

Henry  Fleckenstein,  72.  one  of  the 
original  members  of  International 
Photo  Engravers  Union,  died  Jan.  25 
at  his  home  in  Providence,  R.  I.,  of 
injuries  suffered  in  a  fall  on  an  icy 
pavement.  For  22  years  he  had  been 
an  engraver  on  the  Providence 
Journal. 

Charles  M.  Schmidt,  53,  photo¬ 
engraver,  New  York  Times,  died  Jan. 
7  at  the  Medical  Center,  New  York, 
following  a  three-month  illness.  M’-. 
Schmidt  joined  the  Times  Sept.  8, 
1931,  after  25  years  with  the  New 
York  World. 

Jack  R.  Medlin,  38.  mechanical  su¬ 
perintendent,  Gladewater  (Tex.) 
Daily  Times-Tribune  and  Weekly 
News  died  Jan.  22.  of  pneumonia. 

James  Botto,  24,  treasurer,  Boston 
American  Chapel’s  Credit  Union,  died 
recently  of  a  streptococcus  infection. 

George  C.  Campbell,  84,  for  many 
years  a  Boston  Evening  Transcript 
compositor,  died  Jan.  31  at  his  home 
in  Auburndale,  Mass.  He  was  with 
the  Manchester  Union  Democrat  be¬ 
fore  joining  the  Transcript. 

Carl  B.  McQuown,  67,  for  the  past 
25  years  foreman  of  Oil  City  (Pa.) 
Derrick  composing  room,  died  in  the 
Oil  City  Hospital,  Jan.  28  of  pneu¬ 
monia. 

Donald  Church,  38,  makeup  man, 
Albion  (Mich.)  Evening  Recorder, 
died  of  a  heart  attack  at  his  home 
Feb.  1.  His  father,  P.  J.  Church,  is 
composing  room  superintendent  of  the 
daily. 

Chauncey  Lansing,  for  nearly  50 
years  a  printer  and  for  more  than  23 
years  of  Troy  (N.  Y.)  Morning  Record 
Chapel,  died  Jan.  19  in  the  Leonard 
Hospital,  Troy,  after  a  brief  illness. 

Charles  J.  Steiner,  53,  assistant 
stereotype  foreman,  Dayton  (O.) 


Daily  News,  an  employe  of  the  de-  I 
partment  for  20  years.  Died  Dec.  9  ' 
from  a  paralytic  stroke. 

Floyd  B.  McGarrah,  superintendent, 
Greenfield  (Mass.)  Recorder-Gazette 
composing  room,  died  Jan.  19  at  the 
Franklin  County  Hospital  of  ulcera¬ 
tive  colitis.  He  had  been  ill  since 
Dec.  27. 

George  Foy,  veteran  Erie  (Pa.) 
Times  composing  room  employe  died 
last  week  following  a  brief  illness. 
His  death  removes  the  second  of  two 
veteran  employes,  John  J.  Quinn, 
composing  room  superintendent,  hav¬ 
ing  died  of  a  heart  attack  two  weeks 
ago. 

William  P.  Kennedy,  82,  comoositor 
20  years  for  the  Newark  (N.  J.)  Eve¬ 
ning  News  died  Jan.  9  in  his  Newark 
home. 

Herbert  T.  Goettel,  47,  for  the  past 
10  years  a  machine  operator  for  the 
Pittsburgh  Sun  Telegraph,  died  at  his 
home  there,  Jan.  6.  He  was  with  the 
old  Pittsburgh  Sun  22  years.  He  was 
a  member  of  the  wage  scale  commit¬ 
tee,  Local  No.  7,  International  Typo¬ 
graphical  Union. 

J.  Ernest  Carson,  53.  widely  known 
Birjningham  Age-Herald  printer,  died 
recently  at  his  home  of  pneumonia. 
For  several  years  Mr.  Carson  was 
foreman  of  Birmingham  News  ad 
room,  later  joining  the  Age-Herald. 
He  began  work  on  Birmingham  news¬ 
papers  about  1903.  He  was  recording 
secretary  of  Birmingham  Typograph¬ 
ical  Union  No.  104. 

Maximillian  Joseph  Marinelli,  for 
many  years  foreman  Washington  Her¬ 
ald  stereotypers,  died  at  his  home  in 
Seat  Pleasant,  Md.,  Jan.  7,  of  heart 
disease.  He  became  an  apprentice 
stereotyper  44  years  ago,  and  worked 
for  the  Washington  Times  most  of  his 
life,  later  transferring  to  the  Herald. 
For  several  years  he  was  vice-pres¬ 
ident  of  the  Stereotypers  Union  of 
Washington. 

Henry  V.  Beckley,  64,  chairman  of 
Kansas  City  Journal-Post  chapel. 
Typographical  Union,  No.  80,  for  the 
past  15  years,  died  Jan.  24  of  a  heart 
attack.  Mr.  Beckley  had  been  an  em¬ 
ploye  of  the  Kansas  City  Post,  later 
the  Journal-Post,  since  1920. 

William  L.  Lossone,  67,  for  43  years 
with  the  Boston  Post  composing  room 
and  senior  man  in  point  of  service  in 
that  department,  died  Jan.  16  at  the 
Melrose,  Wis.,  hospital,  following  a 
four-day  illness. 

Henry  D.  Slick,  for  26  years  with 
the  Boston  Globe  composing  room 
I  staff,  died  Jan.  22. 

’  Allen  M.  Holt,  Sr.,  71,  for  the  last 
11  years  composing  room  foreman  of 
'  Montgomery  Alabama  Journal,  died 
Feb.  4  after  several  months’  illness. 
He  was  former  head  of  the  Birm¬ 
ingham  Typographical  Union  104. 


New  Combination 

Mergenthaler  Announces  Two- 
Letter  24-  and  18-Point 
One  of  the  many  two-letter  display 
combinations  now  available  for  the 
Linotype  is  24-point  Bodoni  Bold 
Condemned  with  18-point  Bold  Italic. 

"This  combination  should  be  par¬ 
ticularly  interesting  to  newspaper 
editors  and  publishers,”  C.  H.  Grif¬ 
fith,  Mergenthaler  vice-president  in 
charge  of  typographic  development 
said.  “The  unit  count  of  24-point 
Bodoni  Bold  Condensed  makes  it  a 
fine  face  for  general-news  heads.  The 
sparkle  of  18-point  Bodoni  Bold 
Italic  makes  it  a  fine  face  for  feature 
heads.  And  the  fact  that  both  faces 
have  exactly  the  same  set  width 
makes  it  possible  for  us  to  offer  these 
display  fonts  on  the  same  matrices.’’ 


When  we  say: 

“MORLEY 

MATS 

are 

BETTER' 

.  ♦  .  we 

mean 

just  THAT! 

Samples  will 
prove  it 

Write  for 
them 

Morley  Button 

MANUFACTURING  CO. 

Portsmouth  New  Hampshire 
New  York  Office— 46  E.  11  St. 
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Typographical  Rules  Thai  Were  Law 
To  the  Old  "Tramp"  Printers 

"Old  Cap"  Believed  Admen  and  Printers  Should  Work 
Together — Bosses  Paid  tor  Overtime  with  Beer 
and  Hamburgers — Cap  Gets  Married 


I 


By  HOMER  CURTIS  helping  me  with  a  difficult  piece  of 

^  composition  and  showing  me  how  to 

{Continued  from  last  month)  follow  up. 

OLD  CAP”  had  more  to  do  with  That  precept  of  Cap’s  is  more  true 
shaping  my  career  than  anyone  and  more  important  now  than  it  was 
else.  He  made  of  printing  and  the  in  his  time.  Another  rule  that  was 
allied  professions  something  more  gospel  to  the  old  tourist  printers  was 
than  just  the  means  of  making  a  liv-  never  to  set  a  line  of  type  longer  than 

ing  and  to  him  each  new  job  was  a  one  and  a  half  limes  the  length  of 

new  adventure— the  hallmark  of  an  that  type  size’s  alphabet— two  alpha- 
artist.  Being  a  student  of  his  busi-  bets  being  the  utmost  limit  in  length  - 
ness,  and  more  highly  educated  than  and  not  to  put  more  white  space  be¬ 
any  other  “tramp”  printer  I  ever  tween  lines  than  one-half  the  height 
knew,  he  saw  far  into  the  future,  of  the  type  used.  Both  rules  would 
often  predicting  changes  in  the  trade  improve  a  lot  of  present-day  composi- 


that  since  I  have  seen  come  true. 


tion;  for  it  is  an  indisputable  fact 


But  first  let  me  describe  the  office  that  there  is  a  wide  gulf  between  an 
where  I  met  Cap.  It  was  typical  of  artist’s  or  a  printer’s  conception  of 
working  conditions,  outside  of  the  beautiful  typography  and  typography 
larger  metropolitan  plants,  for  those  that  sells  goods.  The  latter  is  not  to 
days  and  consisted  of  a  bindery,  news-  imply,  however,  that  there  is  any  ex¬ 


paper  and  job  printing  plants. 

The  foreman  of  the  newspaper  was 


cuse  for  poor  typography. 

There  were  many  other  such  rules 


choirmaster  at  the  Baptist  church  and  followed  by  the  old  tourist  comps, 
neither  chewed,  drank,  swore,  smoked  Some  of  them — Gott  sei  dank — are 
nor  gambled.  As  Cap  was  wont  to  coming  back  into  vogue.  But  this 
remark,  “But  then  he  isn’t  much  of  a  must  remain  a  story  of  Old  Cap. 
printer.”  He  was  always  inviting  Cap  Compositor  and  Ad  Writer  Meet 
I  to  come  to  church.  One  Sun- 

%  evening  it  was  so  cold  at  the  evening  mentioned.  Cap  and  I  decided 
hotel  where  we  were  staying  that  we 

decided  to  go  to  church  to  hear  the  ^^e  main  floor  and  Cap 

foreman  sing-but,  principally,  to 

we  were,  saying  I  had 

keep  warm.  They  were  having  re-  advertisement  that  day  and 

viva  services  and  the  church  was  ^ 

pretty  filled,  (^p  and  I  were  Hussion  followed  and  the  evening 

ushered  down  front.  During  the  clos-  ^yyy^  Cap  and  I  sit- 


pretty  filled,  (^p  and  I  were  Hussion  followed  and  the  evening 

ushered  down  front.  During  the  clos-  Black,  Cap  and  I  sit¬ 
ing  song  the  preacher  and  some  others  ^^ile  Black  wrote 

were  moving  through  the  congrega-  y^y^  the  next  day.  Cap  making 

tion  exhorting  sinnere  up  to  the  suggestions  the  meanwhile.  That  ad 
mourners  bench.  The  preacher  back  from  Black  without  a 

stopped  in  frorit  of  Cap,  held  out  his  q,.,  the  proof.  Black  was  so 

hand  and  asked.  My  brother,  are  you  pleased  about  it  that  he  called  up  the 
a  Christian .  Cap  was  somewhat  o^j,er  of  the  paper  and  said  he  wanted 
taken  aback,  but  finally  managed  to  to  stop  in  for  his  ads  every  morn- 
r’  ^  damned  jj^g  j  washing  up  for  the 

^  ,  ,  ,  day  the  foreman  came  over  and  said. 

To  get  back  to  shop  Cap  phenagled  -prgacher,  I  want  you  to  stop  for  Jim 
Uunp  around  so  that  I  was  given  work  Black’s  ads  every  morning  on  your 
in  the  ad  alley.  My  having  had  some  to  work.”  And  that’s  why  I  was 

experience  in  ad  alleys  on  larger  Black’s  store  every  morning 

papers  probably  help^.  But  Cap  had  ^  seven  o’clock  for  the  duration  of  my 
a  genuine  affection  for  me  and,  eyi-  gt^y  jj,  that  city.  Jim  would  meet  me 
dently,  meant  to  do  all  he  could  for  the  main  floor,  walk  over  to  a 
'’'®'  counter,  tear  off  a  big  sheet  of  wrap- 

A  Cantankerous  Advertiser  ping  paper  and  write  his  ad,  at  the 

One  of  the  advertisers  was  a  can-  same  time  telling  me  what  to  empha- 
tankerous  department  store  man  who  size  and  how  he  wanted  the  ad  to 


never  sent  his  copy  in  until  the  day  look.  We  never  had  trouble  with 

of  publication,  and  still  he  expected  Black’s  ads  afterward. 

to  have  everything  just  as  he  wanted  The  moral  to  that  true  story  is 

it,  despite  the  rush  work  he  imposed  this:  Advertisement  managers  and 

on  the  printer.  In  those  days  papers  copy  writers  are  not  close  enough  to 

were  made  up  from  the  top  down  in- 

stead  of  from  the  bottom  up.  So,  this  BimTA 

store  tried  to  get  as  narrow  an  ad  as  “HU  I  U"tnllnAwlnH 

it  could  all  the  way  across  the  top  EQUIPMENT 

of  the  page  that  it  might  dominate  all 

other  advertisements  on  the  page.  Qf  ^||  Kinds 

Most  of  Black’s  ads  were  five  or  six 
inches  deep  across  the  page — very 

hard  to  set  and  make  look  right.  The  g  A  |  .  ▼ .  I  ■  J  ■ 
other  ad  compositors  hated  his  ads  and 
^hc  job  was  turned  over  to  me. 

never  forget  that  first  ad.  I  sweated  ^ 

through  it  somehow.  That  night, 
supper,  Cap  and  I  talked  it  over  and 

Cap  gave  me  some  very  good  advice  STANDARD  PRACTICAL 
on  advertisement  composition.  One  EQUIPMENT 

of  his  axioms  was:  “All  correct  com- 

position  is  made  up  of  a  series  of  ^  * 

fight-angle  triangles,  pyramids  (in-  Country’s  Oldest  Manufacturers 
verted),  oblongs  or  squares.”  Then  ' 

he  tried  to  show  me  how  each  style  WRITE  US  YOUR  PROBLEM 
of  composition  reflected  the  character 

of  the  goods  to  the  reader  or  in  some  K  T  Clll  I  ED  APABD 
way  affected  the  results  merchants  ,  '  VV. 

Were  striving  for.  As  time  went  on  new^“ySbk  ■*'  oSliCAGO 

he  developed  the  theme  for  me,  often  L— 


their  printers  and  there  seems  to  be  iXHlS  IS  tho  I1©W 

a  tendency  on  the  part  of  many  of  T^^TTBT  P  p*  AT) 

them  to  think  that  printers  have  no 

brains — at  least  of  the  sort  they  can 

use.  To  the  contrary,  I  can  go  into  T  T 

any  city  in  the  country,  take  the  ad-  I 

vertising  of  any  store,  spend  a  few 

evenings  with  a  printer  which  the 

foreman  of  any  composing  room  will  E  J  ^  ^ 

gladly  assign  to  take  charge  of  a  par-  '  m 

ticular  store’s  schedule,  until  that  !  __  mmm 

printer  grasps  the  objective  of  the  ;  T 

style,  and  thereafter  send  my  copy  1  |  Al  V  ^  V  I 
over  with  hardly  a  mark  on  it  and  *  “  ^ 
the  proofs  will  come  back  in  better 
shape  than  if  the  printer  was  bur- 

dened  with  too  many  instructions.  MaTCTClch  FoGdoiTS 
By  giving  the  printer  a  little  leeway,  j 

because  of  his  knowledge  of  type  |  gfips  off  the  hook  auto- 
hmitations,  he  will  take  more  inter-  matically  when  it  reaches  the 
est  in  his  work  and  produce  more  ^here  in  the  old  Mar- 

flattering  advertisements.  gach  ingot  the  hot  tip  on  the 

Hamburgers  and  Beer  hook  had  to  be  lifted  off  by 

In  this  shop  of  which  I  am  writing  hand. 

nobody  was  laid  off  because  of  a  slack  u  u  j  ^ 

T3  i  u  j  1  t  1  .  Gan  be  attached  to  the 

season.  But  we  had  to  work  plenty  ^ook  with  no  effort  at  all¬ 
ot  overtime  when  things  were  rushed  ^he  elongated  bevel  in  the 

It  evened  up  over  the  year  I  didn  t  ear  carries  the  ingot  right 
particularly  care  about  killing  time  onto  the  hook 
in  the  ad  alley  when  ads  were  light 

and  often  would  spiend  some  time  in  No  twisting  around.  How- 

the  job  room,  feeding  cylinders  or  ever  you  pick  up  the  ingot, 

ponies  or  “making  ready”  in  the  press-  one  ear  is  there  to  receive 

room,  or  feeding  a  ruling  or  folding  fbe  hook, 

machine  in  the  bindery.  I  soon  got  ;  „ 

to  be  an  “all  around  man”  in  tLt  ^  > 

shop.  Nights,  when  we  worked  over-  break 

time,  along  about  nine-thirty  or  ten  ! 

o’clock,  the  boss  or  the  foreman 

would  go  out  for  a  basket  of  ham- 

burgers  and  a  couple  of  pails  of  beer,  '  ^ - 

park  them  on  a  stone  and  invite  us  to  !  j 

“gather  ’round.”  J  1 

At  Thanksgiving  and  Christmas  the  J  I 
married  men  were  given  a  turkey  and  1  ^  J 

the  single  men  the  price  of  a  good  ^ 
dinner.  During  the  summer,  when 
work  was  slack,  somebody  always  T 

was  given  tickets  to  the  ball  game  or  |  I 

allowed  to  go  home  for  the  afternoon,  w 

as  he  might  elect.  In  the  fall  the 

older  employes  in  point  of  service  m  |H|MKr 

were  given  some  spending  money,  | 

transportation  and  a  ticket  to  the  |  IHr  Rr 

Iowa  State  Fair,  while  the  newer  em-  f  .ij  And  this 

ployes  were  treated  the  same  way  in  I  bII  « 

respect  to  the  County  Fair.  We  ;  HI  iWT 

had  no  such  thing  as  labor  troubles  gj!!  ^ 

Cap  and  I  stayed  in  this  city  longer  |  IM  that  C  C 

than  in  any  other  while  we  were  to-  '  llffl  OT  TT> 

gether.  That  was  due  to  his  inad-  ^  JDJjXXt  ' 

vertently  having  married  the  president  Ul’ J 

of  the  W.C.T.U.  one  Saturday  night  jjH  J  pj  ^ 

when  he  was  drunk.  At  least  I  think  III 

he  was  because  I  never  could  see  any  |  III  NO  LI 

other  excuse — unless  it  was  the  fact  j  i 

that  she  owned  and  ran  a  boarding  |  tl  I  NO  HAI 

house — what  with  her  battle-axe  build  '  |  H 

and  disposition^  I  Just  rolH 

In  the  last  chapter,  I  will  tell  you  y  comes 

how  we  got  away  from  her  and  con-  I " 

elude  with  a  synopsis  of  our  experi-  .  ijjj(  See  tha 

ences  in  other  cities.  iUI  That’s  to 
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Manufacturer  Discusses  Offset  for 
Newspapers  and  Periodicats 


Process  at  Present  Best  Adapted  to  Semi-Weekly  and 
Weekly  Papers  But  Use  by  Dailies  Seen  As 
Future  Development 


By  JOHN  B.  WEBENDORFER, 

Webendorfer-Willf  Co.,  Printing  Machinery 


which  justifies  on  the  right  hand  side 
and  also  carries  printing  type  faces 
has  resulted  in  further  improvements 
to  the  Vari-Typer,  development  of  a 
new  machine  by  several  other  com¬ 
panies,  and  of  the  Composograph 
method,  which  involves  an  attach¬ 
ment  and  a  wide  carriage  for  stand¬ 
ard  typewriters.  The  Vari-Typer 
machine  has  been  used  to  set  a  com¬ 
plete  newspaper,  as  in  the  case  of 
the  Mt.  Vernon  (N.  Y.)  News  above 
mentioned,  and  for  much  offset  print¬ 
ing. 

Effect  on  Commercial  Trade' 

It  is  to  be  expected  that  there  will 
be  some  effect  on  the  commercial 


Hearsf  Daily  Wins 


Dispute  Wilh  ITU 


Its  Definition  of  "Feature" 
Upheld  In  Interpretation  of 
Reproduction  Clause 


FAST  CHANGING  conditions  call  for  ment  because  of  its  versatility  and 
improvements  to  meet  new  de-  economy, 
mands.  Offset  lithography  for  news-  The  newspaper  offset  press  is  built  printing  trade  as  the  result  of  weekly 
papers  and  periodicals  has  demon-  on  the  unit  type  construction  to  litho-  and  semi-weekly  newspapers  “going 
strated  its  right  to  recognition.  graph  four,  eight  and  16-page  news-  offset”  since  most  such  plants  now 

The  recent  installation  of  the  first  paper  size  or  equivalent  in  tabloid  produce  considerable  commercial 
web  reel  offset  press  for  newspaper  eight,  16  and  32  pages.  To  these  ma-  printing,  in  addition  to  their  newspa- 
work  in  the  plant  of  a  Philadelphia  chines  can  be  attached  either  maga-  pers.  The  web  reel-fed  offset  press 
publishing  company  has  focused  at-  zine  or  newspaper  folder.  with  folder  can  also  be  equioped  with 

tention  on  the  number  of  newspapers  This  type  of  press  will  lithograph  sheet  delivery  for  doing  corn- 

being  produced  in  the  United  States  a  32-page  tabloid  at  a  speed  of  ap- 
by  the  offset  process.  proximately  10,500  per  hour  and  for 

Research  into  the  development  smaller  supplements  machines  are 
brings  to  light  that  just  at  present  the  running  25,000  per  hour.  At  what 
field  seems  to  be  among  the  semi-  future  speed  it  will  be  possible  to 
weekly  and  weekly  newspapers  in  lithograph  no  one  knows,  for  I  can 
the  smaller  towns  and  cities.  recall  when  we  pioneered  the  devel¬ 


opment  of  Rotary  Gravure.  In  the 


mercial  work.  The  picture  material 
a  country  weekly  could  develop 
might  conceivably  fit  accentably  into 
year  books  for  local  clubs,  high 
schools  and  the  like. 

The  Oak  and  Acorn,  the  weekly 
publication  of  the  Menlo  School  and 
Junior  College,  Menlo  Park,  Cal. 


offset.  The  students  in  the  journal¬ 
ism  class  write  their  copy  and  have 
it  set  in  a  trade  plant.  The  proofs 
are  returned  to  them  and  with  scis¬ 
sors  and  paste  under  the  supervision 
of  their  instructor,  the  paste-up  is 
completed.  The  boys  take  their  own 
pictures  and  are  given  screened  prints 


Foresees  Use  By  Dailies  since  the  begmning  of  the  school 

I  can  foresee,  when  a  better  tech-  eight-page  supplement  at  l^st  fall,  has  been  produced  by 

nique  is  developed  to  make  a  plate  3,000  per  hour  with  all  the  heating 
which  would  stand  up  to  the  work  equipment,  fans,  and  radiators  to  as- 
with  the  same  guarantee  of  a  stereo  ^he  ink  on  the  paper 

plate,  the  day  when  offset  newspapers  ^j^ose  early  days  copper  cylin- 

Will  play  a  part  m  the  daily  field.  would  start  to  break  down 

Everything  is  in  its  favor,  no  etched  around  75,000  impressions, 
plates  for  pictures;  no  forms  to  make  ^  ^  ^  ^  . 

up:  no  electrotyping  and  a  minimum  Manufacturers  Cooperated 

amount  of  make-ready.  As  time  went  on  developments  were  to  be  pasted  up  along  with  the  type 

nn#>  nf  the  first  of  these  offset  Cooperation  of  ink  proofs  in  the  make-up.  Members  of 

printed  newspapers  in  this  country  Paper  conce^  and  press  the  faculty  of  Menlo  Junior  College 

was  the  Jan.  22.  1937,  demonstration  builders  and  today  this  process  is  are  enthusiastic  over  the  Oak  and 
issue  of  the  Mt.  Vernon  (N.  Y.)  Neu^s.  monotone  work  but  Acorn.  ..... 

This  was  a  16-page  tabloid  produced  ^u  ti-color  supplements  on  machines  A  great  deal  can  be  achieved  by 
on  a  rotary  web  offset  press  and  the  ^at  are  running  eight^n  to  twenty  the  lithographer  going  after  some  of 
reading  matter  was  typed  on  a  vari-  ‘bousand  copies  per  hour  and  the  this  magazine  and  newspaper  work, 
able  spacing  typewriteV  with  proofs  7bnders  by  methods  that  they  have  producing  picture  supplements  for 
of  type-set  hea^ngs  pasted  in  the  developed  on  some  of  the  large  mail  newspapers  that  cannot  afford  Rotary 
^  ^  order  catalogs  which  run  into  mil-  Gravure  supplements. 

lions,  have  been  good  after  several  It  is  known  that  illustrated  picture 


page. 


Color  Booklet 


Our  comply  which  builds  web  million  impressions.  There  is  a  tre-  supplements  increase  the  circulation 

newspa^r  offset  press^  has  copies  mendous  need  for  cooperation  study  of  newspapers  as  much  as  25^f. 

of  offset  papers  produced  on  our  ma-  m  the  development  of  improved  lith- 

chine  from  many  parts  of  the  country,  ographic  ink,  improved  paper  and  im- 

The  Worthington  (Minn.)  Re-  provement  in  press  equipment. 
minder,  with  a  small  circulation,  is  i  would  like  to  tell  you  about  one 
produced  on  a^  17x22  sheet  fed  offset  paper  which  took  40  to  48  hours  to 

press.  It  is  said  to  be  the  first  shop-  print  by  letter  press  and  is  now  litho- 

ping  guide  to  be  printed  by  this  graphed  in  six  to  eight  hours.  They 

process.  are  able  to  go  to  press  24  hours  later. 

Another  paper  in  California  uses  The  quality  of  this  paper  is  of  the 
type  composition  throughout,  and  offset  standard,  having  a  soft  photo-  ‘''Rbt  shade  variations  of  each.  Th? 
features  many  reproductions  made  graphic  effect  unattainable  from  half-  booklet  is  indexed  in  colors.  Arrow- 
from  photos  taken  by  amateur  pho-  tone  cuts  and  the  printing  is  done  on  yellow,  red  and  blue  in  stand- 

tographers.  The  paper  was  printed  a  pleasing  matte  surface  paper,  color  shades  are  the  authentic  inks 

on  a  22  in.  by  26  in.  sheet  fed  press,  borders  and  tones  in  multicolor  effects  adopted  by  the  American  Newspaper 
One  of  the  interesting  features  is  an  are  attained  at  the  same  time.  Publishers  Association,  the  American 

The  vast  amount  of  experiment:.’!  Association  of  Advertising  Agencies 

and  the  A.ssociation  of  National  Ad¬ 
vertisers. 


Howard  Flint  Ink  Co.,  has  pub¬ 
lished  a  complete  booklet  called  “Th? 
Color  Selector”  which  shows  how  its 
colors  appear  on  ordinary  newsprint. 
Forty-eight  colors  are  shown  with 


Settling  a  dispute  between  the  San 
Antonio  (Tex.)  Light  Publishing 
Company,  Hearst  daily,  and  the  San 
Antonio  Typographical  Union  No.  172 
over  the  interpretation  of  the  repro¬ 
duction  clause  of  the  existing  con¬ 
tract,  W.  E.  Simpson,  consulting  en¬ 
gineer  and  chairman  of  the  arbitra¬ 
tion  board,  recently  stated  the  paper 
was  within  its  rights  in  not  reproduc¬ 
ing  the  Sunday  Mark  Hellinger  page. 

For  the  newspaper  management  on 
the  board  were  W.  M.  McIntosh,  pub¬ 
lisher,  and  N.  D.  Allison,  managmg 
editor.  C.  Rogers  and  G.  Schmitz 
representing  the  ITU. 

The  reproduction  clau.se  in  the  con¬ 
tract  states:  “Section  37.  In  case  of 
news  matter  or  advertisements  of 
local  business  houses  in  the  shape  of 
type,  linotype  matter,  or  stereotype 
matrices,  being  borrowed  or  ex¬ 
changed  between  newspapers  ...  the 
composition  of  the  same  shall  be 
reproduced  within  30  days  as  near 
like  the  original  as  the  material  in 
the  office  can  practically  be  utilized, 
provided  men  are  available  to  do  the 
work  without  overtime.  This,  how¬ 
ever,  shall  not  be  construed  to  cover 
the  advertising  of  foreign  or  outside 
advertisers  having  no  retail  stores  in 
San  Antonio  who  furnish  their  own 
plates  or  matrices,  nor  shall  it  include 
comic  section  or  matrix  feature  pages 
used  in  the  paper.” 

The  union  argued  in  its  brief  that 
the  Mark  Hellinger  page  was  not  a 
feature.  Arbitrator  Simpson  agreed 
with  the  newspaper  that  it  is  a  fea¬ 
ture.  He  divided  newspaper  material 
into  four  branches;  (a)  spot  news, 
(b)  comments,  (c)  stories  of  maga¬ 
zine  variety,  (d)  feature  articles,  be¬ 
ing  special  articles,  extraordinarj- 
stories,  emotional,  informative,  and 
provocative. 

“It  is  my  opinion,  therefore,  that 
the  San  Antonio  Light  Publishing 
Company  in  refusing  to  reproduce  the 
Mark  Hellinger  page  has  acted  within 
the  proper  interpretation  of  the  con¬ 
tract,”  he  said. 


Hew  Filing  Cabinet 


Newspaper 
Files  and  Racks 


advertisement  of  a  grocery  store 
Within  a  border  which  carries  at  the  work  in  developing 
top  the  name  of  the  store,  address, 
and  some  text  matter,  is  a  large 
blank  space  divided  into  rectangles. 

Apparently  just  before  going  to  press 
these  blanks  are  filled  with  hand  let¬ 
tering,  giving  the  names  of  various 
grocery  products  and  their  prices. 

More  Pictures  Being  Used 

The  weekly  and  semi- weekly  news¬ 
papers  in  smaller  cities  have  in  recent 
years  given  considerable  attention  to 
increased  illustration.  Photographic 
coverage  of  local  civic  club  gather¬ 
ings,  sports  events,  outings,  women’s 
clubs,  county  fairs,  school  and  church 
functions,  etc.,  enhances  the  appear¬ 
ance  of  such  newspapers. 

Newspapers  and  magazines  depend 
upon  the  candid  camera  for  a  large 
portion  of  their  pictures  because  of 
its  amazing  precision.  For  small 
newspapers  where  it  is  essential  that 
pictures  be  used  and  at  the  same  time 
production  budgets  be  kept  as  low  as 
possible,  the  candid  camera  is  the 
answer  for  a  photographic  depart- 


typewriter 


Meyer  Both  Company,  Chicago,  is 
offering  to  newspapers  a  new  metal 
mat  filing  cabinet  of  service  to  papers 
faced  with  the  problem  of  filing  mats. 
The  new  cabinet  provides  a  place 
for  all  sizes  of  mats  and  a  full  set  of 
proof  books  for  one  month. 


15%  REDUCTION 

— and  more,  aiiords 


a  generous  saving 
on  the  practical, 
handy  Rouse  News- 

Saper  Files  and 
acks.  It  will  pay 
you  to  add  to  or  re¬ 
place  your  old  hies 
at  these  LOW  Prices. 

ROUSE  Newspa¬ 
per  Files  and  Racks 
are  sturdily  con¬ 
structed.  They  are 
steel  throughout, 
durably  hnished  in 
olive  green  enamel. 
Thousands  are  in 
use  throughout  the 
country.  Send  for 
circular,  or  describe 
your  needs  tor  spe¬ 
cial  quotation  today. 


H.B.  ROUSE  &  COMPANY 

2212  Ward  Strsot  •  Chicago,  Illinois 


H  cyV.y  Tckqram  ■  JicawiwnT  cnterpmc.  Journal  Q 
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JAMES  WILLIAM  THOMAS 
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UJkron  Times  Tress  •  %rooktun  Saak  •Titts burgh  Tress  □ 
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Master  Craftsmen  make  them 
for  Master  Craftsmen 


Equipment  Review  of  Editor  &  Publisher,  February  12,  1938 

Attended  Benjamin  Franklin  Luncheon 


Interlypes  Added 


Two  more  streamlined  four-deck 
Model  F  Intertypes,  each  equipped 
with  automatic  quadding  and  center¬ 
ing  device,  are  being  added  to  the 
typesetting  equipment  of  the  Indian¬ 
apolis  (Ind.)  Star.  This  additional 
equipment  will  give  the  daily  a  bat¬ 
tery  of  28  Intertypes. 

The  Star  recently  completed  instal¬ 
lation  of  nine  Goss  press  vuiits. 

The  news  dress  being  used  on  this 
daily  newspaper  is  7  point  Intertype 
Regal  No.  2  with  Bold. 

TTie  Dallas  Morning  News  and 
Dallas  Journal,  published  by  G.  B. 
Dealey,  recently  ordered  seven  Inter¬ 
types  and  a  complete  new  dress  of 
several  sizes  and  combinations  of 
Intertype  Regal,  including  two-letter 
display  faces  in  Vogue,  Bodoni,  and 
Gothic. 

Leven  T.  Deputy  is  mechanical  su¬ 
perintendent,  Kirk  Maxwell,  foreman 
and  Edwin  B.  Butters,  machinist. 

The  New  York  Post  recently  or¬ 
dered  three  streamlined  Intertypes, 
each  equipped  with  automatic  quad- 
ding  and  centering  device.  Also  in¬ 
cluded  in  the  order  is  15  fonts  of 
two-letter  display  matrices. 

J.  David  Stern  is  publisher  of  the 
Post,  and  Ed  Goodrich  is  the  mechan¬ 
ical  superintendent. 

Other  sales  to  newspapers  reported 
by  Intertype  in  the  past  month  in¬ 
clude  machines  to  the  following; 
Johnstown  (Pa.)  Tribune;  Erie  (Pa.) 
Dispatch-Herald;  Journal  Times- 
Herald,  Lorain,  Ohio;  Hammond 
.  -  (Ind.)  Times;  Pittsburgh  Post-Ga- 

Among  the  guests  was  Franklin  (Cal.)  Star-News;  Charles  Paddock,  zette;  Aurora  (Ill.)  Beacon-News; 
Bache  Huntington,  a  lineal  descendant  a  former  Olympic  sprint  champion,  Ravenna  (O.)  Evening  Record-Tri- 
of  Benjamin  Franklin,  now  an  active  internationally  famous  as  the  “fastest  hune;  Washington  (Pa.)  Reporter  and 
architect  in  New  York  City.  Mr.  human”  of  his  time,  and  Neal  Dow  Observer;  Granite  City  (Ill.)  Press- 
Huntington  sat  on  the  dais  directly  Becker,  president  Intertype  Corpora-  Record;  Saginaw  (Mich.)  Daily  News; 
behind  a  bust  of  his  distinguished  tion.  Grand  Rapids  (Mich.)  Press;  Sussex 

- - - (N.  J.)  Independent. 

The  presses  are  of  the  high  speed,  ers.  The  floor  in  this  department  also - 

super  production  type,  manufactured  is  of  Ferulun  iron.  ; 

ture  of  the  washroom  is  the  circular  by  R.  Hoe,  Inc.  There  are  12  units  The  mailing  room  is  equipped  to 

Bradley  basin  on  the  fountain  plan,  and  3  pairs  of  folders  with  6  mailing  handle  300,000  papers  per  day.  Steel  ,  a 

which  accommodates  24  men  at  a  room  deliveries  by  means  of  wire  conveyor  tables,  each  32  feet  long,  of  | 

time.  Surrounding  the  presses  them-  belt  conveyors.  The  presses  are  108  the  latest  design,  extend  lengthwise  I  ^  I 

selves,  the  floor  is  Ferulun  iron,  sur-  feet  in  length  and  rise  to  a  height  of  in  the  room,  each  one  having  full  ;  AfUi  I 

faced  with  carborundum  which  ren-  26^/^  feet.  In  weight,  this  gigantic  length  conveyor  belt  running  within,  ^ 

ders  it  entirely  non-slip.  The  walls  machine  represents  468  tons  of  metal,  which  delivers  the  papers  into  a  twin  * 

luve  a  steel  wainscotting  4  feet  2  installed  at  a  cost  in  excess  of  $400,-  spiral  chute.  This  arrangement  re- 

inches  in  height,  and  this  material  also  000.  As  an  example  of  their  com-  suits  in  the  papers  being  handled 

is  used  to  protect  the  pillars.  The  en-  plexity,  the  presses  are  equipped  with  only  once— by  the  bundler— from  the  /fl) 

tire  wall  above  the  wainscotting  is  individual  motors, 
composed  of  blue  gray  glazed  tile.  Presses  Sunk  In  Cork 

The  ceiling  is  enamelled  in  ivory.  The  presses  are  entirely  insulated 

A  remarkable  feature  of  the  press-  from  the  building  by  specially  pre¬ 
room  is  its  beautiful  lighting  by  a  pared  cork  which  will  not  pound  or 
fattery  of  flood-lights.  No  lights  solidify.  This  material  completely 
whatever  are  mounted  on  the  presses  lines  the  immense  pit  in  which  the 
«cept  for  safety  control.  The  light  presses  stand,  both  below  and  on  the 
mtensity  over  the  entire  room  is  35  sides.  Additional  effective  provision 
loot  candles,  which  is  15  foot  candles  for  insulation  and  to  absorb  vibration 
greater  than  is  ordinarily  used  for  is  achieved  by  placing  the  floor  Im- 
office  purposes.  mediately  surrounding  the  presses 

Pub/ic  Can  Watch  Presses  upon  supporting  columns  set  on  lead 

Along  the  entire  length  of  the  room 

are  11  large  dear-vision  windows  each  The  presses  are  equipped  with  fly- 
6  feet  by  12  feet,  which  permit  unob-  ing  pasters  capable  of  changing  rolls 
structed  public  view  of  the  press-  at  a  speed  of  40,000  papers  per  hour, 
from  and  all  its  operations.  Window  Adjoining  the  pressroom  are  the 
frames  are  of  polished  stainless  steel,  stereotyping  foundry  and  the  engi- 
The  heating  of  the  pressroom  is  neering  department  or  machine  shop, 

30%  by  radiation  and  70%  by  ventila-  both  entirely  air  conditioned  and 
f**®-  equipped  with  standard  machines  of 

The  ink  supply  is  in  two  1,100  gallon  the  latest  type.  Automatic  conveyors 
*a^s  operated  on  the  pump  system  in  the  floor  carry  plates  from  the 
with  gravity  return.  stereotype  foundry  to  the  farthest  end 

Ideal  accommodation  for  the  men  of  the  presses,  delivering  at  the  rate 
operating  the  presses  is  one  of  the  of  eight  plates  per  minute.  Plates 
features  of  this  department.  The  are  not  handled  from  the  time  they 
mezzanine  floor  extending  along  the  leave  the  shaver  until  they  reach  the 
[®ar  side  of  the  room,  made  possible  presses.  The  10-ton  melting  pot  is 
hy  the  extra  high  ceiling,  houses  a  heated  by  the  Kemp  Immersion  Gas 
’  ...  .  This  involves  the  use  of 

three  carburetors  located  in  a  sepa¬ 
rate  room  in  the  basement.  Gas  is 
mixed  with  oxygen  in  the  ratio  of 
5-1,  and  feeds  all  stereo  metal  pots. 

A  Wood  Twin  Junior  Autoplate  ma¬ 
chine,  Wood  Shavers  and  Hoe  Router 
are  used,  also  Sta-Hi  Vacuum  Scorch- 


continued  from  page  HI 


outside  the  building.  The  air  intake 
and  exhaust  are  located  on  the  top 
floor  of  the  building,  high  above  the 
street.  The  relative  humidity  of  the 
room  approximates  45  to  50  degrees, 
idiile  temperature  is  maintained  at  72 
to  75  degrees,  Fahrenheit. 

A  feature  of  this  department  is  the 
newsprint  track  conveyor  which  can 
deliver  six  rolls  per  minute  to  the 
presses.  Each  roll  weighs  from  1,700 
to  1,900  lbs.  The  rate  of  paper  con- 
-Timption  is  approximately  50  rolls  to 
an  issue  of  the  paper  of  26  pages. 

The  reel  room,  located  under  the 
presses,  is  entirely  surrounded  by 
conveyor  trackage  for  paper  supplies. 
.K  heavily-built  inclined  tractor-type 
conveyor,  the  first  of  its  kind  in  Can¬ 
ada,  manufactured  by  the  Jampol 
Company,  takes  the  rolls  of  newsprint 
from  the  street  level  down  to  the  pa¬ 
per  storage  room.  A  travelling  eleva¬ 
tor  raises  the  rolls  to  the  press  plat- 


FACTOR 


THE  BALANCE 

OF  FAITHFUL  / 

REPRODUCTIOt^i 


Bound  volumes  of  the  Mechanical 
Bulletins  issued  during  1937  (Vol. 
VII)  were  made  available  to  members 
early  in  1938  at  a  price  of  $1.50  each, 
delivered.  Non-member  subscribers 
may  order  at  $4.50,  delivered. 


The  dry  mat  has  a  1 1 
tough  joh  mapped  ^ 
out  for  itself!  It 
must  retain  elusive 
detail  in  the  mold  and  \ 

reproduce  it  in  the  cast 
—  thus  maintaining  a 
true  balance  between  highlights, 
solids  and  middletones.  Use 
Wood  Dry  Mats  for  certain  half¬ 
tone  quality! 


Electric 

Matrix  Scorchers 


Press  Blankets 


write  for  catalog 


Always  Uniform 


AMERICAN 
PUBLISHERS  SUPPLY 

BOX  131,  WEST  LYNN,  MASS. 


WOOD  FLONG  CORP. 


fountain  basin.  Adjoining  the  press¬ 
room  is  a  well-equipped  first  aid  de¬ 
portment. 
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ANPA  Mechanical  New  c-h  Firm 

Canadian  Comp< 

Meeting  June  6-8  ^ 

^  Or^anizatinn  nf  a 


Exhibibitors  Now  Reserving  Space 

For  Toronto  Convention — 
Program  Committees  Appointed 

The  first  mechanical  conference  of 
the  American  Newspaper  Publishers 
Association  to  be  held  in  Canada  will 
be  conducted  June  6,  7  and  8  at  the 
Royal  York  Hotel,  Toronto.  This  will 
be  the  twelfth  annual  meeting. 

J.  Johnson,  manager  of  the  Royal 
York,  announced  this  week  that  he  is 
ready  to  accept  reservations  for  ex¬ 
hibitors’  space  at  the  convention.  The 
exhibit  hall  on  the  second  floor  of  the 
hotel  has  space  for  59  separate  dis¬ 
plays  of  10  X  8  feet.  Price  of  booth  is 
$15  and  includes  one  electric  outlet 
and  a  sign  4  x  1  ft.  showing  exhibi¬ 
tor’s  name  and  address.  Additional 
electric  outlets  may  be  had  for  $1.50 
each  and  larger  booths  may  be  secured 
on  a  pro  rata  basis.  The  hotel  will 
supply  power  ranging  from  D.C.  115 
volts  to  60  cycle  A.C.  115-230  volts 
S.P. 

The  allowance  for  weights  in  booths 
is  250  lbs.  per  square  foot.  The 
freight  elevator  is  6  ft.  10  inches  high. 
6  ft.  11  inches  wide,  and  5  ft.  7  inches 
deep.  Maximum  weight  is  2,500  lbs. 

W.  E.  Wines,  manager  of  the  ANPA 
Mechanical  Department,  advises  that 
there  will  be  no  duty  on  exhibits 
taken  into  Canada. 

Mr.  Wines  in  a  bulletin  recently 
stated  the  convention  committee  had 
appointed  seven  committees  to  collect 
and  submit  program  items.  The  per¬ 
sonnel  of  these  committees  follows: 

Composing  Room:  D.  A.  Padgett. 
Omaha  (Nebr.)  World-Herald,  chair¬ 
man;  Fred  R.  Connell,  Atlanta  (Ga.) 
Journal;  Ed.  C.  Funk,  Waterloo 
(Iowa)  Courier;  A.  M.  Jullien,  Lans¬ 
ing  (Mich.)  State  Journal;  H.  J.  Waite, 
Hamilton  (Ontario)  Spectator. 

Pressroom:  R.  A.  Cooke,  Richmond 
(Va.)  News  Leader,  chairman;  Robert 
G.  Angell.  Ithaca  (N.  Y.)  Journal; 
K.  L.  Gregg,  San  Diego  (Calif.)  Union 
and  Tribune;  Auburn  Taylor,  Charles¬ 
ton  (W.  Va.)  Gazette;  Frank  S.  Dun¬ 
can,  Portsmouth  (O.)  Times. 

Stereotype  Room:  W.  B.  Astor,  Jr., 
Memphis  (Tenn.)  Commercial  Appeal. 
Chairman;  Leslie  J.  Griner,  Youngs¬ 
town  (Ohio)  Vindicator;  George  H. 
Fuller,  Cleveland  (Ohio)  Press;  Otto 
Kurrle,  Moline  (Ill.)  Dispatch;  J.  J. 
McGoldrick,  New  Haven  (Conn.) 
Register. 

Engraving  Department:  W.  S.  Limd, 
Toronto  (Ontario)  Telegram,  chair¬ 
man;  D.  D.  Curriden,  Minneapolis 
(Minn.)  Star;  Earl  Currise,  South 
Bend  (Ind.)  Tribune;  Ted  Hertzog, 
Westchester  County  Publishers,  Yon¬ 
kers,  N.  Y.;  George  Geist,  Cincinnati 
(O.)  Times-Star. 

Ih'oblems  of  Small  Newspapers: 
Russell  B.  Miller,  Bloomington  (Ill.) 
Pantograph,  chairman;  D.  Philip 
Yoimg,  York  (Pa.)  Dispatch;  Louis  G. 
Buisch,  Homell  (N.  Y.)  Tribune; 
Chas.  A.  Frederickson,  Westchester 
County  Publishers,  Yonkers,  N.  Y.; 
Eric  Pape,  Waterbury  (Conn.)  Repub¬ 
lican  and  American. 

General  Subjects:  C.  J.  Strang,  New 
York  Times,  chairman;  J.  J.  Shea, 
Worcester  (Mass.)  Telegram-Gazette; 
Fred  C.  Hudson,  Hearst  Newspapers, 
Chicago,  Ill.;  H.  T.  Stanger,  Christian 
Science  Monitor,  Boston;  Harvey  Rob¬ 
inson,  Detroit  (Mich.)  Times. 

Miscellaneous  Subjects:  C.  H.  Ruth, 
Washington  (D.  C.)  Star,  chairman; 
G.  A.  Disher,  Southam  Newspapers, 
Montreal,  Quebec;  T.  A.  Corcoran, 
Louisville  (Ky.)  Courier- Journal. 


Canadian  Company  Formed  to 
Aid  Customers  There 
Organization  of  a  company  known 
as  Canadian  Cutler-Hammer,  Ltd., 
has  been  announced  by  Cutler-Ham¬ 
mer,  Inc.,  Milwaukee,  Wis.  The  new 
company  will  manufacture  C-H  motor 
and  generator  control  products  for  the 
Canadian  market,  and  will  be  a  sub¬ 
sidiary  of  the  Amalgamated  Electric 
Corp.,  Ltd.,  which  will  provide  the 
manufacturing  facilities.  Headquar¬ 
ters  will  be  in  Toronto. 

Distribution  will  be  through  the 
Northern  Electric  Co.,  of  Canada,  for 
many  years  the  principal  distributor 
for  C-H  in  Canada.  This  arrange¬ 
ment  is  being  made  to  improve  the 
service  for  Canadian  customers. 

Cage  Heads  Board 

Harry  L.  Gage,  vice-president  in 
charge  of  sales  with  the  Mergenthale  * 
Linotype  Company,  has  been  re¬ 
appointed  to  a  five-year  term  as  a 
trustee  of  the  Montclair,  N.  J.,  Publi: 
Library,  and  has  been  reelected  vice- 
president  of  the  board  of  trustees. 


J.  L.  Greer  Heads 
Dallas  School 

Denison  Herald  Publisher  Named 

President  of  Reopened  Southwest 
Vocational  Institution 

The  new  management  of  the  South¬ 
west  Vocational  School,  reopened  in 
Dallas,  Tex.,  Jan.  10,  has  been  se¬ 
lected  with  J.  Lee  Greer,  publisher 
of  the  Denison  (Tex.)  Herald,  as  pres¬ 
ident.  The  school  is  operated  to  train 
workers  in  the  printing  industry,  in¬ 
struction  being  confined  to  the  print¬ 
ing  trades.  Training  is  offered  to 
young  men  and  women  desiring  to 
learn  the  printing  trade  in  hand  com¬ 
position,  Linotype,  Intertype,  Mono¬ 
type  and  press  operation. 

At  the  first  meeting  of  the  board 
of  directors  in  Dallas,  Mr.  Greer  was 
selected  and  E.  L.  Jackson,  general 
manager  of  E.  L.  Steck  Company, 
commercial  printers,  Austin,  Tex., 
was  elected  vice-president.  V.  C.  Gar- 
riott  is  manager  and  secretary-treas¬ 
urer,  and  he  is  also  secretary-treas¬ 


urer  of  the  Southern  School  of  Print¬ 
ing,  Nashville,  Tenn.,  which  has  bea 
in  continuous  operation  since  1919. 

Harry  Greene,  one  of  the  instruc¬ 
tors  at  the  school  at  Nashville,  has 
been  transferred  to  Dallas,  and  other 
members  of  the  staff  will  be  an¬ 
nounced  soon. 

Besides  Messrs.  Greer  and  Jackson, 
other  members  of  the  new  board  of 
directors  are  J.  H.  Cassidy,  Fred  E 
Johnston  and  Ted  Dealey,  Dallas; 
B.  N.  Honea,  Fort  Worth;  H.  M.  Fen¬ 
tress,  Waco;  Louis  N.  Goldberg,  Aus¬ 
tin;  A.  E.  Clarkson,  John  H.  Payne 
and  F.  C.  Clemens,  Houston;  M.  W, 
Davidson,  Louisville,  Ky.;  George  B 
Gannett,  St.  Louis;  H.  G.  Mitchell, 
Little  Rock;  C.  A.  Lick,  Fort  Smith, 
Ark.;  H.  F.  Ambrose  and  Bruce  P 
Shepherd,  Nashville,  Tenn. 

J.  E.  Allen  Speaks 

John  E.  Allen,  editor  of  the  Lino¬ 
type  News,  spoke  on  “Modern  Trends 
in  Newspaper  Makeup,”  at  the  con¬ 
vention  of  the  New  York  Press  Asso¬ 
ciation  at  Syracuse  University  Jan. 
28,  and  at  the  meeting  of  the  New 
Hampshire  Weekly  Publishers’  Asso¬ 
ciation  in  Boston  Feb.  4. 


ARE  YOU  A  PRINTER? 

STEREOTYPER? 

PRESSMAN? 

ENGRAVER? 


Every  nieniber  *)f  the  inechaiiieal  crafts  will 
find  in  the  Ef^UIPMENT  REVIEW  news, 
articles,  ideas,  suggestions  of  practical  interest 
and  value.  Certainly  the  EC^UIPMENT  RE¬ 
VIEW’  is  NOT  merely  a  “front  office”  puhlica- 
tion.  It  is  a  practical  newspaper  of  YOUR 
craft  and  the  leading  puhlication  of  its  kind. 

No  one  whose  work  has  any  relation  to  mod¬ 
ernized  mechanical  supervision  can  afford  to 
he  without  the  E(^UIPMENT  REVIEW— the 
monthly  supplement  to  Editor  &  Publisher. 

Letters  in  our  files  from  pressroom  foremen, 
stereo  and  composing  room  foremen  testify 
to  the  value  and  interest  in  Editor  &  Pi  b- 
lisher's  monthly  EQUIPMENT  REVIEW  . 

Always  has  the  EQUIPMENT  REVIEW  heen 
in  the  forefront  in  reporting  the  newest  meth¬ 
ods,  the  newest  meehanical  devices  ...  as  well 
as  the  news  of  installments  of  equipment  and 
the  news  of  the  well  known  figures  in  all 
meehanical  departments  throughout  America. 

If  you  are  not  already  receiving  Editor  & 
Publisher  regularly — including  the  EQUIP¬ 
MENT  REVIEW^ — it  is  suggested  that  you 
forward  your  subscription  today  at  only  S4  a 


EQUIPMENT  REVIEW 

comes  with  EDITOR  &  PUBLISHER  each  month 


Equipment  Review  of  Editor  &  Publisher,  February  12,  1938 


Lawrence  Dailies 
In  Radio  Field 

WLAW.  1000  Watt  Station 
Started  in  December  Has 
150  Advertisers 

Lawrence,  Mass.,  Feb.  7 — Although 
"the  voice  of  Northern  New  England” 
—Radio  Station  WLAW,  owned  and 
operated  by  the  Hildreth  and  Rogers 
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WLAW  transmitter  building  and  300  foot 
tower  are  located  on  River  Road,  Andover, 
tour  and  one  half  air  miles  from  the  city 
of  Lawrence. 

company,  publishers  of  the  Lawrence 
Daily  Eagle  and  the  Evening  Tribune 
—is  less  than  two  months  old  it  has 
already  attracted  wide  recognition. 

Presenting  programs  daily  through¬ 
out  Essex  County  since  Dec.  19  when 
it  “went  on  the  air”  with  a  dedica¬ 
tion  graced  by  the  presence  of  Gov¬ 
ernor  Charles  F.  Hurley  of  Massa¬ 
chusetts;  the  mayors  of  three  cities 
and  two  of  the  highest  ranking  jur¬ 
ists  in  the  commonwealth,  the  station 
has  since  been  enthusiastically  re¬ 
ceived  by  advertisers  and  the  listen¬ 
ing  public. 

More  than  150  advertisers  in  the  dis¬ 
trict  which  WLAW  serves  have  signed 
contracts  for  commercial  programs. 

School  fupHs  on  fhe  Air 

“Schools  on  the  Air,”  an  education¬ 
al  novelty  starring  the  pupils  of  the 
Lawrence  Public  Schools,  has  been  a 
sustaining  hit.  The  station  presented 
the  Vienna  Choir  Boys  in  their  Amer¬ 
ican  radio  debut.  The  station  offer.® 
daily  news  broadcasts  from  two  cities, 
Lawrence  and  Lowell,  and  it  is  at 
present  engaged  in  a  search  for  the 
most  promising  boy  announcer  in 
northern  New  England. 

WLAW  operates  its  studios  in  the 
Oswald  Building,  located  directly 
across  the  main  thoroughfare  from 
the  Eagle- Tribune  publishing  plant. 
The  transmitting  plant  and  300-foot 
tower  are  located  in  West  Andover, 
four  and  one-half  miles  from  the 
center  of  the  city.  WLAW  is  a  1,000- 
watt  station  and  operates  on  a  fre- 
quei.cy  of  680  kilocycles. 

Tl^e  opening  of  the  station  marked 
the  latest  and  one  of  the  most  impor¬ 
tant  steps  in  the  history  of  the  news- 
pap<  rs,  the  Lawrence  Daily  Eagle, 
established  in  1868.  and  the  Evening 
Tribune  begun  in  1890. 

Wi.AW  is  directed  by  the  officers  of 
the  Hildreth  and  Rogers  company, 
Mm  ly,  Alexander  H.  Rogers,  pub¬ 
lisher;  Irving  E.  Rogers,  associate  pub- 
lishe~,  and  George  A.  Mellen,  secre¬ 
tary.  The  personnel  of  the  station 
includes:  Irving  E.  Rogers,  manager; 
David  M.  Kimel,  advertising  manager; 
Stanley  N.  Schultz,  program  director, 
and  George  R.  Luckey,  chief  radio 
engi'-.eer.  The  national  representa¬ 
tive.®  of  WLAW  are  Weed  &  Co.,  of 
New  York. 


Linotype  Installations 

Linotypes  recently  have  been  in¬ 
stalled  by  the  Register-Guard,  Eu¬ 
gene,  Ore.;  Dudley  Hodgkins  Com¬ 
pany,  Fort  Worth,  Tex.;  Beverly 
(Mass.)  Evening  Times;  Courier  Ex¬ 
press  Company,  Buffalo,  N.  Y.  (two); 
West  Town  Typesetting  Company, 
Chicago;  Vermont  Printing  Company, 
Brattleboro,  Vt.;  Sabinal  (Tex.)  Sen¬ 
tinel;  Rutland  (Vt.)  Herald  (two); 
Peoria  (Ill.)  Star;  University  of  Illi¬ 
nois,  Urbana,  Ill.;  Progress-Item, 
Ellisville,  Miss.;  Cedar  Rapids  (la.) 
Tribune;  Union  Labor  News,  Boston; 
Center  Democrat,  Belief  onte.  Pa.; 
Free  Methodist  Publishing  House, 
Winona  Lake,  Ind.;  Charleston  (Ill.) 
Daily  News;  Herald  Tribune,  Dupo, 
Ill.;  Florida  Times-Union,  Jackson¬ 
ville  (Fla.)  (two);  Lucy  L.  Franzoni, 
Rutland,  Vt.;  Daily  Advocate,  Belle¬ 
ville,  Ill.;  Herald  and  Leader,  Lexing¬ 
ton,  Ky. 

Duplex  Installations 

The  Duplex  Printing  Press  Com¬ 
pany,  Battle  Creek,  Mich.,  recently 
shipped  to  the  Peoples  Press,  Inc.,  at 
Manila,  P.  I.,  a  new  16-page  Duplex 
Unitubular  press,  consisting  of  four 
printing  units,  a  half-page  folder, 
one  double  color  cylinder  and  aux¬ 
iliary  color  printing  equipment.  Along 
with  the  press  equipment.  Duplex 
shipped  stereotyping  machinery,  rub¬ 
ber  rollers  and  an  automatic  press 
drive.  Lloyd  Ordway,  Duplex  erec¬ 
tor,  left  on  the  China  Clipper  to  be  in 
Manila  to  supervise  the  installation. 
The  company  also  recently  began  in¬ 
stalling  two  12-page  Duplex  Uni¬ 
tubular  presses  and  auxiliary  equip¬ 
ment  at  the  Ashland  (Ky.)  Inde¬ 
pendent. 


Buys  6  Goss  Units 

The  Reading  (Pa.)  Eagle  has  pur¬ 
chased  six  Goss  heavy  duty  anti-fric¬ 
tion  press  units  and  two  single  fold¬ 
ers,  to  be  installed  during  August, 
this  year.  The  new  press  will  be  used 
for  printing  48-page  papers  in  two  sec¬ 
tions  with  collect  products  in  propor¬ 
tion.  This  press  will  be  mounted  on 
a  cast-iron  substructure  and  arranged 
for  Cline  reels  complete  with  auto¬ 
matic  tensions.  Operation  of  the 
equipment  will  be  through  group 
drives,  consisting  of  two  150  h.p. 
drives.  The  Eagle’s  new  Goss  units 
will  be  similar  to  those  being  installed 
at  the  Chicago  Tribune,  Buffalo  News 
and  Vancouver  (B.  C.)  Sun. 

New  Type  Dress 

The  Ponca  City  (Okla.)  News  re¬ 
cently  adopted  Century  for  its  body 
type.  New  cap  and  lower  case  head¬ 
lines  have  also  been  adopted. 


FJint 

Inhs 

A  STEP  AHEAD 

DETROIT  -  INDIANAPOLIS  -  CHICAGO 
DENVER  -  NEW  ORLEANS  -  HOUSTON 


RAPID  HOLLER  CD. 


26th  at  Federal  St. 
Ctiicaqo,  Illinois 
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WHY 

CHANNEL 

(HOOSEt! 


The  advantage  of  2-in-l  Linotypes  lies  in  their  ability 
to  set  both  text  and  display  from  main  magazines. 
They  have  90-channel  magazines  for  text  and  72- 
channel  magazines  for  display. 

But  how  many  of  each?  You  know  there  can  be  up 
to  four  main  magazines  on  each  new  Master  Model. 

Sometimes  you  want  to  split  them  fifty-fifty  .  .  . 
hove  two  72's  and  two  90's.  Other  times  you  may 
need  a  predominance  of  display  with  three  72's  and 
only  one  90.  Or,  for  a  lot  of  text,  one  72  to  three  90's. 
Occasionally,  there's  a  need  for  all  text  with  four 
90's  or  all  display  with  four  72's. 

The  important  thing  is  to  have  a  machine  that's 
flexible  ...  so  you  can  hove  any  of  these  combina¬ 
tions  you  want . . .  and  when  you  want  it. 

That's  what  the  Channel  Chooser  does.  It  enables 
you  to  put  either  90-channel  text  or  72-channel  dis¬ 
play  magazines  in  any  of  the  four  positions. 


Fill  a  new  Master  Model  Linotype  with  magazines 
of  any  combination  you  desire.  Set  the  Channel 
Chooser  dial  to  that  combination.  It  automatically 
changes  the  reed  mechanism  os  magazines  ore 
shifted.  Here  ore  the  dial  combinations  you  may 
select  from: 

90  90  72  72 
90  72  72  72 
72  72  72  90 


72  90  72  90 
90  72  90  90 
72  90  90  90 
90  90  90  72 


Mergenthaler  Linotype  Company 

BROOKLYN,  NEW  YORK 

New  York  City  *  San  Francisco  ’  Chicago  *  New  Orleans  ■  Canadian  Linotype,  Limited,  Toronto 
Representatives  in  the  Principal  Cities  of  the  World 

A-P>L  and  Linotype  Erbar  Bold  Condensed,  Erbar  Light  and  Memphis  Medium 


72  72  90  90 
72  90  90  72 
90  72  72  90 
72  72  90  72 


